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PREFACE

The contemporary world is witnessing rapid transformations driven by
globalization, digital innovation, socio-economic shifts, and evolving human values.
In this dynamic context, the disciplines of humanities, commerce, and management
are continuously expanding their scope to address emerging challenges and
opportunities. The book Emerging Horizons in Humanities, Commerce and
Management is a thoughtful compilation that reflects these changing paradigms and

highlights new directions in interdisciplinary research and practice.

This volume brings together scholarly contributions from academicians,
researchers, and professionals who explore diverse themes across the three
domains. The chapters in humanities examine cultural transformations, social
dynamics, ethics, language, and human behavior, offering critical insights into the
evolving nature of society. In the field of commerce, contributors discuss
contemporary issues such as financial systems, digital economy, entrepreneurship,
and sustainable business practices. The management section focuses on leadership,
organizational behavior, strategic decision-making, innovation, and human resource

development in a rapidly changing business environment.

A key strength of this book lies in its interdisciplinary approach, which
encourages integration of knowledge across traditional boundaries. By bridging
theoretical perspectives with practical applications, the book provides a holistic
understanding of complex real-world issues. It also emphasizes the role of
technology, particularly digitalization and data-driven decision-making, in shaping
the future of commerce and management, while highlighting the importance of

human values and ethical considerations rooted in the humanities.

The editors hope that this volume will serve as a valuable resource for
students, researchers, educators, and practitioners. It aims to inspire critical
thinking, foster innovation, and promote meaningful dialogue across disciplines.
Ultimately, this book aspires to contribute to the development of knowledge that
supports inclusive growth, responsible governance, and sustainable progress in an

interconnected world.

- Editors



TABLE OF CONTENT

Sr. No. Book Chapter and Author(s)

Page No.

1. FROM ALGORITHMS TO ETHICS: HUMANIZING AI IN INDIA’S
EMERGING COMMERCE AND MANAGEMENT LANDSCAPE
Nital Manoj Kothari

1-6

2. INDIAN RUPEE DEPRECIATION: DETERMINANTS AND
ECONOMIC IMPLICATIONS

R. Vennila, Sudha B.S and Pooja Kumari

3. CONTEMPORARY PEDAGOGICAL TRENDS AND THEIR ROLE
IN SKILL DEVELOPMENT: A CONCEPTUAL ANALYSIS

Rajeev Kumar

16 - 27

4, EFFECTIVENESS OF DIVERSITY, EQUITY, AND INCLUSION
(DEI) INITIATIVES
N. Syed Rasool, Nimmanagoti Shekar, P. Santharaman,

S. Dorothy and V. Kanchana

28 -32

5. WHY SHOULD I SPEAK UP?” - EMPLOYEE SILENCE:
CAUSES AND CONSEQUENCES
Monu Rajak

33 - 44

6. CORPORATE GOVERNANCE AND CSR DISCLOSURE:
EVIDENCE FROM BSE SENSEX FIRMS

Arindam Banerjee

45-52

7. IN SEARCH OF THE SELF: URBAN ALIENATION IN ARUN
JOSHI'S NOVELS - THE FOREIGNER AND
THE STRANGE CASE OF BILLY BISWAS
Nilesh A Thakre

53-63

8. A LITERATURE REVIEW ON STRUCTURAL UNEMPLOYMENT
IN INDIA: TECHNOLOGICAL CHANGE AND SKILL-MISMATCH
Lipika Saikia and Manash Kalita

64 -70

0. THE ROLE OF DIGITAL AND SOCIAL MEDIA MARKETING IN
CONSUMER BUYING BEHAVIOUR
Chetna Sethia, Anish Kumar Pandey and Rachna Dhingra

71 -85

10. ROLE OF SOCIAL MEDIA MARKETING IN
SHAPING CONSUMER BUYING BEHAVIOUR
Nending Koka

86 - 98




11.

INDIAN BANKING SYSTEM: STRUCTURE AND FUNCTIONS
Girish Mahajan

99 - 112

12.

MENTAL HEALTH AWARENESS AMONG YOUNG ADULTS:
A PSYCHOLOGICAL ANALYSIS OF KNOWLEDGE,
MISCONCEPTIONS AND INSTITUTIONAL GAPS

Sitara Kapil Menon

113-117

13.

CONSUMER PERCEPTION ON E-BANKING IN INDIA
Shreya Dwivedi, Shagun Kumar Singh and Rachna Dhingra

118 -126

14.

APPLICATION OF BREAK-EVEN ANALYSIS AMONG COLLEGE
STUDENTS: AN EMPIRICAL STUDY FROM GOA
Yogeshwar R. Bhosle

127 - 132

15.

TR AR AHATIERR: Teh 78T
AT qTaeh

133 - 140

16.

HATY IR ATTEed ST HERIT:Teh HIToTeh Ual [STYNUTCHE HEaaT
et sftera

141 -148




Emerging Horizons in Humanities, Commerce and Management
(ISBN: 978-93-47587-01-6)

FROM ALGORITHMS TO ETHICS: HUMANIZING AI IN INDIA’S

EMERGING COMMERCE AND MANAGEMENT LANDSCAPE

Nital Manoj Kothari
Jai Hind College, Mumbai, India

Corresponding author E-mail: nital.kothari@jaihindcollege.edu.in

Abstract

The rapid integration of Artificial Intelligence (AI) into commerce and management has
transformed organizational processes, consumer behavior, and decision-making frameworks
across the globe. In India, this transformation is particularly significant due to the country’s
unique socio-economic diversity and accelerated digital adoption. While Al enhances efficiency
and scalability, it simultaneously raises critical concerns regarding ethics, inclusivity, human
agency, and socio-cultural impact. This chapter explores the intersection of Al, humanities,
commerce, and management by examining how technological advancement must be guided by
ethical reasoning and human-centred values. It introduces the ‘“Human-Centric Al Balance
Model” as a conceptual framework to understand the equilibrium between innovation and
responsibility. Drawing upon Indian case contexts, the chapter highlights emerging challenges
such as algorithmic bias, digital inequality, workforce transformation, and trust deficits. It argues
that the future of business in India depends not merely on technological capability but on the
ability to integrate human judgment, cultural sensitivity, and ethical leadership into Al-driven
systems.

1. Introduction: The Invisible Algorithm in Everyday India

When a street vendor in Mumbai accepts a UPI payment within seconds, or when a young
student in a Tier-2 city receives personalized learning recommendations on an educational app,
both are unknowingly interacting with complex artificial intelligence systems. These everyday
moments reflect a deeper transformation—one where algorithms are no longer confined to
corporate boardrooms but are embedded in the daily lives of millions.

India’s digital revolution has not followed a linear path. Instead, it has leapfrogged traditional
stages of development, moving directly into a data-driven economy powered by artificial
intelligence. Initiatives such as Digital India, Aadhaar integration, and the Unified Payments
Interface have created an ecosystem where technology is both accessible and scalable.

However, this rapid adoption also raises fundamental questions. As machines increasingly
influence decisions, from what we buy to how we learn and work, what happens to human

judgment? Can efficiency replace empathy? Can data replace ethics?
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The answers to these questions lie at the intersection of humanities, commerce, and management.
Technology may provide tools, but it is human values that determine how these tools are used.
This chapter explores this critical intersection, arguing that the true potential of Al in India can
only be realized when it is aligned with ethical responsibility and human-centric thinking.

2. The Rise of Al in India’s Commercial Ecosystem

India’s commercial landscape has undergone a remarkable transformation in the past decade.
The proliferation of smartphones, affordable internet, and digital infrastructure has enabled
businesses to adopt Al-driven solutions at an unprecedented scale.

The fintech sector provides one of the most visible examples of this transformation. Platforms
such as Paytm and PhonePe have revolutionized financial transactions, making digital payments
accessible even in remote areas. Behind the simplicity of a QR code scan lies a complex system
of algorithms that detect fraud, analyse user behaviour, and optimize transaction processes.
Similarly, the e-commerce sector has leveraged Al to create highly personalized shopping
experiences. Companies use recommendation engines to predict consumer preferences,
influencing purchasing decisions in subtle yet powerful ways. This personalization enhances
convenience but also raises questions about consumer autonomy and manipulation.

In the healthcare sector, Al-driven diagnostic tools are being used to improve accuracy and
accessibility. Startups are developing solutions that can analyse medical images, predict diseases,
and assist doctors in decision-making. While these innovations hold immense promise, they also
highlight the need for accountability and ethical oversight.

The integration of Al into these sectors demonstrates its transformative potential. At the same
time, it underscores the growing dependence on algorithmic systems, making it essential to
examine their broader implications.

3. Humanities in the Age of Intelligent Machines

The rise of Al has often been framed as a technological phenomenon, but its implications extend
far beyond technology. At its core, Al interacts with human behaviour, social structures, and
cultural norms, making the role of humanities more important than ever.

Ethics provides a framework for evaluating the moral implications of Al. Questions about
fairness, justice, and responsibility cannot be answered by algorithms alone. They require human
judgment informed by philosophical reasoning.

Sociology offers insights into how Al reshapes social relationships and power dynamics. The use
of data-driven systems can reinforce existing inequalities or create new forms of exclusion if not
carefully managed.

Psychology helps in understanding how individuals interact with technology. The design of Al
systems must consider cognitive biases, emotional responses, and user behaviour to ensure

positive outcomes.
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In India, cultural diversity adds another dimension to this discussion. Al systems must be
sensitive to linguistic differences, regional variations, and social contexts. A one-size-fits-all
approach is unlikely to be effective in such a complex environment.
The integration of humanities into business and technology ensures that innovation remains
aligned with human values. It transforms Al from a purely technical tool into a socially
responsible system.
4. Ethical Dilemmas in AI-Driven Commerce
The increasing reliance on Al has brought several ethical dilemmas to the forefront. One of the
most significant challenges is algorithmic bias. Al systems learn from historical data, which may
reflect existing social inequalities. When such data is used to train algorithms, it can lead to
biased outcomes.
In the Indian context, this issue is particularly relevant in areas such as recruitment and financial
lending. If Al systems are trained on biased datasets, they may favor certain groups over others,
perpetuating inequality rather than reducing it.
Privacy is another major concern. The collection and analysis of personal data raise questions
about consent and security. With the growing use of digital platforms, individuals often share
sensitive information without fully understanding how it will be used.
The gig economy provides another dimension to this ethical debate. Platforms such as ride-
sharing and food delivery services rely on algorithms to assign tasks and evaluate performance.
While this increases efficiency, it also creates uncertainty for workers, who have limited control
over their working conditions.
The issue of accountability further complicates the situation. When an Al system makes a
decision, it is often unclear who is responsible for the outcome. This lack of clarity poses
challenges for both organizations and regulators.
5. The Human-Centric AI Balance Model
To address these challenges, this chapter proposes the “Human-Centric Al Balance Model,” an
original conceptual framework designed to guide organizations in integrating Al with human
values.
At the core of this model lies the idea that technology and humanity must coexist in a state of
balance. The model is built on four interconnected dimensions: technological capability, ethical
responsibility, cultural sensitivity, and leadership accountability.
Technological capability refers to the efficiency and innovation enabled by Al systems. Ethical
responsibility ensures that these systems operate within moral and legal boundaries. Cultural
sensitivity emphasizes the need to adapt Al solutions to diverse social contexts, particularly in a
country like India. Leadership accountability highlights the role of decision-makers in guiding

the use of technology.
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The strength of this model lies in its holistic approach. It recognizes that technological
advancement cannot be separated from human values. By maintaining a balance between these
dimensions, organizations can achieve sustainable and inclusive growth.

6. Redefining Leadership in an AI-Driven World

The emergence of Al has transformed the nature of leadership. Traditional models that
emphasized authority and control are no longer sufficient in a dynamic and technology-driven
environment.

Modern leaders must possess a combination of technical understanding and ethical awareness.
They must be able to interpret data-driven insights while also considering their broader
implications.

In India, organizations such as Infosys and Tata Consultancy Services have demonstrated the
importance of ethical leadership in technology adoption. These companies have emphasized
transparency, accountability, and responsible innovation as key principles.

Leadership in the age of Al also requires adaptability. Rapid technological changes demand
continuous learning and flexibility. Leaders must be open to new ideas and willing to embrace
change.

At the same time, they must prioritize human well-being. As automation transforms the
workplace, leaders have a responsibility to support employees through training and development
initiatives.

7. Workforce Transformation and the Future of Skills

The integration of Al into the workplace has led to significant changes in the nature of work.
Routine tasks are increasingly being automated, while roles that require creativity, critical
thinking, and emotional intelligence are becoming more important.

In India, this transformation is particularly evident in the IT and services sectors. Companies are
investing in reskilling programs to help employees adapt to new technologies. Online learning
platforms and digital training initiatives are playing a crucial role in this process.

The concept of lifelong learning has become essential in this context. Employees must
continuously update their skills to remain relevant in a rapidly changing environment.
Educational institutions also have a critical role to play. By integrating humanities with
technology, they can prepare students for the challenges of the digital age. Interdisciplinary
education fosters critical thinking and ethical awareness, which are essential for navigating
complex technological landscapes.

8. Indian Case Reflections: Technology with a Human Face

The Indian business environment offers compelling examples of how organizations are
attempting to humanize technology. The success of UPI is not merely a technological

achievement but a social transformation that has enabled financial inclusion for millions.
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At the same time, the rise of food delivery platforms has highlighted the challenges of
algorithmic management. Delivery workers often operate under conditions determined by
algorithms, raising questions about fairness and transparency.
In the edtech sector, personalized learning platforms have improved accessibility but also
sparked debates about data privacy and commercialization. These examples illustrate that
technology is not inherently good or bad; its impact depends on how it is used.
9. Policy, Regulation, and the Indian Context
The role of government and policy in shaping the future of Al cannot be overstated. In India,
initiatives such as the National Strategy for Artificial Intelligence aim to promote innovation
while addressing ethical concerns.
Regulatory frameworks are essential for ensuring transparency and accountability. They provide
guidelines for data protection, algorithmic fairness, and responsible innovation.
However, policymakers must strike a delicate balance between regulation and innovation.
Excessive regulation may hinder technological progress, while insufficient oversight can lead to
misuse.
Public awareness is also crucial. Educating individuals about their rights and the implications of
Al can empower them to make informed decisions.
Conclusion: Towards a Responsible Digital Future
The integration of Al into commerce and management represents a defining moment in the
evolution of business. While technology offers unprecedented opportunities, it also presents
complex challenges that require careful consideration.
In India, the need for a balanced approach is particularly important due to the country’s diversity
and rapid digital transformation. By integrating insights from humanities, organizations can
ensure that technological advancements are aligned with human values.
The future of business lies not in the dominance of machines but in the collaboration between
human intelligence and artificial intelligence. It is this collaboration that will determine whether
Al becomes a tool for empowerment or a source of inequality.
Ultimately, the success of Al-driven systems will depend not on their technical sophistication but
on their ability to reflect the values and aspirations of the society they serve.
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Abstract

The exchange rate of a country’s currency is a critical indicator of its economic health and
stability in the global financial system. In recent years, the Indian Rupee has experienced notable
depreciation against major international currencies, particularly the United States dollar, raising
concerns among policymakers, investors, and economists. This study examines the key
determinants and economic implications of the depreciation of the Indian Rupee within the
context of the global financial environment. The research focuses on both domestic and
international factors that influence currency movements, including inflation differentials, interest
rate policies, current account deficits, rising crude oil prices, foreign capital flows, and global
economic uncertainties. The study also evaluates the role of geopolitical tensions, monetary
tightening by major economies, and fluctuations in global commodity markets in exerting
pressure on emerging market currencies such as the Indian Rupee. Using secondary data
obtained from credible sources such as the Reserve Bank of India, World Bank, International
Monetary Fund, and government economic reports, the study adopts a descriptive and analytical
approach to understand the patterns and causes of rupee depreciation. Furthermore, the research
explores the broader economic consequences of currency depreciation on India’s trade balance,
inflation levels, foreign investment inflows, and overall economic growth. While a weaker rupee
may improve export competitiveness, it also increases the cost of imports, particularly energy
and essential commodities, thereby contributing to inflationary pressures. The findings highlight
the need for effective macroeconomic policies, stable capital flows, and prudent monetary
management to maintain currency stability. The study concludes that a balanced policy
framework and strengthened economic fundamentals are essential to mitigate the adverse effects
of rupee depreciation and ensure long-term economic resilience.

Keywords: Indian Rupee, Currency Depreciation, Exchange Rate Volatility, Global Financial
Environment, Inflation, Foreign Capital Flows, Macroeconomic Stability.

Introduction

The exchange rate of a nation’s currency plays a vital role in determining its economic stability,

international trade competitiveness, and overall financial performance. In recent years, the Indian
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Rupee has experienced noticeable depreciation against major global currencies, particularly the
US dollar, drawing significant attention from economists, policymakers, and financial analysts.
Currency depreciation is influenced by a variety of domestic and global factors such as inflation
differentials, interest rate fluctuations, current account deficits, rising crude oil prices, and
changes in global capital flows. As an emerging economy heavily dependent on imports—
especially crude oil—India is particularly vulnerable to exchange rate volatility. While a weaker
rupee may enhance export competitiveness and improve trade prospects, it can also increase the
cost of imports, leading to inflationary pressures and economic uncertainty. Therefore,
understanding the determinants and economic implications of Indian Rupee depreciation is
essential for developing effective macroeconomic policies and ensuring long-term economic
stability in the global financial environment.

Statement of the Problem

The study of the depreciation of the Indian Rupee is particularly significant in the current global
economic environment, which is characterized by financial volatility, geopolitical tensions, and
shifting monetary policies among major economies. In recent years, fluctuations in the exchange
rate of the Indian Rupee against major currencies, especially the US dollar, have raised concerns
regarding macroeconomic stability, inflation, and external sector performance. Understanding
the determinants of rupee depreciation is therefore essential for policymakers, economists, and
investors to formulate effective strategies for economic stability and sustainable growth. One of
the key reasons for studying this topic now is the increasing influence of global financial
dynamics on emerging economies. Changes in interest rates in advanced economies, particularly

monetary policy tightening in the United States, often lead to capital outflows from emerging

markets like India, placing downward pressure on their currencies!. Additionally, India’s high
dependence on imported crude oil makes the rupee vulnerable to fluctuations in global

commodity prices, which can significantly impact the country’s trade balance and inflation

levels2.

Furthermore, currency depreciation directly affects domestic economic conditions by increasing
the cost of imports and contributing to inflationary pressures. This can influence consumer
purchasing power, business costs, and overall economic growth (Mishra & Behera, 2020). At the
same time, a weaker rupee may provide opportunities for export growth by making Indian goods
more competitive in international markets. Therefore, analyzing the causes and consequences of
rupee depreciation can help in balancing the benefits and risks associated with exchange rate

movements. In addition, the increasing integration of India with the global financial system has

I International Monetary Fund. (2023). World economic outlook: Navigating global divergences. IMF.
2 Reserve Bank of India. (2023). Report on currency and finance. RBI.
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amplified the impact of external shocks on its currency and financial markets. Studying this issue
at the present moment helps in understanding how global economic uncertainties, geopolitical
developments, and changes in international capital flows influence the value of the rupee. Such

insights are crucial for designing appropriate fiscal and monetary policies to maintain currency

stability and strengthen India’s position in the global economy3. Overall, examining the

depreciation of the Indian Rupee is highly relevant today as it provides valuable insights into the

challenges faced by emerging economies in managing exchange rate volatility while maintaining
economic growth and financial stability.

Objectives of the Study
e To analyze the major factors contributing to the depreciation of the Indian Rupee.

e To examine the relationship between global economic conditions and the value of the
Indian Rupee.

e To evaluate the economic impact of rupee depreciation on trade, inflation, and
investment.

e To assess the role of monetary and fiscal policies in stabilizing the Indian currency.

Factors Contributing to the Depreciation of the Indian Rupee

The depreciation of the Indian Rupee is influenced by a combination of domestic economic

conditions and global financial developments. Several macroeconomic and external factors play

a significant role in determining the value of the rupee in international currency markets.

1. Inflation Differentials: Inflation is one of the primary factors affecting exchange rates.
When inflation in India is higher than that of its trading partners, the purchasing power of
the rupee declines. Higher domestic prices reduce the competitiveness of Indian goods in
international markets, which can weaken demand for the rupee and lead to its depreciation.

2. Current Account Deficit (CAD): India often experiences a current account deficit due to
higher imports compared to exports. When a country imports more goods and services than
it exports, the demand for foreign currency increases, putting downward pressure on the
domestic currency. A persistent current account deficit therefore contributes to the
weakening of the Indian Rupee.

3. Rising Crude Oil Prices: India is one of the largest importers of crude oil in the world.
When global oil prices increase, the country’s import bill rises significantly. This leads to
greater demand for foreign currencies such as the US dollar to pay for oil imports, which
puts pressure on the rupee and contributes to its depreciation.

4. Capital Outflows and Foreign Investment Trends: Foreign institutional investors play a

crucial role in India’s financial markets. When global investors withdraw capital from Indian

3 World Bank. (2023). Global economic prospects. World Bank.
9
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markets due to global uncertainties or better returns elsewhere, the supply of foreign
currency decreases and demand for it rises. This capital outflow weakens the rupee in the
foreign exchange market.

5. Monetary Policy and Interest Rate Differences: Differences in interest rates between
India and major economies, particularly the United States, influence international capital
flows. When interest rates in developed countries rise, investors may shift their funds from
emerging markets like India to those economies for higher returns. This movement of capital
results in depreciation of the rupee.

6. Global Economic Uncertainty and Geopolitical Factors: Global economic crises,
geopolitical conflicts, and financial market volatility can also affect the value of the rupee.
During periods of uncertainty, investors tend to move their investments to safe-haven
currencies such as the US dollar, which increases the demand for those currencies and
weakens emerging market currencies like the Indian Rupee.

7. Trade Imbalances and Import Dependence: India’s dependence on imports for
commodities such as crude oil, gold, and electronic goods increases the demand for foreign
currency. A widening trade deficit places continuous pressure on the rupee and contributes
to its long-term depreciation.

Relationship Between Global Economic Conditions and the Value of the Indian Rupee

The value of the Indian Rupee is strongly influenced by global economic conditions, as India is

deeply integrated into international trade and financial markets. Changes in the global

economy—such as fluctuations in commodity prices, international capital flows, geopolitical
developments, and monetary policy decisions in major economies—can significantly affect the
exchange rate of the rupee. These factors influence investor confidence, foreign investment
patterns, and trade balances, which collectively determine the strength or weakness of the Indian
currency. One of the most important global factors affecting the rupee is the monetary policy of
major economies, particularly the United States. When the U.S. Federal Reserve raises interest
rates, investors often shift their funds toward dollar-denominated assets offering higher returns.
This movement leads to capital outflows from emerging markets like India, increasing demand
for the US dollar and causing the Indian Rupee to depreciate. Similarly, global financial
tightening reduces liquidity in international markets, which can decrease foreign investment
inflows into India. Another significant factor is the fluctuation in global commodity prices. India
is one of the largest importers of crude oil, and rising global oil prices increase the country’s
import expenditure. This leads to higher demand for foreign currencies, particularly the US
dollar, which exerts downward pressure on the rupee. Additionally, global economic uncertainty
caused by geopolitical conflicts, financial crises, or trade disruptions can lead investors to prefer

safe-haven currencies, thereby weakening emerging market currencies including the Indian

10
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Rupee. To better understand how global economic conditions influence the value of the Indian

Rupee, the following table summarizes key global factors and their impact.

Table 1: Summary of Key Global Factors

Global Economic Factor | Impact on the Indian Rupee

US  Federal Reserve | Higher US interest rates attract global capital to the US, causing

Interest Rate Changes capital outflows from India and weakening the rupee.

Global Crude Oil Prices Rising oil prices increase India’s import bill, increasing demand for
US dollars and depreciating the rupee.

Global Capital Flows Reduced foreign investment inflows into India weaken the rupee,
while increased inflows strengthen it.

Global Economic | Financial crises or geopolitical tensions increase demand for safe-

Uncertainty haven currencies like the US dollar, leading to rupee depreciation.

International Trade | Global trade slowdowns reduce export earnings, which can put

Conditions pressure on the rupee.

Source: Author Compilation
In addition, global economic uncertainty—arising from financial crises, geopolitical tensions, or
disruptions in international trade—can influence investor confidence and risk appetite. During
periods of uncertainty, investors tend to move their capital toward safe-haven currencies such as
the US dollar, which strengthens those currencies while weakening emerging market currencies
like the Indian Rupee. Therefore, the relationship between global economic conditions and the
value of the Indian Rupee is dynamic and multifaceted. Understanding these global influences is
essential for policymakers and financial institutions to design effective monetary and fiscal
strategies that help maintain exchange rate stability and support sustainable economic growth.
Overall, the value of the Indian Rupee is closely linked to developments in the global economy.
Understanding these relationships helps policymakers and financial institutions design effective
economic and monetary policies to maintain currency stability and strengthen India’s economic
resilience in an increasingly interconnected world.
Economic Impact of Rupee Depreciation on Trade, Inflation, And Investment
The depreciation of the Indian Rupee has significant implications for the country’s trade balance,
inflation levels, and investment environment. As the value of the rupee declines against major
global currencies such as the US dollar, it influences both domestic economic conditions and
international financial interactions.
1. Impact on Trade: Rupee depreciation can improve the competitiveness of Indian exports in
global markets. When the rupee weakens, Indian goods and services become relatively
cheaper for foreign buyers, which may encourage higher export demand. Export-oriented

sectors such as information technology, pharmaceuticals, and textiles often benefit from a
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weaker rupee because their revenues earned in foreign currencies translate into higher
earnings in rupee terms. However, the positive effect on exports may be offset by India’s
heavy dependence on imported raw materials and energy resources. As the rupee
depreciates, the cost of imports—particularly crude oil, machinery, and -electronic
components—increases, which can widen the trade deficit and raise production costs for
domestic industries.

2. Impact on Inflation: Currency depreciation contributes to inflationary pressures within the
economy. When the rupee weakens, imported goods become more expensive, increasing the
cost of essential commodities such as fuel, fertilizers, and electronic products. These rising
import costs lead to higher production expenses for businesses, which are often passed on to
consumers in the form of increased prices. As a result, the purchasing power of households
declines, and overall inflation levels in the economy may rise. This phenomenon, often
referred to as imported or cost-push inflation, is particularly significant in countries like
India that rely heavily on imports of energy and industrial inputs.

3. Impact on Investment: Rupee depreciation also affects both domestic and foreign
investment patterns. For foreign investors, currency depreciation can reduce the value of
investment returns when profits are converted back into their home currency. This currency
risk may discourage foreign portfolio investment and increase market volatility. At the same
time, companies with foreign currency debt face higher repayment obligations because more
rupees are required to service the same amount of debt. On the other hand, a weaker rupee
can sometimes attract long-term foreign direct investment by making Indian assets relatively
cheaper for global investors.

Role of Monetary and Fiscal Policies in Stabilizing the Indian Currency

1. Monetary Policy Measures (Implemented by the Reserve Bank of India):

e Interest Rate Adjustments: The central bank can increase policy interest rates to attract
foreign capital inflows. Higher interest rates make domestic financial assets more
attractive to international investors, thereby increasing demand for the Indian Rupee and
supporting its value.

e Foreign Exchange Market Intervention: The central bank may intervene directly in the
foreign exchange market by buying or selling foreign currency reserves. Selling US
dollars from reserves can increase the supply of foreign currency and reduce excessive
volatility in the rupee.

e Liquidity Management: Through tools such as open market operations and repo/reverse
repo transactions, the central bank manages liquidity in the banking system to stabilize

financial markets and maintain exchange rate stability.
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Inflation Control: Controlling inflation through appropriate monetary policy helps

maintain the purchasing power of the currency. Lower inflation relative to trading
partners can strengthen the rupee over the long term.

Strengthening Foreign Exchange Reserves: Maintaining adequate foreign exchange

reserves allows the central bank to intervene effectively during periods of excessive

currency volatility or external economic shocks.

11. Fiscal Policy Measures (Implemented by the Government of India):

Reducing Fiscal Deficit: Maintaining fiscal discipline by controlling government
expenditure and improving revenue collection can strengthen investor confidence and
support currency stability.

Promoting Exports: Government policies that encourage export growth—such as export
incentives, improved infrastructure, and trade agreements—can increase foreign
exchange earnings and support the rupee.

Encouraging Foreign Direct Investment (FDI): Policy reforms that improve the ease
of doing business and attract long-term foreign investments increase capital inflows,
which helps stabilize the domestic currency.

Reducing Import Dependence: Policies that promote domestic production of critical
commodities such as energy, electronics, and defense equipment can reduce import bills
and ease pressure on the rupee.

Strengthening Economic Growth: Fiscal measures that support economic development,
infrastructure investment, and industrial growth enhance the overall strength of the

economy, which indirectly contributes to currency stability.

Suggestions and Recommendations

Strengthening macroeconomic stability through prudent monetary and fiscal policies can
help maintain investor confidence and support the long-term stability of the Indian
Rupee. Controlling inflation and maintaining a sustainable fiscal deficit are essential for
maintaining currency value.

Promoting export competitiveness by improving infrastructure, technology, and trade
policies can increase foreign exchange earnings. Higher export revenues help strengthen
the balance of payments and reduce pressure on the rupee.

Reducing dependence on imports, particularly crude oil, electronics, and other essential
commodities, can help control the demand for foreign currency. Encouraging domestic
production and alternative energy sources can contribute to currency stability.
Encouraging stable foreign capital inflows, especially long-term foreign direct investment
(FDI), can strengthen the country’s foreign exchange reserves. Stable investment inflows

help reduce exchange rate volatility and support economic growth.
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e Maintaining adequate foreign exchange reserves enables authorities to manage sudden
currency fluctuations and external economic shocks. Strong reserves provide confidence
to financial markets and help stabilize the exchange rate.

e Enhancing transparency and efficiency in financial markets can improve investor
confidence and attract both domestic and international investment. A strong and well-
regulated financial system contributes to overall economic stability.

Conclusion

The depreciation of the Indian Rupee is influenced by a combination of domestic economic

conditions and global financial developments. Factors such as inflation differentials, rising crude

oil prices, capital outflows, current account deficits, and changes in global monetary policies

significantly affect the value of the currency. While a weaker rupee can improve export

competitiveness, it also increases the cost of imports and contributes to inflationary pressures

within the economy. Therefore, maintaining exchange rate stability requires coordinated

monetary and fiscal policies, strong foreign exchange reserves, and policies that promote exports

while reducing import dependence. Strengthening macroeconomic fundamentals and enhancing

investor confidence are essential for mitigating excessive currency volatility and ensuring

sustainable economic growth in an increasingly interconnected global financial environment.
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Abstract

The idea of current pedagogical trends and their important function in skill development within
contemporary educational systems are examined in this chapter. Learner-centered, adaptable, and
skill-oriented teaching methods are gradually replacing traditional teacher-centered approaches
due to the rapid developments in technology, globalization, and workforce demands. The chapter
offers a conceptual understanding of modern pedagogy, emphasizing important strategies
including competency-based education, problem-based learning, experiential learning,
collaborative learning, and blended learning. It also looks at how these pedagogical
developments support the growth of critical thinking, creativity, communication, teamwork, and
digital literacy—all crucial 21st-century competencies. One of the main factors improving
accessibility, personalization, and learning process engagement is the use of technology in the
classroom. The chapter also examines how contemporary pedagogical approaches support
lifelong learning and holistic development. It also tackles important issues that could impede its
implementation, like the digital divide, inadequate infrastructure, inadequate teacher preparation,
and reluctance to change. Additionally described are methods for getting past these obstacles and
guaranteeing successful adoption. The importance of modern pedagogical approaches in
educating students to meet the demands of a world that is changing quickly is emphasized in the
chapter's conclusion. Education systems may establish relevant, inclusive, and future-ready
learning environments by coordinating instructional strategies with skill development objectives.
Keywords: Contemporary Pedagogy, Skill Development, Learner-Centered Learning, Digital
Learning, 21 Century Skills.

1. Introduction

Although education has always been important in forming people and societies, the demands of
the twenty-first century have drastically changed its goals and methods. In the past, education
mostly concentrated on teacher-centered methods in which students learned from their teachers
through lectures, memorization, and standardized tests. Rapid developments in globalization,

technology, and knowledge economies, however, have made it necessary to move toward more
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dynamic, learner-centered approaches that prioritize the development of critical skills needed for
real-life situations in addition to knowledge acquisition [18].
Pedagogy, in its broadest sense, refers to the art and science of teaching and learning processes.
Contemporary pedagogy moves beyond conventional instructional practices to incorporate
innovative, flexible, and inclusive strategies that actively engage learners. These approaches
recognize students as active participants in the learning process and focus on developing higher-
order thinking skills such as critical thinking, creativity, collaboration, and problem-solving [11].
This shift reflects the growing understanding that education should prepare learners not just for
examinations, but for complex social, professional, and technological environments.
In recent years, the concept of skill development has gained prominence in educational
discourse, particularly in the context of employability and sustainable development. Skills such
as communication, digital literacy, adaptability, and teamwork are increasingly valued in modern
workplaces. As highlighted by the World Economic Forum (2020) [22], the future workforce
requires a blend of cognitive, social, and emotional skills to navigate rapidly changing job
markets. Consequently, educational institutions are expected to align their teaching
methodologies with these evolving skill demands.
Contemporary pedagogical trends—such as experiential learning, collaborative learning,
problem-based learning, and blended learning—have emerged as effective means of bridging the
gap between theoretical knowledge and practical application. These approaches emphasize active
engagement, real-world problem solving, and the integration of technology, thereby fostering a
deeper understanding of content and enhancing skill acquisition [10][15]. Moreover, the
integration of digital technologies, including online learning platforms and artificial intelligence,
has further expanded the scope and accessibility of education, enabling personalized and flexible
learning experiences [16].
Despite these advancements, the transition from traditional to contemporary pedagogy is not
without challenges. Issues such as inadequate infrastructure, lack of teacher training, and the
digital divide continue to hinder effective implementation, particularly in developing countries.
Nevertheless, the potential benefits of modern pedagogical approaches in promoting holistic
development and lifelong learning make them an essential area of study and practice.
The purpose of this chapter is to offer a conceptual analysis of current pedagogical trends and
their contribution to skill development. It investigates how teaching and learning processes are
changing, looks at important pedagogical strategies, and assesses how they help students acquire
the critical skills needed in today's society. By doing this, the chapter aims to emphasize how
crucial it is to implement cutting-edge teaching techniques in order to satisfy the demands of

21st-century education and the workplace.
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Main Objectives of the Chapter
e To understand the concept of contemporary pedagogical trends in education.
e To examine different modern teaching approaches such as experiential, collaborative, and
problem-based learning.
e To analyze the role of these pedagogical trends in developing essential skills among
learners.
e To explore the importance of technology in enhancing modern teaching and learning
processes.
e To identify the benefits and challenges of implementing contemporary pedagogical
practices.
e To suggest effective strategies for improving skill development through modern
pedagogy.
2. Concept of Contemporary Pedagogy
Contemporary pedagogy refers to modern approaches to teaching and learning that respond to
the changing needs of society, learners, and the global knowledge economy. Unlike traditional
pedagogy—which is primarily teacher-centered and focused on content delivery—contemporary
pedagogy emphasizes learner-centered practices, active engagement, and the development of
skills alongside knowledge. It reflects a shift from “teaching as transmission” to “learning as
construction,” where students actively participate in creating their own understanding [3].
At its core, contemporary pedagogy is grounded in constructivist theories of learning, which
suggest that learners build knowledge through experience, interaction, and reflection.
Educational theorists such as Jean Piaget and Lev Vygotsky emphasized that learning is an active
and social process. Piaget highlighted the role of cognitive development and individual
discovery, while Vygotsky stressed the importance of social interaction and cultural context in
shaping learning. These foundational ideas strongly influence modern teaching practices that
encourage collaboration, inquiry, and experiential learning [20][14].
One of the defining features of contemporary pedagogy is its learner-centered orientation. In this
approach, the needs, interests, abilities, and learning styles of students are given priority.
Teachers act as facilitators or guide rather than mere transmitters of information. This shift
empowers learners to take responsibility for their own learning, promotes autonomy, and
encourages critical thinking [21].
Contemporary pedagogy also emphasizes active and experiential learning. Instead of passive
listening, students engage in activities such as discussions, projects, simulations, and real-world
problem solving. Approaches like experiential learning, proposed by David A. Kolb, highlight
the importance of learning through experience, reflection, and application. Such methods help
learners connect theoretical knowledge with practical situations, thereby improving

understanding and retention [10].
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In addition, modern pedagogy promotes collaborative and social learning. Students work in
groups, share ideas, and learn from one another. This not only enhances academic learning but
also develops essential soft skills such as communication, teamwork, and leadership.
A further key feature is the focus on competency and skill-based education. Contemporary
pedagogy prioritizes the development of competencies—what learners can actually do with their
knowledge—over rote memorization. This approach aligns education with real-world
requirements and employability skills, including problem-solving, creativity, adaptability, and
digital literacy [11].
3. Major Contemporary Pedagogical Trends
Contemporary pedagogy includes innovative teaching approaches that focus on active learning,
student engagement, and skill development. These methods move beyond traditional lecture-
based teaching and prepare learners for real-world challenges.

e Experiential Learning: Experiential learning focuses on “learning by doing,” where
students learn through experience, reflection, and application. Activities include
fieldwork, internships, and simulations, helping students connect theory with practice.

e Collaborative Learning: Collaborative learning involves group work where students
learn together. Based on ideas of Lev Vygotsky, it promotes teamwork, communication,
and shared understanding through discussions and group tasks [20].

e Problem-Based Learning (PBL): PBL is a student-centered approach where learners
solve real-life problems. It develops critical thinking, analytical skills, and decision-
making by encouraging research and practical solutions.

¢ Inquiry-Based Learning: Inquiry-based learning encourages students to ask questions
and explore topics independently. Inspired by John Dewey, it promotes curiosity,
research skills, and deeper understanding [5].

e Blended Learning: Blended learning combines classroom teaching with online learning.
It offers flexibility and supports personalized learning using digital tools and platforms.

e Flipped Classroom: In the flipped classroom, students learn content at home and use
class time for discussions and activities. This increases engagement and allows deeper
understanding.

e Competency-Based Education (CBE): CBE focuses on mastering skills rather than
completing a syllabus. Students progress based on their ability, making learning more
personalized and skill-oriented.

e Project-Based Learning: Project-based learning involves working on real-world
projects over time. It enhances creativity, collaboration, and problem-solving skills.

e Personalized Learning: Personalized learning adapts teaching to individual student

needs, interests, and pace, often using technology to improve learning outcomes.
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¢ Gamification and Game-Based Learning: These approaches use game elements or

games to make learning engaging and interactive, while developing problem-solving and
decision-making skills.

These pedagogical trends highlight a shift from teacher-centered to student-centered learning.
They enhance engagement, understanding, and skill development, helping learners become more
capable and future-ready.
4. Role of Technology in Modern Pedagogy
Technology has become a central element of modern pedagogy, transforming teaching and
learning in the 21st century. It enhances access, improves quality, and supports flexible, learner-
centered approaches. As noted by Neil Selwyn, technology is now an integral part of pedagogical
design rather than just a supporting tool [16].
One major role of technology is improving access to learning resources. Digital platforms, online
libraries, and open educational resources allow students to learn anytime and anywhere, reducing
dependence on traditional methods and promoting continuous learning.
Technology also makes learning more interactive and engaging. Tools such as videos,
animations, simulations, and virtual labs help simplify complex concepts and cater to different
learning styles, increasing student motivation and participation.
Another important contribution is personalized learning. Advanced technologies, including
artificial intelligence, enable adaptive learning systems that provide customized content based on
students’ needs and pace. This helps in addressing individual learning gaps and improving
outcomes.
In addition, technology supports blended and online learning models through Learning
Management Systems (LMS) and virtual classrooms. These tools ensure flexibility and
continuity in education, as seen during the COVID-19 pandemic.
Technology further enhances collaboration and communication by enabling students to interact
through discussion forums, shared platforms, and online tools, promoting teamwork and global
connectivity.
It also plays a key role in assessment by enabling continuous evaluation, instant feedback, and
data-driven insights for improving teaching strategies.
Moreover, technology promotes inclusive education by supporting learners with diverse needs
through assistive tools and by reaching remote areas.
However, challenges such as the digital divide, lack of infrastructure, and limited technical skills
must be addressed for effective implementation.
5. Concept of Skill Development
Skill development is a key focus of modern education, especially in a rapidly changing world
influenced by technology, globalization, and evolving job markets. It refers to the process of

acquiring and improving abilities that help individuals perform tasks effectively in real-life
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situations. Unlike traditional education, which emphasized theoretical knowledge, contemporary
education gives equal importance to practical, cognitive, and social skills [11].
A skill can be defined as the ability to apply knowledge in a meaningful way. Skills are
developed through continuous learning, practice, and experience. As highlighted by UNESCO,
skill development is a lifelong process that enables individuals to adapt, solve problems, and
contribute to society [19].
5.1 Types of Skills
Skill development includes different types of abilities:

e Cognitive SKkills: These involve thinking, reasoning, and problem-solving. Frameworks
like Bloom’s Taxonomy emphasize higher-order thinking such as analyzing, evaluating,
and creating.

e Technical Skills (Hard Skills): These are job-specific skills such as coding, data
analysis, and use of digital tools. They are measurable and gained through training and
education.

e Soft Skills (Life Skills): These include communication, teamwork, leadership, and
adaptability. According to the World Economic Forum, such skills are essential for
employability in the modern workforce.

e Metacognitive Skills: These involve self-awareness and control over learning, such as
planning, monitoring, and self-evaluation.

5.2 Importance of Skill Development

Skill development is important for personal, academic, and professional success. It enhances
employability by preparing individuals with relevant competencies required in the job market. It
also supports holistic development by integrating intellectual, emotional, and social growth.

At a broader level, skill development contributes to economic growth and national development
by creating a productive and innovative workforce [12].

5.3 Skill Development in Education

Modern education systems integrate skill development into curriculum, teaching methods, and
assessment. Approaches like experiential learning, problem-based learning, and collaborative
learning help students develop practical and transferable skills.

Technology also plays an important role by promoting digital literacy and supporting interactive
learning. Assessment methods such as projects, portfolios, and continuous evaluation help
measure both knowledge and skills [2].

6. Link Between Pedagogical Trends and Skill Development

The relationship between contemporary pedagogical trends and skill development is strong and
direct. Modern teaching approaches move beyond rote learning and focus on developing
essential 21st-century skills. These approaches create active, learner-centered environments

where students engage, explore, and apply knowledge in real-life contexts [11].
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A key aspect of this link is the shift from teacher-centered to learner-centered education.

Students actively participate in learning through discussion, inquiry, and practice, which

enhances critical thinking, creativity, and problem-solving abilities [3].

Development of Cognitive Skills: Approaches like problem-based, inquiry-based, and
project-based learning help develop higher-order thinking skills such as analysis,
evaluation, and decision-making. Students learn by solving real-life problems, leading to
deeper understanding.

Enhancement of Critical Thinking and Creativity: Pedagogies inspired by John
Dewey encourages curiosity and independent thinking. Activities involving projects and
experiments promote creativity and innovation.

Communication and Collaboration Skills: Collaborative learning helps students work
in groups, improving communication, teamwork, and leadership. The ideas of Lev
Vygotsky highlight the importance of social interaction in learning [20].

Self-Directed and Lifelong Learning Skills: Personalized learning and flipped
classrooms encourage students to take responsibility for their learning. These approaches
develop self-regulation and lifelong learning abilities [23].

Technical and Digital SKkills: Technology-based pedagogies help students develop
digital literacy and technical competencies, which are essential in today’s workforce.
Real-World and Employability Skills: Experiential learning, associated with David A.
Kolb, connects theory with practice. Activities such as internships and projects prepare
students for real-world challenges [10].

Holistic Development: Contemporary pedagogical trends support overall development
by integrating cognitive, emotional, and social skills. Students become confident,

responsible, and adaptable individuals.

7. Benefits of Contemporary Pedagogical Trends

Contemporary pedagogical trends have transformed education by making learning more

engaging, practical, and relevant to real-life needs. These approaches go beyond academic

achievement and support overall skill development and personal growth.

Enhanced Student Engagement and Participation: Modern methods such as
experiential learning, gamification, and collaborative activities actively involve students
in the learning process. This increases motivation, interest, and participation, leading to
better learning outcomes [15].

Development of Critical Thinking and Problem-Solving Skills: Approaches like
problem-based and inquiry-based learning help students analyze situations and develop
solutions. The ideas of John Dewey emphasize learning through experience and

reflection, which strengthens critical thinking [5].

22



Emerging Horizons in Humanities, Commerce and Management
(ISBN: 978-93-47587-01-6)

Promotion of Communication and Collaboration Skills: Collaborative learning
enables students to work in groups, improving communication, teamwork, and
interpersonal skills. Lev Vygotsky highlighted the importance of social interaction in
learning [20].
Personalized and Flexible Learning: Modern pedagogy supports individualized
learning paths, allowing students to learn at their own pace. This flexibility ensures that
diverse learners receive appropriate support [13].
Integration of Technology and Digital Literacy: The use of digital tools enhances
learning and helps students develop digital skills essential for the modern world [16].
Real-World Relevance and Practical Application: Experiential and project-based
learning, linked with David A. Kolb [10], help students apply knowledge in real-life
situations, improving employability skills.
Holistic Development of Learners: These approaches focus on cognitive, emotional,
and social development, helping students become responsible and well-rounded
individuals.
Encouragement of Lifelong Learning: Contemporary pedagogy promotes curiosity,
independence, and continuous learning, preparing students to adapt to changing
environments [11].
Inclusive and Equitable Education: Modern teaching practices support diverse learners
and promote equal access to education. Organizations like UNESCO emphasize inclusive

education.

8. Challenges and Limitations of Contemporary Pedagogical Trends

While contemporary pedagogical trends offer many benefits, their implementation faces several

challenges that can affect their effectiveness and accessibility. Understanding these limitations is

important for improving educational practices.

Lack of Infrastructure and Resources: Many institutions, especially in developing
regions, lack proper infrastructure such as digital devices, smart classrooms, and reliable
internet. This limits the effective use of modern teaching methods.

Digital Divide and Accessibility Issues: The gap between students who have access to
technology and those who do not creates inequality in learning opportunities.
Organizations like UNESCO highlight this as a major barrier to inclusive education.
Lack of Teacher Training: Teachers may not have adequate training or digital skills to
implement innovative pedagogies. As noted by Neil Selwyn [16], effective use of
technology requires proper professional development.

Resistance to Change: Teachers and institutions may resist shifting from traditional
methods due to comfort and familiarity. John Dewey emphasized that educational change

requires a shift in mindset.
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Curriculum and Assessment Constraints: Traditional curricula and exams often focus
on rote learning, making it difficult to implement skill-based and innovative teaching
approaches.

Time Constraints and Workload: Modern teaching methods require more time for
planning, activities, and assessment, increasing teachers’ workload and making
implementation challenging.

Unequal Student Readiness: Students differ in abilities, motivation, and learning styles.
Some may struggle with self-directed or collaborative learning, affecting participation
and outcomes.

Overdependence on Technology: Excessive reliance on technology can lead to
technical issues, reduced face-to-face interaction, and concerns about screen time and
data privacy.

Financial Constraints: Implementing modern pedagogy requires investment in

technology, training, and resources, which may not be feasible for all institutions.

9. Strategies for Effective Implementation of Contemporary Pedagogical Trends

The effective implementation of contemporary pedagogical trends requires proper planning,

teacher readiness, institutional support, and continuous improvement. The following strategies

help ensure successful adoption for meaningful learning and skill development.

Teacher Training and Professional Development: Teachers need continuous training
in learner-centered methods, digital tools, and classroom management. As emphasized by
John Dewey, teaching improves through reflection and ongoing learning.

Curriculum Redesign and Alignment: Curriculum should align with modern
approaches by including project-based, inquiry-based, and experiential learning. It should
focus on competencies and clearly defined learning outcomes.

Integration of Technology: Institutions should provide access to digital tools, LMS
platforms, and multimedia resources. Technology should be used to enhance engagement,
personalization, and collaboration.

Student-Centered Approaches; Teaching should focus on active participation, problem-
solving, and self-directed learning, helping students develop critical thinking and
creativity.

Continuous and Comprehensive Assessment: Assessment methods should include
formative tests, projects, presentations, and peer evaluation to measure both knowledge
and skills.

Institutional Support and Leadership: Strong leadership is needed to provide
infrastructure, encourage innovation, and support collaboration among teachers.
Addressing the Digital Divide: Efforts must be made to ensure equal access to

technology.
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Collaboration with Industry and Community: Partnerships with industry and
community provide real-world exposure through internships, projects, and expert
interactions.
Encouraging Reflective Practice: Teachers and students should engage in self-
assessment, feedback, and reflection to improve learning outcomes.
Policy Support and Educational Reforms: Government policies should promote skill-

based education, provide funding, and support innovation for sustainable implementation.

10. Future Trends in Pedagogy

The future of pedagogy is shaped by rapid technological advancements, changing societal needs,

and a strong focus on skill-based and lifelong learning. Emerging trends emphasize

personalization, flexibility, innovation, and the integration of advanced technologies.

Artificial Intelligence (AI) in Education: Al will transform teaching by enabling
personalized learning, real-time feedback, and predictive analytics to support student
progress [8].

Personalized and Adaptive Learning: Learning will be tailored to individual needs,
pace, and interests, improving engagement and achievement [13].

Blended and Hybrid Learning: The combination of online and face-to-face learning
will continue to grow, offering flexibility and accessibility [7].

Gamification and Immersive Learning: Use of game elements and technologies like
VR/AR will make learning interactive and engaging, enhancing understanding [4].
Competency-Based Education: Education will focus on skill mastery rather than time-
based learning. Organizations like the World Economic Forum highlight the importance
of employability skills.

Lifelong Learning and Microlearning: Continuous learning will become essential, with
short and focused learning modules supporting ongoing skill development.

Data-Driven Education: Learning analytics will help track progress and improve
teaching strategies [17].

Inclusive Education and UDL: Future pedagogy will promote accessibility and
inclusion. UNESCO emphasizes equal learning opportunities for all.

Interdisciplinary and Experiential Learning: Learning will integrate multiple subjects
and real-world experiences, as supported by John Dewey [5].

Global and Collaborative Learning: Technology will enable global interaction,

enhancing communication and cultural understanding.

Conclusion

A significant change from traditional teacher-centered methods to learner-centered approaches

that emphasize skill development and active involvement is represented by current pedagogical

trends. In the quickly evolving world of today, education emphasizes critical thinking, creativity,
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communication, teamwork, and digital literacy in addition to knowledge acquisition. The gap

between theory and practice is bridged by contemporary methods like problem-based learning,

blended learning, experiential learning, and collaborative learning. These approaches encourage
the growth of students' social, technical, and cognitive abilities while actively involving them.

These methods have a solid basis in the theories of David A. Kolb, Lev Vygotsky, and John

Dewey. Technology has further strengthened modern pedagogy by making learning more

flexible, personalized, and inclusive. However, challenges such as the digital divide, lack of

infrastructure, limited teacher training, and resistance to change need to be addressed. In brief,
contemporary pedagogical trends are essential for holistic development and lifelong learning.

They prepare learners to face real-world challenges and contribute effectively in an increasingly

complex and interconnected world.
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Abstract

Due to the growing significance of fair, respectful, and high-performing workplaces, diversity,
equity, and inclusion (DEI) programs have come to the forefront of organizations intending to
achieve a balance between the three aspects of a company-employee relationship. They are
aimed at offering equal opportunities, valuing different opinions, and creating the atmosphere
where all employees feel part of the company, irrespective of their background. The performance
of DEI programs is usually measured by the engagement of employees, innovation, attraction
and retention of talents, as well as organizational reputation. Effective implementation will
incorporate non-discriminatory employment practices, fair practices and policies, ongoing
awareness campaigns, mentoring, and open reporting channels. Studies have shown that firms
that are really successful in terms of DEI practices have better levels of creativity, better decision
making and better competitive advantages. Nevertheless, it remains the support of a real leader,
clear missions, and the integration of DEI into the organizational culture instead of it being a
short-term project that will only be mentioned. Issues like unconscious bias, token
representation, resistance to change are some of the challenges that may derail the progress
unless they are managed. The contemporary business world is a dynamic environment, which
means that to achieve sustainable success in the field of DEI, it is necessary to invest and
develop new knowledge and involve all layers of the organization. DEI in its well-executed form
helps in personal development and success of the whole organization.

Keywords: Inclusion, Equity, Diversity, Organizational Reputation, High-Performing Places.
Introduction

Equity, diversity, and inclusion (EDI) are now part of the contemporary organizational strategy
that shapes the culture of workplaces, performance, and the impact on the community (Ferdy et
al., 2024; Shekhar et al., 2025). Gender, ethnicity, culture, abilities and perspectives differences

are becoming an important aspect to embrace in organizations in the globalized environment
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(Woldeyesus AS., 2025). Equity provides equality of access to resources and opportunities,
diversity insists on having diverse backgrounds and experience, and inclusion aims at providing
the environment in which people feel respected, valued, and empowered (Mullen et al., 2021).
EDI implementation is not limited to regulatory compliance but also indicates the willingness of
an organization to act ethically, be innovative, and sustainable in the long term (Majdi et al.,
2024: Atescan et al., 2024: Schork et al., 2025). According to the research, inclusive workplaces
increase employee engagement rates, enhance creativity, and problem-solving abilities (Bilgees
et al., 2023). Thus, EDI projects are required not only to create equitable and non-discriminating
work environments but also to make organizations more flexible and competitive in the fast-
evolving world.
Objectives
The main goal of DEI programs is to establish the environment in which everyone feels
respected, appreciated, and able to succeed.
The key objectives include:
e Creating a respectful and inclusive organizational culture.
e Providing equal chances and resources.
e More representation of different groups at all levels of the organization.
e Promoting teamwork and creativity with the diversity of views.
e Nurturing the employees by providing training and development opportunities.
¢ Encouraging transparency and accountability by having set targets.
By achieving these goals, organizations would be in a position to establish an inclusive work
environment that is productive and boosts their performance.
Methodology
This research is supported by the secondary data gathered on the basis of reports, case studies,
and corporate publications of the 2023-2024 years. Reported by global consulting companies,
corporate disclosure of DEI, and recent publications are all sources. One of the approaches that
has been employed to assess the effectiveness of DEI initiatives in different industries and
regions is the use of comparative analysis approach.
Types of DEI Initiatives
To create fair workplaces, organizations have a wide range of DEI programs, including inclusive
recruitment, Employee Resource Groups (ERGs), mentorship, and pay audit programs. Such
programs increase innovativeness and employee satisfaction, where international companies such
as Microsoft have advanced representation in the form of tracking systems and Unilever has
gender balance in the management. Tata steel has hired transgender people in core positions in
India, Infosys has been promoting women leadership and Mahindra group has also introduced
inclusion policies on LGBTQ. Although these have advantages, some issues that firms encounter

are cultural opposition, tokenism and responsibility. The example and significant types of DEI
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initiatives include: Inclusive Hiring Practices: Organizations eliminate discrimination by
promoting blind hiring and diverse interview teams to get more people into the organization.
Employee Resource Groups (ERGs): the latter offer assistance and networking to
underrepresented workers and ensure that employees feel belonging. Mentorship and Leadership
Programs Infosys came up with programs that targeted at enhancing the representation of women
in top positions. Equity Action Plans and Pay Audits: Organizations do audits to provide equal
compensation and establish specific objectives that should be achieved. DEI Training Programs:
In order to curb unconscious bias and the creation of an inclusive culture among employees,
training is needed.
Inclusive Benefits and Accessibility: Gender-neutral benefits, flexible work hours, and disability
support are some of the policies that promote accessibility. Supplier Diversity Initiatives:
Business enterprises promote economic inclusion by engaging different-owned businesses.
Leadership Accountability and Reporting: The Microsoft Company measures diversity data and
releases reports to keep leaders responsible in terms of progress. Critical Problems of DEI
Implementation. Although the advantages are high, companies have big obstacles. Cultural
resistance can be seen in cases where employees feel that the changes are not fair plus fear of
identity loss can also bring about resistance. Hypocrisy- tokenism- Superficial representation- It
can often happen when organizations are preoccupied with the numbers of diversity and the
actual inclusion is not brought about. Moreover, the absence of the support of leaders can make
the programs useless and the measurement problems lead to the impossibility to trace the real
progress and the gaps in the implementation will be observed in various regions or departments.
Effectiveness Global Analysis
e Diversity tracking systems developed at Microsoft enhanced the representation and
transparency.
e Unilever has reached gender balance in the management and this has resulted in greater
brand value and employee satisfaction.
e One of the studies conducted by BCG revealed that the most innovative companies in
terms of revenue are those that are led by diverse leaders.
Indian Examples
e Tata Steel has also implemented inclusive hiring policies by hiring transgender people in
the core positions.
¢ Infosys enhanced the female presence in leadership by way of training.
e Mahindra Group introduced LGBTQ+ policies, which are on the industry standards.
The most critical problems of DEI implementation
DEI initiatives have a number of barriers in organizations:
e Legal and Political Issues - External issues can influence the policies of DEIL

e (ultural Resistance- Employees can oppose change because it seems that it is unfair.
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Fear of Identity Loss - There are people who are threatened by the diversity programs.
Absence of Leader Support - Ineffectiveness is low when leaders are not dedicated to it.
Measurement Problems - Problems with monitoring progress as the data are inadequate.
Tokenism - Nominal representation and actually no inclusion.
Absence of Real Inclusion - Diversity without Inclusion is limiting.
Gap in implementation - Lacks of uniformity in practices in different regions or

departments.

Findings and Discussion

DEI Enhances performance and innovation.

Companies that practice DEI have well-performing financial results and innovation.
Talent Retention and attraction.

Employees in the modern world want to work in companies that have high DEI, which
enhances the hiring and retention process.

Significance of Data-Centered Strategies.

DEI programs are more effective with the help of data and analytics.
Organizational Culture Role.

Inculcation of DEI in the culture translates to increased profitability and flexibility.
Weaknesses of Training Alone.

It cannot be confined to one-time training, but there should be continuous efforts.
Emerging Risks

Organizations have to change the DEI strategy in legal and social issues.

Recommendations

In order to enhance the success of the DEI programs, organizations are advised to:

Make DEI a central element of business practices and decision making.

Concentrate on results and not symbolic performances.

Provide good leadership dedication and responsibility.

Check progress using data and technology.

Foster the inclusive culture in the workplace even though statistics of diversity are high.
Disability and gender identity are just a few of the many aspects of diversity to address.

Make frequent audits and promote cross-functional cooperation.

Conclusion

DETI initiatives do not just have a positive ethical impact on organizations but also have strategic

benefits. Those companies which manage to incorporate DEI in their culture and operations are

more likely to be more successful in terms of innovation, employee engagement and reputation.

Nevertheless, effectiveness can be diminished by shallow attempts and not being committed.

31



Bhumi Publishing, India
April 2026

Nevertheless, in the long run, organizations that are well-practicing in terms of DEI continue to

enjoy the benefits despite external challenges.
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Abstract

Focus: The Purpose of this study was to overview and understand the causes and consequences
of employee silence and design strategies for the same.

Methodology: Qualitative research was being undertaken. semi structured interviews were done
as a part of data collection from 20 respondents through judgemental sampling.

Findings: Various causes were identified along with the consequences of employee silence.
Causes include organizational politics, misuse of power, personal factors, to name a few, and
consequences are in the form of job dis satisfaction, lower career growth, mental stress etc.
Conclusion: Employee silence is a matter of concern for the organizations if it is in negative
context and organizations need to be very careful and thoughtful of how to deal with it.
Keywords: Employee Silence, Productivity, Voice, Dis Engagement, Strategic Silence, Exit.
Introduction

Every employee joins an organization considering they will be effective in the organization and
will contribute to its productivity but there are certain incidents/causes which makes them remain
“ Silent”’. Employee silence as a research topic is gaining importance over the years. Now not
just being used as a construct but considering it as a whole topic it has gained widespread
recognition.

Employee silence can be defined as a situation or a circumstance when an employee decides not
to speak up. Employee silence is the opposite of voice. It is often also called as the ‘mum* effect.
One concept aligning with silence is the strategic silence which is deciding when, where and why
to remain silent i.e deciding the right time, right situation and right place to speak up or remain
silent. Every employee while joining the organization has in their mind that they would be the
asset for the company, they would take part in the decision-making process of the organization,
they would prove their loyalty but then certain occurrences makes them silent.. An employee
being silent is not good on both the part — neither for the employees nor for the organization. It
shows there’s something wrong on the part of organizational culture and climate. There is still
ongoing debate whether silence should be seen as a positive way or a negative manner.

There are certain legislations as well as HR practices which talks about involving employees in
decision making, workers participation in management, having a diverse and inclusive

workplace etc and when organizations fail to meet these, employees adopt the ‘mum ‘effect.
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Employee Voice Employee Silence

Strategic Silence

David is an employee of XYZ co limited (Changed name) who has joined this company just a
month back. He is a 26 year old MBA graduate and this company happens to be his first work
place. He had kept a lot of expectations from himself as well as the company. He wanted to give
his best, voice his opinions, be friendly with everyone. This organization is headquartered in
Ranchi, Jharkhand. David is the only employee who belongs to north east. He was always
discriminated in the workplace, no one wanted to take him in their group. He would always feel
lonely. These all lead him being silent in the organization, not speak up much because he could
not feel being himself in the organization. He could not trust the organization. There was no
sense of autonomy and initiative which he could undertake.

Silence behaviour of employees can be very destructive for the organization at times because as
it is said one should not fear from people who speak wrong /negative things rather one should be
afraid of people who don’t speak up. Employee silence occurs when they withhold their
thoughts, opinions, ideas, etc to themselves and don’t speak up. These things can lead to
employee exit, neglect towards their own work, bad word of mouth of the organisation. The
features of employee silence include lack of communication unfriendly behaviour with the
colleague’s disengagement with the organisation culture. Report suggests that the incidence of
employee silence has increased from 8% to 20% in 2021 (Harvard Business Review).

Employee silence can take the form of constructive and destructive silence. Constructive silence
is when the silence is beneficial for the employees and organization while destructive silence is
when silence has negative impacts for all the stakeholders of the organization.

Employee silence is a multifaceted phenomenon that often goes unnoticed until its detrimental
effects become apparent. While many organizations prioritize open communication and
employee feedback, employee silence persists in a variety of work environments, ranging from
small startups to large corporations.

This brings us to the research question we aim to answer through this paper: “Why employee
silence occurs in organizations, the causes behind it, what consequences can it lead to, and the

Strategies the organizations can undertake to overcome it?”’
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S. No. Paper Name Authors Journal Name Findings

1. Will T speak up or remain | Muhammad Kashif | The Journal of | workplace ostracism leads to employee silence as they
silent? Workplace ostracism | Imran, Tehreem Fatima, | Social feel that their work is not being acknowledged. These
and employee performance | Ambreen Sarwar & Syed | Psychology leads to a feeling of isolation and exclusion. Out of 200
based on self-control | Muhammad Javed Igbal respondents surveyed, all showed a positive corelation
perspective between workplace ostracism and employee silence.

2. When Is Silence Golden? | Leilei Hao,Hui Zhu, Journal of | Results indicated that there was considerable influence of
A Meta-analysis Yugian He,Jinyun Duan, | Business  and | two of the personality traits of big five factors. The
on Antecedents and Outcomes | Teng Zhao,Hui Meng Psychology relationship with most of the hypothesized outcomes
of Employee Silence were found significant.

3. Echoes of Silence: Employee | David B. | Journal of | Based on the findings, out of four forms of silence only
Silence as a  Mediator | Whiteside,Laurie J. | Business Ethics | one that is quiescent silence impacted the justice
Between Overall Justice and | Barclay perception among employees.

Employee Outcomes

4. Do I Hear the Whistle...? A | Michael Knoll,LRolf van | Journal of | Results show that silence is not always associated with
First Attempt to Measure | Dick Business Ethics | the negative aspects of the organization. Silence can be
Four Forms of Employee good at times.

Silence and Their Correlates
5. Silence is not Golden: | Phillip M, Lindsey lee Journal of | It was found that inclusive leadership could solve the

Motivating employee voice

through inclusive leadership

Hospitality &
Tourism

Research

problems of employee silence. 80% of the respondents
favoured the adoption of inclusive leadership compared

to other forms of leadership.
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6. Why do nurses choose to stay | Beglim Yal¢in International fear, silence climate and disengagement emerged as three
silent?: A qualitative study journal of | themes resulting from thematic analysis done as a part of
Nursing Practice | this study. Nurses remain silent when they fear their
seniors/bosses. Also another factor resulting in employee
silence is the silence climate existing in the workplace.
Dis engagement with the job is also a contributing factor
to silence.
7. An integrative systematic | Olga Lainidi, Frontiers in | In health care, there is high level of heterogeneity
review of employee silence | Mimmi Kheddache Jend | Psychiatry between employee voice and silence.
and voice in healthcare: what | eby,
are we really measuring? Anthony Montgomery,
Christos Mouratidis,
Konstantina Paitaridou,
Clare Cook,
Judith Johnson and
Eirini Karakasidou
8. To speak up or stay silent? | Yan Bao, Ping Han International Findings suggests that the personality differences
How  employee—supervisor Journal of | between the supervisor and employee leads the employee
value  differences  affect Hospitality to be silent.
speaking up behaviour in the Management
hospitality industry
0. Research on the mechanism | Helin Wei, Donglu Shan, | Journal of | Leader aggressive humor and employee silence was
of leader aggressive humor on | Lu Wang, Shaoying Zhu | Vocational shown to have significant positive relationship with each
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employee silence: A Behaviour other. What was found to have a negative relationship
conditional process model with employee silence was the psychological security.

10. ANTECEDENTS AND | Dr S C Das, Ms Alisha | Unnati: The | Result reveals it occurs positive relationship between
CONSEQUENCES OF | Samad Business Journal | silence &job satisfaction; subsequently investigated the
EMPLOYEE SILENCE: four dimensions of silence in India (Fear of victimization,
RESEARCH FRAMEWORK internal motivation, self-competence & self-image)
FOR INDIAN whereas no relationship between silence & commitment
ORGANIZATIONS on contrast of western studies. Silence has negative

relationship with career satisfaction whereas stress has

positive impact on silence.

11. Employee silence in the | Karen Harlos German Journal | Employee silence in response to unethical behavior is
context of unethical behavior of Human | driven by fear of retaliation and allows misconduct to
at work: A commentary Resource persist, undermining organizational integrity and

Management transparency
Methodology

Researchers used qualitative research for the study. Thematic analysis was employed. Data were collected from 20 employees as part of the
study. Semi-structured interviews were conducted. The researchers aimed to understand the causes behind employee silence and its
consequences. Judgmental sampling was used. Data were gathered through in-depth interviews with various organizational members. The
interviews were conducted via Zoom and lasted an average of 20-30 minutes. All participants were informed about the study's objective. The
respondent profile included employees aged 25-40 years. Consent was obtained before the interviews, and participants' identities were kept

anonymous. The researchers conducted the interviews themselves. Each interview was carried out in English.
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Findings

Findings of the study can be broadly categorised in to two categories: the causes of employee
silence and the consequences.

Causes:

1. Fear

Many a times employee fear from their superiors / boss/ supervisor. It happens due to their rude
behaviour or due to the personality trait of the employee. They have been probably raised in an
environment where they are not so open with their seniors.

“My working culture was very nice in the organization I used to work at previously but the voice
of my boss was so loud that I used to be scared of him. I remember he removed one of the
employees from the job so out of fear I used to not speak up at the job. Just do my job and get
back to home . (RS).

2. Discrimination

It is often seen that in an organization an employee is discriminated because of various reasons:
sexual orientation, Age, gender, native place etc. These discriminations create a very negative
impact on the employees sometimes also impacting their mental health.

“The organization I was in before this, I was the only 27-year-old. Rest all were above 40s. So,
they used to make a feel like an outlier, I wasn’t being involved in any of their parties or
meetings. I was discriminated a lot so [ felt its better to be silent in the place where you are not
valued “(R7).

3. Bad organizational culture

Organizational culture is defined as a shared values, beliefs etc held by the members of the
organization and if the organization culture of the organization is not good, no employee would
like to give their best in the work place. They would not be happy with the organization and not
feel good to speak up leading to employee silence.

“My organization culture is so bad. No one takes responsibility for anything. Theres abusive
supervision and hardly any one is satisfied with their job. I am just working here because of
some financial constraints else I want to leave this job © (R16).

4. Organizational Politics

Organizational politics can be good too but mostly it is seen in negative light and when there is
negative politics, it leads to the suffering of many talented and innocent employees. No everyone
is able to survive the organizational politics.

“I remember in my organization theres so much politics. I shared with one of my collagues some
thing out of good faith but he went and told to everyone. That is when [ felt its better to be silent

here. This is very toxic environment. It’s better to do your work, get paid and go home. (R 20).
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5. Non — Involvement of employees in organizational matters
Every employee considers the organization as their own. They want to dedicatedly work and turn
out to be an asset for the organization. They want to share their thought process and opinion with
others but when they are not given freedom to do so they step back.
“I used to speak a lot in my initial days but when I saw the organization doesn’t value my words,
doesn’t involve me in any decision-making process I felt bad. I prefer to be silent now ©* (R18).
6. Personal Causes
Its not always the organizations which is responsible for employees being silent. Something the
personal causes of employees also inhibit employee silence.
“I am a very introverted person. I don't like to speak up. I fear what would other people think
about myself. I feel happy being lonely and silent > (R15).
7. Disengagement
Everything in the organization for an employee is centred around their jobs and if they are
disengaged with their job, they don’t feel like speaking up. Job Satisfaction plays a crucial role
for everything in the organization. Job satisfaction is closely link with employee voice / silence.
“I joined this organization with lot of expectations. I am not satisfied with my job. This is not I
wanted to do. I cant even tell about this to anyone here in the job. Its better to be silent and
ignore what’s happening ©’ (R13).
8. Past Experiences
It has been observed that past experiences of the person whether positive or negative impacts a
lot in their thought process. If their organization where they have worked in the past didn’t had a
voice culture, they would rather stay silent in the present organization as they are not used to
speaking.
“In my past job, we were instructed not to speak much as we were lower in the hierarchy.
Everything was controlled and managed by the top management. As we became so used to with
all these there, we stay silent here too.
9. Negative Feedback from supervisors
Whenever an employee shares an idea, opinion, thought and if it is ignored or the feedback
received from the supervisor is negative, the employee feels de motivated. They start assuming
this organization and their supervisor doesn’t value their words.
“Whenever I used to share any idea with my supervisor, he would directly reject it without
giving a thought and criticise me a lot with negative words. I used to feel disheartened. I am
done now. These negative feedbacks hurts me. If your supervisor itself is so unsupportive, whom
to say anything more 7 (R11).
10.  Perception
When employee perceives that their opinion is unlikely as better as others, they are less likely to

express them. Our Perception impacts our decision making and our decision to remain silent is
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very well affected by how we perceive people / things /objects around us. Perception is the way
individuals attach meaning to the sensations around them.

“I Perceived that my opinions were considered invaluable in the organization so I stopped
giving my opinions’’.(R1)

Consequences of Employee Silence

When an employee is silent for whatever reason/ cause, it has detrimental effects on both the
employees and the organization. While conducting interviews for the study, certain key
consequences have been put forward by the interviewees as described below:

1. Impact on Productivity

Employee silence can impact the productivity to a greater extent because there are certain
hinderances which forces them to adopt the power of silence because of which they are unable to
devote their dedication to their work often impacting the productivity.

“I was having a nightmare due to a conflict with my boss because of which I used to be mostly
remain silent. I was unable to concentrate on my work which reduced my effectiveness and
efficiency’’.

2. Reduced Team Performance

A team is made up of two or more people who join together to achieve a common goal and if any
of the team members remain silent for whatever reason it impacts the team performance and
team effectiveness.

“I was working in a team for a group project but I was always made felt that I didn’t knew
anything. I was embarrassed in front of everyone. I didn’t contribute much in the team work
that’s why. I used to be mostly silent.

3. Stress

Stress is the body physiological and psychological response to the changing environment. An
employee becomes silent when they feel there is no value for them and no one is there in the
organization to listen to what they say. These things lead to them taking a lot of stress.

“I feel a lot stressed when ever I don’t have any one to share my feelings to. Being silent for
whatever reason is one of the worst feelings in the world *.

4. Hampering the Organizational Reputation

Silent employees reflect the bad organizational culture which ultimately hampers the
organizations reputation because such employees give negative word of mouth to the people
tarnishing the image of the company.

“I work as a HR Manager in a company where the attrition rate last year was 40% and that was
because employees complained of not being involved in the decision making, not respecting the
values of employees etc. Our HR team worked a lot to make things better and give the employees

an inclusive work culture.”’
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5. Career Satisfaction
Career Satisfaction of such employees is considerably very low as compared to other employees.
These employees do not remain happy in their career nor do they see a progress because
engaging in silence behaviour they miss a lot of opportunities.
“I know a friend of mine who used to stay very silent because she didn’t feel good in the
organization. His colleague now is far ahead than him in career because of his outgoing,
gregarious and energetic nature *’.
Strategies to overcome Employee Silence
As employee silence is very destructive for both employees and employers and can severely
impact the organizations, it is very important to overcome employee silence and these strategies
can be very crucial in helping it:
1. Ensure Employees Participation in Decision Making
Decision making is one of the important activities in the organization and it is often observed
that it is just the top management which is involved in it. If employees are involved too in
decision making part of organization, they feel valued and involved.
2. Two Way Communication
Communication is the sharing and exchange of ideas, thoughts, opinions etc between two or
more people. An organization where there is proper communication, an organization where
employees are given the autonomy to speak up will never inculcate the problem of silence so it is
the responsibility of the employers to let employees communicate in the organization in an
effective and efficient way. Communication is the way to solve a lot of issues and problems in
organizations so it plays a vital role.
3. Create an Inclusive Environment
Inclusive environment is one where employees fill valued and respected in workplace. An
organization can be diverse yet not inclusive. Giving an inclusive environment can solve the
problem of employee silence to greater extent. It is the responsibility of HR in the organization
to create an inclusive workplace and design strategies for the same. Inclusiveness impacts the
employees in a positive manner and letting them fill being themselves in the workplace and
when there is inclusiveness, it eradicates employee silence.
4. Employee Feedback Mechanism
The supervisors of the employees should take feedback from the employees on a regular basis
regarding what they are liking in the organization, what can be improved, where they are lacking
etc. These feedbacks, if taken regularly will make them feel important in the organization giving
them a sense of having their say in the company. Employees should also receive positive
feedback for their performance. Getting too much of criticisms and negative feedback leads them

in disseminating their voice.
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5. Create a culture of trust and taking initiative’s

Organizations culture defines the organization and thus the organization should enable a culture
where employees can trust everyone in the company. Integrity is the key to trust. Organizations
should let employees take the initiatives. This will motivate them to do better and contribute
more and will also not hamper employee voice.

Conclusion

It is very important for managers to give adequate importance to employee silence because it
impacts organizational performance, employees job satisfaction, working conditions and attrition
rate in the organizations. It has been seen that employee silence is studied in both positive and
negative context but mostly it is the negative aspect of the employee silence which has been
studied and highlighted more.

Employees choose the path of being silent voluntarily due to various causes like fear, bad
working conditions and organizational culture, personal factors, abusive supervision, past
experiences, discrimination, biasness and favouritism etc leading to decreased job satisfaction,
stress, reducing team performance, decreasing organizational reputation etc.

Employee silence can be very detrimental for the organizations. Various strategies need to be
implemented by the top management and authorities to ensure an inclusive workplace where
employees feel valued, respect and motivated to work. Employees should be given a freedom to
share their opinion or thoughts and the feedback should be given in a constructive manner. As
and when employees start getting the sense of in belongingness in the workplace, they may not if
leave the organization they start neglecting it.

While Employee silence varies across industries and companies like IT, Banking, academics,
consulting etc it is prevalent in all kinds of organizations just that it varies in proportion. Humans
are social animals and no matter what their personalities are, can’t refrain from speaking so in
this context in organizations when ever there is tendency for employees to stay silent it is a
matter of concern for the organization.

Practical Implications

This topic and paper can serve as a guiding force in understanding this often-ignored concept in

3

organizations which is “Employee silence ‘’. Organizations can know the various causes as
underlined in this paper to see if these circumstances prevail in their organizations too and
undertake effective measures to ensure there is a win — win situation for both the employees and
the organizations.

Limitations and Scope for Future Research

The major limitation of this paper was the time constraints as it was very short span of time for
completing this research. Moreover, the research is qualitative. Quantitative research would have

added more value to this research.
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Future research is abundant for this topic. Qualitative, Quantitative or mixed research can be

undertaken. Future research can explore the influence of cultural context for employee silence,

Supervisors perception towards employee silence. Moreover, mostly research has focused on the

negative side of employee silence. Future researchers can explore When is employee silence

good plus strategic silence can be undertaken as a part of study.

Research in future can also study how is decision making of an individual influenced when they

are silent or how employee silence is affected by the personality traits of an employee like are

extroverts more likely to be silent or an introverted? how narcissists and Machiavellianism
people respond to employee silence?

There is no dearth of research in this field. Moreover, mostly research has been more linking

employee silence to employee voice. One can just separately study employee silence. In addition

to this, a particular industry can be focused upon like health care or retail sector or a comparative
study can be done between two industries to know in why the probability of employee silence is
more and why.
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Abstract

This study investigates the link between corporate governance attributes and the extent of
Corporate Social Responsibility (CSR) disclosure among listed firms. Specifically, it explores
the roles of board composition, gender diversity, board size, and the establishment of a CSR
committee in influencing CSR reporting. The aim is to evaluate how these governance
dimensions impact the transparency and thoroughness of CSR communications. Employing
multiple regression analysis, the study seeks to assess the statistical significance and influence of
these factors on CSR reporting behaviour.

Keywords: Corporate Governance, CSR Reporting, BSE Sensex, CSR Committee, Return on
Assets (ROA).

1. Introduction

Traditionally, financial management has concentrated on maximizing shareholder wealth.
However, over the years, the concept of corporate responsibility has broadened to encompass the
interests of multiple stakeholder groups, including employees, consumers, communities, and
regulators (Donaldson & Preston, 1995; Rowley & Berman, 2000). In India, the concept of
Corporate Social Responsibility (CSR) has evolved from a voluntary engagement to a legally
enforced obligation under the Companies Act, 2013, which requires qualifying companies to
allocate a portion of their profits towards CSR initiatives and disclose related information
publicly.

Simultaneously, the prominence of corporate governance has grown, highlighting the importance
of ethical leadership, accountability, and openness in business operations. These principles are
redefining how corporations interact with their stakeholders and approach social responsibility.
In this context, the current research aims to examine how selected governance characteristics—
specifically, board size, gender representation, board independence, and the presence of a CSR
committee—affect CSR disclosure practices. To ensure a robust analysis, the study also includes
control variables such as firm size and profitability (measured by ROA). Despite the legislative
shift towards mandatory CSR in India, empirical studies evaluating the actual outcomes of this

reform are still limited, underscoring the relevance of this investigation.
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2. Literature Review
Mohy-ud-Din (2023) conducted an empirical analysis in the U.S. to evaluate the influence of
board attributes on CSR reporting. The study focused on board size, independence, meeting
frequency, and CEO duality. The findings suggested that higher board independence and more
frequent board engagement led to increased CSR transparency, whereas larger boards and dual
CEO-chair roles were associated with reduced disclosure.
A comparative study by Guida et al. (2022) in four European countries—France, Germany, Italy,
and Spain—found that CSR reporting was positively affected by the formation of a CSR
committee, higher female representation on boards, and a greater proportion of independent
directors. However, board size and meeting frequency were not significantly correlated with
CSR disclosure levels.
Rouf et al. (2021) used an ordinary least squares regression model to explore board
composition's influence on CSR practices. Their analysis revealed a positive relationship
between CSR disclosures and both board independence and female directorship.
In Malaysia, Katmon ef al. (2019) examined the impact of board diversity on CSR reporting and
found that gender-diverse boards were more active in CSR disclosures. The study also noted that
variables like board members' average age and nationality diversity contributed to the depth of
CSR communication.
In the Ghanaian context, Osei ef al. (2019) assessed governance traits of listed companies and
their CSR communication. The study concluded that larger boards tended to report less CSR
information, while the presence of women on the board had no statistically significant effect.
Guerrero Villegas et al. (2018) investigated how board-related governance factors influence CSR
transparency. Their findings showed that board independence, female representation, and board
size positively contributed to CSR reporting.
Isa et al. (2015), analyzing Nigerian firms, reported that both larger boards and a higher number
of female directors correlated positively with CSR disclosures. However, board independence
had no significant impact, and firm size was inversely related to the extent of CSR reporting.
3. Research Methodology
This research focuses on assessing how particular corporate governance factors—namely board
size, gender diversity, the proportion of independent directors, and the existence of a CSR
committee—influence CSR disclosure levels. The dependent variable for the study is the CSR
disclosure score. Additionally, firm size and profitability (ROA) are included as control variables
due to their potential influence on CSR practices.
3.1 Independent Variables

e Board Size (BS): Total number of directors on a company's board.

e Gender Diversity (GD): Ratio of female board members to total board members.
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¢ Board Independence (BI): Count of independent directors on the board.

e CSR Committee: Binary variable coded as 1 if a CSR committee exists and 0 otherwise.

3.2 Control Variables

e Firm Size (FS): Measured using the natural logarithm of total assets to standardize

company scale.

e Profitability (ROA): Calculated as EBIT divided by total assets, representing financial

performance.

3.3 Dependent Variable

e CSR Disclosure Score: The principal dependent variable is a composite CSR disclosure

score, constructed in accordance with Section 135 of the Companies Act, 2013, and the

SEBI Business Responsibility Reporting (BRR) framework. The score encompasses ten

critical CSR reporting dimensions, detailed in Table 1.

Table 1: Components Used for Computing CSR Disclosure Score

SI. No.

Parameter

Total CSR amount spent during the year

Amount of CSR unspent with reason thereof

Composition of CSR Committee

Year over Year CSR spending comparison

Disclosure of CSR impact assessment report

Details on Environmental related CSR

CSR objectives clearly defined

All the details list of CSR projects available with budget and allocation

O 0| Q| | | | W[ | —

Risk Management involved with CSR properly disclosed

10

CSR spent on Health or education

Source: Compiled by Author
CSR Disclosure Score (CSRD) Computation Approach
The CSR Disclosure Score (CSRD) is calculated by evaluating the number of disclosed CSR

parameters out of a total of ten predefined criteria. For example, if a company discloses 6 out of

the 10 elements during a specific financial year (e.g., 2018—19), its CSRD would be computed as
6 + 10 = 0.60. Similarly, if another firm reports only 4 criteria, its CSRD would be 4 + 10 = 0.40.

3.4 Data Sources

This study is based solely on secondary data. Key sources include the annual reports of the

sampled companies, disclosures from SEBI’s Business Responsibility Reports (BRR), the CMIE

Prowess database, and publicly accessible information from the official websites of BSE and

NSE.
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3.5 Study Duration

The analysis covers a five-year period, beginning in the financial year 2018—19 and ending in
2022-23.

3.6 Sampling Strategy

The sample selection focused on firms listed in the BSE Sensex, as this index represents a wide
cross-section of India’s economic sectors. Entities operating as financial institutions—such as
banks, insurance firms, and non-banking financial companies (NBFCs)—were excluded due to
their specialized reporting norms and regulatory governance requirements. Companies that did
not have complete data for the full five-year period were also eliminated from the sample.
Consequently, the final dataset consists of 20 non-financial companies.

3.7 Statistical Tools and Techniques

To explore the relationship between corporate governance indicators and CSR disclosure levels,
the study employed multiple linear regression analysis. All data analysis and statistical tests were
performed using SPSS software, version 20.0.

4. Results and Discussion

4.1 Descriptive Analysis

As illustrated in Table 2, the average CSR Disclosure Score across the sampled firms is 0.62,
indicating that, on average, 62% of the required CSR elements are disclosed by companies. The
standard deviation of 0.14 signifies a moderate level of variation in CSR reporting practices. The
maximum observed score is 0.90, reflecting notable disparities in transparency and disclosure
quality among the firms.

Regarding gender diversity, boards on average include 1.2 female directors. While some firms
have no women on their boards, others report up to three female members, reflecting variability
in gender representation.

In terms of board independence, the average proportion of independent directors stands at 53%,
with a standard deviation of 10%. This implies that while most companies adhere to regulatory
guidelines, the actual degree of independence differs from firm to firm.

For the CSR Committee variable, the mean score is 0.85. This suggests that 85% of the
companies in the sample have constituted a formal CSR committee, in accordance with Section
135 of the Companies Act, 2013. However, the presence of firms with a score of 0 indicates non-
compliance in some cases.

The board size across the sample averages 8.5 directors, with values ranging from 4 to 15. This

highlights considerable diversity in board structures and governance models within the sample.
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Table 2: Descriptive Statistics

Variable Mean Standard Minimum Maximum
Deviation

CSR Disclosure 0.62 0.14 0.25 0.90

BI 0.53 0.10 0.33 0.75
GD 1.2 0.45 0 3

BS 8.5 2.1 4 15
CSR Committee 0.85 0.36 0 1

FS 9.2 1.3 6.5 12
ROA 0.07 0.04 -0.05 0.18

Source: Computed by Author
4.2 Correlation Analysis
To test for the potential issue of multicollinearity among the independent variables, a Pearson
correlation matrix was generated. Multicollinearity can adversely affect the validity of regression
outcomes by inflating standard errors and yielding misleading significance levels (Gujarati &
Porter, 2009).
According to Anderson et al. (2010), a correlation coefficient exceeding 0.80 between any two
explanatory variables may suggest multicollinearity. However, the results presented in Table 3
reveal no such high correlation, indicating that multicollinearity is not a concern in this dataset.
Table 3: Results of Correlation

Variable CSR BI GD BS CSR FS ROA
index Committee

CSR Disclosure 1 0.48 0.42 -0.10 0.51 0.38 0.12
BI 0.48 1 0.35 -0.05 0.29 0.20 0.15
GD 0.42 0.35 1 0.22 0.31 0.30 0.11
BS -0.10 -0.05 0.22 1 0.18 0.25 0.10
CSR Committee 0.51 0.29 0.31 0.18 1 0.40 0.13
FS 0.38 0.20 0.30 0.25 0.40 1 0.27
ROA 0.12 0.15 0.11 0.10 0.13 0.27 1

Source: Computed by Author

4.3 Regression Analysis Findings

The outcomes of the multiple regression analysis, as summarized in Table 4, explore the
influence of various corporate governance factors on the extent of CSR disclosure.

Key observations are as follows:
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1.

11.

iii.

1v.

Vi.

Board Independence is found to have a statistically significant and positive association
with CSR disclosure (p = 0.0015; t = 3.27). This finding reinforces the notion that a
higher proportion of independent directors contributes to enhanced transparency in CSR
reporting.

Gender Diversity on the board also exhibits a positive and significant relationship with
CSR disclosure (p = 0.0132; t = 2.49), indicating that greater female representation may
lead to more thorough and responsible CSR communication.

Board Size shows a negative but statistically insignificant effect on CSR disclosure (p =
0.1860; t = -1.33). This suggests that an increase in the number of board members does
not necessarily result in improved CSR disclosure practices.

The Presence of a CSR Committee has a notably strong and significant positive impact
on disclosure levels (p = 0.0021; t = 3.16), underlining the committee's important role in
guiding and implementing CSR strategies.

Firm Size emerges as a positively significant determinant (p = 0.0043; t = 2.93),
indicating that larger firms are more likely to engage in extensive CSR disclosures—
possibly due to greater visibility and expectations from stakeholders.

On the other hand, Profitability, as measured by Return on Assets (ROA), does not show
a meaningful correlation with CSR disclosure (p = 0.6040; t = 0.52), suggesting that

financial performance alone may not drive CSR transparency.

The result of Table 4 is given below:

Table 4: Regression Analysis

Variable Coefficient Std Error t-statistics p-value
Independence of Board 0.255 0.078 3.27 0.0015
Diversity of Gender 0.112 0.045 2.49 0.0132

Size of Board -0.012 0.009 -1.33 0.1860
CSR Committee 0.193 0.061 3.16 0.0021
Firm Size 0.088 0.030 2.93 0.0043
Profitability (ROA) 0.014 0.027 0.52 0.6040
Constant 0.215 0.122 1.76 0.0810

Source: Computed by Author

5. Implications and Conclusion

The empirical analysis demonstrates that Board Independence, Gender Diversity, the presence of

a CSR Committee, and Firm Size significantly impact the level of CSR disclosure among

companies listed on the BSE Sensex.

Board Independence is found to have a strong positive relationship with CSR disclosure.

Independent directors are likely to strengthen governance mechanisms and promote
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ethical compliance, thereby contributing to more transparent reporting practices. This
outcome aligns with the principles of agency theory and supports the arguments of
Michelon and Parbonetti (2012), who suggest that independent boards enhance
accountability and stakeholder engagement.
Gender Diversity also plays a significant and beneficial role in shaping CSR reporting.
Boards that include a higher proportion of women tend to focus more on environmental
and social responsibilities. These findings are consistent with Bear et al. (2010), who
highlight that female participation on boards leads to improved ethical decision-making
and stakeholder communication.
The existence of a CSR Committee positively influences disclosure practices,
underscoring the need for specialized oversight bodies to guide CSR implementation.
This result supports the requirements outlined in the Companies Act, 2013, and echoes
the findings of Jain and Jamali (2016), who stress the value of structured CSR
governance.
Firm Size emerges as another key factor, as larger companies are often subject to more
intense scrutiny from both regulators and the public. This pressure likely drives them to

adopt more comprehensive and transparent CSR reporting practices.

On the other hand, Profitability, measured by Return on Assets (ROA), does not show a

significant association with CSR disclosure. This suggests that corporate ethical standards and

regulatory expectations may have a greater influence on disclosure behaviour than financial

performance alone.

6. Policy Recommendations

Based on the study's findings, several recommendations can be made for policymakers and

regulatory authorities:

Encourage gender diversity by promoting the inclusion of more women in corporate
boardrooms to enhance CSR engagement and ethical leadership.

Increase the representation of independent directors to strengthen board impartiality
and improve governance quality.

Enforce the formation of CSR Committees in accordance with Section 135 of the
Companies Act, 2013, to ensure dedicated oversight of CSR initiatives.

Enhance CSR disclosure norms, especially for large-cap firms, to meet growing

stakeholder expectations for transparency and accountability.

This research gains particular relevance in the context of the post-2013 regulatory landscape,

where CSR activities have shifted from being voluntary to mandatory. However, disparities in

disclosure practices still persist, indicating that the mere existence of regulation is not sufficient.
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Ongoing improvements in governance frameworks are essential to achieve consistent and

meaningful CSR reporting across firms.
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Abstract

Urban alienation emerges as one of the most significant and philosophically engaging themes in
the novels of Arun Joshi, a deeply introspective figure in Indian English literature. Writing
during a period of rapid socio-cultural transition in post-independence India, Joshi explores the
psychological disintegration and existential unease experienced by individuals within modern
urban settings. His protagonists—typically well-educated, reflective, and culturally dislocated—
undergo intense isolation, ethical ambiguity, and spiritual barrenness in a society driven by
material pursuits.

This study undertakes a critical examination of urban alienation in Joshi’s remarkable works,
especially The Foreigner and The Strange Case of Billy Biswas. Through detailed textual
analysis and engagement with critical perspectives advanced by M. K. Naik, Meenakshi
Mukherjee, O. P. Dhawan, and M. K. Bhatnagar, the paper establishes that Joshi’s treatment of
alienation extends beyond sociological interpretation into the domain of existential philosophy. It
argues that alienation in his fiction is not merely a social phenomenon but a deeper metaphysical
crisis arising from the tension between modern materialism and spiritual values.

Keywords: Urban Alienation, Existentialism, Indian English Fiction, Identity Crisis, Modernity,
Spiritual Crisis.

Introduction

The rapid growth of modern urban centres during the twentieth century has fundamentally
reshaped human existence, generating both opportunities and profound feelings of alienation.
Processes such as industrialization, globalization, and urbanization have altered social and
cultural frameworks, often producing anonymity, dislocation, and spiritual dissatisfaction.
Literature frequently captures this paradox, presenting alienation as a condition that is
simultaneously social and existential. While international authors such as Franz Katka, T. S.
Eliot, and James Joyce have explored the fragmentation inherent in modern life, Arun Joshi
situates similar concerns within the distinct socio-cultural landscape of post-independence India.

Within Indian English fiction, Joshi distinguishes himself through his psychological and

philosophical focus. Unlike contemporaries such as R. K. Narayan and Mulk Raj Anand, whose
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works foreground social realism, Joshi delves into the inner crises of urban, educated individuals
caught between the allure of material success and the void of spiritual emptiness. As M. K. Naik
observes, his novels are “remarkable for their intense psychological probing” and depict
individuals profoundly estranged in a mechanized world (Naik 201, 205). Similarly, Meenakshi
Mukherjee highlights that his characters epitomize the modern intellectual “trapped between
material success and moral dissatisfaction” (Mukherjee 169).

This tension finds vivid expression in The Foreigner, where Sindi Oberoi confesses, “I have no
roots anywhere... I have always felt like a foreigner” (12), presenting himself as a detached
observer of life (21). His reflection that “once your soul goes bankrupt, no amount of plundering
can enrich it again” (10) underscores the ethical void embedded in urban materialism. Similarly,
in The Strange Case of Billy Biswas, Billy articulates his alienation from modern civilization,
admitting, “I was born in the wrong civilization” (38) and critiquing its superficiality (61). His
yearning for an authentic existence—"“something inside me is crying out for a life that I have
never known” (104)—culminates in his withdrawal from urban society.

Critical interpretations further illuminate these dimensions. O. P. Dhawan contends that Sindi’s
alienation is magnified by Western influence, estranging him from Indian ethical frameworks
(Dhawan 82), while M. K. Bhatnagar emphasizes the conflict between material accumulation
and spiritual destitution, framing alienation as both a social and existential phenomenon
(Bhatnagar 58).

Through the experiences of Sindi and Billy, Joshi depicts urban alienation as a complex interplay
of cultural dislocation, moral uncertainty, and existential anxiety. His narratives not only critique
modern urban civilization but also foreground the enduring human quest for selfhood, meaning,
and spiritual fulfilment.

Alienation and Identity Crisis in The Foreigner

Sindi Oberoi, the protagonist of The Foreigner, epitomizes the alienated modern intellectual,
whose crisis stems not only from geographic displacement but from a fractured consciousness.
Born to parents of differing nationalities and raised in multiple countries, Sindi lacks a stable
cultural mooring. Rather than enriching his sense of belonging, his multicultural upbringing
generates a profound feeling of rootlessness and disorientation. In this context, Sindi represents
the postcolonial cosmopolitan individual—culturally exposed yet existentially unanchored.

He candidly acknowledges his predicament:

“I have no roots anywhere. I have always felt like a foreigner wherever 1 go” (Joshi, The
Foreigner, p. 12).

This confession captures the central motif of identity crisis within the novel. Sindi’s alienation is
not merely social; it is ontological, reflecting estrangement from a stable sense of self. Critics

have noted that this rootlessness exemplifies the dilemma of the modern global subject, who
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navigates multiple cultural environments without fully belonging to any. As M. K. Naik remarks,
Sindi’s condition demonstrates “the predicament of a man cut off from traditional moorings and
unable to create new ones” (Naik 204).
At another juncture, Sindi observes:
“I often felt like a spectator watching life from a distance rather than a participant in it” (Joshi, p.
21).
Here, the metaphor of spectatorship underscores not only passivity but an incapacity to engage
with life authentically. Sindi exists primarily as an observer rather than an actor, thinking rather
than feeling. O. P. Dhawan interprets this as a manifestation of “self-imposed alienation where
intellectual analysis replaces emotional involvement” (Dhawan 78).
The monotony and purposelessness of daily routines further exacerbate his sense of
estrangement:
“The days passed in a blur of meaningless activity, and I felt as if I were drifting on the surface
of life” (Joshi, p. 34).
The imagery of “drifting” conveys both a lack of direction and agency, implying that Sindi is
propelled by circumstance rather than shaping his own life. This aimlessness resonates with
existentialist notions of absurdity, in which existence appears inherently devoid of meaning.
Sindi’s alienation is compounded by his difficulty in forming meaningful interpersonal
connections. His relationships, including those with June and Babu Rao, are marked by
hesitation and emotional distance. Even when involved in others’ lives, he remains internally
detached:
“There seemed to be no centre to my life, no purpose that could give it direction” (Joshi, p. 47).
The absence of a “centre” symbolizes the collapse of identity. Without an emotional or moral
anchor, Sindi’s life becomes fragmented and directionless. M. K. Bhatnagar observes, “Sindi’s
alienation stems from his failure to integrate thought and action, intellect and emotion”
(Bhatnagar 43).
Looking down from his apartment at the bustling city, Sindi reflects:
“I wondered in what way, if any, did I belong to the world that roared beneath my apartment
window” (Joshi, p. 65).
Here, the city operates as a powerful symbol of modern urban life—energetic yet impersonal.
The “roar” conveys vitality but also chaos and indifference. Sindi’s elevated vantage point,
detached and observing, mirrors his psychological estrangement: present in the city but not part
of it.
This spatial imagery reinforces the theme of existential isolation. Meenakshi Mukherjee notes,
“Joshi’s urban landscapes are not merely physical settings but psychological spaces reflecting the

inner disquiet of his characters” (Mukherjee 171).
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According to O. P. Dhawan, Sindi embodies “the alienated intellectual whose emotional
detachment reflects his inability to establish meaningful human relationships” (Dhawan 77). His
estrangement is therefore simultaneously psychological and social. Moreover, it carries a
philosophical dimension, rooted in his belief that detachment constitutes a way of life. Ironically,
this very stance becomes a source of suffering, as it obstructs genuine connection, responsibility,
and a sense of belonging.

Thus, Sindi’s identity crisis is multi-layered, arising from cultural displacement, emotional
withdrawal, and existential doubt. Through his portrayal, Arun Joshi provides a nuanced
depiction of contemporary alienation, illustrating how the loss of roots, purpose, and meaningful
human bonds produces a fragmented, disoriented self.

Alienation in The Strange Case of Billy Biswas

In contrast to Sindi Oberoi’s largely passive and reflective alienation, Billy Biswas in The
Strange Case of Billy Biswas responds to existential dislocation through active rebellion and a
conscious withdrawal from urban life. Born into a prosperous, Westernized Indian family, Billy
enjoys the privileges of elite education both in India and abroad. Yet, despite his apparent social
success, he experiences a profound dissatisfaction with modern urban civilization. Unlike
deprivation, his alienation stems from disillusionment with the very institutions and values that
define modernity.

Billy articulates this sense of displacement early on:

“Sometimes I think I was born in the wrong civilization” (Joshi, The Strange Case of Billy
Biswas, p. 38).

This striking admission reflects his acute cultural and existential misalignment. Whereas Sindi’s
estrangement arises from rootlessness, Billy’s stems from an awareness of the deficiencies and
superficiality of the civilization in which he exists. His sense of being “misplaced” suggests a
fundamental incongruity between his inner self and the external world. As M. K. Naik observes,
Billy exemplifies “a sensitive individual who finds the values of modern civilization spiritually
stifling and morally inadequate” (Naik 206).

Billy grows increasingly critical of the artificiality and performative nature of urban elite society.
Observing its members, he remarks:

“These people live in a world of make-believe, pretending to be civilized while their souls
remain empty” (p. 61).

This assessment exposes the veneer of urban sophistication. In Billy’s view, civilization is a
fagade—a superficial refinement masking inner emptiness. His choice of the term “make-
believe” underscores the illusionary quality of modern social life. O. P. Dhawan interprets this as
“a rejection of the hollow conventions of urban existence, which prioritize appearance over

essence” (Dhawan 109).
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Billy’s critique becomes increasingly radical when he declares:
“This civilization is a conspiracy to make you forget the primitive truths of life” (p. 92).
Here, “conspiracy” conveys a deliberate suppression of essential human instincts and truths. The
“primitive truths” Billy invokes are not a call to savagery but rather a yearning for authenticity,
instinct, and a direct engagement with life. His perspective resonates with existential and
primitivist critiques of industrial modernity, highlighting how urban civilization can alienate the
human spirit.
Billy’s growing dissatisfaction is intertwined with a visceral inner longing:
“I feel as if something inside me is crying out for a life that I have never known” (p. 104).
This statement captures the emotional intensity of his alienation. Unlike Sindi, whose
detachment is intellectual, Billy’s crisis is lived, instinctual, and profoundly emotional. The “cry”
within him signals a yearning for wholeness, authenticity, and meaning. M. K. Bhatnagar notes
that Billy’s alienation is “not merely intellectual but deeply experiential, arising from a conflict
between instinct and imposed social norms” (Bhatnagar 61).
Billy’s eventual choice to abandon urban society and integrate with a tribal community marks the
apex of his rebellion. He explains:
“I want to live where life still has meaning, where men are not afraid of themselves” (p. 141).
This declaration emphasizes his search for an existence grounded in authenticity and self-
acceptance. The phrase “not afraid of themselves” suggests that urban alienation disconnects
individuals not only from society but also from their inner nature. In contrast, tribal life offers
Billy a context where humans live harmoniously with both themselves and their environment.
He later remarks:
“For the first time in my life I felt that I belonged somewhere” (p. 152).
This newfound sense of belonging contrasts sharply with the alienation he experienced in urban
settings. However, Joshi presents this transition with nuance. Billy’s escape raises complex
questions about whether rejecting modern civilization entirely can constitute a true resolution to
alienation.
Critics interpret Billy’s journey with cautious admiration. Meenakshi Mukherjee considers it “a
rejection of modern urban civilization and a search for a more authentic mode of existence”
(Mukherjee 172), while O. P. Dhawan views it as “an extreme response to alienation, reflecting
both a critique of modernity and an idealization of the primitive” (Dhawan 113).
In essence, Billy Biswas embodies a more radical exploration of alienation than Sindi Oberoi.
His rejection of urban life underscores both the depth of his dissatisfaction and the human
impulse to reclaim meaning and authenticity. Through Billy, Arun Joshi critiques the
superficiality and materialism of modern civilization while probing fundamental questions of

identity, progress, and the possibility of achieving existential authenticity.
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Psychological Dimensions of Alienation

A defining feature of Arun Joshi’s fiction is its profound psychological insight. Unlike many
contemporaneous writers, Joshi shifts the focus from external events to the inner workings of
consciousness. His protagonists are not merely shaped by society; they are deeply introspective,
constantly examining their own existence. Through self-reflection, philosophical inquiry, and
interior monologue, Joshi reveals the fractured psyche of the modern urban individual.

Sindi Oberoi, in The Foreigner, exemplifies this inward orientation. He confesses:

“I spent hours questioning the purpose of my existence, yet no answer ever satisfied me” (Joshi,
The Foreigner, p. 122).

This declaration underscores persistent existential anxiety. Sindi’s quest is not for social acclaim
or material achievement but for meaning itself. However, intellectual inquiry alone fails to
provide resolution, instead intensifying disillusionment. His condition mirrors the existential
notion of the “anguish of choice” and the psychological burden of self-awareness. As M. K. Naik
observes, Joshi’s characters are “haunted by questions of existence that admit of no easy
answers” (Naik 206).

Sindi’s inner crisis deepens as he reflects:

“It seemed to me that life had become a series of meaningless gestures performed without
conviction” (p. 131).

This statement captures the essence of existential absurdity. Life, for Sindi, is reduced to
mechanical routines lacking authenticity or emotional engagement. The phrase “without
conviction” highlights a profound loss of belief—mnot only in society but also in oneself. This
condition parallels modern psychological frameworks of alienation, wherein individuals
experience a disconnect between their actions and inner selves.

Excessive introspection amplifies Sindi’s alienation. His tendency to analyze rather than live
intensifies the distance between him and the world. O. P. Dhawan remarks: “Sindi’s tragedy lies
in his overdeveloped intellect, which inhibits spontaneous emotional response and leads to
paralysis of action” (Dhawan 83). Thus, while introspection offers insight, it simultaneously
becomes a source of isolation.

Billy Biswas exhibits a similar tension, albeit in a more intense and emotionally charged manner.
He articulates his dissatisfaction:

“The more I see of this world, the more I feel that something is fundamentally wrong with it”
(Joshi, The Strange Case of Billy Biswas, p. 75).

This statement conveys a deep-seated unease that transcends mere social critique. The perception
of a “fundamental” flaw suggests that Billy’s alienation targets the structural core of modern
existence. Unlike Sindi, who remains largely passive, Billy’s awareness drives psychological

unrest and propels him toward decisive action.
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His inner conflict is further revealed:

“There are times when I feel trapped inside a life that does not belong to me” (p. 88).

The metaphor of entrapment conveys suffocation and lack of agency, suggesting that his life is
imposed rather than chosen. This mirrors existential concerns regarding inauthentic existence,
where societal conformity suppresses the true self. M. K. Bhatnagar notes that Billy’s alienation
“originates in a profound mismatch between his inner impulses and the externally imposed
patterns of civilized life” (Bhatnagar 60).

In both Sindi and Billy, alienation emerges as a conflict between the desire for authenticity and
the pressures of social conformity. Sindi reacts with introspection and detachment, while Billy
responds with rebellion and escape. Yet, both exhibit similar psychological fragmentation—a
separation of self from society, thought from action, and desire from reality.

Meenakshi Mukherjee insightfully observes that “Joshi’s protagonists are engaged in an
unending dialogue with themselves, reflecting the modern individual’s struggle to reconcile inner
truth with external demands” (Mukherjee 171). This internal dialogue becomes central to Joshi’s
narrative strategy, providing readers direct access to his characters’ complex emotional and
philosophical landscapes.

Moreover, Joshi’s exploration of alienation anticipates contemporary psychological concerns
such as identity diffusion, existential depression, and the erosion of meaning in technologically
advanced societies. His characters demonstrate what modern psychology might term an
“existential crisis”—marked by anxiety, purposelessness, and a quest for significance.

Thus, in Joshi’s fiction, psychological alienation extends beyond social isolation to a more
profound estrangement from the self. Through the introspective journeys of Sindi and Billy,
alienation is portrayed as a state of consciousness—a tension between awareness and action,
longing and fulfilment, self and society. By situating alienation in the psyche, Joshi elevates it
from a sociological observation to a philosophical inquiry, enriching Indian English fiction with
a nuanced portrayal of modern existence.

Cultural Displacement and East—West Conflict

In In Search of the Self: Urban Alienation in Arun Joshi’s Novels, alienation is closely linked to
the tension between Eastern spiritual traditions and Western materialist values. Writing in post-
independence India, Arun Joshi portrays protagonists who are caught between conflicting
cultural frameworks, resulting in profound existential and cultural dislocation.

Sindi Oberoi in The Foreigner exemplifies this dilemma. His admission,

“I belonged everywhere and nowhere at the same time” (26),

reflects the paradoxical condition of the postcolonial cosmopolitan. His sense of
impermanence—

“meeting people and forgetting them” (29)
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—signals a fragmented identity shaped by transience and dislocation. As M. K. Naik notes,
Joshi’s characters are “caught in the crosscurrents of conflicting cultural traditions” (Naik 205).
Sindi’s Western-influenced detachment—

“to stand apart and look at things without being touched” (72)

—further intensifies his alienation, illustrating the emotional and moral rupture caused by
exposure to foreign value systems. O. P. Dhawan emphasizes that this alienation is exacerbated
by Western thought, which estranges him from Indian ethical foundations (Dhawan 95).

In contrast, Billy Biswas in The Strange Case of Billy Biswas reacts more radically to this
cultural tension. Disenchanted with urban modernity, he dismisses its ostensible “sophistication”
as a mere “thin veneer” (58) and laments the loss of “the essential thing” (83). His yearning for
authenticity—

“something deeper... buried under layers of habit and fear” (101)

—propels him toward tribal life, a space where he seeks congruence with natural rhythms:
“where the rhythms of life are still in harmony with the earth” (139).

Billy’s eventual sense of belonging—

“I felt that I belonged somewhere” (152)

represents a temporary reconciliation with the world and alleviation of his existential
estrangement.

Critical interpretations highlight the complexity of this shift. Meenakshi Mukherjee views Billy’s
move as a turn toward a more “organic and integrated mode of existence” (Mukherjee 172),
while M. K. Bhatnagar frames it as “a desperate attempt to recover a lost sense of identity”
(Bhatnagar 52). Yet Joshi avoids simplistic binaries: neither Eastern spirituality nor Western
materialism provides a complete resolution. As Naik underscores, his protagonists pursue
spiritual fulfilment beyond the confines of modernity, yet their search remains unresolved.
Through the experiences of Sindi and Billy, cultural displacement emerges as a central
dimension of urban alienation. Sindi’s indecision and emotional detachment reflect the
internalization of conflicting cultural demands, while Billy’s active withdrawal underscores the
human quest for authenticity. In both cases, Joshi presents the search for selthood as an
inescapable and challenging struggle in a world fractured by competing value systems.
Alienation and the Possibility of Redemption

Despite the pervasive sense of estrangement that permeates Arun Joshi’s novels, his narratives
do not conclude in despair or nihilism. Rather, they gesture toward the potential for moral and
spiritual renewal. His protagonists, initially enmeshed in isolation, uncertainty, and existential
anxiety, gradually embark on paths toward self-awareness and ethical accountability. This
movement from alienation to engagement constitutes a central element of Joshi’s philosophical

outlook.
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In The Foreigner, Sindi Oberoi’s journey illustrates a gradual realization of the insufficiency of
his long-held detachment. Throughout the novel, he attempts to shield himself from emotional
pain and responsibility by maintaining distance from others. Yet, this avoidance ultimately
amplifies his inner void and sense of guilt, particularly following the tragic consequences of his
actions concerning Babu Rao and June. Reflecting upon his past, Sindi confesses:
“I had tried to live without commitment, without responsibility, but I had only succeeded in
creating a vacuum within myself” (Joshi, The Foreigner, p. 182).
This admission signals the onset of transformation. He begins to recognize that detachment is not
a remedy but a form of evasion that deepens alienation. His evolving insight is captured in the
statement:
“Perhaps the only way to live is to accept responsibility for others” (p. 186).
Here, the shift from self-centred isolation to ethical involvement becomes evident. Sindi comes
to understand that genuine meaning arises not from withdrawal, but through relational and moral
engagement with the world.
He further reflects:
“It suddenly occurred to me that involvement might be the only antidote to the emptiness I had
always felt” (p. 188).
The use of “antidote” is particularly significant, suggesting that alienation is not permanent but
can be mitigated through conscious effort. In this context, involvement implies emotional
investment, moral accountability, and active participation in the lives of others.
This transformation is accompanied by an emergent moral awareness. Sindi acknowledges the
repercussions of prior indifference:
“For the first time I realized that one cannot live untouched by the suffering of others without
paying a price” (p. 190).
This insight underscores Joshi’s ethical vision—that human existence is inherently relational,
and evading responsibility engenders both moral and psychological disintegration.
Critics have highlighted the significance of this progression. M. K. Bhatnagar observes that Joshi
ultimately advocates “a philosophy of responsible involvement as a remedy for the alienation of
modern man” (Bhatnagar 63). Similarly, O. P. Dhawan contends that Sindi’s trajectory reflects
“a movement from existential detachment to moral commitment, suggesting that redemption lies
in human relationships” (Dhawan 118).
Although The Strange Case of Billy Biswas does not depict redemption in the same manner as
The Foreigner, it engages with the notion of liberation from alienation in a distinct way. Billy’s
renunciation of urban civilization and immersion in tribal life may be interpreted as an effort to
attain existential authenticity. At one juncture, he expresses a desire for a more meaningful

existence:
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“I want to live where life still has meaning, where men are not afraid of themselves” (Joshi, Billy
Biswas, p. 141).

His eventual sense of belonging—

“For the first time in my life I felt that [ belonged somewhere” (p. 152)—

indicates a form of psychological reconciliation, even if achieved outside conventional urban
society.

Critics, however, debate the nature of Billy’s resolution. Meenakshi Mukherjee suggests that
Billy’s withdrawal might represent “a symbolic quest for authenticity rather than a practical
solution to alienation” (Mukherjee 173). Consequently, Sindi’s redemption is grounded in ethical
engagement within society, whereas Billy’s is found in deliberate detachment—two divergent
responses to comparable existential dilemmas.

Joshi does not offer simplistic remedies for alienation. Redemption, in his novels, is neither
immediate nor absolute. It necessitates self-awareness, moral courage, and the willingness to
confront personal failings. As M. K. Naik observes, “Joshi’s protagonists achieve not absolute
solutions but moments of insight that illuminate the path toward meaningful existence” (Naik
207).

Thus, the potential for redemption in Joshi’s fiction emerges through recognition of human
interconnectedness and acceptance of responsibility. Alienation, though pervasive, is not
depicted as inescapable. Instead, it serves as a stage in the journey toward self-realization and
ethical maturity. Through Sindi’s moral awakening and Billy’s quest for authentic existence,
Joshi affirms that meaning can be reclaimed—mnot through detachment or material achievement,
but through engagement, responsibility, and alignment with one’s inner truth.

Conclusion

Urban alienation emerges as a central and philosophically nuanced theme in Arun Joshi’s fiction,
explored through the contrasting experiences of Sindi Oberoi in The Foreigner and Billy Biswas
in The Strange Case of Billy Biswas. These protagonists function as existential explorers whose
internal conflicts mirror the psychological, cultural, and spiritual dislocations of contemporary
urban life. Joshi portrays the modern metropolis as a paradoxical space—offering opportunity
and progress while simultaneously fostering isolation, fragmentation, and moral ambiguity. As
M. K. Naik notes, this represents “a significant shift in Indian English fiction from external
realism to inward exploration of the human psyche” (Naik 208), intensifying engagement with
existential concerns.

Importantly, alienation in Joshi’s novels is not depicted solely as a destructive force but also as a
potential catalyst for transformation. Sindi’s embrace of responsibility and Billy’s search for
authenticity demonstrate that estrangement can lead to heightened self-awareness and moral

insight. M. K. Bhatnagar observes that Joshi’s narratives “trace the journey of the modern
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individual from spiritual disintegration to a tentative rediscovery of meaning through ethical
engagement” (Bhatnagar 65), while Meenakshi Mukherjee highlights the characters’ enduring
“capacity for introspection and renewal” (Mukherjee 174). This dimension of potential
redemption renders Joshi’s vision both complex and ultimately hopeful.
Set within a postcolonial context, Joshi’s protagonists embody the tensions between tradition and
modernity, East and West, and spirituality and materialism. O. P. Dhawan remarks that his
fiction “captures the predicament of the modern Indian intellectual, torn between inherited values
and imported ideologies” (Dhawan 121). Rather than presenting definitive solutions, Joshi
frames alienation as an ongoing condition, suggesting that meaning must be actively constructed
through ethical and authentic engagement.
Through the lens of psychological insight combined with philosophical depth, Joshi elevates the
theme of urban alienation into a profound inquiry into the human condition. He demonstrates
that modern estrangement, though disorienting and painful, can also serve as an impetus for
reflection, self-discovery, and moral maturation. In portraying the struggles and partial
resolutions of Sindi and Billy, Joshi affirms the dual nature of alienation—both as a crisis and as
a pathway toward renewal. His novels thus stand as a significant contribution to Indian English
literature, offering readers an enduring meditation on the challenges and possibilities of modern
existence.
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Abstract

Structural unemployment is defined as a serious problem that occurs when there is a mismatch
between the skills possessed by workers and the skills demanded by employers. Structural
unemployment occurs due to a number of factors such as, technological change, changes in
industry structure, skill mismatch, geographical mismatch, globalization and so on. Out of these
factors, technological changes and skill mismatches in the labor market are discuss throughout
this chapter. This chapter aims to provide a comprehensive analysis of structural unemployment
by examining its nature and socio-economic impacts. The study further investigates the role of
technological change in shaping structural unemployment and identifies the key factors which
contribute to skill mismatches in the labor market. In addition, the study explores potential
strategies and policy measures that may help reduce structural unemployment and improve labor
market efficiency.

Keywords: Structural Unemployment, Technological Change, Skill Mismatch, Labor Market.
Introduction

The Indian labor market is huge and dynamic in the world. The Indian labor market has
multifaceted trends. Unemployment occurs when people are willing and able to work but do not
have a job. Unemployment remains one of the most pressing economic and social challenges
confronting nations worldwide [12]. Unemployment does not affect the financial well-being of
an individual but also has wider impacts on economic growth, social stability, and public welfare
[12].

The unemployment insurance (UI) system influences unemployment rates and shapes labor
market dynamics [7]. In 2024, the authors analyze the Hartz reforms and their impact on
unemployment in Germany [7]. The authors [7] find that reduced job separation rates were the
primary driver of declining unemployment, accounting for about 76% of the reduction. The
study [7] establishes a casual link between unemployment insurance (UI) reforms and lower
separation rates, with stronger effects on long-term and high-wage workers. Overall, the article
[7] concludes that reduce Ul generosity significantly lowered unemployment by decreasing job

separations.
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Unemployment is a significant challenge facing India, with various complex factors contributing
to the issue [18]. Addressing the challenge of unemployment is crucial for building a more
prosperous and equitable society in India [18]. The factors that have contributed to
unemployment in India are such as [18]: Lack of sufficient job opportunities, low levels of
education and skill development, mismatch between the skills required by employers and those
possessed by job seekers, impact of automation and technology on the job market, slow
economic growth, poor infrastructure and adequate support for small and medium-sized
enterprises, gender discrimination and unequal access to opportunities, limited availability of
formal sector jobs in rural areas, seasonal and cylindrical nature of employment in certain
industries, and inadequate labor laws and regulations etc. Among the various types of
unemployment in India, structural unemployment is of particular concern, as it stems from long-
term imbalances in the economy and involves a wise range of interconnected and complex

causcs.

The following is a bar diagram representing the unemployment rate in India for the last 16 years
[19]:

Unemployment Rate (%)

2015 2020 2025
Year

Figure 1: Unemployment Rate in India (2015-2025)
The bar diagram in Figure (1), sourced from World Scorecard (n. d.), depicts the annual
unemployment rate in India over the eleven-year period from 2015 to 2025. The rate remained
consistently high, fluctuating between 7.6% and 7.9%, from 2015 through 2020, reaching a peak
of 7.9% in 2020. Thereafter, a sharp and sustained decline is evident: the rate fell to 6.4% in
2021 and 4.8% in 2022 before stabilizing at 4.2% from 2023 to 2025. This downward trajectory
clearly indicates substantial improvement in India’s labor-market conditions during the second
half of the decade, reflecting enhanced employment opportunities and economic recovery in

recent years.
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The rest of this chapter is structured as follows: Section 2 provides a brief description of
structural unemployment. Section 3 examines the impacts of technological change on structural
unemployment. Section 4 discusses the role of skill mismatch in the Indian labor market. Section
5 presents a review of empirical study. Finally, Section 6 concludes the study and discusses the
associated policy implications.
Understanding Structural Unemployment
In 2015 [3], the author introduces the basic concepts of structural unemployment across selected
member countries of the International Labor Market Forecasting Network. When we discuss
about the national unemployment levels, it is useful to distinguish between two main types of
unemployment such as, cylindrical unemployment and structural unemployment. The cylindrical
unemployment arises from temporary declines in demand for goods or services, and typically
diminished as demand recovers. However, if such downturns persist, cylindrical unemployment
can evolve into structural unemployment. This transition occurs because prolonged joblessness
leads to skill depreciation, making affected workers less attractive to employers.
Structural unemployment arises when there is a gap between the skills workers have and the
skills employers need [18]. The importance of studying structural unemployment lies in its long-
term impact on both the economy and society. The study [18] discusses the main stuctural factors
contributing to unemployment and explore mechanisms that can enhance workforce adaptability,
reduce unemployment duration, and promote sustainable economic development. Structural
unemployment is also caused by structural change of the economy or advances in technology
that render certain skills or occupations outdated.
The various factors that help to reduce the burden of structural unemployment are:

e Targeted policies,

e Vocational training,

e Labor mobility, and

e Government interventions.
Additionally, providing support in the form of education, training to increase the skills for
finding newer jobs in an emerging industry, channelizing various subsidies and incentives where
needed, such as to companies to create job opportunities in economically weaker regions.
Furthermore, reducing or withdrawing unemployment benefits may encourage individuals to
pursue new job opportunities more actively.
Technological Change and Structural Unemployment
Technological change is a key driver of structural unemployment globally and in India. The
author Acemoglu [1] examines how technological advancements affects inequality and labor
markets, emphasizing skill-based technological change that favours high-skilled workers while

displacing routine tasks. Similarly, in 2023, Autor [5] traces the evolution of views on
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technological impacts from initial enthusiasm about productivity gains to qualified optimism and
current uncertainty, emphasizing that automation can complement certain roles while replacing
others, particularly in manufacturing and routine cognitive occupations.
In developing economies such as India, the rapid adoption of automation, Al, robotics, and ICT
exacerbates structural challenges. In 2024, the author Challoumis [6], explains that technological
advancements transform production processes by enhancing efficiency, but they also disrupt
labor markets through job displacement. Similarly, in 2020, Rahmathulla [13] analyses the dual
nature of technological progress: it fosters economic growth and creates new opportunities (e.g.,
via loT and Al), it can also lead to structural unemployment by rendering skills obsolete.
Further, in 2024, the authors Kwiatkowski and Bolukbas [10], confirms through panel causality
tests in Central and Eastern European countries that modern technologies are associated with
shifts in total employment, youth employment, and youth unemployment. Although their results
do not support the notion of widespread technological unemployment, they nevertheless indicate
notable structural changes in labor demand.
A comprehensive review by Hotte et al. in 2022, covering four decades of evidence, finds that
labor-displacing effects of technologies such as ICT, robotics, and innovation are largely offset
by compensatory mechanisms. This includes productivity-driven-led demand expansion, the
creation of new task, and job reinstatements. However, low-skill, production, and manufacturing
workers suffer disproportionately, a pattern particularly relevant to India’s large informal and
low-skill workforce.
A review by Lima et al. (2021) [11] reinforces this perspective by emphasizing that the social
impacts of automation require proactive measures such as reskilling. Earlier, Rip and Kemp [14]
(1998) conceptualize technological change as a systemic process involving the co-evolution of
technology, institutions, and labor markets.
In the Indian context, Zala et al. [18] highlight the role of automation in reducing job
opportunities amid a need for 90 million (approx.) non-farm jobs by 2030. In 2025, Uriarte et al.
[16] discuss AD’s entrepreneurial opportunities, while noting fragmentation in the existing
research. Silimarly, In 2025, Soliman and Beram [15] use dynamic GMM analysis to link
technological innovation and ICT with higher unemployment in certain regions, underscoring the
importance of region-specific effects.
Adding further nuance, gender-biased technological change examined by Ager et al. (2023) [2]
highlights how technological adoption can have uneven impacts across groups, as illustrated by
historical cases like milking machines displacing women’s farm labor.
Skill Mismatch in the Indian Labor Market
Vertical skill mismatch (overeducated) and horizontal mismatch (working outside one’s field of

study) both exerbate structural unemployment. An analysis of multiple countries by Visintin et
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al. in 2015 [17] shows that migrants experience higher overeducation than natives, with
variations by origin-destination pairs; theoretical explanations (e.g., search frictions, human
capital specificity) hold less uniformly for migrants, suggesting similar dynamics for India’s
internal rural-urban migrants. Panel evidence from EU countries by Albiol Sanchez et al. (2020)
[4] links perceived skill mismatches to transitions into self-employment, suggesting
entrepreneurship as a partial buffer.
More recent studies reinforce these dynamics. In 2026, Kaban and Rialdy [9] provide a close
parallel from Indonesia: vertical mismatch among vocational graduates and horizontal
mismatches hinder productivity, imposing a 16.2% wage penalty and operational inefficiencies;
they advocate strategic human resource management (SHRM) interventions like skills-first
hiring and workplace learning (WPL). On the same year 2026, Makhmudov and Qosimjonova
[12] gives detail structural causes including educational mismatches, geographic disparities, and
consumer shifts, advocating vocational training and labor mobility. Zala et al. [18] explicitly
note India’s education-skill gap, underemployment, and qualification-job mismatches.
Review of Empirical Studies
Empirical literature consistenty shows technological change and skill mismatches as core drivers
of structural unemployment, though net employment effects are often neutral or positive when
compensating mechanisms operate. In 2015, Alatalo et al. [3] provide cross-country evidence
distinguishing cyclical from structural unemployment, noting persistence due to skill erosion.
Acemoglu and Autor [1,5] link technical progress to inequality and task-biased displacement.
Recent reviews (Hotte ef al. [8], 2022; Lima ef al. [11], 2021) synthesise that displacement is
offset by job creation via new tasks, demand expansion, and innovation.
Infia-specific and analogous developing country studies [9,18] emphasise the education-industry
competency gap, demographic pressures, and automation risks in low-skill sectors. Panel studies
[10,15] reveal technology-ICT links to employment shifts and unemployment in certain regions,
while financial inclusion and governance moderate outcomes variably. Skill-mismatch papers
[4,17] highlight heterogeneity by worker type and mobility. Entrepreneurship and Al studies
[6,16] point to new opportunities if reskilling occurs. Overall, the 19 reviewed papers coverge
on:

e Technology induces structural shifts rather than mass unemployment,

e Skill mismatches amplify costs (wage penalties, productivity loss), and

e India requires urgent, targeted interventions beyond general growth.
Policy Implications and Conclusion
To mitigate structural unemployment in India, policies must address technological displacement

and skill gaps holistically. Key recommendations drawn from the literature include:
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. Massive reskilling/upskilling programmes [9,11,18]: Expand vocational training,

workplace learning, and corporate university models to align educational output with
industry needs.

Skills-first hiring and SHRM frameworks [9]: shift from degree-based to competency-
based recruitment.

Targeted support for vulnerable groups (low-skill, youth, women, rural migrants):

Leverage Alfor new ventures while ensuring inclusive access.

. Labor market reforms and mobility incentives [7,12]: Enhance UI design to reduce

separations, improve geographic mobility, and incentivise job search.

. Region-specific SDG-aligned strategies [15]: Integrate technological innovation, ICT,

financialinclusion, and governance quality with job creation under SDGs 8§, 9, and 16.

. Institutional and policy coordination [5,8,10]: Monitor task-based labor demand changes

andfoster compensating mechanisms through innovation and demand stimulation.

In conclusion, structural unemployment in India, driven by technological change and persistent

skill mismatches, poses long-term risks to inclusive growth but is manageable through proactive,

evidence-based policies. The reviewed literature demonstrates that while technology displace

certain jobs, compensating job creation and productivity gains dominate when accompanied by

human capital investment. For India to realize its demographic divident and Golden India 2045

vision, bridging the education-industry gap via reskilling, entrepreneurship support, and adaptive

labor policies is imperative. Future research should empirically quantify India-specific task-

based impacts and evaluate ongoing skilling initiatives effectiveness.
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Abstract

This research project examines how digital and social media marketing have contributed to
consumer buying behaviour in the current digital-centric marketplace. the emergence of products
such as Instagram, Facebook, YouTube, consumers are more and more affected by online
reviews, influencer endorsements, targeted advertisements and user-generated content. The
project relies on secondary data sources (reports in the industry, online marketing insights, and
publicly available data) to examine trends in consumer engagement, purchase intent, and
effectiveness of brand communications.

With the help of such tools as Excel and Canva Al, the study illustrates the trends in the form of
graphs and charts to determine the most effective methods of digital marketing. Findings indicate
that customized advertisements, influencer marketing, and online favorable reviews have a
strong impact on consumer trust and buying behaviors. The project has a systematic approach
based on data collection, preprocessing, visualization, and interpretation.

According to the findings, companies need to be data-driven when using digital strategies to
attract and retain customers. The project finishes off with practical recommendations, including
investing in influencers, having an active social presence, promoting customer feedback, and
using Al tools to market to the targeted audience.

Keywords: Digital Marketing, Social Media Marketing, Consumer Buying Behaviour, Artificial
Intelligence, Predictive Analytics, Customer Engagement, Purchase Intention.

Introduction

In a contemporary world that is highly connected and fast-paced, digital and social (Stephen, A.
T. The media platforms of 2016) have taken the centre stage in how businesses interact with
consumers (Padel, S., & Zander, K.). 2011). The swift development of the internet (Coffman, K.
G., & Odlyzko, A. M. This has changed the conventional methods of marketing; smartphones,
social networking sites have introduced a more interactive, data-driven and personalized mode of
marketing. Consequently, the Customers cease being passive receivers of promotional messages

that they actively interact with brands, research details online, exchange experiences, and make a
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purchase decision based on digital interactions.
The chapter presents the background and the objective of the research on the role of digital and
social media marketing in influencing consumer buying behaviour. It emphasizes the role of
platforms like Instagram, Facebook, YouTube, Google, and other e-commerce sites in providing
new possibilities that allow the brands to access the customers more effectively. At the same
time, it explains how consumer expectations (Arman tier, O., Topa, G., Van der Klaew, W., &
Zafar, B. Awareness, trust, and decision-making processes have changed due to constant
exposure on the internet in 2017).
Another crucial element of the chapter is the significance of this research in comprehending the
current consumer psychology (Durante, K. M., and Griskevicius, V. 2018), the increased role of
digital strategies in business (Bharadwaj, A., El Sway, O. A., Pavlou, P. A., and Venkatraman,
N. V. 2013), and It preconditions the examination of the influence of digital and social media
marketing on all the steps of the buying process, starting with the recognition of a problem,
entering a search, making a purchase decision, and concluding with the evaluation of the
experience.
The purpose of the study is as follows:
e To analyse how digital and social media marketing impact consumer buying behaviour.
e To determine which social media platforms have the greatest impact on consumers.
e To research the impact of online reviews, advertisements, influencers, and product
videos.
e To learn about consumers decision making process with primary data.
e To offer recommendations to companies to enhance the digital and social media
marketing plans.
Scope of the Study
The research is concerned with:
e People who use social media and other online platforms.
e Control over Instagram, YouTube, Facebook, ads, reviews, posts of influencers and
promotions.
e Online shopping, brand comparison related buying behaviour and digital content buying
behaviour.
e Primary data obtained with 105respondents of mixed audiences.
Study Limitation
e The sample size will be limited to 105respondents.
e The answers are biased and are based on individual views.

e It limits the scope of the study to urban and semi -urban consumers.
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e Data collection was done online only.

e The analysis was constrained due to the limited time.

LITERATURE REVIEW

The breaking pace of development of digital technologies and social media platforms has
radically transformed the manner in which buyers seek, compare, and decide on purchasing
products. Scholars in the domains of marketing, psychology, and communication studies have
pointed out that social media sites like Instagram, YouTube, Facebook, and online review
platforms have become a strong platform where consumers interact with the brands and with one
another. The available literature always demonstrates that such characteristics as influencer
marketing, online reviews, targeted advertising, user-generated content, and interactive
communication impact trust, perceptions, and purchasing behaviours considerably. The review
unites the most important academic knowledge of previous researches to comprehend the impact
of digital and social media marketing on contemporary consumer behaviour, both well-known
and unanswered, encouraging further studies.

According to Stephen (2016), digital and social media marketing have taken centre stage to
influence the modern consumer behaviour. He points out that the social platforms enable brands
to interact with customers in real time, gather behavioural information, send highly targeted
messages. The social media facilitates the two-way communication unlike the traditional one-
way advertisement, where consumers can comment, share, and co-create content. This
interactive platform affects all steps of the purchasing decision making process including
awareness and information search, evaluation and post purchase feedback. Stephen also says that
online reviews, social advertisements, and influencer content are examples of digital touchpoints
that result in a continuous flow of persuasion that consumer behaviour is more dynamic and less
linear than in classical conceptions.

Hajli (2014) dwells on the aspect of social media platforms as a venue of social intercourse,
recommendation, and trust. He says that online community, review section, and forums are
features that promote an electronic word of mouth (e-WOM) that has a powerful influence on
consumer decision making. Reading positive comments, ratings and experience posted by other
users, the perceived risk level of the users gets lower and purchase intention gets higher. On the
other hand, negative remarks can immediately destroy brand image and decrease sales. Hajli
concludes that social media does not merely heighten marketing messages, but it establishes the
atmosphere of trust, where user-created content is usually more influential than advertising
which is controlled by a brand, so social media plays a vital role in consumer purchasing

behaviour.

73



Bhumi Publishing, India
April 2026

According to Mangold and Faulds (2009), the social media is a hybrid component of the
promotion mix, which combines elements between the traditional integrated marketing
communication and consumer-to-consumer dialogue. They say that the digital platform has
changed the balance to the consumer whereby now they can easily broadcast opinions,
experiences and recommendations to large masses. This change implies that marketers can no
longer entirely determine the messages of a brand, but they have to engage in dialogue and
develop online presence in a strategic manner. The authors underline that social media is one of
the most crucial elements of contemporary marketing strategy as it affects the perceptions of
brand credibility, product quality and value by means of interaction with peers.

Kaplan and Haenlein (2010) offer a conceptual framework of the various types of social media,
including social networking sites, content communities and blogs, and discusses the varying
impacts each type of social media has on consumer interaction. They posit that companies should
select the appropriate form of platform and this is dependent on the communication goals and the
audience. Social media allows consumers to be both users and creators of content thus
obliterating the boundary between producers and consumers. This interactivity has a powerful
effect on consumer purchasing, as individuals tend to use the information produced by other
users reviews, unboxing videos, tutorials when making a decision on a product. The article
highlights that effective online initiatives need to be genuine, transparent, and have regular
engagement with the audience.

Kim and Ko (2012) analyse social media marketing actions in the setting of premium fashion
brands and their effect on consumer equity and purchase aim. Interactive communication,
entertainment, trendiness and word of mouth on social platforms are some of the activities that
they find extremely boost brand equity dimensions such as brand image and relationship quality.
Such enhanced perceptions in turn have a positive impact on purchase intention. Their research
indicates that whenever consumers perceive a brand through a social media content as fun,
educational and current, the consumers will tend to develop positive attitudes and purchase the
products. Herein lies the importance of well-thought social media campaigns to translate online
interaction into actual purchasing behaviour.

Alalwan (2018) explores the influence of the particular characteristics of digital advertising in
the social platform, including informativeness, credibility, entertainment, and interactive Ness on
customer purchase intention. The results indicate that the perceived usefulness and credibility to
social ads greatly affect intention to buy, whereas the intrusive or misleading ads may cause
resistance. Customers are more likely to react to advertisements that are appealing and have
content that is relevant and informative about the products. The study highlights that the most

effective promotions done through social sites is one that builds trust and value and not merely
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pushing promotion messages, which directly affects the process through which consumers shift
in terms of awareness to actual purchase.
Duffett (2015) looks at Facebook advertising and its effects on the intention to purchase of
Generation Y. The research demonstrates that ad involvement, brand liking, and perceived
entertainment are some of the factors that influence the attitude of young consumers towards ads
and brands. Spending a lot of time on social media, Generation Y constantly sees brand
messages, sponsored posts, interactive campaigns. Duffett concludes that Facebook
advertisements are capable of influencing consumer purchasing behaviour in case they are
interesting, relevant and consistent with the self-image of the users. Nevertheless, the unwisely
directed or excessive frequency advertisements can result in avoidance, and it is crucial to
develop consumer-based online strategies.
Research Gaps
Despite the existing body of research, there are a number of gaps:
e Minimal research on primary data on young consumers.
e The fast-evolving technology renders older studies less relevant.
e The effect of multiple digital tools is not studied in many studies.
e There are still limited insights on industries.
e These lacunae suggest the necessity of new studies, particularly consumer level.
On the whole, there is strong literature evidence that digital and social media marketing have a
strong impact on consumer buying behaviour. They influence cognition, involvement,
confidence, and ultimate buying behaviour. The results of the past research are the foundation of
the current research and the reason why it is necessary to investigate the reaction of consumers to
the digital marketing strategy in the present day.
Research Methodology
Research methodology explains how the study has been carried out. As this project is founded on
primary data, the chapter covers the research design, sampling, data collection tool, and the
methods to analyse the information. A definite methodology makes the study to be reliable, valid
and easily understood by the readers.
Research Design
The current research adheres to the descriptive research design, and, therefore, it will be
interested in describing and comprehending the connection between digital/social media
marketing and customer buying behaviour. The design is appropriate as the research is aimed at
establishing patterns, opinions and preferences of customers in respect to internet marketing
practices.
Descriptive design can also be used to determine consumer response to advertisements,

influencers, online reviews, brand pages, and other digital touchpoints. The design facilitates
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analysis based on facts and without bias since the responses were gathered directly by
individuals.

The nature of the study is qualitative in nature. This is a quantitative study since a structured
questionnaire has been used in order to collect numerical data. The answers were subsequently
subjected to simple statistical analysis in terms of percentage and charts. The quantitative method
enables the clear comparison between trends and consumer opinions.

Concurrently, qualitative input is also included in the study where appropriate, including the
ability to determine the reasons why users use social media, their preferences, and perceptions
regarding the marketing of products on the social media.

Sources of Data

Primary Data: The data has been collected using primary data where respondents were directly
asked using online questionnaire. The questions were formulated to learn how the content of
digital and social media affects their awareness, interest, decision-making and purchase
intentions. Primary data will allow the study to be more relevant and reliable since it will capture
real-time responses of real users.

Secondary Data: Secondary data is borrowed through research journals, articles, websites,
reports, and past studies about digital marketing, consumer behaviour and trends in social media
usage. It makes a theoretical justification and reinforces the context of the research.

Sampling Method

The adoption employs convenience-based sampling that implies that the identification of the
participants was carried out among those individuals that were available and willing to
participate. This technique is suitable when the survey is done via Google Forms or social media
sites and is fast and simple to collect data.

Although the sample may not fully reflect on the entire population, it works well in research at
the academic level where direct access to the respondents is required.

The adopts convenience-based sampling which means participants were identified from
individuals who were available and agreed to participate. This method is appropriate for surveys
conducted through Google Forms or social media platforms, as it allows quick and easy data
collection.

While the sample might not completely represent the complete population, it is effective for
academic research where direct access to respondents is needed.

Sampling Size

The total sample size for this study is 105 respondents. A sample of 105 is considered adequate
for analysing general consumer trends and opinions. It provides enough data to observe patterns
and draw meaningful conclusions about how digital and social media marketing influences

consumers.
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Working Professionals
Figure 1: Sampling Distribution of Respondents

Target Population
The target group consists of individual customers that use social media and online shopping
platforms. The sample is predominantly represented by students, working and the general users
who actively consume digital content, including ads, influencers, brand posts, reel, reviews and
online promotions.
The research instrument (questionnaire design) is detailed in 3.7
It was structured questionnaire with closed ended and few open-ended questions.
The types of questions were:
The questionnaire had various categories of questions to ensure that respondents could answer it
easily. They were multiple-choice, Likert scale (Strongly Agree/Strongly Disagree) questions,
simple Yes/No questions, and behaviour-based questions like how frequently people use social
media or which ones they like the most.
It has included such critical aspects as daily social media user, the level of trust people has
toward online ads, the ability of reviews and influencers to change the ultimate buying choice. It
has also examined whether individuals are more inclined to digital advertising than the
traditional advertising and the role of digital marketing in generating awareness of the brand.
The questionnaire was first tested on a small sample of users before being shared to ensure that
the questions were clear, relevant, and easy to comprehend.
Data Collection Method
The survey was filled in with the help of Google Forms, which was distributed via WhatsApp,
Instagram, and others. Individuals volunteered through filling the form online. This approach
was selected as it is convenient, cost effective and enables rapid gathering of responses of a
larger audience.

e Itis quick and cost-effective

e Respondent is able to respond at his own time.

e Information is automatically captured in a systematized format, minimizing errors.

77



Bhumi Publishing, India
April 2026

Analysis Tools and Techniques
Data that was collected was analysed using:

e Frequency distribution

e Charts and graphs (Bar charts, Pie charts).

e Interpretation based on trends and patterns
The tools can be used to give a clear picture of the impact of online and social media advertising
on customer buying behaviour.
Methodology Shortcomings

e The sample used is 105 respondents and this might not be representative of all consumer

groups.

e The reactions can be based on personal views or interim behaviour.

e Convenience sampling can be slightly biased as it is not well represented.

e Only persons who have access to the internet and social media are included in the study.
Data Analysis and Interpretation
Introduction
4.1: Preference of consumers for using platform
In this chapter, the analysis of the main data obtained by using 105 participants with the help of a
structured questionnaire is presented. The answers were evaluated to test the question of the
impacts of digital and social media marketing on the consumer buying behaviour. The analysis
contains tables, graphs and clear interpretations of each section.

Table 1: Preference for using platform

Platform Percentage (%)
Instagram 40%
YouTube 30%
Facebook 20%
Others 10%

Instagram (40%) and YouTube (30%), are the most popular, and that is a visual and video-based
platform dominating the online content. Facebook has an intermediate usage, and the reach of the
Others (Snapchat or Twitter) is low.

4.2 Trust Level in Digital Marketing

Table 2: Trust Levels of Consumers.

Trust Level Percentage (%)
High 35%
Moderate 45%

Low 20%
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Most of the respondents are moderately trusting (45%), but only 20% are low trust. This shows
that the consumers are careful yet receptive to online promotions in the presence of credible
information.
4.3 Effect of Influencers on Purchasing Behaviour

Table 3: Impact of Digital Creators.

Category Percentage (%)
Strongly Influenced 50%
Somewhat Influenced 35%
Not Influenced 15%

A half of the participant (50) is highly influenced by influencers. This is a clear indication of the
increasing influence of social media creators to influence the purchase decisions and brand
perception.

4.4 Effectiveness of Digital Content Types

Table 4: Favourite Content

Content Type Percentage (%)
Videos 45%
Images 30%
Reviews 15%
Stories 10%

The most effective content format (45%) is videos since it is more understandable and engaging.
Images are second (30%), and then reviews and stories.

4.5 Major Analysis Results

The most desirable among the users are Instagram and YouTube. Majority of consumers are
moderate and this forms authenticity enhances influence. The effect of the influencers on the
consumer choices is substantial. The most interesting and the most effective form of digital
content is videos.

4.4 Summary

This chapter makes it clear that the contemporary consumer is vastly dependent on the social
media, the influencers, and the visual content in order to make any purchase decisions. The
analysis indicates the strong impact of digital marketing in shaping consume behaviour.

5. Results, Visualization and Discussion.

5.1 Introduction

The chapter summarizes the key conclusions made based on the primary research conducted on
100 respondents on the importance of digital and social media marketing in consumer buying

behaviour. The results are presented in terms of charts, tables, and visual understanding. Each
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outcome is preceded by a lucid business interpretation to conceive how digital platforms impact
the purchasing decisions.

5.2.1 Favourite Social Media Platform.

The findings show that Instagram is the most popular platform (40 percent), then YouTube (30
percent) and Facebook (20 percent), the other platforms take 10 percent of the users.

40

35 4

30

25 4

20+

Percentage (%)

15 1

10 A

Instagram YouTube Facebook
Platforms

Figure 2: Preferred Platforms Distribution
Interpretation:
Video content is more engaging to people than any other type. They would rather see some short
and visually clear videos, which explain the product in a quicker manner, before purchasing it.
Videos enable them to learn more about the product and make decisions quickly.
5.2.2 Level of Trust in Online Marketing
The findings indicate that 45% of the respondents moderate trust of digital marketing and 35% of
the respondents are highly trusting and 20% are low trusting. It shows that most individuals
believe in digital marketing to a degree even though there is still a sizeable number who are

skeptical.

High Trust

Moderate Trust
Low Trust

Figure 3: Consumer Trust in Digital Advertisement.
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Interpretation

The majority of the consumers about 80% trust the information they view in digital marketing. It
reveals that the online material has turned out to be a credible means of getting information on
products, particularly when the information seems authentic, useful, as well as applicable to their
needs.

5.2.3 Impact of Online Advertisements on Purchasing

The findings suggest that half of the consumers are highly influenced by online advertisements
whereas 30 percent are moderately influenced and 20 percent are lowly influenced. This
indicates that online advertisements are influential in the purchasing process, and most
consumers are influenced in some form or another.and keep the customers attention

Most consumers—about 80% —trust the information they see through digital marketing. It shows
that online content has become a reliable source for learning about products, especially when the
information feels genuine, useful, and relevant to their needs

5.2.3 Influence of Digital Ads on Buying Decisions

The results indicate that 50% of consumers are strongly influenced by digital advertisements,
while 30% are moderately influenced and 20% experience low influence. This suggests that
digital ads play a significant role in shaping buying decisions, with a majority of consumers

being impacted to some extent.

50 A

40

30

Percentage (%)

10 1

strong Influence Moderate Influence Low Influence
Influence Level

Figure 4: Influence of Digital Marketing
Interpretation:
Almost half of the people feel a strong impact from things like online ads, influencer
recommendations, and personalised suggestions. It shows how effective customised digital
marketing can be in shaping consumer choices and guiding buying decisions.
Type of Digital Content Preferred
According to the results, half of the consumers are highly influenced by online advertising, and

the other 30% are moderately influenced and the remaining 20% are lowly influenced. This
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implies that online advertisements are influential in influencing purchase decision making with

most people being affected to some degree.

8

Percentage (%)
(8]
o
il

10

Videos Images Text Posts Sponsored Ads
Content Type

Figure 5: Preference of Content Type.
Interpretation:
Individuals love consuming sites full of images and videos, including Instagram and YouTube.
Due to this inclination, brands must pay more attention to designing visual eye-catchers and
interesting videos should they wish to capture and keep the attention of the customers.

5.2.5 Rates of Online Purchases that were affected by Social Media

Percentage (%)

Rarely 1-2 times/month 3-5 times/month Very Frequent
Purchase Frequency

Figure 6: Purchase Frequency as a result of Digital Marketing
Most of the respondents purchase online at least 12 times every month based on the
advertisements or recommendation of influencers.
Interpretation:
It means that social media is important in terms of the continuous discovery of products and
promotes repeat buying. Digital marketing communication, particularly advertisements and

influencers, are effective to maintain consumer attention and create a steady purchasing pattern.
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5.3 Discussion in Business Context
Based on the results, it is evident that:

1.  Consumers are dominated by visual platforms: Instagram and YouTube campaigns
should be the priority of brands operating in the field of beauty, fashion, lifestyle,
electronics, and food.

ii.  Influencer marketing is a strong force: As half of them are strongly influenced,
partnership with the micro and macro influencers will give high ROI.

iii.  Authenticity builds trust: Exaggerated claims are not received well by consumers. Clear
advertisement and authentic reviews enhance brand trust.

iv.  The basic strategy should be video marketing: Purchasing behaviour is most influenced
by video tutorials, reviews, product demo, and reels.

v.  Digital marketing is a continuous influence: The rate of purchases as a result of social
media demonstrates that the consumers are proactive users of online information in
making purchases.

5.5 Summary
The findings reveal that there exists a significant relationship between consumer buying
behaviour and the digital/social media marketing. Such platforms as Instagram and YouTube, as
well as influencer recommendations and video content, play a crucial role in influencing
consumer decisions. The companies will be able to engage the audience more and capture more
conversions through visual storytelling, authentic communication, and audience-oriented content
design.
Conclusion
The research was out to learn the impact of digital and social media marketing on consumer
buying behaviour. Then, rely on the results of the survey, this.
it is obvious that social media, like Instagram, YouTube, Facebook, and WhatsApp, have
become influential influencers of consumer decisions. Consumers are becoming more dependent
on online reviews, recommendations of influencers, and personalized ads before they can make a
purchase.
The majority of respondents agreed that online platforms assist them in product comparisons,
price analysis, feature reviews, and stay informed about new releases. The influencer marketing
was identified to be particularly effective with young consumers, who trust the opinion of
content creators more than the traditional advertisement.
The study finds that:

e Digital and social media marketing have a significant impact on the awareness, interest

and purchase decisions.
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Visual content, reviews by the influencers, and customized ads have a tremendous impact
on preferences.

Customers like brands that have active online presence and are fast responding online.
Engagement through the social media fosters trust and eventually enhances the chances

of purchase.

Recommendations

For Businesses

1.

11.

1il.

1v.

Expand Social Media: To remain visible, brands are encouraged to engage online by
posting interesting content on such platforms as Instagram, You Tube and Facebook.
Utilise Influencer Collaborations: Collaboration with micro-influencers with niche
audiences can create more trust and conversions.

Use Targeted Advertisements: Individualized advertisements using consumer interests
enhance the number of clicks and purchase.

Customer Interaction: Being prompt in responding to queries, comments, and reviews
develop customer satisfaction and loyalty.

Provide Authentic Customer Reviews: Real reviews and user-generated content are major

factors in purchasing.

For Consumers

1.

11.

1il.

Verify Information: Do not believe the reviews on the Internet or promotions by
influencers before checking several places.

Avoid Impulse Buying: Digital advertisements will be aimed at making immediate
purchases; consumers are supposed to make comparisons.

Know Sponsored Content: Lots of influencers are offered to advertise products;

consumers ought to recognize paid collaborations.
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Abstract

In the digital age, social media marketing has emerged as a formidable instrument for shaping
consumer purchasing behaviour. Businesses are increasingly utilizing social media to market
their products, interact with customers, and cultivate brand relationships, primarily owing to the
extensive popularity of platforms such as Facebook, Instagram, and YouTube. In contrast to
conventional marketing, social media facilitates interaction, prompt feedback, and content
generation, which profoundly influences consumer perceptions and decision-making regarding
products. This study examines the impact of social media marketing on consumer purchasing
behaviour, employing secondary data from research articles, books, and industry reports. It
emphasizes critical elements that influence consumer attitudes towards purchases, including
online reviews, influencer marketing, peer influence, and targeted advertisements. The study
examines the influence of social media throughout the consumer decision-making process,
encompassing product awareness, evaluation, purchase, and post-purchase behaviour. The results
indicate that social media is essential for increasing product awareness, fostering trust via
electronic word-of-mouth, and stimulating impulsive purchases. Moreover, it enhances the
probability of consumers selecting and engaging with particular brands by offering avenues for
direct interaction, tailored marketing, and the cultivation of brand loyalty communities. The
research indicates that social media marketing profoundly influences consumer behaviour,
rendering it a crucial component of contemporary marketing strategies.

Keywords: Digital Marketing, Social Media Marketing, Consumer Behaviour, Influencer
Marketing, Online Reviews, Purchasing Decisions.

Introduction

The rapid advancement of information and communication technology in the digital era has
profoundly transformed business operations and customer interactions. A significant
transformation in this domain is the emergence of social media marketing, which has
revolutionized marketing practices by shifting from a unidirectional communication model to a

more interactive and participatory approach. Businesses can engage directly with customers,
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cultivate connections, and communicate in real time on social media platforms such as
Instagram, Facebook, YouTube, and Twitter (Kaplan & Haenlein, 2010).
In contrast, traditional marketing strategies like television, newspapers, and radio mostly
emphasize one-way communication. In social media marketing, information circulates
bidirectionally, transforming consumers from passive recipients into active players. Consumers
can create, disseminate, and exchange material such as reviews, ratings, comments, and personal
narratives. This significantly influences consumer perceptions (Mangold & Faulds, 2009). User-
generated content significantly influences consumer perceptions of a product, as it is frequently
regarded as more credible and trustworthy than company advertisements (Cheung & Thadani,
2012).
Additionally, social media has emerged as a crucial information source for individuals
deliberating their purchasing decisions. An increasing number of individuals consult internet
reviews, influencer recommendations, and peer opinions on social media prior to making a
purchase. This behaviour indicates that individuals are now making decisions influenced by
others' opinions, marking a significant shift from their previous decision-making processes.
Electronic word-of-mouth (e-WOM) significantly influences awareness, interest, evaluation, and
ultimate purchase decisions (Hennig-Thurau et al, 2004). Social media facilitates the
accessibility and immediacy of information, thereby equalising opportunities and empowering
consumers to make informed decisions.
Additionally, social media marketing influences various stages of the purchasing process,
including need recognition, information search, option evaluation, purchase decision-making,
and post-purchase behaviour. For instance, aesthetically pleasing advertisements and
endorsements from influencers on platforms such as Instagram can enhance awareness and
stimulate desire. Customer ratings and feedback facilitate option comparison and mitigate
perceived risk (Solomon, 2018). The dissemination of post-purchase experiences influences
prospective purchasers, establishing an ongoing cycle of impact.
Thus, social media marketing serves not just as a promotional tool but also significantly shapes
consumer behaviour. It influences consumer awareness of items, preferences, brand perception,
and ultimately, purchasing decisions. In the contemporary business landscape, marketers aspiring
to surpass competitors and effectively engage digital consumers must understand the impact of
social media marketing on purchasing behaviour.
Objectives and Research Methodology

The study is conducted with the following objectives:

1. To understand the concept and importance of social media marketing.
2. To investigate the impact of social media marketing on customer buying behaviour.
3. To identify critical factors between social media marketing and customer behaviour.
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4. To examine the impact of social media on customer choices and buying intentions.

This study is descriptive and analytical, focusing on clarifying the relationship between social
media marketing and customer behaviour. The study is based solely on secondary data acquired
from several reputable sources. The sources comprise research journals, academic articles,
marketing and consumer behaviour books, reports from organizations like Statista, Deloitte, and
McKinsey, as well as government publications and relevant web databases. The data was
obtained by a systematic study of the literature, concentrating on studies related to digital
marketing trends and consumer purchase behaviour. The study utilises qualitative approaches for
analysis, including theme and comparative analyses of previous research findings. These
methods enable the recognition of dominant patterns, trends, and relationships, thus promoting a
comprehensive understanding of the influence of social media marketing on consumer
behaviour.

Literature Review

Social media marketing has gained significant popularity in recent years due to its substantial
impact on purchasing decisions, particularly in emerging markets such as India. Mangold and
Faulds (2009) defined social media as a hybrid element of the promotional mix, merging
traditional marketing communication with user-generated material. Kaplan and Haenlein (2010)
defined social media as internet-based platforms that enable the development and exchange of
user-generated content, thus enhancing consumer involvement. Kotler and Keller (2016)
articulated that consumer purchase behaviour is influenced by social and psychological variables,
which are increasingly shaped by digital interactions.

In India, the swift proliferation of smartphone usage and internet accessibility has significantly
impacted shopping behaviours. India has had a significant rise in the adoption of digital
technologies, rendering social media a crucial marketing instrument (Statista, 2023). Research
conducted in India indicates that platforms such as Instagram and YouTube wield considerable
influence, with visual content and influencer-driven promotions playing a crucial role in shaping
consumer perceptions and interactions with brands (Singh & Verma, 2021). Cheung and Thadani
(2012) emphasized the importance of electronic word-of-mouth (e-WOM), particularly relevant
in India, where consumers largely rely on online reviews and peer recommendations before
making purchasing decisions. Studies on Indian consumers indicate that social media advertising
significantly influences brand recognition, buying intent, and customer trust (Sharma & Kaur,
2020). A study of FMCG consumers in India revealed that social media components, such as
product reviews, awareness, and perceived information, substantially impact purchasing
behaviour (Gupta, 2022).

Additionally, influencer marketing has emerged as a significant determinant in consumer

decision-making in India. Influencers are individuals with a substantial following who are trusted
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and sought after for guidance. This influences consumer purchasing behaviour (Patil, 2021).
Social media platforms facilitate online connections, hence enhancing brand-consumer
relationships and fostering client loyalty (Kumar & Singh, 2020). Research indicates that social
media is expanding its impact in rural India, influencing consumer purchasing behaviour across
diverse demographic segments (Meena & Yadav, 2022). Schiffman and Wisenblit (2019) further
assert that repeated exposure to brand content increases the likelihood of consumer purchases
and fosters brand loyalty. Verhagen and Van Dolen (2011) found that online environments foster
impulsive buying behaviour due to attractive visuals and ease of access. Hennig-Thurau et al.
(2004) highlighted that online consumer reviews substantially impact pre-purchase and post-
purchase behaviour.
Current literature demonstrates that social media marketing significantly influences consumer
awareness, decision-making, preferences, and post-purchase behaviour, especially in the Indian
context. However, there is a need for comprehensive research that integrates these variables to
improve the understanding of the overall impact of social media marketing on consumer
purchasing behaviour.
Theoretical Framework
Social media marketing refers to the use of social networking platforms by businesses to promote
their products, increase brand awareness, and engage with customers. It encompasses activities
such as content creation, executing paid advertisements, collaborating with influencers, and
encouraging audience engagement through likes, comments, and shares of your postings. Social
media marketing differs from traditional marketing as it facilitates interpersonal communication
and enables client engagement in brand interactions. Kaplan and Haenlein (2010) define social
media as internet apps that enable individuals to create and disseminate user-generated content.
Mangold and Faulds (2009) emphasize that social media constitutes a hybrid element of the
promotional mix, as it integrates content generated by the company with communication
produced by consumers. This enhances the efficacy of marketing initiatives and broadens
audience reach.
Consumer purchasing behaviour encompasses the processes by which individuals select, acquire,
utilize, and evaluate products or services. This process often involves phases such as identifying
a need, seeking information, evaluating alternatives, making a purchasing choice, and post-
purchase actions. Kotler and Keller (2016) assert that cultural, social, personal, and
psychological aspects influence consumer behaviour. According to Schiffman and Wisenblit
(2019), attitudes, perceptions, learning, and motivations significantly influence decision-making
processes. In the digital era, these factors are increasingly influenced by online interactions,

rendering consumer behaviour more dynamic and information-driven.
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The relationship between social media and consumer behaviour is significant, as it provides
information, fosters trust, and alters attitudes through continuous interaction and engagement.
Individuals can acquire knowledge regarding products, examine alternatives, and peruse
evaluations on platforms such as Instagram, YouTube, and Facebook prior to making a purchase.
Cheung and Thadani (2012) revealed that electronic word-of-mouth (e-WOM) significantly
influences consumer decision-making, as individuals typically exhibit greater trust in online
reviews and peer recommendations than in traditional marketing. Similarly, Hennig-Thurau ef al.
(2004) demonstrated that online reviews and experiences disseminated via digital platforms
influence consumer behaviour both prior to and following a purchase. Furthermore, social media
fosters trust between brands and consumers by facilitating direct communication, thereby
reducing information asymmetry. Influencer marketing is crucial as influencers serve as opinion
leaders who alter consumer perceptions and purchasing desires (De Veirman, Cauberghe, &
Hudders, 2017).

Furthermore, personalized advertisements and targeted marketing methods enhance content
relevance, hence increasing the likelihood of consumer engagement and purchases. Verhagen
and Van Dolen (2011) asserted that online environments facilitate impulsive purchasing due to
their accessibility, appealing visuals, and time-sensitive promotions. Overall, social media serves
as a significant conduit between marketing and consumer behaviour, influencing each stage of
the decision-making process, from product awareness to post-purchase evaluation.

Conceptual Model

A conceptual model illustrates the relationship between social media marketing and consumer

buying behaviour. The model illustrates the primary elements influencing customer decision-

making.
;“@5‘;:‘{‘:3‘.“ ;\*;I";b."“ Mediating Factors:
oct ’ 1a '_ eting * Online Reviews (e- Dependent Variable:
* Online Reviews WOM) Consumer Buying Qutcome:
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* Marketing Ads « Peer Influence — Decision — * Purchase Intqmon.
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* Engagement (Likes, * Social Media Engagement purchase)
Shares)

Figure 1: A conceptual framework depicting the impact of social media marketing on
consumer behaviour
The framework demonstrates the influence of social media marketing on purchasing decisions.
Social media marketing serves as the independent variable influencing individuals' behaviour
due to factors such as online reviews, influencer marketing, peer pressure, tailored
advertisements, and user engagement. These elements significantly impact individuals'

cognition, emotions, and decision-making processes.
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The model illustrates that social media primarily affects multiple stages of consumer behaviour,
including awareness, interest, evaluation, purchase, and post-purchase behaviour. Individuals
cultivate brand preferences and trust through consistent exposure to digital material and
interactions. Ultimately, this results in increased consumer purchasing, enhanced brand loyalty,
and greater customer satisfaction. The model indicates that social media marketing does not
directly influence consumer purchasing behaviour. Rather, it operates through many
psychological and interpersonal elements that influence decision-making processes.

Impact of Social Media Marketing on Consumer Buying Behaviour

Social media marketing significantly influences consumer purchasing behaviour in the digital

era. Social media platforms influence individuals' perceptions, evaluations, and purchasing

behaviours by facilitating interaction, information sharing, and personalized communication. Its
impact is seen in multiple facets of consumer behaviour, including awareness, decision-making,

preferences, impulsive purchasing, and post-purchase activities (Kaplan & Haenlein, 2010;

Tuten & Solomon, 2017).

1. Impact on Awareness: Social media marketing is crucial for promoting product awareness.
Businesses may swiftly and effortlessly engage a vast and targeted audience through
advertisements, reels, sponsored posts, and brand collaborations. Platforms such as
Instagram and Facebook employ algorithms to tailor content according to user preferences,
thereby enhancing brand recognition and visibility. This mode of communication increases
the likelihood of individuals discovering new products and services, hence rendering social
media an effective platform for raising awareness (Ashley & Tuten, 2015; Dwivedi et al.,
2021).

2. Impact on Decision-Making: Social media significantly influences decision-making by
providing access to user-generated content such as reviews, ratings, and testimonies.
Electronic word-of-mouth (e-WOM) has emerged as a significant determinant in consumer
purchasing decisions, since individuals tend to place greater trust in recommendations from
peers than in advertisements. Influencer marketing enhances this effect by offering relatable,
experience-based endorsements that shape customer views and reduce perceived risk
(Cheung & Thadani, 2012; Erkan & Evans, 2016; Lou & Yuan, 2019).

3. Impact on Awareness: The repeated exposure to brand-related content on social media
significantly influences individuals' preferences. Frequent engagement with brand messages
enhances familiarity, trust, and a sense of connection to the brand. This aligns with the
"mere exposure effect," which posits that repeated exposure to a stimulus enhances liking
and preference for it. Social media engagement, including likes, shares, and comments,

enhances brand attachment and loyalty over time (Solomon, 2018; Bilgin, 2018).
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4.

Impact on Impulse Purchasing: Social media platforms effectively stimulate spontaneous
consumer purchases. Visually appealing content, influencer endorsements, flash deals, and
time-sensitive promotions create a sense of urgency, prompting consumers to make
impulsive purchases. Incorporating e-commerce functionalities such as direct purchase links
and streamlined payment methods facilitates decision-making and conserves time. Studies
demonstrate that social media stimuli significantly increase consumers' inclination towards
impulsive buying (Mangold & Faulds, 2009; Aragoncillo & Orts, 2018).

Post-Purchase Behavioural Influence: Social media impacts behaviour subsequent to the
purchase, in addition to its pre-purchase effects. Reviews, ratings, and social media posts
serve as media through which individuals convey their experiences, satisfaction with a
product, and opinions regarding it. Favourable encounters enhance a brand's image and
attract new clientele, whilst adverse reviews might damage the brand's reputation. The
continuous exchange of information facilitates collective learning among consumers and
influences the purchasing decisions of future consumers (Hennig-Thurau et al., 2004; Hajli,
2014).

In essence, social media marketing establishes a dynamic ecosystem where marketing

communications impact consumers, who in turn actively influence the purchasing behaviour of

others.

Factors Linking Social Media to Consumer Behaviour

Social media serves as a formidable influence on contemporary shopping behaviours. It impacts

consumer purchasing by altering perceptions, attitudes, and decision-making processes in several

significant ways. These criteria illustrate the connection between marketing on social media

platforms and consumer responses. They are crucial for comprehending contemporary human

behaviour.

1.

Influencer Marketing: Influencer marketing is a very effective strategy for social media
promotion, leveraging the credibility and extensive reach of individuals with a significant
online presence. Individuals perceive influencers' product experiences, opinions, and
recommendations as more authentic and relatable than conventional advertisements.
Individuals frequently place their trust in influencers due to perceptions of their expertise,
appeal, or relatability. This significantly influences their perceptions and purchasing
intentions. The trust inherent in these relationships renders influencer endorsements potent
instruments for altering consumer perceptions of brands and purchasing decisions (Lou &
Yuan, 2019; Freberg et al,, 2011).

User reviews: User reviews authored by genuine individuals significantly influence
behavioural changes, as they enhance the perceived credibility of products and services.

Reviews provide prospective purchasers with authentic testimonials from other consumers,
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aiding them in assessing the quality, performance, and reliability of a product. Favourable
reviews can enhance consumer confidence and stimulate purchases, whilst unfavourable
reviews may deter potential buyers. Individuals place greater trust in these reviews than in
advertisements, as they perceive them to be impartial and unassociated with the company.
This form of electronic word-of-mouth (e-WOM) significantly influences individuals'
perceptions and their purchasing intentions (Cheung & Thadani, 2012; Filieri, 2015).
Peer Influence: Peer influence refers to the impact that friends, family, and social networks
exert on individuals' purchasing decisions. Consumers frequently observe the opinions,
recommendations, and consumption behaviours of their peers on social media platforms via
posts, comments, and shared content. Such social connections provide individuals with a
sense of social proof, influencing them through the behaviours and decisions of their
network. Individuals tend to place greater trust in the opinions of acquaintances, which
elucidates the significant role of peer recommendations in consumer purchasing behaviour
(Hajli, 2014; Wang et al., 2012).
Customized advertisements: Customised advertisements represent a significant advantage
of social media marketing. Platforms employ data analytics and algorithms to tailor
advertisements to individual interests, browsing history, and behaviour. This targeted
strategy ensures that clients are presented with items closely aligned with their needs and
desires, hence enhancing the relevance and efficacy of marketing communications.
Personalized advertisements not only enhance consumer interest in purchasing but also
increase the likelihood of a transaction by presenting the appropriate product to the suitable
individual at the optimal moment (Dwivedi et al., 2021; Bleier & Eisenbeiss, 2015).
Engagement: Likes, comments, shares, and interactions serve as metrics for assessing
customer participation on social media. This type of participation is crucial for establishing
brand ties. Elevated engagement levels indicate that consumers are actively participating,
fostering a sense of connection between the company and its audience. Interactive
communication fosters a sense of worth and acknowledgment in clients, so enhancing their
loyalty and emotional attachment to the business. Visible engagement functions as social
proof, influencing the perceptions of other consumers and encouraging them to explore or
trust the brand (Brodie ef al., 2013; Dessart et al., 2015).

Discussion

Growth of Social Media and Consumer Exposure

The rapid expansion of social media has transformed marketing by enhancing individuals' access

to digital content. The global population of social media users increased from over 3.6 billion in
2020 to nearly 4.9 billion in 2023. It is projected to exceed 5.5 billion by 2027 (Statista, 2023).

India currently boasts over 500 million social media users, attributed to affordable smartphones,
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economic data plans, and initiatives such as Digital India (IAMAI, 2023). The digital ecosystem
is highly interconnected due to extensive user engagement, resulting in frequent exposure to
advertisements, brand communications, and peer-generated content.

Additionally, individuals encounter marketing more regularly as they average approximately 2.5
to 3 hours daily on screens globally (Data Report al, 2023). Continuous exposure is crucial for
influencing individuals' perceptions and preferences regarding a brand, as repeated encounters
with brand information enhance familiarity and memorability. The proliferation of social media
has not only expanded the market but also enhanced its influence on consumer purchasing
behaviour.

2. Role of Social Media Platforms in Consumer Engagement

Various social media platforms facilitate brand engagement and impact consumer buying
decisions in distinct manners. YouTube is highly beneficial during the information search phase
as it facilitates comprehensive product demonstrations, tutorials, and reviews. Conversely,
Instagram emphasises visual storytelling and influencer-generated content, enhancing brand
appeal and fostering emotional connections with consumers (Singh & Verma, 2021).

Instagram and YouTube rank among the most favoured platforms in India for discovering new
products, particularly among individuals aged 18 to 35. Reels, tales, live sessions, and interactive
polls are features that enhance user participation and engagement. Deloitte (2022) asserts that
interactive content significantly enhances audience engagement compared to static
advertisements. This level of engagement not only fosters greater consumer involvement but also
strengthens the brand-customer relationship. The ability to like, comment, share, and engage
directly with brands fosters a sense of community, thereby increasing the likelihood of purchase.
3. Influence of Online Reviews and Electronic Word-of-Mouth (e-WOM)

The influence of online reviews and electronic word-of-mouth (e-WOM) has emerged as a
significant factor in consumer purchasing behavior in the digital era. Bright Local (2023) reports
that over 80—90% of individuals consult online reviews prior to making a purchase. Cheung and
Thadani (2012) emphasized that electronic word-of-mouth (e-WOM) significantly influences
consumer perceptions of a product and their purchasing intentions, as it is perceived as more
credible than company-generated content.

In India, e-WOM holds even greater significance due to the strong reliance on the opinions of
friends and family in decision-making processes. Sharma and Kaur (2020) discovered that Indian
consumers mostly rely on internet reviews and ratings for information, particularly on high-
involvement products such as electronics and apparel. Positive reviews foster trust and diminish

perceived risk, whilst negative reviews may deter potential purchasers.
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Furthermore, platforms like as Amazon, Flipkart, and Google Reviews have institutionalized
review systems, rendering them integral to consumer decision-making processes. User-generated
content significantly influences brand perception and customer purchasing decisions.
4. The Role of Influencer Marketing
Influencer marketing has emerged as a prevalent strategy to modify consumer behavior.
Influencers are perceived as credible and relevant individuals who shape thoughts and
significantly impact the attitudes and preferences of their followers. Research indicates that over
60% of consumers are influenced by an influencer's commentary on products (Influencer
Marketing Hub, 2023).
Influencer marketing has rapidly expanded in India, particularly in sectors such as fashion,
beauty, fitness, and technology. Patil (2021) found that consumers often place greater faith in
influencers than in traditional celebrities, perceiving influencers as authentic and connected to
everyday lives. Micro-influencers exhibit elevated engagement rates and foster robust
connections with niche audiences.
Furthermore, influencer-generated material frequently demonstrates practical applications of
products, rendering it more persuasive and less intrusive than conventional advertisements. This
form of marketing enhances brand visibility and fosters trust, hence increasing purchase
likelihood.
S. The Influence of Social Media on Consumer Decision-Making
Social media significantly impacts all aspects of the consumer decision-making process,
rendering it more dynamic and participatory. Individuals discover new items during the
awareness phase through advertisements, influencer posts, and brand-generated content.
Consumers utilize reviews, videos, and comparisons on social media to facilitate their
information search.
Kotler and Keller (2016) assert that access to information is crucial in consumer decision-making
processes. Social media facilitates this by providing individuals with immediate access to a
diverse array of real-time information. In the evaluation phase, individuals assess ratings,
reviews, and comments from others to compare alternatives. In the purchasing phase, elements
such as "shop now" buttons, integrated payment systems, and tailored recommendations
facilitate prompt decision-making. Social media influences consumer behaviour post-purchase.
For instance, when individuals compose reviews or share their experiences on social media, it
can influence the perceptions of others regarding the product (Hennig-Thurau et al., 2004). Thus,
social media functions as an incessant feedback loop that impacts not only personal decisions but

also the collective behaviour of consumers.
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6. Impact on Impulse Purchasing Behaviour

Social media platforms have significantly increased the propensity for spontaneous purchases by
facilitating the process. Flash sales, time-sensitive promotions, and targeted advertisements
induce a sense of urgency and exhilaration among consumers. Research indicates that around
60—75% of consumers have made impulsive purchases due to online promotions (Verhagen &
Van Dolen, 2011). High-quality imagery and videos exemplify visual information that enhances
product allure and evokes emotional responses.

In India, social media advertisements for holiday sales events such as Flipkart Big Billion Days
and Amazon Great Indian Festival increase the propensity for impulse purchases. Furthermore,
the integration of e-commerce with social media platforms, referred to as "social commerce," has
facilitated direct purchasing through applications. The simplicity of wuse, along with
psychological stimuli such as scarcity and social validation, significantly increases impulsive
purchasing behaviour.

7. Trust, Personalization, and Consumer Relationships

Consumer relationships, trust, and customisation are critical elements that enhance the efficacy
of social media marketing. Individuals are more inclined to trust recommendations from
acquaintances, relatives, and online evaluations than conventional advertisements (Statista,
2023). This alteration in trust dynamics underscores the necessity for authenticity in digital
marketing. Personalised advertising, utilising algorithms and data analytics, presents individuals
with material that is more pertinent and engaging to them. According to McKinsey (2022),
tailored marketing can enhance conversion rates by 20-30%.

In India, tailored recommendations on platforms such as Amazon, Netflix, and Instagram
significantly influence consumer purchasing behaviour. Furthermore, social media facilitates
direct communication between brands and customers through comments, messages, and live
interactions. This engagement fosters relationships, enhances customer satisfaction, and
increases brand loyalty (Kumar & Singh, 2020). Ultimately, these ties foster client retention and
encourage referrals.

Conclusion

In conclusion, social media marketing has emerged as a potent and essential instrument in
transforming consumer purchasing behaviour in the digital era. The research clearly shows that
social media influences all stages of the consumer decision-making process, from initial
awareness to post-purchase evaluation. Consumers may access real-time information, compare
alternatives, and enhance their purchasing decisions due to constant exposure to advertisements,
influencer material, online reviews, and recommendations from peers. This has transformed

traditional shopping into a more participatory, dynamic, and information-driven process.
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The findings further indicate that social media platforms not only enhance awareness but also

foster confidence and credibility through electronic word-of-mouth and user-generated content.

Influencer marketing and tailored advertisements sustain customer engagement by providing

relevant and relatable information. The integration of social media with e-commerce platforms

has facilitated purchasing, resulting in both deliberate and impulsive transactions.

In India, internet usage is rapidly increasing, with a growing number of individuals utilizing

digital devices. This has enhanced the efficacy of social media marketing across diverse

consumer demographics, encompassing both urban and rural markets. An increasing number of
individuals are using digital platforms to research merchandise, peruse reviews, and obtain
recommendations. Social media has become an integral component of the purchasing process.

Consequently, social media marketing transcends mere promotion; it also influences consumer

behaviour. Companies that effectively utilise social media can influence consumer perceptions of

their products, cultivate preferences, establish brand loyalty, and gain a competitive advantage.

In an increasingly digital and competitive market, the implementation of innovative, ethical, and

customer-centric social media tactics is essential for sustained success.
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Bank is defined as an institution for the custody of money which it pays out on customers order.
Banking system we mean the process of lending and borrowing of funds from the public. Earlier
times, this business was carried out by the rich people like traders, lenders and land —lord’s tec.
This system of banking is known as indigenous banking institution. The main advantage of these
indigenous bank institutions was that firstly funds are readily available in an adequate amount
and at the proper time. These types of banking institution continued their business and were
dominated the process of borrowing and lending upon the public.
In countries like India where there is an absence of net banking branches especially in the rural
areas, these institutions are the most important banking institutions. The most important pitfall of
these institution were that of first they discharge very high interest rate; second, these institutions
were interested in keeping their funds busy and they did not encourage the farmers to repay back
their loan; and lastly, with the operation of these institutions, the farmers had been reduced to
landless labourers.
Structure of Indian Banking System: There are two sectors.

I.  Organised Sector

II.  Un-organised Sector
I. Organised Sector: It consists of
1) Commercial Bank
i) Reserve Bank of India (apex body of General Banking)
1i1) NABARD (apex body of Agricultural Banking)
iv) Cooperative credit/ banking system:
I1. Un-Organised Sectors: It is of two categories, one which is operated in town and city and is
known as Indigenous bankers and the other which is operated in villages by the money lenders.
Commercial Banking in India: Commercial banking in India is classified into schedule and
non-scheduled banks. Schedule banks are those banks which have a paid-up capital (actual
amount of capital that share holders have subscribe) of Rs. Five lacs or more and are put on the
schedule of reserve bank. It is of two types viz. Nationalised banks and non-nationalised bank.
Nationalised banks are those banks which have been nationalised by the Government of India
and their loaning policy is controlled by the reserve bank while, all those banks which are owned

privately and are in private hands are called non-nationalised banks. On the other hand, all those
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banks which have a paid —up capital of less than Rs. Five lacs are called non-scheduled bank.
Commercial banks are the most common and important types of banking institutions. They carry
on the general banking business of accepting deposits and advancing loans. Commercial banks
may be owned by the government or they may be run in the private sector. For instance, twenty
major commercial banks were nationalised with effect from March, 1980 in India. Other private
sector banks were organised on the lines of Joint Stock Company. The important functions of
commercial banks are given here under:

To mobilize the saving in the economy.

To open branches in the potential areas of the country and divert the funds for productive

purposes.

To lend the money at cheaper rate to agriculture, industries and other economic activities.

& o

It helps the government in adopting successful monetary and fiscal policy.

e. To create credit and help the government in overall economic development.

=H

These institutions promote the banking habits among the rural people by opening more and
more branches.

Nationalised Banks in India: In the wake of our nation’s independence, a multitude of banks
emerged with the primary aim of addressing the economic aspirations and needs of our citizens.
These banks, in their pivotal role within our economy, are entrusted with the crucial
responsibility of managing our finances. They not only provide a vital guarantee for safeguarding
our money but also offer interest on our deposits. Additionally, banks play a pivotal role in
extending financial support to individuals, institutions, and businesses for a diverse range of
personal and commercial activities. As a result, banks exert a direct and substantial influence on
various facets of our lives.

Motive of Bank Nationalisation: The main aim behind bank nationalisation are to prevent the
concentration of wealth which the banking sector has been promoting in the past; to ensure
adequate flow of credit to the neglected and weaker section of the society; to provide adequate
banking facilities particularly in the rural areas; and to reduce regional imbalances and economic
disparity in the country.

In July 19, 1969, fourteen major banks were nationalised by the then Government of India. These

were as under:

a. Allahabad Bank (Calcutta)

b. Baroda Bank (Baroda)

c. Bank of India (Bombay)

d. Bank of Maharashtra (Puna)

e. Canara Bank (Bangalore)

f.  Central Bank of India (Bombay)
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Dena Bank

Indian Bank (Madras)

Indian Over-seas Bank (Madras)
Punjab National Bank (New Delhi)
Syndicate Bank (Karnataka)

Union Bank of India (Bombay)
United Bank of India (Calcutta)
United Commercial Bank (Calcutta)

In addition to these nationalised banks, six more banks were nationalised by the Government of
India with effect from 14 " March, 1980. These were

a.
b.
C.
d.

e.
f.

Andhra Bank (Hyderabad)

Corporation Bank (Mangalore)

New Bank of India (New Delhi)

Punjab and Sindh Bank (New Delhi)
Oriental Bank of Commerce (New Delhi)
Vijay Bank (Bangalore)

At the present juncture and with the formation of Modi’s Government in May, 2014 at the centre,

since then it has been of late, there are only twelve government banks or public sector banks as

Modi government took initiative to merge some of 20 nationalised banks as per the present days

need. Government banks also called public sector banks (PSBs) are the financial institutions in

which the Government of India holds the majority of shares, typically more than 51 per cent.

While they are not under the direct control of the government, the government is the primary

stakeholder in these banks. Here is the list of these 12 Nationalised banks:

a.
b.

e o

= oo

p— o

Bank of Baroda

Bank of India

Bank of Maharashtra

Canara Bank (With merger of Syndicate Bank)

Central Bank of India

Indian Bank (With merger of Allahabad Bank)

Indian Overseas Bank

Punjab & Sindh Bank

Punjab National Bank (With the merger of Oriental Bank of Commerce and United Bank of
India)

State Bank of India

UCO Bank

Union Bank of India (With the merger of Andhra Bank and Corporation Bank)
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State Bank of India: State Bank of India was earlier known as imperial bank of India which was
set up in 1921, with the collaboration of three presidency banks of Bombay, Madras and
Calcutta. It was nationalised on July 1%, 1955 and was renamed as State Bank of India. The head
quarter of SBI is located at Bombay. In the recent past, SBI had seven subsidiary banks namely,
State Bank of Bikaner and Jaipur; State Bank of Hyderabad; State Bank of Mysore; State Bank
of Patiala; State Bank of Saustra; State Bank of Travancore; and State Bank of Indore. In
addition to RBI, there are about 1227 share holders who hold about 8 per cent of the paid-up
capital of State Bank. The important functions of State Bank of India are as under:

a. Branch expansion in the country.

b. Lending to priority sector like agriculture and rural industry.

c. It gives aid to cooperative institutions

d. It finances for foreign trade.

e. Itisan agentto RBL

f. It controls over the business of other banks.

Industrial Banks: Industrial banks refer to those financial institutions which provide finance to
industry on a long term basis. Indian Finance Corporation (IFC) or an Investment Corporation of
India (ICI) is the examples of Industrial banks in our country.

Agricultural Banks: These banks give loan for agricultural purposes such as for the purchase of
seed, fertilizers, implements etc. They charge concessional rate of interest. In India, we have
cooperative banks and land mortgage banks for this purpose. In the recent past, Regional Rural
Banks have been set up to help agricultural development through an adequate supply of finance.
NABARD (National Bank for Agriculture and Rural Development) is the apex body of the
agricultural banks which was set up in 1982 with its head quarter at Bombay.

Exchange Banks: Exchange banks are those bank which deals in foreign exchange. India
dealing in foreign exchange is conducted by foreign exchange bank as well as Indian commercial
banks. Exchange rate is the value of one nation currency in terms of others.

Saving Banks: The major aim of these institutions is to promote saving of the middle income
group of the society. In India, Postal Saving Banks are the good example of such banks.

Reserve Bank of India/ Central Bank: A central bank is central to the whole banking system.
It 1s an apex institution and generally there is a central bank in every country. The main function
of central bank is to regulate and supervise the whole banking system. It controls and regulates
the currency and perform the other essential functions to achieve a rapid rate of development.

At present, there is no country in the world which has not set up a central bank of its own. A
central bank is so called because it occupies a central pivotal position in the monetary and

banking system of the country and is the highest financial authority.
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The RBI which is the central bank of the country was established on 1% April, 1935. The bank
was nationalised in 1949. The management of RBI vests with a central board of director of
twenty members. The Governor; four Deputy Governors and 150thers are nominated by
the government. RBI is the leader of the banking system and it control all the banking and

financial operations in the country. The important functions of RBI’s are given here under:

a. Bank ofissue.

b. Bankers, agent and advisor to the government.

c. Asa custodian of cash reserve of the commercial bank.

d. As acustodian of nation’s reserve of international currency.

e. Bank of rediscount and lenders of last resort.

f.  As abank of central clearance, settlement and transfer.

g. As a controller of credit.

Apart from these functions, the central bank also maintain relationship among international
banks such as International Monetary Fund’s (IMF), World Bank (IBRD), Asian Development
Banks (ADB) and other international financial institutions when the needs arise.

Difference between Central Bank and Commercial Bank:

a. Commercial bank is run for profit but, the central bank is set up for public services rather
than saving.

b. The central bank does not compete with commercial banks. But, on the other hand, it act
as a banker’s bank and the lender of last resort.

c. Unlike the commercial banks, the central bank does not directly deal with the public.
Normally, it does not accept deposits from the public nor does it pay interest on such deposits.

d. A central bank is normally a state an institution whereas, commercial banks are generally
privately owned.

e. A central bank acts as the custodian on the cash reserve of commercial banks.

f. A central bank acts as a custodian of nation’s reserve of international currency.

Lead Bank Scheme: This scheme was introduced in 1969 by RBI on the recommendation of
National Credit Council under the chairmanship of Prof. D.R. Gadgil. The specific function of

lead bank scheme is as under:

a. To serve the resource and potential for banking development in various district of the
country.

b. To serve the number of industrial, commercial and other establishments.

C To examine the market facilities, storage, and warehousing etc.

d. To serve the facilities for storing fertilizers and other agricultural inputs.

e. To assist the primary lending agency.

f.  To maintain contact and liaison with the government agencies for economic development.
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Under lead bank scheme, for each district a lead bank is identified which coordinate the banking
operation and prepare a credit plan and norms to finance various activities. For example, Lead
bank for Chamba is SBI and lead bank for Kangra is PNB.

Taccavi Loan: These are the loan given by the government at the time of flood, distress
particularly during famine, drought or natural calamity. These loans can be of kind or cash,
implicit or explicit. These are the long term loan. The recovery is very simple and easy which is
paid in instalment over a long period of time. Rate of interest is very-very low.

Difference between Nationalised and Private Banks

Parameter Nationalised Banks Private Banks
Ownership Majority stake owned by GOI Majority stake owned by private
entities or individuals
Objective Serve public interest, financial | Focus on profitability, customer
inclusion, and economic | experience, and innovation
development
Customer Trust High level of trust due to | Gaining trust through service

government backing quality and efficiency

Interest Rates Generally, offer lower interest rates | May offer competitive rates based

on loans and higher rates on deposits | on market strategy

Service & | Slower adoption of new technology, | Faster =~ in  adopting  latest
Technology though improving technologies and digital banking
Loan Approval | Slower due to extensive | Faster processing with streamlined
Process documentation and strict verification | procedures

Job  Security

for

High, with most employees

Comparatively lower job security

Employees considered government staff

Branch Network Extensive presence in rural and semi- | Strong presence in urban and
urban areas metro cities

Example Banks Punjab National Bank, SBI, Bank of | HDFC Bank, ICICI Bank, Axis

Baroda, Canara Bank Bank, Kotak Mahindra Bank

Note: ICICI: Industrial, Credit, and Investment Corporation of India; HDFC: Hindustan
Development Finance Corporation; SBI: State Bank of India.

Regional Rural Bank: Regional Rural Bank in Himachal Pradesh is commonly known as
“Garmin Bank”. Full concept of RRB’s came into being from 1976. Objectives of RRB are to
extend credit to the weaker section in rural areas. These banks were developed in remote areas of
the country to mobilise deposits and finance viable and productive projects in the area in order to
carry out the overall economic development. During 1989, there were 196 RRBs with a branch

net work of about 14,000 in the country. In Himachal, there were two RRBs. “Gramin Bank” in

104




Emerging Horizons in Humanities, Commerce and Management
(ISBN: 978-93-47587-01-6)

Kangra, Kullu, and Mandi while, “Parvatia Gramin Bank” in Chamba district. 90 per cent of the

credit is given to priority sector for productive purposes. RRB’s enjoy certain concessions given

by the NABARD or state government. These concessions are:

a. They can give 0.5 % higher rate of deposits than commercial banks.

b. They get interest free cash overdue from the sponsoring banks.

c. They are exempted from maintaining SLR/CDR.

d. Cash Reserve Ratio (CRR) is very low.

e. NABARD or sponsoring bank accepts the deposit from RRB’s and gives interest on their
deposits.

The finance or the capital is met by central government, state government and sponsoring bank

in the ratio of 50: 15:35. “Parvatia Gramin Bank™ is sponsored by SBI in Chamba district.

National Bank for Agricultural and Rural Development (NABARD): Agricultural Refinance

and Development Corporation (ARDC) was instituted in 1963 as an affiliated body of RRB to

watch the agricultural credit in the country. It was responsible for providing refinance to the
financial institution and to provide loan to create infra-structure in the area.

NABARD came into being in 12" July, 1980. Its head quarter is at Bombay. This body is

parallel to RRB’s. NABARD is still under the control of RRB’s and central government. It is

managed by the board of director and there is a chairman who is appointed by the Government of

India. The important functions of NABARD are given here under:

a. To serve as refinancing institution for all types of loan in agriculture, small scale industries
and rural artisans/handicraft etc.

b. To provide long term credit to state government to enable them to subscribe share capital in
the cooperative.

c. To provide short-, medium- and long-term loans to state cooperative banks, RRB’s, Land
Development Banks (LDB’s) and other financial institutions.

d. It has the responsibility of co-ordinating the activities of central/ state government, planning
commission entrusted with the task of rural development.

e. It advises the government to frame financial policy for agricultural development. It issues
guidelines and direction to financial institutions regarding loaning policy in agriculture and
enforce their implementation.

f. It has the responsibility to inspect and supervise RRB’s and other cooperative banks.

g. It maintains research and development funds (R&D) to promote research in agriculture and
rural development.

Sources of Funds for NABARD: NABARD gets funds through the following:

a. Bonds and debenture.

b. Borrowing from RRB.
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Borrowing from central government.
d. Excepting the deposits of RRB’s; cooperatives; state government; and other financial
institutions.
e. Gift benefit and other beneficiations received from central government or USAID etc.
Board of Directors of NABARD: There is a chairman appointed by the Government of India
for the term of five years; director; and managing director.
e Two directors are appointed who are expert in agriculture and rural development.
e Two directors will be nominated by the state government.
e Three directors are appointed who have a vast experience of working in co-operative banks
(2) and commercial bank (1).
e Three directors are appointed out of the directors of RBI.
e Three directors are appointed by the government which will be the official of the
government.
Cooperative Credit/Banking Structure in India: it consists of two types:
1. Agricultural credit society: these are further of two types:
A. Short- and medium-term society- it has three tier structures
(a) State Cooperative Bank
(b) Central Cooperative Bank — it is again divided into two parts:
e Primary Agricultural Cooperative Society (PACS)
e Grain Bank
B. Long-term Society- it has two tier structures
(a) Central Land Mortgage Bank
(b) Primary Land Development Bank
2. Non-agricultural Credit Society: these are also of two types:
A. Cooperative Bank — it has three tier structures
(a) State Cooperative Bank
(b) Central Cooperative Bank
(c) Primary Non-agricultural Credit Society- it is again divided into two parts:
e Employers cooperative Credit Society
e Urban Cooperative bank
B. Industrial Cooperative Units: it has two tier structures:
(a) State Industrial Cooperative Bank
(b) Central Industrial Banks
Agricultural Credit Society: This has a three-tier structure with state cooperative bank as the
apex body followed by central cooperative bank and at the grass-root level there is primary

agricultural credit society.
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Primary Agricultural Credit Society: These constitute the largest number. They have a

restricted area of operation, unlimited liabilities and permanent indivisible reserve fund. The

important functions of such societies are given below:

& o

)

h.
1.

J-

To associate with the programme of agricultural production.

To lend the adequate amount of credit to members for agriculture as well as for
consumption.

Maximum credit limit (MCL) depends upon the capacity with the cooperative society.

To borrow from central cooperative bank.

To mobilise local saving.

To distribute fertilizers, seeds, pesticides, and agricultural implements on own behalf or on
the behalf of the government or some agent.

To supervise the use of loan.

To supply common consumer goods.

To collect and store the produce on behalf of the marketing societies and government.

To associate with the programme of economic and social welfare in the village.

Loaning Policy: They extend short- and medium-term loans to its members. The short- term

loan should be given on personal security and medium —term loan on statutory charge on land.

The rate of interest depends on the loaning policy contemplated by the NABARD.
In the recent past, there were about 92,000 PACS in the country with a total credit of Rs. 3340

crores. However, there are certain problems in PACS and these are:

e Uneven and unplanned progress.

e Misuse of loan.

e Inadequate deposits due to poverty in rural areas.
e High over -dues.

e Inadequate credit.

e Large number of dormant and unviable societies.

In order to improve its functioning, there is a need for:

Recapitalisation or liquidation of parasitic societies.
Better credit recovery system.
Training to members.

Proper coordination and supervision.

Grain Bank: These are the special types of credit societies found in Andhra Pradesh,

Maharashtra, Orissa, and Bihar. The objective is to provide kind loan to the members at the time

of low production. The recovery is very simple. After one year, sawai is charged along with the

original quantity of grains. In the recent past, there were about 10,000 grain banks in the country.

107



Bhumi Publishing, India
April 2026

Central Cooperative Bank: This is the middle tier structure of the co-operative credit structure
and act as a connecting link or intermediary between PACS and state cooperative bank and
money market. The important functions are as under:

a. To meet the credit requirement of PACS.

b. To undertake ordinary commercial banking.

c. Act as a balancing centre for PACS.

d. To undertake non-credit activity like supply of seed, raw material and consumer goods.

e. To provide leadership to PACS.

f. Supervise and inspect and a safe place for the investment of sources of PACS.
Area of Operation: Area of operation is a district or a taluka or a town.
Loaning Policy: Loan is generally advanced to PACS for financing agricultural activity. Central
cooperative bank generally vested with the board of director consisting of 12-15 members to
supervise the PACS. Generally, one supervisor is after 20 PACS and one senior supervisor is
after 80 supervisors. In the recent past, there were about 350 central cooperative banks in the
country.
State Cooperative Bank: This is an apex body at the state level which works as a final link in
the chain between the small and scattered PACS and central cooperative banks and apex national
bank on the other hand. Followings are the functions of State Cooperative Bank.:

Act as a banker’s bank to CCB’s in the district.
b. Co-ordinate their own policy with the national co-operative movement of the government.
c. Form as a connecting link between the co-operative credit society and the commercial banks

and RBIL.
d. Formulate and execute uniform credit policy.
e. Actas a clearing house (to clear the bills) for CCB’s, LDB, and PACS.
Area of Operation: The area of operation is generally a whole state. The sources of funds are
the deposits from the public or CCB’s or PACS and borrowing from RBI and SBI.
Loaning Policy: Agricultural credit is given top priority. The loans are provided to PACS
through CCB’s or directly.
Land Development Bank: Land development bank are the institution which provide long term
finance to farmers and provide finance for the repayment of old debt, purchase of land, and for
land improvement. The period of loan may be for 10-20 years. It has a two tier structure with a
central land mortgage bank as the apex body and primary land development bank. Its functions
are as under:
a. To grant loan to primary land development bank (PLDB).
b. To float debenture or share to raise the funds.
c. To establish branches of new PLDB.
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d. To supervise and inspect PLDB.
Area of Operation: Area of operation of Central land development bank is a district or a region
and that of PLDB is district or a group of taluka’s.
Loaning Policy: Central land development bank (CLDB) provides 70 % of their loan for
productive purposes. The amount of loan that a member can get varies from 10,000 to 50,000 or
even more. The loans are generally given on the mortgage of land.
The land development banks are not making considerable progress. The majority of the farmers
may not even to know their existence. In 1983-84, there were only 1,170 LDB’s in the country.
Weaknesses:
e High over dues
e Biased towards landlord.
e Inadequate funds.
e Formalities and delay in granting loan.
e Non-viable units.
e Lack of proper management.
International Financial Institutions
International Monetary Fund (IMF): IMF was established in 1944 at Breetton Woods
conference along with World Bank (WB) both known as Breetton Woods Twins. Its head quarter
is at Washington, D.C. IMF established for promoting international economic stability by
promoting and helping the expansion of international trade. The fund is a pool of central bank
reserves and national currencies which are made available to member countries with certain
condition.
Purpose of IMF:
The primary goal of the International Monetary Fund (IMF) is to ensure the stability of the
international monetary system—the system of exchange rates and international payments that
enables countries to buy goods and services from one another. Established in 1944, it aims to
foster global monetary cooperation, secure financial stability, facilitate international trade,
promote high employment and sustainable economic growth, and reduce poverty around the
world.
Key Objectives and Functions:
e Monetary Cooperation: To provide a permanent institution for consultation and
collaboration on international monetary problems.
e Exchange Rate Stability: To promote exchange stability and maintain orderly exchange
arrangements among members.

e Facilitating Trade: To facilitate the expansion and balanced growth of international trade,

contributing to high levels of employment and real income.
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e Balance of Payments Assistance: To help member countries experiencing temporary
balance-of-payments problems by providing financial assistance, allowing them to correct
adjustments without resorting to measures that harm national or international prosperity.

e Technical Assistance: To provide policy advice and training to help nations build
sustainable economies.

The IMF was created to prevent a repeat of the competitive exchange rate devaluations that
contributed to the Great Depression of the 1930s. Today, it focuses on economic surveillance and
crisis prevention in its 191 member countries.
International Bank for Reconstruction and Development (IBRD) also known as World
Bank (WB): The Word Bank was born at the same time when IMF was born in 1944 during
world war-II. Its head quarter is at Washington, D.C. The economics of all the countries were
shattered while the need was recognized to reconstruct the war damages. The need was then felt
to develop the economics of these countries. Hence, IBRD was born. Its main aim is to help the
member nations in reconstruction and development of their economy.
The World Bank is an international financial institution providing loans, grants, and technical
assistance to developing nations to reduce poverty, fund infrastructure (dams, roads), and foster
economic growth. Established in 1944, it also offers policy advice and aids in crises. Key
criticisms include the imposition of stringent neoliberal structural adjustment programs (SAPs),
disproportionate influence of wealthy nations in governance, and financing projects with severe
environmental or social drawbacks.

Core Functions of the World Bank Group

e Financial Assistance: Provides low-interest or interest-free loans (IDA) and grants to low-
income countries, and loans to middle-income countries (IBRD).

e Infrastructure & Development Projects: Finances large-scale projects like irrigation,
energy, education, and health to boost economic development.

e Technical Assistance & Policy Advice: Offers expertise to help governments improve
governance, economic policy, and sector-specific strategies.

e Private Sector Development: Through the International Finance Corporation (IFC) and
MIGA, the bank supports private enterprise growth and manages investment risk in
developing nations.

Key Criticisms and Challenges

e Governance Structure: Critics argue the institution is dominated by wealthy nations
(particularly the U.S.), limiting the voice and decision-making power of developing nations.

e Structural Adjustment Programs (SAPs): Loans in the 1980s/90s were often tied to
conditions like privatization and subsidy cuts, which were blamed for increasing poverty and

harming social welfare.
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Environmental & Social Impact: The bank has been criticized for funding large "mega-

projects" (e.g., dams) that cause significant environmental damage or displace local
communities.

Focus on Growth Models: Some argue its focus on a growth-based model overlooks long-

term sustainability, including the financing of some fossil fuel projects, although it is

increasingly pivoting toward climate-friendly investments.

Key Institution Involved

The World Bank Group consists of five institutions:

1.

International Bank for Reconstruction and Development (IBRD): Loans to middle-
income governments.

International Development Association (IDA): It gives loans/grants to poorest countries.
IDA was set up in 1959 with the proposal of World Bank &USA. IDA is affiliated to World
Bank and has been set up to give loans on liberal terms to underdeveloped countries. It was
set up in 1960. The main function of IDA is to provide development finance to developing
and underdeveloped countries on concessional term and thereby help these countries in
achieving higher level of per capita income. The main sector benefitted from this credit has
been agriculture and irrigation.

International Finance Corporation (IFC): Private sector investment. This is also affiliated
to World Bank. IFC is also open to all countries which are the members of World Bank.
Multilateral Investment Guarantee Agency (MIGA): Risk insurance. The Multilateral
Investment Guarantee Agency (MIGA) is an international financial institution which offers
political risk insurance and credit enhancement guarantees. Such guarantees help investors
to protect foreign direct investment against political and non-commercial risks in developing
countries. MIGA is a member of the World Bank Group and its head quartered in
Washington, D.C. (U.S.A.). It was established in 1988 as an investment insurance facility to

(13

encourage confident investment in developing countries. MIGA,s stated mission is “ to
promote foreign direct investment into developing countries to support economic growth,
reduce poverty, and improve people’s lives”.

International Centre for Settlement of Investment Disputes (ICSID): Dispute
arbitration. The International Centre for Settlement of Investment Disputes (ICSID) is an
international arbitration institution which facilitates legal dispute resolution and conciliation
between international investors. The ICSID is a member of the World Bank Group, from
which it receives funding, and is headquartered in Washington, D.C., in the United States. It
was established in 1966 as an autonomous, multilateral specialized institution to encourage

international flow of investment and mitigate non- commercial risks by a treaty drafted by

the IBRD’s directors and signed by the member countries.
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Asian Development Bank (ADB): The Asian Development Bank started its operation in

December, 1966 at Manila (Philippines). It is a regional institution which aims at fostering the

economic development of the countries of Asia and Far East.

New Development Bank (NDB): New Development Bank (NDB) formerly referred to as the

BRICS Development Bank, is a multilateral development bank established by the states (Brazil,

Russia, India, China and South Africa). According to the Agreement on the NDB, “the Bank

shall support public or private projects through loans, guarantees, equity participation and other

financial instruments.” Moreover, the NDB “shall cooperate with international organization and

other financial entities, and provide technical assistance for projects to be supported by the Bank

“. NDB is currently headquartered in Shanghai, China. The first regional office of the NDB is in

Johannesburg, South Africa.
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Introduction
1. Why Mental Health Awareness Matters Today
Mental health is no longer a peripheral concern—it sits at the centre of how individuals function,
relate, and perform in modern society. From a psychological perspective, mental health
encompasses emotional regulation, cognitive functioning, behavioural responses, and social
adaptability. It influences how individuals interpret their environment, make decisions, and cope
with stress.
Among young adults, particularly college students, this becomes even more critical. This phase
represents a transition marked by identity formation, increasing independence, and exposure to
academic and social demands. While it is a period of growth, it is also a period of vulnerability.
In recent years, there has been a visible rise in conversations around mental health. However,
awareness does not always translate into accurate understanding. This gap between perceived
awareness and actual knowledge forms the central concern of this chapter.
2. A Psychological View of Mental Health in Young Adults
From a psychological standpoint, mental health is shaped by an interaction of:

o Cognitive factors (beliefs, perceptions, self-concept)

e Emotional processes (stress, anxiety, mood regulation)

¢ Behavioural patterns (coping strategies, help-seeking behaviour)

e Social influences (family expectations, peer comparison, cultural norms)
In the Indian context, these factors operate within a highly competitive and socially structured
environment. Academic performance is often closely tied to identity and self-worth, making
failure or uncertainty psychologically distressing.
Additionally, stigma surrounding mental health continues to influence behaviour. Many students
recognize distress but hesitate to seek help, reflecting a disconnect between awareness and
action—a key psychological phenomenon.
3. Mental Health Challenges in the Indian Student Context

Empirical evidence indicates that a significant proportion of college students in India experience:
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e Anxiety
e Depression
e Academic stress
¢ Emotional burnout
The contributing factors are multi-layered:
a. Academic Pressure: High-stakes examinations and performance expectations create chronic
stress. From a psychological lens, this often leads to performance anxiety and fear-based
motivation, which are unsustainable in the long run.
b. Career Uncertainty: Unpredictable job markets trigger future-oriented anxiety, affecting
decision-making and emotional stability.
c. Family and Social Expectations: Cultural emphasis on success and comparison fosters
external validation dependence, reducing psychological resilience.
d. Digital and Social Media Influence: Constant comparison and curated realities contribute to:
e Low self-esteem
e Social anxiety
e Cognitive distortions (e.g., “everyone else is doing better”)
4. Assessing Mental Health Awareness: A Quiz-Based Approach
To understand how young adults conceptualize mental health, a Mental Health Awareness Quiz
among undergraduate college student was conducted with 180 participants.
Key Findings
e Average score: 12.55 out of 20
¢ Indicates moderate awareness, but not depth

e Wide variation in scores — uneven knowledge distribution

40
30
20

10

0
200 335 469 604 738 873 1008 1142 1277 14.12 1546 16.81 1815 19.50

Score

Figure 1 : Wide variation in scores of participants on the mental health quiz
From a psychological perspective, this suggests:

Awareness exists at a surface level, but lacks conceptual clarity and accuracy
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5. The Psychology of Misconceptions
One of the most insightful outcomes of the assessment was not the scores themselves, but the
pattern of errors.
a. Misidentifying Common Disorders
Many participants identified depression as the most common disorder instead of anxiety
disorders. This reflects:
e Auvailability heuristic (judging based on what is more visible in media)
e Overexposure to certain narratives shaping belief systems
b. Errors in Global Mental Health Knowledge
Participants struggled with identifying countries with higher depression rates.
Indicates:
e Reliance on assumptions over data
e Lack of mental health literacy beyond local narratives
Psychological Insight
These patterns reveal that:
e Knowledge is often intuitive, not evidence-based
e Awareness is shaped by media and perception, not education
6. Awareness vs Understanding: The Critical Gap

A key psychological distinction emerges here:

Awareness Understanding
Knowing terms Knowing concepts
Influenced by media Based on knowledge
Surface-level Deep, analytical

Most participants fell into the “aware but not informed” category.
This gap has serious implications:

e Delayed help-seeking

e Reinforcement of stigma

e Poor peer support
7. Institutional and Systemic Gaps
From a broader humanities and management perspective, the issue extends beyond individuals to
institutions.
Challenges

e Limited access to trained counselors

e Inconsistent implementation of mental health programs

e Lack of structured mental health education
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Although policy bodies recommend support systems, the execution gap remains significant.
8. Implications for Education and Management Systems
Mental health is not just a psychological issue—it is also an organizational and systemic
concern.
For Educational Institutions
e Integrate mental health literacy into curriculum
e Promote peer support models
e Normalize help-seeking behaviour
For Management and Policy
Recognize mental health as linked to:
e Productivity
e Retention
e Performance
e Develop preventive frameworks, not just reactive support
9. Moving Forward: A Psychological and Practical Approach
Addressing mental health awareness requires:
a. Cognitive-Level Interventions
e Correct misconceptions
e Improve data-based understanding
b. Behavioural-Level Interventions
e Encourage help-seeking
¢ Build coping strategies
c. Social-Level Interventions
e Reduce stigma
e Foster open dialogue
Conclusion
Mental health awareness among young adults is growing—but it is uneven, incomplete, and
often misunderstood.
From a psychological perspective, the challenge is not just increasing awareness, but:
Transforming awareness into accurate understanding and meaningful action
The findings from the quiz-based assessment highlight a critical need for structured, evidence-
based mental health education within academic institutions.
As we move toward more inclusive and human-centered systems in education and management,
mental health must be positioned not as an optional concern, but as a core component of

individual and societal well-being.
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Abstract

The Indian economy is fast going digital, as a result of the Digital India program, and transition
to a cashless society, which has changed the consumer-financial institution relationship. The
current paper will analyze the complex consumer attitude towards E-banking services in India. It
lives on the most important motives that encourage adoption, usage patterns and user
satisfaction. As the traditional banking turns out to be a backup, one needs to know about the
psychological and behavioral change of the Indian consumers as far as the banking industry is
concerned. The analysis of the study is based on the one that switches back and forth between the
positive and negative consumer attitudes. On the one hand, the aspects like 24/7 availability,
convenience, and time saving are driving forces towards adoption. Customers are becoming
more and more conscious of the fact that they are not bound by the location to engage in frequent
transactions, like paying bills, transferring and checking funds, and monitoring their accounts.
On the other hand, considerable obstacles still exist. Perceived security threat and technological
anxiety are major impediments in this study. Though it is very convenient, many people are
afraid due to cyber-fraud, phishing, and inability to help each other in the virtual world. The role
of digital literacy and trust in institutions is one of the key themes of this paper. The results of the
surveys conducted on a wide range of Indian consumers show that the risks of the digital services
of a financial brand perceived are much lower when the brand is trusted. However, there seems
to be a usage gap between urban and semi-urban communities that are often enlightened by the
levels of digital literacy. The results show that younger generations consider the user interface
and speed more important, whereas older generations attach more importance to security
precautions and personal assistance. Conclusively, the study reveals that though adoption levels
are on the rise, long term retention is dependent on enhancing the association between security
and trust. The banks must make huge investments in the consumer education programs to close
the digital literacy gap. Moreover, developing digital platforms, making them convenient, and
seemingly secure, banks will be able to turn a portion of users into digitally-conscious and loyal
customers. It is a critical change that will help to build a robust, inclusive, and technologically
resilient financial ecosystem in India.

Keywords: Consumer Perception, E-banking Adoption, Service Quality and Convenience,

Perceived Security Risk, Digital Literacy.
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Introduction
In the past few years, e-banking has revolutionized the banking industry by offering the
consumer the ease of making banking transactions online. The shift to the digital banking
channel and the abandonment of the traditional brick-and-mortar banking created a lot of
questions concerning consumer attitudes. Even as some consumers embrace the benefits of e-
banking, such as 24/7 access and convenience, others are still scared of the security and the
anonymity of online services.
The research aims at investigating consumer perception of e-banking service with a keen interest
in the concerns of security, usability, convenient, and trust in financial institutions. A perception
of the consumers is essential in banks that want to improve their services, increase their uptake
and overcome fears that may limit their growth.
Review of Literature
The paper seeks to review seminal academic work elucidating the consumer perception of E-
Banking, its expansion and influence.
Omar, N. A., & Ahmad, M. (2023)-Consumer perception of digital banking: A case study of
Malaysian consumers. This research examines what drives Malaysian consumers' attitudes
toward digital banking. The authors' research identified that security issues were the most
compelling barrier to adopting digital banking, followed by ease of use and trust. The research
points out that younger consumers, particularly more digitally literate consumers, are more likely
to embrace digital banking services. The research concludes that improvements in consumer
education on digital banking and security concerns may improve adoption.
Al-Emran, M., & Shaalan, K. (2023)-Consumer adoption of mobile banking in emerging
markets: The technology acceptance model and trust role. Mobile banking adoption in Egypt is
researched in this paper using the Technology Acceptance Model (TAM). Findings indicate that
the trust in the security features in banks and platform ease of use are determinants of consumer
adoption. Banks operating in emerging economies are also suggested to improve security
features and experience to improve adoption.
Ravichandran, S., & Kumar, R. (2023)-Factors influencing customer satisfaction and trust in
online banking services: This research is about different factors affecting customer satisfaction
and trust in Internet banking services in India. The researchers found that service quality,
customer care, and security features had a significant impact on consumer trust and satisfaction.
The research finds that improvement in these areas has the potential to increase consumer trust
and loyalty towards Internet banking portals significantly.
Shaikh, A. A., & Karjaluoto, H. (2023)-Understanding the role of perceived risk and trust in
the adoption of e-banking services in South Asia: This study is interested in perceived risk and
trust in e-banking services adoption in South Asia, namely India, Pakistan, and Bangladesh. The

findings show that security concerns and financial institutions' trust are key drivers of adoption.

119



Bhumi Publishing, India

April 2026

The paper suggests that banks need to enhance security and build trust through transparency and
consumer awareness.

Nguyen, H. T., & Nguyen, S. N. (2023)-Consumer attitudes and adoption of mobile banking in
Vietnam: Exploring the role of perceived ease of use and perceived usefulness. This research
examines the adoption of mobile banking in Vietnam, focusing on perceived ease of use and
perceived usefulness. The study concludes that these two factors, as well as trust, play an
important role in consumer adoption. The authors note that mobile banking services need to
focus on simple-to-use interfaces and tangible benefits to drive adoption, particularly among
youth.

Banerjee, S., & Rao, V. (2023)-The impact of financial literacy on consumer trust and adoption
of digital banking in India. This research analyses the impacts of financial literacy on trust and
adoption of e-banking services in India. The findings indicate that highly financially literate
consumers are likely to trust online platforms and adopt them. Banks are recommended to
enhance financial literacy programs to build consumer confidence and promote the adoption of
electronic banking services.

Kumar, V., & Yadav, R. (2022)-The role of customer trust in enhancing e-banking adoption:
Evidence from India. The following study examines how customer trust comes into play as a
factor contributing to the acceptance of e-banking in India. The authors establish that service
quality and confidence in the security of the bank are crucial drivers of adoption. The authors'
view is that banks need to enhance transparency, enhance security steps, and include strong
customer care to boost acceptances.

Dey, B. L., & Singh, G. (2022)-Exploring the barriers and motivators to e-banking adoption: A
study of Indian consumers. This article discusses the motivators and barriers to e-banking
adoption in India. Security issues and awareness were identified as the main barriers, while cost
savings, convenience, and time efficiency were found to be major motivators. The study
recommends that banks address security issues and raise consumer awareness to enhance
adoption.

Chauhan, S., & Goyal, S. (2022)-Impact of social influence and trust on e-banking adoption in
emerging economies. This study examines the role of trust and social influence in the adoption of
e-banking in India. The results indicate that opinions of family members and friends have a
significant influence on consumer purchasing decisions, and trust in the bank and security
protocols also have an important role. The research highlights the relevance of social networks
and trust in enabling the use of e-banking services.

Patel, K., & Singh, A. (2022)-Consumer perceptions of mobile banking security: The case of
India. This study examines Indian consumers' attitudes toward mobile banking security. The

researchers discovered that data breach, fraud, and identity theft concerns considerably impede
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mobile banking adoption. The research recommends that banks should improve the security of
their mobile platforms and educate consumers on safeguarding their personal information.
Mehdi, S., & Ali, R. (2022)-Factors influencing the adoption of digital banking in Pakistan: A
consumer perspective. This study examines the determinants of digital banking adoption in
Pakistan. Convenience, ease of use, and security issues are found to be the key drivers of
adoption. Banks are suggested to prioritize increasing security features, enhancing user interface
design, and consumer concerns to drive digital banking adoption.
Zhang, Y., & Liu, H. (2022)-Factors affecting the usage of mobile banking services: A
consumer perspective from China. This paper analyses the drivers of mobile banking usage in
China. The study concludes that user experience, security, and reputation are key determinants of
usage. The authors recommend that mobile banking platforms optimize the simplicity of user
interfaces be and strengthen security protocols to enhance consumer trust and take-up.
Objectives of the research

e To comprehend the idea of e-role and e-banking in India

e To determine various means used by banks for e-banking

e In order to find out/test the consumer view about how e-banking has transformed and
contributed towards banking systems

Methodology

e Sample: This research targets consumers with knowledge of or who utilize e-banking
services in urban places.

e Sample Size: The sample size is 100 to 150 respondents. This range was chosen to
ensure that the data collected would be statistically relevant while remaining
manageable for analysis within the scope of a student conducted research project.

e Sample Selection: The respondents were picked through convenience sampling. The
process of picking them included giving a structured questionnaire to individuals within
their network, who mostly lived within urban locations. This method provided simple
access and prompt collection of responses.

e Data Collection: Data was gathered via a questionnaire, created and distributed online
by means of Google Forms. The questionnaire consisted of multiple-choice and Likert-
scale questions to acquire information on consumer awareness, usage, satisfaction, and
issues related to e-banking.

e Data Analysis and Interpretation: Students processed the gathered data by applying
basic statistical procedures like percentages, bar graphs, and pie charts. The
interpretation sought to identify major trends and consumer attitude toward e-banking

services.
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Limitation of the Study
I. Sample Skew (Generalizability)

Gender Bias: Disproportionately, the respondents are mostly Males at 66.4%.
Occupational Bias: The major group contributing to the results are Students - 61.3%.
Geographical Bias: The urban population and rural areas are not relevant because the
population is high, 70.6%.

Educational Bias: The sample is very educated with majority being holders of Bachelor

degrees thus less representative.

I1. Specificity of Data (Depth of Findings)

Unspecified Problems: Technical Glitches 40.3% is the most significant one, and it does
not tell the type of glitch that has taken place, e.g.

Fraud Ambiguity: The 19.3% response - Maybe to security breaches provides ambiguity
over the real occurrence of security breaches.

Unexplored Neutrality: Large "Neutral" groups were not explored, such as 36.1% on
biometric comfort, concealing the reasons for moderate or undecided perceptions.
Unclear Groupings: Other category of most charts restricts the examination of the

minority motivations or difficulties.

Result and Discussions

Key Findings

I. Sample Demographics

Gender Imbalance: The sample is highly male-dominated, with 66.4% of the respondents
being Male, compared to 31.9% Female.

High Education: The majority of respondents are highly educated, with the biggest group
holding a Bachelor's degree at 58.9%.

Student Focus: The sample is biased towards this sphere of life, as it consists
overwhelmingly of Students - 61.3%

Urban Focus: The user base is city-centric, with 70.6% residing in urban areas.

Responses
EEE  Student (61.3%)
s Salaried employee (21.0%)
B Seif-employed (12.6%)
mmm Others (3.4%)
= Homemaker (1.7%)

Figure 1: Occupation of respondents
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I1. Usage and Banking Preference

I11.

UPI Dominance: UPI is the most chosen e-banking service, contributing 53.3% of the

responses, while mobile-based services (UPI + Mobile banking app) make up nearly 79%

in total.

Responses
Upi (53.3%)
Mobile banking (app) (25.6%)
Internet banking (website) (15.0%)
Others (6.1%)

Figure 2: E-banking Services used by respondents
High Frequency: E-banking is integrated into daily life, as 74.8% of user access services
either Daily 51.3% or Several times a week 23.5%.
The preference for Private Banks is expressed at 42.0%, while Public banks are only
preferred by 22.7% of users.
Recent adoption: The users are relatively young in e-banking experience, as more than

63% of the respondents have used the services for less than 2 years.

Responses
1-2 years (32.8%)
Less than 1 year (30.3%)
3-5 years (26.1%)
More than 5 years (10.9%)

Figure 3: Duration of usage by respondents
Perception, Satisfaction, and Convenience
Primary Value Drivers: the two major motivational factors for using e-banking are 24/7
Availability at 39.5% and Convenience at 29.2%, adding up to almost 70% of the
motivations.
High Satisfaction: Overall, users are satisfied, and more than 57% rated their overall
experiences 4 or 5 on the satisfaction scale. The convenience perception is high, with a

nearly 59% rating as either 4 or 5.
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Responses
- 4(29.4%)
-— 5(27.7%)
. 3(19.3%)
_ 1(13.4%)
_ 2(10.1%)

Figure 4: Respondent satisfaction with E-Banking Services
IV.  Challenges and Security

e The top challenges are technical: the main problems faced are related to system
reliability, such as Technical Glitches at 40.3% and Internet Dependency at 31.4%.

e High Security Incident Rate: Even with strong passwords, users are still experiencing a
fraud or security incident rate of 25.2%. Another 19.3% were unsure, answering
"Maybe".

e Preference for direct support: respondents use Customer Service Calls 39.5% and Chat
Support 32.8% to handle issues; therefore, FAQs aren't as appealing for problem-solving.

Responses
Customer service call (39.5%)
Chat support (32.8%)
E-mail (19.3%)
Fags/help sections (8.4%)

Figure 5: Preferred support channels for E-banking issues

Responses
EEE More important (73.9%)
= Less important (17.6%)
= No change (8.4%)

Figure 6: Outlook of respondents on future of E-banking
e Acceptance of Biometrics: Resistance to new security measures is low; more than 54% of

the users reported feeling Comfortable with biometric authentication.
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V. Future Outlook

Overwhelming Optimism: A high degree of confidence in the future of digital banking,
such that an overwhelming 74.0% of respondents believe that e-banking will be more

important.

Suggestions

1. Improving Reliability and User Experience

Prioritize System Stability: Invest in the reduction of Technical Glitches (40.3%) as this
is the top user complaint, improving foundational trust and success of transactions.
Strengthen connectivity solutions: Banks should seek and promote solutions that provide
the best performance in a low-bandwidth or intermittent connectivity environment,
considering high Internet Dependency of 31.4%.

Enhancing Human Touch: Increase investment in Chat Support and Customer Service
Calls since users have a strong inclination towards such direct and real-time channels for

complex issue resolution, with over 72% combined.

2. Addressing Security Gaps

Mandate Promotion of Biometrics: Leverage low user resistance to biometrics (only 9.3%
uncomfortable) by strongly promoting and integrating biometric authentication as the
default logon method to drive higher security without sacrificing convenience.

Proactive User Education: Tailor specific campaigns to bridge the gap between a high
perceived level of security and the actual high incidence of fraud: 25.2% said "Yes.".

Educate on risks beyond strong passwords, such as phishing and software updates.

3. Expanding Market Penetration

Outreach for Underrepresented Groups: Tailor digital literacy and access programs to
rural and female demographics in order to address current sampling bias and expand the
user base of e-banking.

Leverage the Dominance of UPI: Avail UPI, which has the highest 53.3% usage, as a
prime gateway to introduce more digital financial products by recognizing it as the most

accepted and regularly used service.

Conclusion

The data is clear in indicating the fast and favorable adoption of e-banking services by the daily

financial practices of the Indian consumers. The biggest plus is the 24/7 access and unparalleled

convenience which have contributed to high satisfaction scores and a conviction that digital

banking is the key to the future of the financial world. The success of the market is well founded

on the prevalence of UPI and mobile apps where there is evident consumer preference of real-

time, on-the-go transactions. Nevertheless, there is a serious problem with the analysis. Although

the user is confident, the fact that there is a plethora of technical glitches, as well as there are real

security attacks, is a significant security risk to the continuity of positive emotions. This means
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that the existing user experience is largely influenced by system stability and operational issues,

and not external impediments to technology acceptance, including biometrics.

Thus, the strategies in the industry in the future need to be changed to focus on matters of

reliability and security rather than on the addition of new features. Although the current positive

perception is high, it should be noted that the positive perception is mainly by an urban, highly

educated and male dominated population. To sustain this momentum, specific efforts should be

directed at overcoming technical issues and ensuring the same positive and reliable experience to

underserve geographic and gender groups in the broader Indian market.
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Abstract

Break-even analysis is a fundamental tool in cost and management accounting that supports
managerial decision-making by identifying the level of sales at which total revenue equals total
cost. Despite its importance in academic curricula, students often face difficulty in applying this
concept in practical situations. The present study investigates the influence of familiarity,
knowledge, awareness, and understanding on the application of break-even analysis among
college students in Goa. Primary data were collected from 211 respondents using a structured
questionnaire measured on a five-point Likert scale. The study employs descriptive statistics,
reliability and validity testing, and Structural Equation Modeling (SEM) to examine the
proposed relationships. The findings reveal that awareness and understanding have a significant
positive influence on application, whereas familiarity and knowledge do not exhibit a significant
effect. The model explains 82.3% of the variance in application. The study concludes that
conceptual clarity and practical awareness are critical for enhancing students’ decision-making
abilities. The findings have important implications for curriculum design, teaching methods, and
assessment practices in accounting education.

Keywords: Break-Even Analysis, Awareness, Familiarity, Knowledge, Understanding.

1. Introduction

Cost and management accounting plays a crucial role in providing relevant information to
management for planning, controlling, and decision-making. Among its various tools, break-
even analysis is widely used to examine the relationship between cost, volume, and profit. It
enables managers to determine the minimum level of sales required to avoid losses and supports
strategic decisions related to pricing, budgeting, and cost control.

In academic settings, break-even analysis is introduced at the undergraduate level to develop
students’ analytical and decision-making abilities. However, despite being part of the
curriculum, students often struggle to apply this concept in practical situations. This indicates a
gap between theoretical knowledge and practical application. Students tend to memorize
formulas without fully understanding their implications in real-life business scenarios.

In the present competitive environment, it is essential for students to develop not only

theoretical knowledge but also the ability to apply concepts effectively. Therefore, it becomes
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important to examine the factors that influence students’ application of break-even analysis. The
present study focuses on four key learning dimensions: familiarity, knowledge, awareness, and
understanding—and investigates their impact on students’ ability to apply break-even analysis in
decision-making.
2. Literature Review
Break-even analysis has been widely discussed in cost accounting literature as an essential tool
for decision-making. It is based on the cost-volume-profit relationship and helps in identifying
the level of output at which total revenue equals total cost. Studies by Horngren et al. (2015) and
Drury (2018) emphasize its importance in planning and control.
In the context of accounting education, researchers have highlighted the limitations of traditional
teaching methods. Albrecht and Sack (2000) argue that accounting education often focuses on
theoretical knowledge rather than practical application. Similarly, Lucas (2001) found that
students tend to adopt surface learning approaches, which limit conceptual understanding.
Learning theories suggest that effective learning occurs through multiple stages. Familiarity
represents initial exposure to concepts, while knowledge refers to theoretical understanding.
Awareness helps students recognize the relevance of concepts, and understanding reflects deeper
comprehension. According to Anderson and Krathwohl (2001), higher-order learning outcomes
such as application require conceptual clarity rather than mere memorization.
Empirical studies indicate that awareness and understanding play a significant role in improving
application ability. However, most existing studies examine these factors in isolation. There is
limited research that simultaneously investigates familiarity, knowledge, awareness, and
understanding and their combined influence on application, particularly in the context of Indian
students. This gap provides the basis for the present study.
3. Conceptual Framework and Hypotheses Development
The present study proposes that students’ ability to apply break-even analysis is influenced by
four learning dimensions: familiarity, knowledge, awareness, and understanding.
Familiarity refers to students’ exposure to basic concepts such as fixed cost, variable cost, and
break-even point. Knowledge represents theoretical understanding acquired through classroom
learning. Awareness reflects students’ recognition of the practical relevance of break-even
analysis in business decision-making. Understanding denotes conceptual clarity regarding the
relationship between cost, volume, and profit.
Based on the literature, the following hypotheses are proposed:

e HI1: Familiarity has a significant influence on application

e H2: Knowledge has a significant influence on application

e H3: Awareness has a significant influence on application

e H4: Understanding has a significant influence on application
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e HS: Familiarity, knowledge, awareness, and understanding jointly influence
application
4. Research Methodology
The study adopts a descriptive research design to examine students’ perceptions and application
ability. The target population consists of college students in Goa pursuing commerce and related
courses.
Data were collected using a structured questionnaire divided into three sections: independent
variables, dependent variable, and demographic information. A five-point Likert scale was used
to measure responses.
A total of 216 responses were collected, out of which 211 valid responses were retained after
data cleaning. Convenience sampling was used due to accessibility considerations.
The data were analyzed using descriptive statistics to understand general trends. Reliability was
assessed using Cronbach’s Alpha and McDonald’s Omega. Convergent and discriminant
validity were tested using Composite Reliability (CR), Average Variance Extracted (AVE), and
HTMT ratio. Structural Equation Modeling (SEM) was employed to test the hypotheses.
5. Results and Analysis
5.1 Descriptive Analysis
The descriptive analysis of the study provides an overview of students’ familiarity, knowledge,
awareness, understanding, and application of break-even analysis. The findings indicate that
students possess a moderately high level of familiarity, suggesting that they are generally
exposed to basic concepts such as fixed costs, variable costs, contribution, and break-even point
as part of their academic curriculum. However, the level of knowledge remains moderate,
implying that while students have theoretical understanding, their depth of learning and
integration of concepts may not be sufficient for advanced application.
Similarly, awareness is found to be moderately high, indicating that students recognize the
importance and relevance of break-even analysis in business decision-making contexts. The
highest mean score is observed for understanding, reflecting that students have a relatively
strong conceptual grasp of the relationship between cost, volume, and profit. Despite this, the
level of application is only moderate, which highlights a clear gap between conceptual
understanding and practical use. This suggests that students may understand theoretical aspects
but face challenges in applying them effectively in decision-making situations.
5.2 Reliability and Validity Analysis
The reliability and validity of the measurement model were assessed to ensure the accuracy and
consistency of the constructs. Reliability analysis using Cronbach’s Alpha and McDonald’s
Omega indicates that all constructs demonstrate high internal consistency, with values exceeding
the acceptable threshold. This confirms that the measurement items used in the study are

consistent and reliable.
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Convergent validity was established through Composite Reliability and Average Variance
Extracted, both of which meet the recommended criteria, indicating that the constructs
adequately capture the intended variables. Furthermore, discriminant validity was confirmed
using the HTMT ratio, which shows that all constructs are distinct from one another. These
results collectively validate the measurement model and confirm its suitability for further
analysis using SEM.

5.3 Structural Model Analysis

The structural model was used to examine the relationships between familiarity, knowledge,
awareness, understanding, and the application of break-even analysis. The results reveal that
awareness and understanding have a significant positive influence on application, indicating that
students who recognize the practical relevance of break-even analysis and possess strong
conceptual clarity are more likely to apply it effectively in decision-making situations.

In contrast, familiarity and knowledge do not show a significant effect on application. This
suggests that basic exposure to concepts and theoretical understanding alone are insufficient to
enhance practical application. The model demonstrates a high explanatory power, with an R?
value of 0.823, indicating that a substantial proportion of variation in application is explained by
the independent variables. This highlights the importance of deeper learning dimensions in
influencing application ability.

6. Discussion

6.1 Role of Familiarity and Knowledge

The findings indicate that familiarity and knowledge do not significantly influence the
application of break-even analysis. This suggests that students’ exposure to concepts and their
theoretical understanding are not enough to enable effective application. While students may
recognize key terms and understand formulas, they may lack the ability to interpret and use this
knowledge in practical situations. This reflects the limitations of traditional teaching methods
that emphasize memorization rather than application-oriented learning.

6.2 Role of Awareness

Awareness emerges as the most significant factor influencing application. This highlights the
importance of students recognizing the practical relevance of break-even analysis in business
contexts. When students understand how break-even analysis is used in pricing, cost control, and
profit planning, they are more motivated to apply it. Awareness acts as a bridge between
theoretical knowledge and practical application, enabling students to connect classroom learning
with real-world scenarios.

6.3 Role of Understanding

Understanding also plays a crucial role in enhancing application. Students who have a clear
conceptual understanding of the relationship between cost, volume, and profit are better able to

analyze situations and make informed decisions. This finding emphasizes that deep learning and
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conceptual clarity are essential for developing application skills. It supports the view that higher-
order cognitive abilities depend on a strong foundation of understanding.
6.4 Educational Implications of Findings
The overall findings suggest that effective learning in accounting requires more than theoretical
knowledge. It requires an integrated approach that combines awareness and understanding with
practical exposure. The study highlights the need for educational practices that focus on
developing analytical thinking and real-world application skills rather than relying solely on
traditional teaching methods.
7. Implications
7.1 Implications for Curriculum Design
The findings suggest that there is a need to redesign the curriculum to emphasize conceptual
understanding and practical relevance. Incorporating case studies, real-life examples, and
application-based exercises can help students relate theoretical concepts to business situations
and improve their analytical skills.
7.2 Implications for Teaching Methodology
The study highlights the importance of adopting interactive and student-centered teaching
methods. Educators should use discussions, simulations, and problem-solving activities to
enhance students’ understanding and awareness. Such approaches can improve students’
confidence and ability to apply accounting concepts in real-world situations.
7.3 Implications for Assessment Practices
The findings indicate that assessment methods should focus on evaluating students’ application
ability rather than memorization. Including case-based questions, practical problems, and
analytical exercises in examinations can help students develop decision-making skills and
improve their practical competence.
7.4 Implications for Students and Institutions
Students should focus on developing conceptual clarity and actively engaging with practical
problems to enhance their learning outcomes. Educational institutions should promote skill-
based learning and provide opportunities for experiential learning through workshops, seminars,
and industry interactions. Such initiatives can bridge the gap between theory and practice and
prepare students for professional roles.
8. Limitations and Future Research
8.1 Limitations of the Study
The study is subject to certain limitations that should be considered while interpreting the
findings. The research is geographically limited to the state of Goa, which may affect the
generalizability of the results. The use of convenience sampling may introduce bias, as the
sample may not fully represent the broader student population. Additionally, the reliance on self-

reported data may lead to response bias, as respondents’ answers may be influenced by their
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perceptions and understanding. The cross-sectional nature of the study also limits the ability to

examine changes in learning behaviour over time.

8.2 Directions for Future Research

Future research can address these limitations by expanding the study to other regions and using

probability sampling techniques to improve representativeness. Longitudinal studies can be

conducted to examine how students’ understanding and application skills evolve over time.

Further research can also explore additional variables such as teaching methods, use of

technology, and learning styles to gain deeper insights into factors influencing application.

Comparative studies across different academic disciplines can provide broader perspectives,

while experimental research designs can be used to evaluate the effectiveness of innovative

teaching approaches.

Conclusion

The present study examined the factors influencing the application of break-even analysis

among college students in Goa. The findings reveal that while students possess familiarity and

theoretical knowledge, these factors do not significantly contribute to their ability to apply

break-even analysis in practical situations.

The study identifies a gap between conceptual learning and practical implementation, indicating

that students may understand concepts but struggle to apply them effectively. The high

explanatory power of the model confirms that the selected variables provide a strong explanation

of application behaviour. The study concludes that accounting education should shift towards a

more concept-based and application-oriented approach to enhance students’ decision-making

abilities.
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1. TEATEAT

TR AR TSIET T TR 3T ATETTRhI U &t Jerd & &, o ot forelt off ferenfirar, =rmarget sfic
Hafora guTst 31 A feht Bt 2| adaT ne 5 S forg dSft | Wi, Sl SR ashieh! qieH §
TSR TET &, T 3 ST STauronet Y TEifiehar 3t off s1frer ag STt /1 ek e e i T
319 ofieR g S 2|

ARG T TSl LT AT GHTET AT & T ek ATk sht 3T foem sk o, Fofer sifsherm & w7mr o
AT I <t Fifert ahr TeTferd sha ST STIER ITH Bl Sk T § ANTNGR 7 shael 19 ARRIHRT
IR FA €, afeeh qret  fmior & aforr afiee ot frama 81 gl 3R, amearfeR @ =afte &
e, AT TR TETaT & S o SRR &, S 30 S0 § WTH 2d 81 I AR forelt T, |orst o ween
T few w7t 2, sifeer 3 safth % a8 3 T Ty &9 @ ITH B 2

TR ST AT T HeleT Tcdd Tl 3T e feit R) STet eAiehsr ATTieht =hl S & Jrfier s
ST o |1 8| A TReT THTST T HIHaTToeh Il ohT TRET0T T2l fohaT ST, af &l olishd s shael SAI=Tieh
SR T8 SITAT 2| 36T ST, AT TAhali 1ok A §g@ el &, A AaTierehii ol 1 +ft €ver 78 8 el
AT I H TR, qeheATehl forehre, T shifa ST ArmTioen Titar o sRoT @lehe TR HHETeehRT
ey ¥ off uftads man 21 fefSea aremt 7 sifirsafs i Tod=ar & U 731 am e {6 §, =t
Tt SR M (privacy) T ST GRa S AT AHATERR Hafel w1 off WO 37T 31 36 SAffs,
AT STHHTAT, ST WETe, ATk STHHTAT qeiT TS deh STRRAT et TrEd 31 off Aok 3R
THATIERRT o THeT TR It Sed el o

38 T T TR ST AIATIERI ol ST 7 haet Gaifaeh g1 ¥ Hew@qul <, e I8 ATIRIe Siia
T oft ercda TN B) I€ Ak i 310 RRRT T Sdedl & Tfer STk sHTaT & T 38 Teh e
3R Tk FTies o €9 § fshfd T 21 o7d: I8 STEII 39 ST hl THS T AT LT ¢ foh eehad
3T AT fore SohTL Ueh- g o6 e € croIT TSl oh A forehmer H 3ehl T offoreht 2

2. TTeha hi STTLROTT

Alhaa T 319 8- SHAT ERT, ST 9 17T 31T ST T e SHH ST 1 SHAfdH Gid ST it 8, 3R
YA 3GhT TeAfa a7 TEUTHIaT & H1feld BT 2] Tlehas shael TSTITdeh oTaLT Tal, sfosh AT
SitarT =ht Ueh Tt JurTedT ®, fore SamaT, Tadsrar 37T = shl Irerfiehdt 2 STl 2
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o Tl AT T JATIR Y& LT &

o  TATTHR 3 SR T 1 LA &

o T THCTHRT TTHTISTER =TT ST TTfUd i &
5. Tehd s o ThT
TAThe SRl IThT TTEAT, HRITUIEA T THTHERT ht TTfiart & Trer X fafi= yerrt § arfierd foram St
R Tl Tohr Y o foriaamd, e ST ST firaT St 81 39 Yol & JTeaH © I GHET ST HohdlT © fh
T TSI # TAehc fohe ST el ShLaT @ ST ATTRGRT sht YfHeRT 38H ferat Hecaqul aid 2
5.1 TcTer Teha=T: TodeT Alhas a8 urel &, fSraw FnTites T dier e &t frofer ke & smr < 2
ToH foreft ST o STt ot sTrarereRaT et B, sifosh ST T fife, e SR ot w foem-
formret ot 378 TRl Tt Rt 21 ITf et H Uoid § 36 YehIL shY srareelT Srerferd off, STef ArTites o o
W@ﬁﬂh%’qaﬁﬁlWﬂﬁeﬁmﬁwammﬁﬁ’@qﬁwm(Referendum),TvF[W
(Initiative) 3T S0 TUET STET iRl o WIEm | 3@ ST 2]
froryard:

o AATIGRT T Teret qrfeTd

o ool afsren & urefitar

o TARAIT HeaT BT GG
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o AT SHEEAT % [T 39T

o UNTEE HTET T T T

o forroar smenfed frofa o i g
T
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o TSI Gl o1 SAATH 91T

o WUTEIR 3TN Gl oh GEUANT shl HHTET
5.3 3T TR IR Al I8 YUTTel! 2, o safrra s, iferss SAfesrrt o7t fafer & smem =
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o SATCHIT TCAT ST TTEUT

o Tiferen iR Y T
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o faferer smem
T

o ITTh STHHTAT o HROT SRR HT SFUTT JTART

o ITCATRIH AT § HTHTISTR ST hl HHTHT
5.4 ARV Sieher: TN Aok § ARTHERT i AHTERT st TG de Hifad T Ted!, afcsk o fifdr-
fwfor, forsprer ArsTAT STR T srRmmem o oft |fsrar fivsht fwTd 81 718 Sterd= ATTiEh 1 JTeh oM
TR ITTEH T STk STETAT T 3hT T AT 2
froryaTd:

o AR ST Efeha wrfierdt
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o TR TR W ot o Sl ufshar

o URGTITET 3R SETRed § gig
5.5 HATIeh TIehd: 38 YR o CAleha= H I HIoeT o STTER HTIrd BrT 8| i Haited grar
& TR Tft oot qem AT Suen ST B ) S wRa § wfoea wate s B, S AR o SifeRRt
I hdfeat el et st R
fergrea:

. T gateedr

o TR ST T e

o I 6 T freifa
6. OTAATIERTRT o Th
HHETERRT ol Ik &Y, 3e3d 3T STNfar & 3R @€ fafimr Sftmt & fofSra foma stmar 21 ==
ST 30 ATG 1 T8 FAT @ foh ATh * Stad o [ Teqe1l-TSHITdeh, T, e 37
Tiehfeh-H SRR fordl TR Sl ot &1 HTHETTEIshR 31 I8 forTS 7 halet 3ok STEAH hi T ST
2, aifoeh I Tt weetor 3R fhamae 7 oft ek giar 2
6.1 TRTLeR Uat WS Tceh STTERT: ANTREh Ue TSTH1{deh AR o SRR &, ST ATk shi Ted=rdT, AT
3R TT o WY 3T Herell bl (ufid s 8 3 1fepr =afh ol gt i 3mee o ofiot T &9 4
S, form ek st e USHifreh SERATSTT H T o 1 ST S ahd 21 3 SATERT 1 76T 3
Tk 1 TS o e eI SEAalT AT TET T I8eh! Ta=aT shl GHTE T 2l
g@ararﬁnﬁr{:

o Sffa =T TSR

o TR LT T JTETHR

o Afireafes it wcEar

o o fit T

o  UHHAT T BRI

o  HATH HT ATTRR
HEed: I fHR Al shl SATIRITAT A ST &, Tk 37 TS AT It ST sl THTeT &9 &
Stk &} T Tehd| I8 YT TITE ol STErE SHTd & ST ATkt 1 3141 & foeg @ B ol w1fth
& L 2
6.2 |TATISTeR Uar 3TTTeieRh TTEreRTY: WIS Ug 3TTTeh 3TTYeh SAfth o Sia Ea¥, ShedTuT 37T ATHTISIeh
T H S B 2l A ST 36 1 b AT T & T Tedsh ATk hl T GRS STia i o foTg
AT GiuTe W 2| 37 AR T Heieh T 6 frehe ST W ST i ITeudr B B,
S ST STemmarel i s R ST aeh|
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g@al'fa'éﬁ'l'{:

o T3rea &7 SAferem

o TITELT TATSI T HATIHR

o USHIR &I 3R

o Sfa Iaa 3w it aftfafaat

o TSI GRET 1 HAEhR
Tegea: I AR ARk & auy fakm & fu Teid 3Tevas €1 39 ATy § GENS § JHEar 3T
| =T 1 e e 81 afe I iR Tt &9 @ ar] T 2, @ e SeHear 3R
TSI T oG Tehd 2
6.3 TR TR TiEHfah TSR Sl SR TS I FiEHiadh Tea™, Wt iR oSt
T T&T ¥ Hefd 2 €| I SRR a8 G hid & o Tk Safeh ol STt T, S, Towret it
HTIATSAY 2Rl ST T AT 3¢ forshfrd shie ahT ST firet)
g@ararﬁnﬁr{:

o ITUT WTHT SHT SUFNT ST T

o TR 3R Ofd-fearstt w1 uter

o HiEER{TER ANTRE FHT ATTHR

o HiEepcren forra shi &
Heed: A fieh SRR uTe # fafererar ot sgerar st s T H Heeaut yfiee Frm §) 3 sifter
Tl Teml &t qg= o diErd W € SR 38 AT fiedT S T o SEaEt Yo i
FefRTOT o 39 I H, STET A e THETAT 1 Wl 9¢ &1 8, Tal 37 SRR b1 Aged 1R +ff 31fres g
ST 21
7. AR TEs | wiehds 3R AR
YA Ueh Alhd 1%k TURISY &, STl HIeT THTHER sl Mifeish ATEehRR Te HaT 2|

o  UHHAT T BRI

o TIAAAT HT HATTHR

o Torear =1 SAfERR

o AT TR ¥ AT ST AR sh1 T&TT Ad & 3T AR i Y3@ ST o
TRt TR ATHATIRT hl ATl T THTeT
1. ATHTRTR STEUTAT
TATAT: TS | S, o, o, e ST snTiien Reerf 6 SATeam ot STawmr oTg St 81 369wt AT
T T T T firet ura 3R AranfeeRR wuferd B 2
HHTATA:

o HHM HFTELTEH LA T AT 1T 37 TSR sht et sht Siry|
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o HHSIR I o [oTC STRETUT S THTISE L&A AISHISAT shi THTS ST ST
o TfET eTftheRtor 3T ifiTeh THTAT i srgrar e Sy
o HUTS H THMAT HIT HIESAT o o1 o1 FER AT 1Y)
2. AETAR
GHATY: WETR TAlohaal ohl TREIRIAT S FTETaT bl AT HTAT & T AR o SRR shT & el
2
THTHTA:
o HTHRI HHETH TRERIAT S SETeIGe! G- i S
o S FHI SHIH YU T HEd FHIETS shl Y|
o SIISH I TGTAT <R AT BEAalT hH foha ST
o AR | Afdes 3181 3T STMRsehdr sl sigTaT fear sy
3. srforer (Illiteracy)
AT STITEAT 36 HT AT 3T STIHRT 37 shefoat & ST Ted &, FSae Arehet e g 1
TAHTITA:
o e RIE SRR 371 e RTe FHRIsRHi ohi ASTelq fohat Sy
o TTHIOT &1 O Tt 3Tk fRerht it Suctsedr eTs Sy
o Tefree frem ok anterer foreprar wrishut o6t srgrar feam sy
o FTTIGRT ol ATFaTTersRT f3TetT & STy
4. UTATIERR SeeraT
TATAT: 3 TAMT TS 59, AT IS, SR HewWTd 3 IfeTdl TR STE ST AHaTTeehii &1
Socto T 2|
HHTAT:
o WHATRRR & Heferd 11 oh1 Sed! | Tt TR S|
o Tifedi st cafid =T 3R HHT FETdT 9e s Sy
o AR TN 3T A= HEATSHT hl 3Tk BT ST STy
o THN H HHETRR STITEhRAT SR AT S|
5. T iferes gama
FHtet: TSI o & HRO JRME(e (o sifad 8id & SfK Froqerar qem = # S o1t )
THTITA:
o RIEA 3R —ARIUTAeRT 1 Fercar G i g
o IoTET AT OTTAT ShT HSTSI foraT ST
o TAHAIT Tl ST Horer o Wi 8T ok T i Sy
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o T 3R TmTies TSt Y T 9 9 R A eI Sy
9. fefreet I iR ATaTfereR
fefSteet 7 & WIaTRrRT % T AT | 37T 3

o 3freath Sl TadEar 1 foear

o Tosrar & SrfereRR

o TTZI FLET

o Tefoee s
10. e ® e
TR TR AR o1 STe faenfofa i sk 31T SR Fmfies samr R

S HEECACKEN

o STRRRRT T TwE

o GHTRNT GEHTRET

o Afcren fomrme
frend
AR S AaTRERR Tt off st & W, dqferd SR =l fose & fog sefd stevees
STURRIAT & & 7 HE Fd &) T T SFTUROME T Fad ToR Hfod 8, dfcsh Th-gat & T 3
TETeh +ff €| AR STeT ARTHGRT T I § HFTEHT ST TR S&M T 8, T8 AHaTEhR I8 gHfea
L 2 T3 Tcdieh Safeh oY TICAT, T R GHHT & 910 S S o1 AfreRr 916 8l
AT H, Toh TR AR SqeeelT qT §We 8, STel I8 ATk T q07 TRET0T ST G G
foram ST rfe ATt o A STt GUiR 2T €, O Aiehds shaet HITETE e SR 18 ST 8l
T TR, AHETRRRT 3 Tt fohamaaa 3 fou s Stierlt 3R uresft dishdiften Jurmedt 1 2 of
famt 21
AR T W, et Feir, qeRRl Tl o wme afedd oSt @ & © €, asf a3
WIAATTRT T ikt SR oft 1ok wecaqul &1 St 81 75 el STt sremrar, fefiea
ST, iR (cieh TE=T 3T =TT T STASHAT—37 QT SRS b SR e TR STt 2
3 T TIE T T T ST GoheT 2 foh cAlehalal 3T AR et Tk T Tt o6t i sd &, <
AT, G, Hereiiet 37 qrTaeht €T 81 el §gwh ST T shelel WHIS! ohl ATEdeIeharail i
TUFH | TEEH ©, dfch I Tedeh Ah bl STTeeh, STERT 3T Gk AW s i feem o ot gfa
LT 2
sk
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ATk TS TR TR Teh HiTereh U frywumenes sreaam
Tt oftam

Corresponding author E-mail: swatishrivas30@gmail.com

1. SEATEAT

I ufthe § aifecr ofit @6hf & ITEdieh defell shl TueET STeid STavs & T §, Fifeh I M
qcd FHIST ol THT, S qor 9es fosm-faier # s vfteer fvrd €1 wiieer w1 AMe Ssftem &
AT, Forml U HAGHT Y TR AR o F9 § 3T ST €, Jet et Rt TSt % qe,
QRIS T S -Ug il oh1 G TE SR el 2l 39 g8 § T9g 2 T |ifecy SIR el uwh-ge o
T B o ATeI-ATel e Ueh-ga bl T it e & &

TR 3§ forg ue SNt S s, sftenfiehienr, sredientr qum defteor St et ¥ we
e 1 AT TR W I R B 39 aiEdHl o hora®d AR ST, Sfaq-Sieft qe
foremReaTTrel # Sectrta aitard e shi el &) seeh 9T |fecd o ey iR fo-awq W i T &9
¥ TRt ST {1 adaE § Wifeed e BHRSH o w1eE T8 ® T R, Sfes g amierR Jed,
STAHTAT, TE T Hod S HEeaqul HE| ohl ST & A3edth LT 2l

fédt wnfeea o smefaerar & e @ fafore 7€ vafat 0 o gen 8, fSmw gemdfar, T/iew, sfaa
fomret qom S-SR ORIy ¥ @ IeoreH €| G SHEE 4 31O |ifecd # AT aitesT 3T
arTioTen forsmraret ot Jemeiater fasor foram 2, Stefer meredl amt 3 &t Sfted it gaearet 3 stremean
I AT T S H Ak FoRAT 21 37 TRl o AT ¥ I w9 grar § fo anfec S o fafie
HTIHT ! IR FA Fl Teh Fh ATEAH 2| 36 SAMTeh, ST Aot 4 3 i bt ot et
e Sl B, S oo THT qoh THTS H SUfaTd @ A gfetd anfeed 37 ARIaTEl g = |THTiSieh =, THTdT
T AR | S ST bl ks H AT HITE bl AT SHIIE Te Hagiiet SR 81 Tat 3,
TEapf ol off T R STaumron 92 T ST TR, it a8 a9, TiRfaat ot g afedEr
HTAR TR foreila gt Tadt 81 feforeat I o w=m Areemt o fored™ TR qerieh! STf o shor oiféeh
TR T AEEp(deh SAEH-YaH § s Iha T3 ol THeRT TV "ifeed W ot 7T 2, fS8eh aimesy 7g
forr, w0 3T sAfirsafcs o1 Rforat Freriid g5 ©1 56 T I T ST 8ehal © ok BTTeed 7 shelcl SEhi T
sifafsier SR e 2, sifoe 38 wTfer s, et s ot qafia s & «ff afor sfte fvmar )
2. TgfRar: aref iR wehfa

ATfRT T T TR foerfaa @ aeft qor afed-efier i & 7 & e S 2, S aRaie
TrrATe, ®edt SR for TSR @t @ TR et ek, T i T fommd it smufieRar yem
FIAT | T ol THI IR HT Hohd e} B, loh T Sl sht T, S8R, gi¥shivr qeiT |TTfsrh
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HEATSAT T TR SR AT ARt sl off Sk dt 31 STYHeRar 38 <aT & efda 8, S safe &
rufies STt 8 oTel fehetent Tadd feidd o, 97 33 3R TR sl A9 o forg Iftd et 21
JrgfeRar 1 fomme qeaa: SiEnfies sifd, ST @iell, ke oaRarsl 3 e
SRSt o BT ST BT 81 6k T § WA § SARRaTe, SHMAT, Tl auT Sfasie qear &
gaedr fieft 21 aRoTmEEy, " 3R Shid aM1 & & § Y foawa, gfvemn i st & &9
forerféra U 21 sy wifecr § STet wmiork Fome, deAe iR HOY e et o w9 I §, ae
deepfa # faforerar, aga ik siqaferfae dare i fomiy wew ymw g1 2|
eyt it e fereraard

STROTISHT o6 ST T THTOT, e ST fersor skl Heed fom ST 21 7 gfuehion s4feh bl sReq s ud ferershyot
T fashfd w0 & fow It et 21 anfeca § off w12 gt we w9 @ fowr odt 8, Sel wee o
afeferferat st remefoeer e arfehah forsgwor sreer fobam ST 21

« <k ShY TAATAT 3R ATH-HATHS 6 R Tt

AR TR T, SRR SR ATH-3ATreAE i oy weea ot /1 78 =afth wr o1 fomm,
TR 3T T ohl T YT ¥ Sh A T STTEK JGH Lt 2| Tifec & I8 vgfhr sAfrmar & &9
T oS <l €, ST oi@eh 70 TSt S 311X gISehiv shi e od 8

« FTHTRTER Teement ¥ uftadT

HATYRar & T9TE ¥ TiER, e, of R T St armTees Seensl § SeoreH i aiEdd ge 3l
TR Sl § AT ST 8 T 75 Haenstl 1 o8 g1 2| §7 UNacHl + SHIS &l A
nfcrefier 3R ymfaefier Tew e foram 21 anfee § 7 searrat st s armansre g i sTeieHTeTs
3fe o HTew @ foRa STTaT 2|

« JTENTTITR ST Tt SHia o foer

HTTRISRLOT TR RTEHIT STYEHAT o TG SATIR &, e 71a Sfie i SAT9e &9 § THTfe TR
R Treor giEsT &yl S st ST EShHUT 3 SHIuT GHTST 1 3 GHETY, STaeR 3T shaa-iferat foenfia
TS 8 Tifeer 37 afadHT o wredt st it Sfeerarett, stherom ofiR ihewat o s 5 e fora s 21
« 5 TR W THuh 3R EH-uE=

HTYFRaT o THOTHEREY If4eh T X H0eh 3T AR M-I § Iecha 1 Jrg 85 8l §ar 3R
ATl forshr = o= EeapforiT 2T Toh-gat o ehe ARt foraml, TioRret A S-St & Aem-
Y& I IS ST 2| THHT THT AifecT § off T 9 ¥ @1 S Tk 2, ST&l af¥eh gienior 3k
SEETERfh TRl T wHTERT 9T 2
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HA: I8 T © Toh SR haret Uk THa- oIy 781 &, sifeeh Uah saTeh of=iTieh Te |TiSieh qiar ol
sifsran 2, o anfeer ik el 3T o e, foweraeq iR sifirsafcr ot mead & e fopam 21

3. YAk ATfEed 1 T@Ed

Y Tifeed § IRANE Sl 3R FleTd W=l ¥ I Sl Tk W@, Taeiie AR SgeTrmH!
Y -7 HT 7T B SHH ohalel SITel FeAT3T! Rl IUH =] fohaT STaT, Sifeeh sAfth 3 THIST o STl
e, TR qem Tia=Rier St &1 Te farsdwor ff foram ST 31 e dnfecy 4 fowar-ag,
T, el 7T g & X W Feliar iR wmEiicar TE ®9 ¥ foars 3d 21 7% anfee Sfiam
FATIIHAT hl TR A G AT, Ao T AT STTATHI Sl GHT TG H HAA® HLdl
2, Fe@ sohl T fieRar 3R TaTeiierdT oG ST 2|

3.1 AU GIUHRIOT

aATegfe afecd it U S fersi sweht aemefowek gfvenror 7, o Sfee it areafess iRt it
TR FeaTsat 1 Gt fersor foram SraT 21 36 Tt o fafsr=t ot & Sfiam, S7eht ey, gt
R formraratt sht ST 21 STt 31 ST STEmTaT, ST, T, SRSHTRY iR e S faw wnfee
o g T 3T T 2| HRTT YweiE S8 Afeeenn = aemef o fort forelt atrea o s fora, o ares wumer
ol aTforeh &l & € (S UTd € I8 IhIvT ATfecd shi Aereh AR TR STLET aITaT 2

3.2 SAR{SAT 3R AT RAT

AT TTfee H SATHHEAT ST AR b (IS HEcd STH T | 376l HITeed el STed] seratt
T Hifera T war, sfees =afth o T Siiad, TTeTe, HoeTsTl 3T A ot ol off Teus &
Ieh LT 8l @k TTAT o ARG, 3h! o1, el I SHe=ia NThaTAl i &H forsduor &id 3
3o Tifeed fde e, HaeRiier iR fardwoTens ST 21 weTed T o Aifecd H AT R
WTEHTCH &S 36 T T ke IATET0T T shic 2

3.3 FATER AR TAATIierar

g Afec i Tk fafiTe i Sueht FarenfidT ST SErTRiierdr 21 ci@eh JRa e T, St 31
FU-TUTEA F TR T T R 7, Ted stfreafe & A0 w0 foefaa B 81 a9, T,
fefarmerepar 3 sgEalia HuA-SIehl SIH TaNT Y |ifecd i qe= 9 g §| 39 HIeHl § o
Sifee fomml ST et st stferer TvTeTett & & TEqa S 8| I8 Yaft wnfeer s fofier s W
T HET B 2l

3.4 TTATNT ATATEAT

Yo TITEed et AAISH 7ok HTd T 8, Siosh I8 HIS ohl SRRTIGR, 3= ST AT
foreg, ek guTel} STTeTTCHeR AT o 9 § H1 AT 2| WIEcThR 3199 e & HIead ¥ |1
T, T, TWT ST HEHTS TR 51 33T & AT TiEi T STTavaehdl shi t@ifond hid &l TR fig
et S TRl 3 310 oRae | GTHTTSTeR =idHT ST TR o HawT =l foiy weed fem 2
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4. FEHTA hT FTLROT

TR I 30 AT SHaH-UE o € H THST ST FehaT 2, e foredt Tt o foam, W, =esn,
& T, Afde 3 sifgen fosra 1 off Tews & yanfed st 21 Tepfa forelt off warst i geee @
ATET 2t & 7R 30k YfcraTiren STall o e =i st fefofr Seqa et 2

HEEH{ % 3T T S W S g —

« oftfaes ger

Wifcreh SRl | o |l U | lerd Bl €, S gvd Ue TaRi=1a gidt & S Ae g ffa gt &, Ste—
ThrTeh! SUSHLIT, I, ATETE qAT A ek ATeH| I8 THST i AT R T qehieht Wit =t
Tt & qT Sfia -5 T JTferd et 2

« areiiforen Ter

aefiforen Tepfa § qow, foram, wowd, Gftr-fars, Afierar ot e S orpd aca wnfie 8 81 3 wm
% TR, e 3R gfEehior st i s € o arefern TedT SR geee s ST Ted § weeut
CIGEIREEIGRS

HEpf I Rer TE AT ST AhAT, HiTh I8 G, TRRATET 3T GHToeh aiEdH T o STTER i
forepfera Bt Tt 21 et afardTeiierar S8 STt o forehm, ST 7R TaTeR 31 U Heed Ul Hehdeh s
2

5. YTk ATlaed hl TIE T At

5.1 FATHATE

g fédt wnfeea § Fomdfare & faerma & eft Smeie 1 fomy e @1 31 S STt et §
yreftor Sfia, TRYSH, ST ST ATt STemEarett st weme fmr foRm St St Faa anfefers
srfireafcs & T, sfees ammTfors @remef st xarast oft ot St 2)

5.2 TATE HEeT

TRt et o Tt Sfie i HelaTel, STTCHAFAT ST ST shi THTERTIE & & Afeah foran sy
e |fee # © i TE=, SRR 371 Het ol e T fea i g

5.3 gfeTa ATteed

gfrd aTfeca amTioTeh =M 3T THIT sl TToAT ShT foum o ek Teh HTed o §9 H W 81 I8 v
ST eIt Tt Shl STATST SRl WTHA ATAT & AT BTN ST shl STereHT LT 2

5.4 IT-AATY R Tt

STR-ATG e Aifeed | agardr, foforedr iR fages i forie qge@ foam S &) I8 o qedr iR
T i I Id T T GIEHIVT TEIA FLT 8
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6. TS ST HEHTA T UEWR Tafer
wTfeer 3R HeRf o ofter et X foraw wster ara ST 2, Stet &1 Ueh-ga b T #hd B

o HIfEe THTS o T feh foTaTat shi STfiearh sl &

® T (e AT o TLEIT SN AL H TeRIe dl o

o Ty &, T forai o ATedw ¥ €ER{d | uftady off AT §
T YRR Hfee Rl HEHTcT T UOT B o AT IGehT T +ff e ST Feha 2
7. FNY TR ATlaed H AiEhiaen formst
AT TTfEeT H Hieah ek forst T A STeafireh o T 8, Fifeh % THTS o fafie o, weey 31
SFTET I ARTARE JaH FAT 21 FAUH 9HT § A ko digdary 9ok @fa T2 7, afck I
QTR =T, AT S 9= 8 S[S el i o8 H AT 8| 39 Haw ¥ Tl wiepioes fosit ot it
foret 2@ =t firerar R, ST owTst shl siead) ==t 3T EEET o geTiar Rl
7.1 AR GwTAT
HTY T ATfee H AfiTeh FHTAT T Hecaqul (o o &9 H IHL 8| S8 Hiearrail shi amieren feurfd, 37k
HTYHI, TorcTaT ST TE= 6 TS T i ST &1 T8 2| Wiiecdepil  [Uqeiessh Sl shl <Al ad
TC HT o STTWAT ST HENT Rl AT AT 21 HeTed al Siet AiRaehradl o 39 fewm § weeaqul ane
[ERIE
7.2 FTHTITER QAT
Yk Tifeed H AHTISS FHHAT 1 5 ot STed Heca ol 2 $aH TSl o siferd ST v o
HITET ST HE b1 HATWATE & 77 8] T Afeed 7 SiRiier Tiee = T ST 3 STanTar
% foreg STraTS 33T 21 HEft Smeie o wnfee & o wrefoen forewarety s el fesor firerar )
7.3 AiEehTdeh TgaT
Hitepiceh TE= 1 oy efeh aTfecd H Sfcid wecaqul T Wl 8 fafir=T wear, &t i St
T TRl SR Sa-RITcTal st T i 1 TATE Hiiecd § €% fo@rs St 21 Jefiehor & R o, siet
HIH(Ioh THEAT 1 G ¢ T &, Heed HIhideh ST sl 1T T@ T FH1E LAl &l 38 THR
Hfeed HiEHTdeh S0 SR G101 ST H Here &g g 2
8. T 3R TiEhfen Tl
WITHT SR (2T STRTSATTH T T AT &, TR AT e TRad o ST $6eh! StaT, ST o St & off
i S@T ST 2| 3 SEeTTe quTST shl TiRiiet Hieehiaeh TTsha I Sfafsiferd sid 2
o OIS TR TS HWINT T TI1T
AT Aifeed § T, TIE ST HHOfRr T 1 S9N s €, Fored stk se aree ant ae o
T TS @ § TS ST HehaT 2
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o TATHT WTHTSA T WEed

TITT 3T & WTTSTT ol Heed 9161 ©, ST |iGhideh ToforerdT 3T eliehsiiad ahl difecd | STeah i
T eI e 2

o forfSra sraett w1 Sgar Su=T

FefTRToT o T | i wTreA 1 SR Ser 8, Mew 93 Aleafe fEt # o g3 § 3R
TiEh(ceh a5 =t et e 21

9. fefreet am sim ol

fefSrea Senfreht o foerm 7 ATfecy st g9 TsRAT, 36k TER TT TISehT STHRT o WET § ATH
fteda fore 81 3ok afomreEy it At 8T, it & 7 i meEierar § Swored fasm
3o B ada wwe § fefSteat areamt T anfee i s1fers nfiefier, ger siit sgatmamdt s feam )

ST e 3R ua s glerer

fefieat wiewid & Areaw § oigeh 3R UTes o1 fohelt off T o 99e W o ©d 9a i ufshan o
T Bl Wk ol S HTTee 6l Tga H i §3 § A1 I8 AT el el 31 gorw eI o 71T &)

etie PR Hret Hifear & foedr T wnfeer i Afisk T 0 wgam | Hecaqet ufterr Fad 1 e
TeAT § =T TS, TEehiaa 71X &l o q1ahi deh |iaed ol STWTe ST €9 g7 2

» sifvreatts & AU HT

ST, 3-9%Th, Ja-THeRTE ST EieTer Hifeam 9 Sy =i 7 Shgeht st A9 e it
ST A o T STAEL TG fohT &) 38 7 ke 7T cr@ehi i He e €, dfees anfeferen ger o faforerar
HIT TS 2T it TIcaTe T 8317 2

10. sy arfec i gHaat

A T § Y wifeed s Aok, AT Ue wihfer afad-t oh shIOT 3T e SHfaET
HIEET AT U T8 21 3 Tt anfeed T o, e qeT SHehl THIERiicrr sl Yera A1 we 9 9
uTfer SR &

« ATARATE, T TATS

FTSIATE GIERIVT o THTE | ATfecd H AR TR SATETIeh TWherdl shi 37Tk STerfHehdr &t ST @t
21 3Eh TRTHEEY Hifec T e, feiamsiierar 31t St wfiar e gt fars 3t 2

- Tt # fiRTEe Y ermvient

fefSTeat aream S et YRR ST o 10T SR fcareh ATt 2 HET A1 SeT 3, Toheq ToremT ST T
T AT o T 2 39 ferfer o Scp SR wremer wnfe o sfte ST AT i it S T 2
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« TTE LA hl HHT

Y SiTa 3h1 ST T TRd FT ITH LA 3 T o HROT I3R! H Te3 § AT FA 3
fefa ot sht regfer o oot <t ST Tl ©, it Arfecd sht et shi wTferd et

» WEiceh Tt ot T

Feftertor ST STTYfes SfaRIct o SWTe & TRUfE Hiean (e Jeai ol &R0 81 18T 8] $Heh ST d1feed T
Wil T ?, Forerdt Swsht wieehfien Stgt 31T qet HolaTel | qiterd fewers <ar 2|

5 |t T o SITes[E AT Tifecd TS Wi GHIST H SITEehdT, S=ITeRdT ST Jiar i Teh HR1h
TS ST 5T 2

11. foren & weew

AT Afeed STR TEhf ot stem ferenffa & waftfior foenme & oteia et yiftrert frmar 81 @
3 At Sfgeh w9 3 2 T, afosk amforen i Afae TR W oft ogg s )

« HATATTATCHR T o forehTd

Hifecd o 3Tead o formieia # fosduunenss us streiremTerss are fohfed sidt 8, fored of farfvre formmi
HIT MRV T HeaToh L H HE o 8

- AT ATTEHAT

A A THIS 1 ATedfaeharel, Fueel iR Sfeaarstt i @ o 8, faw foenfi &
AT HogRiIerar 37 STeehRT 1 o et 2

T depfoa, worrett ofi Sfem-Siferit o stem & forenfoft & wiepfoes fafaear & wfa wwam qo
g fosh i Bl 2, S 3 31fireh 3aR 1K Tmmasft gfvenior yem ot 21

- Jferen weat @ Fmior

Hife Sfa & STTaett, Jedt SR Ae T ToreTett i Seqd A 2, o fornfeft 7 Afceran, wemafa
AT AT S 7T T forhTe T 2

T

Y TTfee TR T o He Helel ST e, TiaRiiel SR ST 7, St SH1S oht €=, foepm
I afaret o TTshaT o FRAT TTford ST 81 |ifeed STal TS sht S faieharatl, Herst S STwaT i
T b 10T Sttt €| 56 TehT AT Ush- B o e B o HTY-HTe TE STeehr +ff &

SATYFRAT % T § Wifecr i fowrawg, At o gfEwr § Aecet ufed e @ fie 2
Jedare, frEdr, TR SATAET qUT FaER SH gt 3 e @ sfis g ok
THFTAH TET JaM T 31 6t TR, Ehfar ¥ off Jefiehtor, qerichl SIfq 31T |mTfeeh aftad &
SR A A ¢ 2, e At fen faferedr ST sfaeser i oo fiar 2l
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39 UTER H AT FET S EhdT @ o Yk Aifeed SR Hpid i T STATT T hael THIS hl THIT
Tz foerfla i § gees 2, sfcen I8 safth ol SiiTeeh, Haeqsiie aur fommefier Frites s st fem
7 oft Ifed a2

s aeh

. (2012). 37gF ot arfer. 73 et v gedial

foTert, THYRT f7. (2014). &7 & TR 7&9m9. 75 fioeht: ARG JeReH|

foordl, TG, (2016). G1fecd 3T G&pia. 3 faoeil: TSohAS JeheH|

TE. (2014). STYfe Fifecy i yafaar. 73 faeelt: Sremre e

e, 1M (2010). F8 fa=R. 73 focel!: 86 THRE|

T, T, (2012). GTfecT 3R @911, 73 foeeft: Tseruet TehreH|

[, T, (2018). 241 Gifee %1 3iaar. TaRIST: eIt JehrrH|

firE, e, (2015). FHfdar & 78 Ffaar. 73 feeett; Tsrerde Tehmem)|

TSI, Fagan. (2013). fodt anfeey o7k wegpla. 73 faett: widta Idie)

Ful, weadl. (2011). HEar #1 Higar. 7% fooet!: AR SeheH|

—

Y ® =N kWD

~
e

148



Emerging Horizons in Humanities, Commerce and Management
(ISBN: 978-93-47587-01-6)

About Editors

Mr. Raj Kumar Singh Bharti, M.Pharm (Pharmacology), is an Assistant Professor at the School of
Pharmaceutical Sciences, Faculty of Pharmacy, IFTM University, Moradabad, Uttar Pradesh. He has over 8.5
years of experience in the pharmacy field. He completed his B.Pharm and M.Pharm from IFTM University

¥ and also holds a GNM qualification from MPI Nursing College, Moradabad. He is actively engaged in

; teaching undergraduate and postgraduate pharmacy students and emphasizes digital approaches for
quality education and student deuvelopment. He has guided more than six M.Pharm students in research
work. He holds over sixteen Indian patents and has published more than seuen research and review articles
in national and international journals. He has presented papers in seminars, conferences, FDPs, and
workshops and is a lifetime member of the IFTM University Alumni Association (IUAA).

Dr. Ruchi Goual is an Assistant Professor of English at S.S. Jain Subodh P.G. Mahila Mahavidyalaya, Jaipur,
with over 12 years of teaching experience. She holds an M.A. in English, a Ph.D., and is NET qualified. Her
doctoral research, “Narrative of the Village: Changing Scenario of Rural India,” completed at the University
of Rajasthan, reflects her engagement with evolving rural narratives and socio-cultural transformations.
She has been recognized for excellence in teaching and academic contributions. She has published widely in
peer-reviewed journals and edited volumes and presented papers at national and international
conferences. Her academic interests include Postcolonial Literature, Indian Writing in English, and Literary
and Cultural Theory, focusing on identity, gender, and cultural representation through interdisciplinary
perspectives.

Dr. Jashashya Borah is a respected academician and senior educator currently serving as Assistant Professor
in the Department of Sociology at Duliajan Girls’ College, Assam, and also as Vice Principal. With 33 years
of dedicated seruvice, she has contributed significantly to teaching, mentoring, and institutional
development. She completed her Master’s degree in Sociology from Dibrugarh University and earned her
Ph.D. from Kaziranga University, Assam. Her academic journey reflects a strong commitment to sociological
research and the empowerment of students, especially young women. As a book editor, she promotes
quality scholarship by encouraging diverse perspectives and critical engagement with emerging social
issues. Through her roles as an educator, administrator, and editor, she continues to inspire academic
excellence and meaningful contributions to sociological inquiry and higher education,

J. Gold Beulah Patturose received her Bachelor’s degree in Electronics and Communication Engineering in
2010 and a Master’s degree in Computer Science and Engineering from Anna University, Chennai. She is
currently pursuing her Ph.D. at Anna University, Chennai, and serves as an Assistant Professor at St.
Joseph’s Institute of Technology, Chennai, Tamil Nadu, India. Her research interests include machine
learning and artificial intelligence in wireless communication, distributed and edge learning, quality of
service in wireless networks, cross-layer design and optimization, resource management, and software-
defined radios and networks. She is actively engaged in teaching, research, and mentoring students,
contributing to academic development and innovative research practices in emerging areas of
communication and computational technologies.

Bhumi Publishing ; - “ H “ “‘

Bhumi Publishing provides a platform for publishing academic books and research works;

for more information, visit the official website: hteps://www.bhumipublishing.com




