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At Aifsan D o ot wABIRaA

*Ftfga fsn

oNEl AR- THBINT UFABIRAT | ATd

B PR VBT ¢ 9 BRY HIF T8 Gl

Afear & g1 |Aford WaRl & d2F d Gl
BT GRETVT B BT Ca1d 3Td & TAT B |
IIAE T | AT HIfSAT Y AR BT
FeriRoT =T F9a el © | fsdl 1 STHaR &t
TAIRT 8F | U+ & folv IRBR & gRT S
& § gevae W e o o ordr 7,
HEl T & YARV DI GEARET fHar o
A | g gR1 AT DI AR Hifear &
SE1d A A B FARN BT A TG DI 2 |
T F=1 aRT MSAT & GRT G131l Bl gfte

pifdd X ST g3 & | A SR dobild &
T = 79 Bl S &1 &1 fHar 8 | war
ST bl & Tl § I B §1d U Yol BT
fomtor fhar & g gRAl &1 Jre & &
2| v 9y # gfed g & $B 8 gl &
faRTel WR Al R | SIMT S Sahdll & | I8
ATTRY @ & &1 ¥ QU] AR &l avE B
B 8 | U AR SHBT SUANT ¥ 3R 3hdTs
BT ¥ FRINT fhaT ST €, a1 §-) ok 7414

Y TG YIATHD BRI bl A g1 § A8d

PR BT T A HH IR (AT € | AR Il
31 Y gfte By a1 & aT &1 JHR
e 2 | 7w a1 NS & FraR aa 7
et Mfear w e JuRed &t @Y 7 |
ST oTell @l ugd 1 fawga fham SImar & |
TAA H Arered ST W UK GAT13 AR
YR DR dlel fh & S Bl gie BRAT
3MaTIE ¢ | el AfSAT W 3Fd <all B
TR UG T Bl SIEHT AT Bl Sl &
g, O VM= 9% |9 SR wgferd
A BT HUNUT B A | GRIERT AIRSAT Pl
AT o1 Arere fAfear & grT aar &
2 s fog Aifear &1 RmeiRal 4 gfg &
T B | IAHE I H AT AR | 99 99
AfATHH BT T & TR HT radR W
g fhar & s Sfed SHaRI & IR
[ERIRCIGIRERG SN R SUIC RS SR
gfie iR TR A Al @Re B S DI

SITFBTRT BRAT JNALAD BT T3 %|

yfdest- IIA FHY g AT A e Bl

Rig BId & | a1 Hifd & 9Y 3R H fefred
AIfeAr & wwra iR IRT@ W EHem FaTa
Iodl W& T | I Hifd H g i,
RIoTHIfOd IR ATIRsTs wifa # <&T ®, 39
fqepT <1 A BT AFRTD HU A FoTgd &
@ & WY HaAR a1 f$Rrea Aifear & At o
IE FaTd IS B © b FAT S g
IS B T8 © O A Bl IUARHT a1
feam 21 = &1 JaR onfde oM & fog
fopar ST Ud SgHT 9EST b d9 R W
TTd BT &1 faaR R AT T & |

fasm @1 gfd 9 uRuRe gaeRar &t
R v fora <rerel MfSAT SI wregs ol
HIST & AT U (AT 8 | 3TTST TABIRAT
IRGIR, UMD, SIS BT THABIRAT ¥ 984
M frpel g B 1 =g Hifedr vd f¥fred
HEIT & T A SN ST el THBIRAT 7Y

F AT BodR H IR © | A9 e &

*Heram meas, e R, e sie A TEA, JSveava eafames, frEEE
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aman ® | fSfvtea Mifsan ik s59@ & ve urey
Arered HIfSAT BT FAR B AT b AT B
AR TR ST SfTaT 217 9aR @ o3 # o
dbile BT [AHI gl & DI =Y AISAT AT
f$ftee Nfear o1 74 fear T g | Sexre &
TANT W JTRT g & forg =1 |ifsan 21 =g
AT e &7 e1ef "= MNfEAT P71 M WA
Nfea wU I 7, DT SRGaR, 3fTeig, &l |
AP T 3R UfshRe oI Hifsar ®U o
fSfTee A & vR—INT § I S 1T Bl
A gevie AR STRiER Hea =g 9ifear &
it oar BT =g WA H Hed I9
SRR T TARYT HET ST AHaT © | AT
pifer = FHTST BT NSAT BT 7 947 fear & o
I BT TERV PR B e B AT 7
g IR SUAS Hdh WIchH $HB! TR
% BY H TIRT B I8 & FOTaH AT BT TARO]
B BT TR T TATST BT &1 81T & | T8
feforee fifear gevre &1 Suderdr R ik @
RTAdT & MR $eIe Ud ONT A9 2 |
=] HIfSAT 9 e B WA A YFBINAT Bl
U 9 a1 8 fod $IRT ¢ 90 91T
3R ATETH BT W9 B3N © | JASRedl el A
URY THHIRAT BT TaHd IaqH § dh-1d db
% WM R IR 3R geIe BT TN fhar
ST YT & | IAH T @1 & ol | T9TRd
M @ & e forg Suavol &1 gof wimr
JMMATTPH BT AT § | "31ST STTHAR—HTEH H
faoyeR TNIRUT 9 HOR-ARIH TS S
farsg—wpifd &7 waoy IR R W B A T
% Qd [T AR TARIRAT H 37T IGHY I
TIR-TIR $gey ¥ gexe ad fawgd &l
AT 21" TS B [AH™T T AT DI ga]
famfrd &x f3ar © fb Far Hifd 3R dahia)
& TANT & (97 A Ueh &70T Sila I bR
H oef ©| AR gag 9o @ a8 9 Bl

02

THE I e YRV W R B Srar @
R T & 9971 98 aeRref # Sofsi k&dT
2

2181 <) BB BT A< B, o gerar
A A U faTerdl & Hraf DI AReAdT Y
AT & | SSTIC D TR - FATST H AT DI
e i A gATRT BT URY b B | dhih
&7 g1 A1 gevie ¥ WAt 8T 2, adAr |
B X§ dNd A TR R SMETRT ©
ST §IRT A9 DI GIAUTST BT ™ faar ST
P | SR FIH IS §ed-ic d TR A
i ® | fUDel a1 Tl ¥ $exde o 9N
Sa¥lell Bl gedddx X9 e 81 Th AV
IR FATST 3R e $1 PR fFEior )
8 @ Bl BANl WRd, Brd Homferdr,
IFBlRl @R I8t d% & IR AmIfvs
Fo—femy o Heei & am—ar & @ #
HYCR 3R FeIc B 98 §a I RTHER ¢ |
FHBICA FaH H Q@ WY a1 Afeh Bl e
gexAe O MR IeeToR 3ffdd Bl ST &
2 | A= 30 <1 BRIT @ forg 1Y 39 SRy
STA & SR iR 2 |

TSI §ev-ic IR URIAR &I SIRxd &l |41
PR DY SUSALIAT 3 B BT e Bl & |
gaH BUS, Feoll, g, Heoll, Bl ATfa T4 Bl
Aifedl =) ST bl 8 | R Us a8 ®/R
TR URORFTT dT9TR BT YATfad fhar 8 | Sex-e
R UGS AT B A 1 W Tfed
Amfers &9 @ aiREl o B S g,
RSTaH ARl 929 Tl e R d8dR Uh
AR AT SR 9 Bl gAY b Bl
I BT AT SST Fhdl & | Sex-c BT T 59
ThR A Yo g YT Pl fHerdl & e forg
IR BT Th 91 T Gl & | e uss
qut § R # a7 90 Aerge Bu | afh
DI 3H W AfH SeTIe TaR YN T &
AT SIS BT B fHar € | ST U AF Afh
@ YT AEISd BiF ®, T maeadndr sic




A g9 ARH B BF T © | Thel, Bleld,
A AR DI ATaTISHAT Bl AEqH [T I
AH & | @b 3 g & fd g,
TR, JMAeIhdr 3ffe &1 fAavor i s
AEgH W AR HRAT el B | UIRAIRS,
AR, AT, ARBIAD, AoHfde Td
e Tfafaferal o1 e Ter few =g difsar
@ HAEgH W Ud fhar S 81 g9 ST
SITAUTH & 3Tal | ST & b Sabradl dal
zﬁwﬁé’rﬁﬁaﬂmaﬁéﬂﬂ@ﬂwaﬁﬁ
TE Y& T R, FTAeh! ae—weR drenfifaa
J wel F A1 Bl " |ES & gdd A, WiR
T &5 Bl ARh HiaTgel B gRT f$fored Hifsar

A STEA T |

TN DI G BR & (oY Ueh gl woITiud
PRAT IMAYIS B AT ©| AV HIfSAT B
SUARITT IR &1 A7 ST 8, 1 AhRIHB
% Ui yaiug W [TeR & S srawas
BT O 8T & | I8 9regq fd=m a4
fafaerar qof & a1 &1 R0 Y 37aed s 2 |
JqeTd HIfSTT & IPRIHS U8 R R
forar SITU a1 S11a BT ® b e faera #
BTG BIAT © | 39 gRT Ve AIere Hifsar
HIH ST DI ARG AN e TFATAT FAT HHTER
BT AU fraraT & fhar ST AT & | TS
STedhdl I §adl o« § A HWifsar
TerId Rig 8 1 Arere Hifsar e,

fRifhcdr Ud IaaTd &1 ge1dT o+ § W8P &f
W 2| WRBR P Al Bl U fQ9m ueH

qrered MfSAT 7 IAGIRAT BT gead Ta=
forar 8, Rrad fafagar &1 ey wrg gsal
2| A AT & §RT UABIRAT & &5 Bl
wfcrefierar el € faRy ga &1 FUYoT 98

B BT BRI AT AT NSAT & gRT =R
far ST &1 B 9999 99T H dbd Bl
fap RO} &1 <=1 8, e 9u-—-0 ued
yeE fhy 8 o 99 &1 fadR & H

B e BT T 7 | AT, i, iR iah
UG RIS aTall dl |rerel Hifsar =1 Ay
T Y™ fhar 8 | g8 IFbIRAT §exie
3R Tp-1p & Ty W fITR Ui - W& 2 |
fSted 89 & dRU GHRIR Ud, FHER
TSI, SN, 3MME & Y HY DI FTar 7el &
2139 SR ¥ I B FIAT BT I HAT U
Hedqul 1 &, [ STeg ol & THRYT B
g Wl & 9T & | AR d9al & gRT
IR AT T WeR BT TR Uh gl HARIT
BT ST ¢ AHhdT 8, g fore drerer Mifsar
Ued R B Sfad a9 ar] far o @ 7|
IH I H GIered HfSAT Bl 9 B IRR
H G AEARF & | G’ ORI HfSAT & g}
fodl Y gy T S1ER) Wk DI YERIT e
BT T1eT, d oIy T TH=IR GReIm=T &l
AT & G Bl G PIAT IMAeID BT
ey | e Hifsar W wERd 8 @

03

HES Bl © | |rerdt Hifear 7 |arrtre gRar
BT A [HAT | oS A7 R B & a1g
Arere HIfSAT & AT F Uh T & Aolald
BV |

AT NfSAT FF AHRIHD ve W 8 Wy
3P 91 ¥ AT WfSAT 7 yFABIRAT BT
¥R & b 8| uAHIRAr b1 a1 Y
TP Hel ol FhdT & b Th-ild AR Sex-c
T TFAHIRAT B AT IS B 2 | G B
TRAIROT Ugel Ol 3TUET 379 TRl BIal o 8T 2 |
IAAT A, TABIRGT & URIET0T BT &, ForeaH
gAD! faa=Iaar &1 1 797 e | |z
UABTRAT BT Aered Hf$AT 7 Y yed 3y @
R aafts & faar wgd fdy o w2
BTN, U, ATATGII Td HAHARYT 3711 Pl
Arerer Wifear w ygd fmar Srar 2| |
AIfear J1 ARHAT BT (U AR IR B
&1 U AT 7, R |ifee & 9gd fawdR
v fBar g |




fasest- drera Aifsar 7 aifafs @1 T
wU Y& a1 2 | adaH 9 # |rere Aifean
& gRT T fh 370 =R wiTe &_ & forg
wWda g e #ifear @ uga 9gd 99
HHET & T © | TABTNAT BT Arerel Hsar
9 UP ued ¥eM fbar € R gHrER Y
Y H YR 81 8T § | 319 Aehrilc & [debre
S UHABIRAT & UTeH FRy DI yRdfd fbar
2| T UFBIRGT 7 Sexdc AR Thd B
SRINT {1 & sy HeR & ATegd] Bl a1 %Y
U fHar & | @ BT EONr g 8 T 2
T 3D UEd 9ga fagd & T | Arerel
Hifear # d27 o gie o) srawadr 7, R
Pl gHR @ TAd WeR BT TR0 7 B |
AreTe NEAT & GHIANT BT AT AP ¢,

ST foTT U=rpTRAT BT <1 9¢ SIaT @ |

04

e -

o pM & JEuRTT R AR
#ifear, https://hindivivek-
org/1021

https://www-snhu-edu/about
-us/newsroom/2020@02/wha
t&is-new-media
AR, $WI, fd=q NfEIT doR, g,
TS UfARIT 818w, T8 faeell, U=
H—16
e @& S@uRTT R AR
#ifear, https://hindivivek-

org/1021
frafeare, adam AIfdd, Jacer, 2013,
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fg=t st A fefsiea s &t swREn
AAAATTS fFafa 3z sfasa @ Ada

“dga aga & ** raet FAR

wRdaEal : feied difsar oed T9ENK,
TR, e, ofR |t dee o § Hewyet
wfeRT e < 21 et s # fefiteat wifean a0t wvma
R T Wiy /T &Y Tehan 2, 39 v 1) 29 e
7§ TEt # R R T MY UF B AW 9 e
Rfeq difear & warer & W@ vegel, @
Pl SFiF BN

afHe®1 -

fefotea #ifse &1 atet 3tz uidniex : RBfiew
Hifear o A SR & i & e ga, e,
AR SFet @ fefved @da @ qar far ok
TaiRe A S 1 SEH eIl B A
ST 2 2, e S Tt d & A aw
O TEAMT AR ST HarE i Fg1aT a7 5|

feforeat difear angfve eI &1 AT &b
e I, HIET SR SR B HH B ol T8
aqarEe, Jife, offfed, M Hifean, s, diedre,
AR o fofored wewi & wred § gaa @l
TR e 21 feforea Hifgan @i Sufafy ¥ T9ER,
TR, f3e, T Hare R ey onfe 8 §
ity @ & B

feforeq e @& o oR uftrm wmvEs o)
e gieder § = 8 T &1
gfespier §, T8 A B ST HaE B FwET I F TR
FIA B T TAER SR G & T & T B

e Tl & SR ST & e & T&T B o1 Tl o

YD ERCHIT § Je T f[qUoM & Hieed &l
ST B T & AR feftea oo & fawe
TaE HY Tl B

g e ¥, 89 fefveq #Wfear & wed @
THEH & T 2% ot ofiR ufieg R e X ©
g, o9 &9 5% T B 99 g &1 fefved
Hifear @ ot IR TRy H9EN 3 foU &F SEa
e, el & QY SE ATT-3TeRT Tegadl &l
G P TR Bl

fEdt st & Efea s @& faw= -
feforeet ifear & w@ i § a99EeH, WA
THER Nee e 21 &l s & feforea difean 3
ferepTer Bt FerifcTia &g & S S e 2-

ASRAZEA AR TN : Bl wwr F JsEEed
AR =G H de § TR g o, P quE,
feram, o faftr foalt oX o Suees 2 B

Teret #Aifsa : B & Naw e Qewr=d #i
Jedl MBOFA B T & AT I fERt ok
ST P G HIHA H T &1 T8 HHIoH G
% & 7 o HE A & AR AN B A JIE
o™ H 7eg B B

difsen feon : e Gty ST daneit
% &t A & qEReT §g W@l €, Praet aote i
forrat ox difea Hee @t sgd 7 2

* oteneft, wapIRat @ SeRiaR faster, A faeafwene, srgR

** gifaede MDA, IR (G T oA U8 A HFGFDUA, AUE1 FevaeEe Jfmafidt
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2, FoTerd QT SToetT qedieT fowdl o == &
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faf= TR o o=t & 9¢ @& &1
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% fefteq e & Sea & = FWO §, PrA
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ey, ol oy fefred Suseel @i Jaear 3 «ff
S HEdI T B

famelit dw ®de : 9@ BE § S=m-Tor
Tt fefsreq #ee @ By mitq deT &, 59 &
AR Ge, difedr T, Jeeeey, ok i)
e SwrEdte B Bl # ofre fafgw ol
TR T JUwTeE R B

difsat Ak @1 32 : iz amh & iy
A b B 7 gl & 1@ &, IR difed <ewr S|
# YouTube X OTT Fard &t s # fadiw &g
q M B W E

Ateret Hifsn : A difzan wewrd | & &
SUARTRiaT @ Ter ¥ gha & @ R, fred & A
fefrea Hifean @ Yamar 9 W &l

ear! fase™ : B8 7 o, TR, o wHiem
et @t fefoted Suderdr 3 SwENERatell # are
AR @R TR ATt B B AT TG B 2

A 3R Aizplas ufada : wra § &h
A B AeAdY G 8, R T8 AW AR B
faferT fewdtt & Sl STl 21 e@ AR, e
¥ fefteq Hifear @1 foem amie ol diepios
qeiferdt & | A 2 e ol

R &t gfg : eiea Afear & SwdrmEeat

06
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ZT 9+t dron | Bl fefrea Hifsar &1 339 &
@I 2 3R I8 AT & SHANThdial &t g SR 31
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fsfoiem #ifsan &1 g 3R DT TaAT
U : fefteq difgar 7 &H s 1 R s
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EIRT {1 ST © | I8 37 a1l © elfb Tl
U fol U ® | STafe NSAT 89AR dAldha
H HEaqul YfeT T 2 1 99 gHe WA A
AT AIfRY * W1, AaTel 3+ fasafdenery &
ARl qr OHA rAoieie YIRS
SISSIUh & W1 UH fAfde ger fbe
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AR UHR DI YOI DI | 2022 & 37 H
MRPT WeNfId! TR dadige Au—sal
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“Mystery creates wonder and
wonder is the basis of man's desire to
understood. ”- Neil Armstrong, First
man on the moon.”
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Abstract

The role of women in Indian media has
evolved remarkably over the past decades,
reflecting broader societal changes and
shifting gender norms. Historically,
women in Indian media were confined to
stereotypical roles, often limited to
supporting characters in film or secondary
positions in journalism. Their presence
was largely peripheral, and their
contributions were frequently
undervalued. However, the last few
decades have seen a transformative shift as
women increasingly occupy leadership
positions and influence various aspects of
the media landscape.

In journalism, women have moved from
traditional roles of reporters to become
influential editors, anchors, and decision-
makers. Pioneering journalists such as
Barkha Dutt and Nidhi Razdan have
broken new ground, shaping news
narratives and raising critical issues. In the
film industry, women have transitioned
from being merely actresses to becoming
prominent directors, producers, and
writers. Figures like Zoya Akhtar and Mira
Nair have brought diverse and nuanced
perspectives to storytelling, challenging
conventional norms and expanding the
scope of Indian cinema.

The advent of digital media has further
accelerated this transformation. Social
media platforms and digital content
creation have empowered women to build
their own brands, advocate for social
causes, and reach global audiences.
Women influencers and entrepreneurs are
redefining the media landscape, creating
content that reflects a wide array of
experiences and perspectives.

Despite these advancements, significant
challenges remain. Gender bias, pay
disparities, and limited representation in
top executive roles continue to hinder
women's full participation and
advancement in the media sector.
Addressing these challenges requires
robust policies, supportive networks, and
initiatives to promote gender equality and
inclusion. By fostering a more equitable
media environment, the industry can better
reflect the diverse voices and experiences
of its audiences, ensuring that women's
contributions are recognized and valued
across all media platforms.

Introduction

The Indian media landscape is a rich and
multifaceted realm that includes print,
broadcast, and digital platforms. This
diversity has allowed women to play
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crucial roles in shaping its development
and narratives. Historically, women have
been involved in Indian media from its
early days, starting with print journalism in
the late 19th and early 20th centuries.
Figures such as Muthulakshmi Reddi and
Begum Roquiah Sakhawat Hossain began
to pave the way for female journalists and
writers, challenging social norms and
providing critical perspectives on societal
issues.

As media evolved, women's participation
expanded into radio, television, and
eventually digital media. In television,
women began to emerge as influential
news anchors and producers, while in film,
actresses like Nargis and Meena Kumari
became iconic figures who not only
entertained but also addressed social issues
through their performances. The rise of
digital media further democratized content
creation, giving women new platforms to
express themselves and connect with
audiences directly.

Despite these advancements, women in
Indian media still encounter significant
challenges. Gender bias remains
pervasive, with women often facing
stereotypes and limited opportunities
compared to their male counterparts. Pay
disparities and representation gaps in
senior leadership positions continue to
hinder progress. Moreover, workplace
harassment and the struggle for work-life
balance add additional layers of difficulty
for female media professionals.

This paper aims to provide a
comprehensive analysis of the role of
women in Indian media by examining their
historical contributions and the progress
made over time. It will explore the barriers
women face, including systemic biases and
inequities, and discuss the necessary steps
to promote a more inclusive and equitable

36

media environment. By highlighting these
issues, the paper seeks to contribute to the
ongoing dialogue on gender equality and
representation in the media sector.
Historical Context

1. Early Representations

Women's involvement in Indian print
media began in the late 19th and early 20th
centuries, marked by the pioneering efforts
of figures like Muthulakshmi Reddi and
Begum Roquiah Sakhawat Hossain.
Muthulakshmi Reddi, a prominent social
reformer, used her platform to advocate for
women's education and social reforms,
contributing significantly through her
writings in journals and newspapers.
Begum Roquiah Sakhawat Hossain, an
influential Bengali feminist, established
the magazine *Nari Shiksha*, which
focused on women's issues and education,
challenging societal norms and promoting
female empowerment. These early
contributors were instrumental in
introducing female perspectives into
journalism, highlighting social issues
affecting women, and pushing for reform.
Their efforts laid the groundwork for
future generations of women in media,
setting a precedent for the active
participation of women in advocating for
social change through the print media.
Broadcast Media: In India, the advent of
radio and television marked a significant
shift in women's participation in the
broadcast media. Initially, their roles were
confined to traditional positions such as
news readers and actors, often portraying
conventional, family-oriented characters.
This reflected the societal norms of the
time, where women were expected to
adhere to established gender roles.
However, as media evolved and societal
attitudes began to change, women started
to expand their presence beyond these




traditional confines. They began taking on
more diverse roles, not only in front of the
camera but also behind the scenes as
producers, directors, and scriptwriters.
This shift was fueled by a growing
recognition of women's capabilities and
the demand for content that resonated with
a wider audience. Over time, women in
Indian broadcast media became influential
figures, contributing significantly to the
industry's development and challenging
the stereotypes that once limited their
participation.

2.Emergence of Female Leaders

Cinema: The Indian film industry has been
a significant platform for showcasing and
challenging societal norms, particularly
through the emergence of powerful female
leaders in cinema. Actresses like Nargis,
Meena Kumari, Shabana Azmi, and Smita
Patil have played pivotal roles in this
transformation, using their craft to push the
boundaries of traditional gender roles and
address pressing social issues.

Nargis, a trailblazer in Indian cinema,
became an icon with her portrayal of
resilient and complex female characters.
Her role in Mother India (1957) is
particularly noteworthy, as she embodied
the struggles and strength of an Indian
woman in the face of adversity. This film
not only cemented her status as a leading
actress but also highlighted the potential of
cinema to reflect and influence societal
values.

Meena Kumari, often referred to as the
"Tragedy Queen," brought a depth of
emotion and nuance to her roles that
resonated with audiences. Her
performances in films like Pakeezah
(1972) and Sahib Bibi Aur Ghulam (1962)
delved into the inner turmoil and societal
constraints faced by women, challenging
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the conventional portrayals of femininity
and offering a more introspective view of
their struggles.

The 1970s and 1980s saw the rise of
Shabana Azmi and Smita Patil, who
became synonymous with the parallel
cinema movement in India. Both actresses
were known for choosing roles that
depicted strong, independent women
confronting societal issues. Shabana
Azmi's performances in films like Arth
(1982) and Ankur (1974) addressed
themes such as infidelity, domestic
violence, and women's rights, while Smita
Patil's roles in Manthan (1976) and
Bhumika (1977) explored rural
empowerment and the complexities of
female identity.

Together, these actresses not only
challenged the traditional portrayal of
women in Indian cinema but also used their
influence to bring attention to critical
social issues. Their legacy continues to
inspire new generations of filmmakers and
actors to use cinema as a medium for social
change and gender equality.

Journalism: The late 20th century marked a
transformative period in Indian
journalism, with women like Barkha Dutt,
Prabhu Chawla, and others emerging as
prominent figures in news reporting and
analysis. These journalists not only broke
new ground in their field but also redefined
the role of women in media, challenging
stereotypes and setting new standards for
journalism in India.

Barkha Dutt, a pioneer among women
journalists, gained national prominence
during her coverage of the Kargil War in
1999. Her fearless reporting from the war
zone brought her recognition and set a new
benchmark for on-the-ground journalism




in India. Dutt's ability to bring human
stories to the forefront, coupled with her
insightful analysis, made her a household
name and inspired many young women to
pursue careers in journalism. Over the
years, she has continued to cover
significant national and international
events, pushing the boundaries of
traditional news reporting.

Prabhu Chawla, though primarily known
as amale journalist, was part of the broader
movement where the lines between
investigative journalism and hard-hitting
political analysis were being explored and
expanded by both male and female
journalists alike. Women journalists in this
era, like Dutt, demonstrated that they could
handle the intense pressures and
challenges of political journalism, a
domain that had been largely male-
dominated.

Other women journalists also rose to
prominence during this period, bringing
diversity and depth to Indian journalism.
These women tackled hard-hitting issues
such as politics, social justice, and
international relations, offering fresh
perspectives and challenging the status
quo. Their work contributed significantly
to the evolution of Indian media, ensuring
that journalism became more inclusive and
representative of the country's diverse
population.

The late 20th century, thus, stands out as a
period when women in Indian journalism
not only made their mark but also
redefined the field, paving the way for
future generations of female journalists.
Progress and Achievements

1. Increased Representation and
Leadership

Editorial Positions: Women have
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increasingly occupied senior editorial
roles in newspapers and magazines,
contributing to more diverse viewpoints in
media content.

Directorial Roles: In film and television,
women directors like Zoya Akhtar and
Mira Nair have gained recognition for their
work, bringing fresh perspectives to
storytelling.

2. Digital Media Revolution

Social Media Influence: Women have
leveraged social media platforms to build
personal brands, influence public opinion,
and address social issues. Influencers and
content creators like Prajakta Koli and
Kusha Kapila exemplify this shift.

Entrepreneurship: Women have founded
digital media startups, creating platforms
that cater to niche audiences and promote
gender-inclusive content.

Challenges Faced by Women in Indian
Media

1. Gender Bias and Stereotyping
Representation Issues: Women are often
typecast in stereotypical roles, and their
contributions are sometimes undervalued.
This bias is prevalent across various media
formats, including film, television, and
advertising.

Representation issues in media have long
been a significant concern, as women are
frequently typecast into stereotypical roles
that reinforce traditional gender norms and
undermine their contributions. This bias is
pervasive across various media formats,
including film, television, and advertising,
leading to a narrow and often distorted
portrayal of women's experiences and
abilities.

In films, women are often relegated to
roles that emphasize their appearance or
domestic responsibilities, such as the
"damsel in distress," the devoted wife, or




the nurturing mother. These characters
typically lack depth and are portrayed as
secondary to male protagonists. Even
when women take on leading roles, they
are often depicted through the lens of male
fantasies or expectations, reducing their
characters to one-dimensional figures.
This typecasting limits the diversity of
female experiences represented on screen
and perpetuates harmful stereotypes.

Television also mirrors this trend, where
women are frequently cast in roles that
align with traditional gender norms.
Female characters are often shown as
emotional, dependent, or focused on their
relationships and family life. While there
has been some progress in recent years
with the introduction of more complex and
empowered female characters, these
portrayals are still not the norm. Women in
powerful or non-traditional roles are often
scrutinized more harshly than their male
counterparts, and their successes are
sometimes downplayed or attributed to
factors other than their competence.

In advertising, women are often depicted
in a way that objectifies them or reinforces
outdated stereotypes. Advertisements
frequently portray women in domestic
settings, emphasizing their roles as
caretakers or homemakers, while men are
shown as decision-makers or
breadwinners. Even when women are
featured in professional contexts, their
appearance is often highlighted more than
their skills or achievements, reinforcing
the notion that a woman's value is tied to
her looks.

These representation issues contribute to a
culture where women's contributions are
undervalued, and their potential is
overlooked. By limiting the roles women
can play in media, society reinforces
restrictive gender norms that have real-
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world consequences, such as gender bias in
the workplace, unequal opportunities, and
the perpetuation of gender-based violence.
Addressing these biases requires a
concerted effort from creators, producers,
and audiences to demand and support more
diverse and realistic portrayals of women
in all forms of media.

Pay Disparities: Pay disparities in media
reflect a broader issue of gender inequality
in the workplace, where women often earn
less than their male counterparts for similar
roles and responsibilities. Despite their
contributions and talent, women in film,
television, and journalism frequently face
wage gaps that are justified by outdated
norms or biased perceptions of their worth.
This inequality persists across various
levels, from entry-level positions to top-
tier roles, and is further exacerbated by the
underrepresentation of women in
leadership positions within the industry.
Addressing these disparities is crucial for
achieving true gender equity in the media
sector.

2. Workplace Environment

Harassment and Safety: Instances of
sexual harassment and unsafe working
conditions remain concerns in the media
industry. Despite regulatory frameworks,
incidents of abuse persist, affecting
women's professional experiences.

Work-Life Balance: The demanding
nature of media careers often poses
challenges for women trying to balance
professional and personal responsibilities.
3. Limited Opportunities for Advancement

Leadership Gaps: Women are
underrepresented in executive and
decision-making roles in media
organizations. This lack of representation
can hinder the implementation of gender-
sensitive policies and practices.




Access to Resources: Women often have
less access to funding and support for their
projects, impacting their ability to pursue
ambitious media ventures.

Future Directions
1. Promoting Gender Equality

Policy Implementation: Media
organizations should implement and
enforce policies that promote gender
equality, including equal pay, anti-
harassment measures, and family-friendly
practices.

Mentorship and Training: Providing
mentorship and professional development
opportunities for women can help bridge
the leadership gap and support career
advancement.

2. Encouraging Diverse Voices

Content Creation: Encouraging diverse
female voices in content creation can lead
to more inclusive and representative media
narratives. Supporting women
filmmakers, writers, and journalists is
crucial for this effort.

Audience Engagement: Media platforms
should engage with audiences to
understand their diverse needs and
perspectives, ensuring that content reflect
varied experiences.

3. Supporting Women Entrepreneurs
Funding and Resources: Providing
financial support and resources for
women-led media startups can help foster
innovation and diversify the media
landscape.

Networking Opportunities: Creating
networking platforms for women in media
can facilitate collaboration, knowledge
sharing, and career development.
Conclusion
The role of women in Indian media has
seen a remarkable transformation over the
years. Initially, women were largely
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confined to traditional roles, both on and
off-screen, reflecting the broader societal
expectations of the time. In the early days
of Indian cinema and broadcast media,
women were often cast in stereotypical
roles as homemakers, romantic interests,
or secondary characters whose stories
revolved around male protagonists.
Behind the scenes, their presence was
limited, with few women occupying
leadership or decision-making positions.
However, as societal norms began to shift
and the media landscape evolved, women
started to break these barriers and make
significant contributions across various
sectors of the industry. Female journalists
like Barkha Dutt emerged as powerful
voices, bringing attention to critical issues
through investigative reporting and in-
depth analysis. In film and television,
actresses like Nargis, Meena Kumari,
Shabana Azmi, and Smita Patil challenged
traditional gender norms and used their
craft to highlight social issues, pushing for
more complex and nuanced portrayals of
women.

Despite these advancements, significant
challenges remain. Gender bias continues
to be a pervasive issue, often manifesting
in pay disparities, unequal opportunities
for leadership roles, and a lack of
recognition for women's contributions.
Workplace conditions in the media
industry can also be difficult for women,
with issues such as sexual harassment, lack
of support for work-life balance, and
insufficient representation in decision-
making processes being common
concerns. Moreover, the portrayal of
women in media still often leans toward
stereotypes, perpetuating outdated notions
of gender roles and limiting the diversity of
female representation.




Addressing these challenges requires a
concerted effort to implement
comprehensive policies that promote
gender equality and create supportive
work environments. This includes
enforcing equal pay, providing mentorship
and career development opportunities for
women, and ensuring strict measures
against harassment. Additionally, fostering
inclusive practices in content creation is
essential for broadening the representation
of women in media, both in front of and
behind the camera.
By actively promoting gender equality and
supporting diverse voices, the Indian
media can become a more dynamic and
inclusive space. This not only benefits the
industry by bringing in a wider range of
perspectives and stories but also reflects
the diversity and complexity of the society
it serves. Empowering women in media is
not just about fairness; it's about enriching
the cultural and social fabric of the nation
through a more balanced and
representative narrative.
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ABSTRACT

The research aims to investigate the
complex challenges posed by the
dissemination of fake news in the modern
era of social media and to identify effective
strategies for mitigation. This study seeks
to comprehensively analyze the
multifaceted issue of fake news, including
its origins, ramifications, and potential
remedies, within the context of the
pervasive influence of social media
platforms. The research employs a mixed-
method approach, combining qualitative
content analysis of fake news stories with
quantitative surveys to gauge public
susceptibility to fake news. Data is
collected from various social media
platforms and credible news sources.
Additionally, expert interviews are
conducted to gain insights into strategies
for countering fake news. The study reveals
that the proliferation of social media has
indeed facilitated the rapid dissemination
of fake news. The causes of fake news
include sensationalism, political agendas,
and profit motives. Its consequences
encompass public misinformation,
polarization, and threats to democracy.
Potential solutions involve enhancing
digital literacy, implementing fact-

checking mechanisms, and regulating
social media content. It is vital to recognize
that combating fake news requires
collaborative efforts from governments,
technology companies, and media
organizations.

Keywords: Social Media, Fake News,
disinformation, misinformation, digital
literacy, fact-checking, media ethics,

INTRODUCTION

The advent of social media has
revolutionized the way information is
created, distributed, and consumed. While
it has brought numerous benefits, such as
enabling instant communication and
information sharing, it has also given rise
to significant challenges. One of the most
pressing issues in the digital age is the
rampant spread of fake news. Fake news
refers to false or misleading information
presented as factual news. Although fake
news has been around since the invention
of the printing press, its impact has
increased greatly with the advent of the
internet and social media. It is becoming a
worldwide phenomenon to manipulate the
algorithms of social media and search
engines in order to reach massive
audiences and mislead news consumers.
Fake videos, news articles with altered
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media logos, bots, and hired commentators
in pursuit of a positive online reputation
(troll farm) are all too frequent today. Free
speech is being restricted by governments
who claim they need to protect citizens
from bogus news. Some websites that
investigate and debunk hoaxes are Snopes
and Alt News and Social Media Hoax
Slayer in India. The editor of the Indian
newspaper Postcard News was imprisoned
for disseminating rumors intended to sow
conflict among different religious groups.
It is a well-documented case of
international online manipulation that
Russia was accused of using bots and fake
news to influence the 2016 US elections. In
recent years, Russian meddling in
elections in the United States and Western
Europe has been the primary issue over
content manipulation. Faced with
increasing scrutiny in the aftermath of the
Cambridge Analytical data scandal,
Facebook has introduced a new set of
restrictions designed to ensure authenticity
and openness among advertisers and
publishers in an effort to combat false news
and political misinformation. According to
the National Crime Records Bureau, the
number of cases brought against
individuals for 'circulating fake/false
news/rumours' under Section 505 of the
Indian Penal Code (IPC) grew by 214% in
2020. Media outlets in India should make
fact-checking standard operating
procedure and raise public awareness by
reporting on the issue. In today's highly
connected world, the rapid dissemination
of false information is of grave concern.
Recent law and order problems in Tamil
Nadu can be traced back to a malicious
disinformation effort in which social
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media was used to spread false reports of
violence against migrant laborers from
Bihar. Even though the Tamil Nadu police
were fast to respond and contradict these
false allegations with accurate
information, this instance demonstrates
how fake news may undermine democratic
institutions.

Whatis fake News?

"Fake news" refers to made-up stories that
seem like those in the media but don't
reflect the same editorial standards or
goals. Conversely, fake news sites do not
follow the same editorial standards and
procedures as legitimate news
organizations do. There is some overlap
between fake news and other forms of
information disorder, such as
misinformation (inaccurate but well-
intentioned) and disinformation
(deliberately incorrect information).

LITERATURE REVIEW

In recent years, identifying fake news has
been one of the most prominent study
subjects (Sengupta et al. 2021). Before the
advent of modern technology, yellow
journalism was commonly used to
disseminate false information for the
purpose of spreading "glory news," such as
humorous stories, accidents, gossip, and
criminal reports (Islam et al., 2020). The
properties of social media make it easier
for fake news to propagate in the digital
world, while a user may broadcast fake
news to neighbors, their friends, and so on
(Habib et al. 2019). Because of everyone's
reliance on social media, misinformation
can spread indefinitely (Singh and Sharma
2021). In addition, comments on fake news
might change every time, which further
undermines the credibility of actual news




and contributes to the rapid propagation of
fake news (Yang et al. 2021). Whether it's
governments or entire populations, fake
news can have far-reaching consequences
(Kim and Ko, November 2021). Detection
methods for fake news sometimes include
numerous methods, such as those based on
machine learning, linguistic analysis, and
prior knowledge (Vereshchaka et al.,
2020). With the proliferation of mobile
devices and the ease of WiFi connections,
popular social media platforms like
Twitter, YouTube, Instagram, Facebook,
and WhatsApp have provided users with
access to news and entertainment. Many
different types of false news personas exist
on social media and new media platforms
(Sharma 2021). Despite having good
benefits on society and social media, all
technologies have their downsides
(Mridha et al. 2021). Moreover, the latest
research explores the numerous
advantages of fake new detection.

B A = Communalism = 22%
m B = Politics = 71%

G = Health = 3%

K= Other = 5.6%

Subject matter of fake news

Figure 1: Subject Méttér of .Faké N eWs

The proliferation of online media, social-
networking sites, and news portals is
largely attributed to the spread of fake
news in recent years (Bondielli and
Marcelloni 2019). While it is important to
verify the accuracy of news reports, most
people lack the skills to do so (Zhou and
Zafarani 2020; D'Ulizia 2021).
Researchers are encouraged to focus more
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on methods for identifying bogus news.
Several studies have focused exclusively
on certain types of news, such as political
or e-commerce reviews, but more work has
been done recently to detect false news
(Rama Krishna et al. 2021). As a result,
they have built several features related to
their interest and used some standard
datasets to do so. Problems with dataset
bias and subpar performance in
recognizing off-topic news have plagued
these experiments (Beer and Matthee,
2020). Therefore, it is important to
evaluate various datasets on various
models and investigate their efficiency or
performances to see if these models are
appropriate for various classes of news that
are widely disseminated on social media
(Ahmad et al., 2020). However, traditional
investigations of fake news detection
strategies tend to narrow their attention to
either a small subset of models or a specific
subset of the dataset (Dabbous et al.,
2020a). Therefore, it is important to
evaluate a model for identifying bogus
news. The phenomenon of fake news,
defined as intentionally deceptive
information disseminated under the guise
of news reporting (Tandoc, Lim, & Ling,
2018), has gained considerable attention in
recent years due to its prevalence on social
media platforms. Several scholars have
explored the challenges posed by fake
news, particularly in the context of social
media.

One of the main challenges highlighted in
the literature is the rapid spread and reach
of fake news through social media
networks. Allcott and Gentzkow (2017)
found that false stories are more likely to
be shared and spread on social media than




true stories. This can be attributed to the
sensational nature of fake news, which
often evokes strong emotional responses
(Vosoughi, Roy, & Aral, 2018). Another
challenge is the difficulty in identifying
and distinguishing fake news from
legitimate news sources. With the rise of
user-generated content and the
proliferation of online news outlets, it has
become increasingly challenging for
consumers to discern the credibility of
news sources (Tandoc et al., 2018). Social
media platforms, in particular, have been
criticized for not doing enough to combat
the spread of fake news and for providing a
conducive environment for its
dissemination (Allcott & Gentzkow,
2017). The impact of fake news on public
opinion and behavior is also a significant
concern. Research has shown that
exposure to fake news can influence
individuals' beliefs, attitudes, and voting
behavior (Allcott & Gentzkow, 2017). This
has raised concerns about the potential for
fake news to manipulate public opinion
and interfere with democratic processes
(Tandoc et al., 2018). Furthermore, the
challenges posed by fake news are
exacerbated by the role of social media
algorithms in amplifying content that is
likely to engage users, regardless of its
veracity (Pariser, 2011). This creates a
feedback loop that reinforces the spread of
sensational and misleading content
(Vosoughi et al., 2018). In response to
these challenges, various strategies have
been proposed to combat the spread of fake
news on social media. These include fact-
checking initiatives, media literacy
education, and algorithmic interventions
to limit the visibility of fake news (Tandoc
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etal., 2018). However, the effectiveness of
these strategies remains a topic of ongoing
debate, and there is no one-size-fits-all
solution to the complex problem of fake
news.

The proliferation of fake news on social
media has garnered a lot of attention in
recent years. Fake news is described as
"intentionally deceptive information
disseminated under the guise of news
reporting" (Tandoc, Lim, & Ling, 2018).
Several researchers have written about the
difficulties associated with fake news,
especially in the online social media
sphere. The literature consistently calls
attention to the problem of fake news and
its quick dissemination via social media as
one of the most pressing issues facing
society today. Allcott and Gentzkow
(2017) discovered that misleading stories
are more likely to be shared and spread on
social media than truthful stories. This can
be linked to the sensational nature of fake
news, which typically elicits strong
emotional responses (Vosoughi, Roy, &
Aral, 2018). It's also tough to tell fake news
from real news, which presents its own set
of problems. Consumers' ability to
determine the veracity of news sources has
gotten more difficult in recent years as a
result of the expansion of online news
outlets and the rise of user-generated
content (Tandoc et al., 2018). When it
comes to disseminating false information,
social media sites have come under fire for
allegedly not doing enough (Allcott &
Gentzkow, 2017). Another major issue is
the potential influence of fake news on
public sentiment and actions. Fake news
can affect people's opinions, attitudes, and
even how they vote, according to studies




(Allcott & Gentzkow, 2017). Due to this,
people are worried that fake news could
sway public opinion and disrupt
democratic processes (Tandoc et al.,
2018). Social media algorithms also play a
role in boosting information that is likely to
interest consumers regardless of its
validity, adding to the difficulties created
by false news (Pariser, 2011). This forms a
feedback loop that aids in the propagation
of false and misleading information
(Vosoughi et al., 2018). Many solutions
have been offered to counter the
proliferation of false information on social
media in light of these difficulties. The
visibility of fake news can be reduced by
programs like fact-checking, media
literacy education, and algorithmic
interventions (Tandoc et al., 2018). There
is no silver bullet to the complicated
problem of false news, and the efficacy of
these tactics is still up for dispute.

CAUSES OF FAKE NEWS IN
SOCIALMEDIA

Ease of Content Creation: One of the
primary causes of fake news on social
media is the ease with which content can be
created and disseminated. Social media
platforms allow virtually anyone to
publish information without the need for
editorial oversight. This low barrier to
entry means that even individuals with
malicious intent or those lacking
credibility can produce and share content,
making it challenging to discern the
accuracy and authenticity of information.

Anonymity and Pseudonymity: Many
social media users can remain anonymous
or use pseudonyms, which can embolden
them to spread false information without
fear of accountability. This anonymity
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reduces the personal consequences for
sharing fake news and encourages the
creation of deceptive content.

Profit Motives: Some individuals and
entities intentionally create fake news for
financial gain. Clickbait articles and
sensationalized headlines can attract more
website traffic, leading to increased ad
revenue. This financial incentive drives the
production and dissemination of false or
misleading content.

Confirmation Bias: Social media
platforms often use algorithms to curate
users' news feeds based on their interests
and past behavior. This results in users
being exposed to content that aligns with
their preexisting beliefs and opinions,
reinforcing confirmation bias. People are
more likely to believe and share
information that confirms their existing
views, even ifit's untrue.

Echo Chambers and Filter Bubbles:
Social media algorithms can create echo
chambers and filter bubbles, where users
are only exposed to information and
opinions similar to their own. This insular
environment can make it challenging for
users to encounter diverse perspectives
and reliable sources, further fueling the
spread of fake news within like-minded
communities.

Virality and Clickbait: Social media
platforms reward content that generates
engagement, such as likes, shares, and
comments. This encourages the creation of
sensationalized or emotionally charged
content, often at the expense of accuracy.
Fake news stories with provocative
headlines are more likely to go viral, as
users are drawn to clickbait.

Lack of Media Literacy: Many social




media users lack the critical media literacy
skills necessary to evaluate the credibility
of information sources. Without the ability
to discern reliable news outlets from
dubious ones, individuals are more
susceptible to believing and sharing fake
news.

Figure 2: Fake News on Social Media: The Impact on Society

Political Polarization: Fake news often
thrives in politically polarized
environments. Partisan divisions can lead
individuals to wuncritically accept
information that aligns with their political
beliefs and reject information that
contradicts them, making it easier for fake
news to gain traction within specific
political circles.

Algorithmic Amplification: Social media
algorithms are designed to maximize user
engagement, which can inadvertently
amplify fake news. Content that generates
controversy or outrage may be
algorithmically promoted, further
disseminating false or misleading
information to a wider audience.

Foreign Influence and Disinformation
Campaigns: State actors and other
malicious entities may use social media to
spread fake news as part of disinformation
campaigns. These campaigns can be
politically motivated and seek to
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manipulate public opinion in other
countries, leading to the cross-border
spread of fake news.

CONSEQUENCES OF FAKE
NEWS

Fake news spreads false or misleading
information, eroding trust, influencing
elections, exacerbating divisions, causing
economic and health risks, hindering crisis
management, and damaging personal
lives. It threatens democracy, strains
international relations, and carries legal
consequences. It disrupts social cohesion,
hinders issue resolution, undermines
accountability, increases susceptibility to
scams, and devalues expertise.
Responding to fake news consumes
resources, shapes policy decisions,
normalizes deception, and poses national
security threats. It also fuels conspiracy
theories with potential harm.

Figure 3: Consequences of Fake News

Suppression of Free Speech: In some
cases, efforts to combat fake news may
inadvertently lead to censorship and the
suppression of legitimate free speech,
raising concerns about freedom of
expression. The proliferation of fake news
places a significant burden on fact-
checking organizations and journalists
who work tirelessly to verify information




and correct falsehoods. As fake news gains
prominence, the quality of information in
the media landscape may deteriorate,
diminishing the value of reliable reporting.
Fake news is not confined by borders and
can contribute to a global information
disorder, affecting multiple countries and
regions simultaneously. People exposed to
fake news may become more susceptible to
manipulation by malicious actors who use
psychological tactics to exploit their
beliefs and emotions. Fake news can
discourage individuals from actively
engaging in civic activities, as they may
feel overwhelmed by misinformation or
disheartened by divisive narratives. The
spread of fake news can hinder the
educational process by promoting false or
incomplete information, potentially
leading to misunderstandings and
miseducation. Organizations, institutions,
and individuals mentioned in fake news
stories can suffer reputational damage,
even if the information is later debunked.
The dissemination of fake news can lead to
economic disruption, such as boycotts of
businesses or fluctuations in financial
markets based on false information. The
prevalence of fake news can normalize a
general sense of mistrust, making it more
difficult for society to function effectively
and cohesively.

Freedom House's Freedom on the Net
2017 report

At least 18 nations, including the
United States, saw significant
online manipulation and
disinformation play a part in their
elections in the past year.

The Chinese and Russian regimes
were the first to utilize covert ways
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to manipulate internet discourse
and silence critics over a decade
ago, but the trend has now spread
around the world.

Paid Government Commentators:
Opinion shapers are employed by
governments in 30 countries,
including Venezuela, the
Philippines, and Turkey, to
promote official government
viewpoints, advance official
agendas, and silence official
government critics on social
media. %

Automated social media profiles
are being set up by both state and
non-state entities to influence
online conversations.

An estimated 75,000 Peabots, a
colloquial term for automated
Twitter accounts, have been used to
drown out political opposition in
Mexico.

Activists' voices being drowned
out online by bots spewing hate
speech. The prevalence of false
information has begun to obscure
the truth.

ADDRESSING THE
CHALLENGE OF FAKE NEWS

The media's role in perpetuating
falsehoods and half-truths is a growing
social problem. It's contributing to a toxic
online environment and sparking street
violence. There are over 35 crore internet
users in India, making it easy for rumors,
manipulated photos, click-baits, motivated
articles, unverified material, and planted
stories to spread quickly and effortlessly.
There have been numerous cases of online




rumors directly resulting to the deaths of
uninvolved people. Some ministers have
been caught deleting tweets after
discovering they had spread
disinformation. WhatsApp is the medium
most susceptible to the spread of false
information in India. The millions of
illiterate Indians who use mobile internet
to innocently forward "good morning"
greetings every day are considered to be
the most vulnerable to the spread of
disinformation. During the most recent
Karnataka Assembly elections (2018), the
media was bombarded with false
information regarding competing parties
and candidates. It's possible that it's not a
coincidence that 76 of the 127 deaths
reported worldwide between March 2014
and September 2016 were in India, where
people were attempting to shoot selfies.
Problematic and excessive smartphone
and internet use persists.

Weakness in the Use of Digital
Technologies: India's digital literacy
percentage is still low, which makes it
simple for false news to proliferate, as
consumers typically do not have the skills
to evaluate the legitimacy of news
sources.About 70% of the population has
either poor or no connectivity to digital
services, as stated in the India Inequality
Report 2022: Digital Divide. Only 2.7% of
low-income households own a computer,
and only 8.9% have access to the internet.

Political Use: During elections, fake news
is frequently employed for political goals
in India. It is difficult to regulate the
dissemination of fake news since political
parties utilize it to influence public
opinion. India's fact-checking
infrastructure is underdeveloped, with
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several small, underfunded organizations
(PIB fact check units) available to the
public.

Scale: There are more than 1.3 billion
people in India, making it tough to keep
tabs on and control the country's huge and
varied media landscape. Cases filed under
Section 505 of the Indian Criminal Code
(IPC) against persons 'circulating
fake/false news/rumours' increased by
214% in 2020, as reported by the National
Crime Records Bureau.

Lack of Penalties: As a result, it is
difficult to stop people from creating and
disseminating fake news because there are
no strict punishments in place in India to
prevent the spread of fake news.

Opacity of Social Media Platforms:
Social media platforms are becoming the
principal arena for public dialogue, but
only a select few people exercise
disproportionate influence there. Lack of
openness by social media platforms is a
major barrier to preventing the spread of
false information. Unfortunately, even
when platforms have made certain types of
data public, the information is not always
presented in a way that makes it simple to
analyze.

Anonymity: The most well-known
justification for anonymity is the desire to
speak truthfully in the face of repressive
governments or to prevent one's opinions
from being associated with one's actual
identity. While it's great that people may
speak their minds without fear of
retaliation, the potential for the spread of
misleading information is exacerbated.
Rapid Spread: Social media platforms
and online forums can allow fake news to
spread rapidly, often reaching large




audiences before it can be verified or
debunked.

Polarization and Confirmation Bias:
People tend to believe news that aligns
with their existing beliefs, even if it's not
true. This confirmation bias can make it

difficult to correct misinformation once it
has taken hold.

Difficulty in Verification: It can be
challenging to verify the authenticity of
information, especially with the rise of
sophisticated deepfake technology and
other forms of manipulation.

Impact on Democracy: Fake news can
influence public opinion and voter
behavior, potentially undermining
democratic processes and institutions.
Limited Regulation: The regulation of
online content is complex and varies by
country. This can make it difficult to
enforce standards for truthfulness and
accuracy.

Crisis Situations: In times of crisis, such
as during a natural disaster or a global
pandemic, the spread of fake news can
create panic and hinder the response
efforts.

Sophisticated Techniques: The use of
bots, troll farms, and other sophisticated
techniques to amplify fake news makes it
harder to identify the sources of
misinformation and hold them
accountable.

Global Challenge: Fake news is a global
problem that crosses borders and can be
influenced by foreign actors, making it
harder to control and combat.

Impact on Trust: The prevalence of fake
news can erode trust in media,
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government, and other institutions,
making it harder for people to discern what
information to trust.

Technology Changes: As technology
evolves, new platforms and
communication channels can emerge,
creating new avenues for the spread of fake
news.

Fake News Damages: Popular Examples
from India

2013 Muzzafarnagar riots: a false
film stoked religious tensions.
'Jana Gana Mana' is the best
national anthem in the world,
according to UNESCO
(WhatsApp). Assets belonging to
Dawood around Rs 15000 Cr were
seized in Dubai. (Zee News, ABP).
Republic, Zee news, TOI, etc. all
report that in the first hour after
President Kovind's Twitter debut,
he attracted 3 million followers.

According to Zee News,
Narendus's ascent to power was
foreseen by Nostradamus. Video
Shows Assault on Dying Woman
(The Hindu)

The Saudi fatwa that says men can
eat their wives if they're hungry
(AajTak). Putting a nano-sized
GPS tracker in 2000 rupee notes
(November 2016).

Predicted Salt Shortage for
November 2016

Reports of kidnappings spark mob
violence in Jharkhand.

The Russian photo being used by
the minister to demonstrate the
LED-electrification of streets

The Indian border was depicted




using a photo from the border
between Spain and Morocco in the
MHA's annual report.
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Figure 1: Propagation of Fake News on
Social Media: Challenges and Opportunities

Najeeb Ahmed, the missing JNU
student, has reportedly joined ISIS.

Tablighi Jamaat Event Blame
(2020): In April 2020, there was a
significant amount of fake news
and misinformation surrounding
the Tablighi Jamaat event in Delhi.
False claims and misleading
information were spread, blaming
the entire Muslim community for
the spread of COVID-19 in India.
COVID-19 Misinformation (2020-
2021): Throughout 2020 and 2021,
a wide range of fake news and
misinformation related to COVID-
19 circulated in India. This
included false cures, conspiracy
theories, and inaccurate
information about the virus's
origins and transmission.

Farmers' Protest Misinformation
(2020-2021): During the farmers'
protests in India in late 2020 and
early 2021, various misleading
narratives and fake news were
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propagated by different parties to
support their agendas. This
included misinformation about the
farm laws and the protests
themselves.

Fake COVID-19 Cures (2020-
2021): Several instances of fake
news involving alleged COVID-19
cures and preventive measures
were widely shared. Some of these
included unproven remedies like
drinking cow urine or using certain
herbs.

Vaccine-Related Misinformation
(2021): As India began its COVID-
19 vaccination campaign in early
2021, fake news about the
vaccines' safety and efficacy
spread. Misleading claims and
rumors about vaccine side effects
were also common.

Social Media Hoaxes (Various
Years): False information and
hoaxes on social media platforms
were prevalent, affecting
individuals and communities.
These ranged from fake incidents
of violence to fabricated stories
about celebrities.

Kerala Floods Misinformation
(Various Years): During natural
disasters like the Kerala floods in
2018 and subsequent years, fake
news and doctored images were
shared, often leading to panic and
confusion. False claims about
rescue operations and exaggerated
casualty figures were among the
misinformation circulated.

Election-Related Fake News




(Various Years): Fake news often
surfaces during elections in India.
Misleading information about
candidates, political parties, and
voting processes can influence
public opinion and the electoral
outcome.

Religious Misinformation
(Ongoing Issue): India has seen
instances of fake news related to
religious tensions and communal
violence. False narratives, edited
videos, and manipulated images
have been used to incite hatred and
divide communities.

WhatsApp Rumor Mills (Ongoing
Issue): WhatsApp is a popular
platform for the dissemination of
fake news in India. False messages
and videos, especially those related
to health scares or communal
tensions, tend to spread rapidly
through private messaging.
Misinformation About Air Quality
(Various Years): In major Indian
cities like Delhi, fake news and
manipulated data regarding air
quality levels are often shared to
downplay the severity of pollution-
related issues.

Fake Job Offers and Education
Scams (Ongoing Issue): Scammers
often use fake news to lure
individuals into fraudulent job
offers or educational programs.
These scams can lead to financial
losses for unsuspecting victims.

Regulation and Legislation to Curb Fake
News in India

In India, there is no law that
explicitly prohibits "fake news."
The right to freely publish news is
implicit in the First Amendment's
protection of free expression in
Article 19.

If the Press Council of India, a
regulatory authority, determines
that a newspaper or news agency
has violated journalistic ethics, it
may issue a warning, reprimand, or
censure to the newspaper, news
agency, editor, or journalist.

The private television news and
current affairs broadcasters are
represented by the News
Broadcasters Association (NBA).
The self-regulatory group
investigates criticisms about
digital publications.

The Indian Broadcasting
Foundation (IBF) also investigates
viewer complaints about offensive
or otherwise problematic
programming.

Complaints against offensive or
misleading programming on
television can be filed with the
Broadcasting Content Complaint
Council (BCCC).

Sections of India's criminal code
could be used to combat hoaxes: To
prevent the spread of false
information, one can use the
provisions of Code of Criminal

LEGAL AND REGULATORY
MEASURES

Procedure sections 153 (willfully
giving provocation with aim to

52




incite disorder) and 295 (injuring
or defiling place of worship with
intent to offend the religion of any
class).

If a person intentionally commits
any of the offenses listed in Section
43 (damage to computer, computer
system) of The Information
Technology Act, 2000, he faces up
to three years in prison and/or a fine
of up to five million rupees (or
both).

A civil or criminal defamation case
is another option for those who
have been harmed by false news to
pursue legal action. You can sue
someone for defamation if they
violate your rights under the Indian
Penal Code's Sections 499
(defamation) and 500 (whoever
defames another will be punished
with simple imprisonment for a
term which may extend to two
years, or with fine, or with both).

Government Response and its
Withdrawal, April 2018

To combat false news across the
media, the government modified
the 'Guidelines for Accreditation of
Journalists' on April 2, 2018,
allowing for the suspension or
revocation of accreditation for
journalists prior to the conclusion
ofarecommended 15-day probe.

In response to media criticism, it
was rescinded within fifteen hours.
The World Press Freedom Index
(2017) ranks India at #136 out of
180 countries. 3/4

Press freedom advocates forced the
Rajiv Gandhi government to scrap
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a defamation bill from 1988. This
legislation was an attempt to
criminalize 'criminal imputation'
and'scurrilous publications' in
response to media coverage of
corruption scandals like Bofors.

Efforts by the Government to Tackle
Fake News

1. The Ministry of Electronics and IT
formally announced changes to the
Information Technology Rules, 2021 in
April 2023 with the publication of the IT
Amendment Rules, 2023. Important
clauses about disinformation are as
follows:

2.

» The Central Government has
decided to establish a fact-
check unit, which will have the
authority to flag as "fake" or
"misleading" any information
found online that relates to the
Union Government.

» The fact check team will
request that any internet
intermediaries remove any
content that has been
determined to be false. ISPs
will be required to filter out
websites hosting illegal
material.

They fear losing their safe harbor,
which protects them from litigation
against third-party content, if
online intermediaries do not delete
such content.

» Making "reasonable efforts" to
remove content "identified as
fake or misleading" by the fact
check unit is one way to combat
the spread of disinformation
online and is recommended by




the fact check unit as part of its
mission to "reduce fake
content."

Section 505 of the IPC addresses

the dissemination of false

information with the intent to cause
panic or fear among the general
population.

» The dissemination of false
information with the goal to
instigate hate or violence
between groups is a crime
under Section 505 (1) of the
IPC.

Provisions to limit the abuse of
people' data on digital platforms
are included in the Digital Personal
Data Protection Bill 2023 (which
has not yet been enacted).
Section 54 of the Disaster
Management Act of 2005
criminalizes the dissemination of
false information or false warnings
about catastrophes with the intent
to cause widespread fear among
the general public.

The Counter-Terrorism Committee

of the United Nations Security

Council issued the Delhi

Declaration in 2011: India has

raised alarm over the rising

prevalence of internet and other

ICTs like social media.

Information Technology (Intermediary

Guidelines and Digital Media Ethics

Code) Rules, 2021:

According to a proposed amendment to the

Information Technology (Intermediary

Guidelines and Digital Media Ethics

Code) Rules, 2021, social media sites

would be obligated to delete posts that

3.
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have been verified as false by the Press
Information Bureau's fact check section.
This regulation was made to prevent the
proliferation of false information and
propaganda on social media.

IT Act 2008: Crimes committed through
the use of electronic means of
communication are governed by Section
66D ofthe IT Act 2008. This includes legal
action against those responsible for
spreading hate speech online. Those
responsible for disseminating
disinformation via electronic means may
face consequences under this statute.
Disaster Management Act 2005: The
Epidemic Diseases Act of 1897 and the
Disaster Management Act of 2005
(particularly during Covid-19) prohibit the
dissemination of false information
designed to incite widespread fear.

Indian Penal Code of 1860: It controls the
spread of false information that could
incite violence or smear someone's
reputation. Individuals who disseminate
false information with the intent to
provoke violence or smear someone's
reputation can be prosecuted under this
law.

Global initiatives for controlling Fake
News

Many nations are working to counteract
the spread of false information by doing
things like:

A Disinformation Code of
Practice has been adopted by the
European Union (EU). This
includes measures like
transparency in political
advertising, support for fact-
checkers and researchers, tools to
uncover deception, and steps to




discourage manipulative
behaviour.

. The United Kingdom is now
developing an Online Safety Bill
that would mandate the regulation
of harmful information on social
media.

o The Turkish parliament passed a
measure criminalizing the
dissemination of false information,
which may result in a prison
sentence of up to three years for
those responsible, including
journalists and social media users.

WHERE DO WE GO FROM
HERE?

Help people become more media literate as
a means of countering fake news. People
require training in how to assess
information for accuracy, evaluate claims,
and identify trustworthy news outlets.
Legal Reforms: There are regulations in
place in India to combat disinformation,
but they need to be enforced more strictly.
The ever-changing nature of online media
necessitates revisions to existing laws.
Journalism that is Responsible:
Journalists must take responsibility for
their work and act ethically at all times.
Media outlets may help spread the word
about the need of responsible reporting and
double-checking their facts.

Inspire the Social Media Giants to do
Something: It is imperative that social
media sites take further measures to detect
and remove false information. They can
collaborate with fact-checking
organizations and employ Al tools to spot
instances of fake news.

Support Groups that Verify

55

Information: Organizations dedicated to
fact-checking the news and educating the
public about the dangers of fake news can
play an important role. The government
and the media should show their support
and encouragement for these groups. Since
its beginning in November 2019, the Press
Information Bureau's (PIB) fact checks
team has debunked 1,160 instances of
incorrect information.

Encourage responsible social media use
: The usage of social media is the personal
responsibility of each user. They need to be
more skeptical of the information they find
online and less likely to forward fake news
articles.

Encourage a Mindset of Questioning:
Schools and communities must work to
develop students' critical thinking skills.
People need to be encouraged to question
what they read and hear and to seek out
credible sources of information.

Media Literacy Education: Teach people
how to critically analyze news sources,
check facts, and discern between credible
and non-credible information. Educational
programs can be implemented in schools,
but also through public service campaigns
and online platforms.

Fact-Checking: Encourage and support
fact-checking organizations and
initiatives. Fact-checking websites can
help debunk false information, and social
media platforms can use these resources to
label or remove fake news.

Transparent Algorithms: Social media
platforms can be more transparent about
how their algorithms work. If people
understand how certain stories or posts are
being shown to them, they can better
evaluate their credibility.




User Reporting Tools: Enhance the ability
for users to report false information on
social media platforms. This can help
platforms identify and remove fake news
more efficiently.

Collaboration with News
Organizations: Social media companies
can partner with credible news
organizations to promote accurate
information and reduce the visibility of
false stories.

Critical Thinking: Foster critical thinking
skills that help individuals question
information, understand different
perspectives, and make informed
decisions.

Public Awareness: Raise public
awareness about the problem of fake news
and how it can manipulate opinions and
behaviors.

Technology Solutions: Develop and
implement technological solutions, such
as artificial intelligence, to detect and limit
the spread of fake news on social media
platforms.

Promote Critical News Consumption:
Encourage people to diversify their news
sources and avoid echo chambers that can
reinforce existing beliefs and
misinformation.

CONCLUSION

The challenges of fake news in the era of
social media are complex and
multifaceted. The causes, consequences,
and potential solutions discussed in this
paper highlight the urgent need for a
concerted effort by individuals, media
organizations, social media platforms, and
governments to combat the spread of fake
news. As we continue to navigate the

56

digital age, addressing these challenges is
paramount to preserving the integrity of
information and the foundations of
democratic societies. Oftentimes, the
motivation behind the creation and
dissemination of fake news is to advance
one's political or electoral standing. Often
government's own party and agency (via
the hidden purchase of political ads and IT
cells) may be engaged. This practice is on
the rise, especially in countries like China
and Russia that exercise extensive control
over their citizens' access to the internet.
Any future regulation to restrict fake news
should take the complete picture into
account and not blame the media and go for
knee-jerk reactions; in this age of new
media anyone can develop and spread new
for undisclosed profits. Fake news control
is difficult since failing to do so could
cause national and international instability,
while overreacting could undermine
democracy. Public education,
strengthened legislation, and the work of
tech companies to develop proper
algorithms for news curation are all
necessary to combat content manipulation
and fake news in order to restore faith in
social media without jeopardizing internet
and media freedom. 'Recognizing fake
news' has been included to the curriculum
in some Italian schools as part of an
experimental program. India should also
seriously stress cybersecurity, internet
education, false news education in the
academic curriculum at all levels.
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Abstract:

This study examines the complex interplay
between digital inclusion, community
radio, and rural development, with a
specific emphasis on the contribution of
community radio in addressing the
information disparity within rural areas.
This research examines the role of
community radio in promoting digital
inclusion via its facilitation of information
access, promotion of community
involvement, and empowerment of
individuals in rural locations. The study is
based on an extensive examination of
relevant literature that incorporates ideas
related to digital inclusion, the influence of
community radio, and rural development.
To gather data, a mixed-methods approach
is used, which involves conducting
qualitative interviews, surveys, and
content analysis.

This study is mostly conducted within
various rural areas, with case studies as the
main framework. These case studies
provide an extensive examination of the
difficulties, possibilities, and levels of
digital inclusion that exist within these
communities. The conceptual framework

provides a framework for the analysis of
crucial factors, such as digital literacy,
technological accessibility, and
community engagement. Through the use
of both quantitative and qualitative data
analysis techniques, this research aims to
elucidate the complex processes by which
community radio facilitates digital
inclusion and, therefore, fosters rural
development.

The results of this study shed light on the
significant impact that community radio
has in promoting digital literacy,
facilitating community engagement, and
meeting the specific information
requirements of those living in rural areas.
This discussion provides an analysis of the
aforementioned results in relation to the
wider body of research about digital
inclusion and the influence of community
radio. It emphasizes the practical
implications that these findings have for
policymakers, community radio stations,
and stakeholders engaged in rural
development projects.

The present study undertakes a complete
examination of pertinent theoretical
frameworks pertaining to digital inclusion,
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the influence of community radio, and the
advancement of rural development.
Through the synthesis of different
viewpoints, the study produces a
comprehensive conceptual framework that
provides guidance for the investigation of
several aspects, such as the impact of
community radio on the improvement of
digital literacy and the facilitation of
access to pertinent information.

The research used a mixed-methods
methodology, using qualitative interviews,
questionnaires, and content analysis
techniques. The study methodology has
been carefully crafted to effectively
capture the wide range of experiences
found within rural communities. This
approach enables a comprehensive and
detailed comprehension of the many
obstacles and possibilities associated with
digital inclusion. Case studies conducted
in various rural situations provide valuable
insights into the intricate dynamics that are
atplay.

The conceptual framework serves as a
guiding framework for the identification
and operationalization of crucial factors,
including digital literacy, technological
access, and community engagement. By
conducting a comprehensive analysis of
data, including both quantitative and
qualitative results, this study aims to
elucidate the complex effects of
community radio on digital inclusion and,
subsequently, rural development.
Introduction

The transformative power of digital
technologies in shaping contemporary
societies is undeniable, yet the benefits are
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not evenly distributed [Norris, P. (2001)].
The term "digital divide" encapsulates the
persistent gap in access to and utilization of
digital technologies, with rural
communities often bearing the brunt of this
disparity /Norris, P. (2001)]. Rural areas,
characterized by geographical remoteness
and limited infrastructure, face challenges
in accessing and harnessing the potential of
digital tools for socio-economic
development.

Digital inclusion, a concept rooted in the
principles of social equity and justice,
seeks to bridge this divide by ensuring that
all individuals, regardless of their
geographical location or socio-economic
status, have equitable access to and
utilization of digital technologies [Norris,
P (2001)]. However, achieving digital
inclusion in rural communities requires a
multifaceted approach that considers the
unique challenges and opportunities
present in these contexts.

Statement of the Problem

Rural communities experience a distinct
information gap that impedes their ability
to participate fully in the digital age.
Limited access to the internet,
technological illiteracy, and the absence of
relevant local content contribute to this
gap, hindering the potential benefits that
digital technologies can bring [UNDP.
(2019)]. As aresult, rural populations often
find themselves excluded from crucial
information related to healthcare,
education, agricultural practices, and
government services.

Amidst these challenges, community radio
has emerged as a powerful tool for




information dissemination in rural areas
[Wilson, E. J. (2004)]. Community radio
stations, often run by local communities
for local communities, have a unique
ability to connect with the grassroots.
Their localized content, community-
centric programming, and the oral tradition
of storytelling align seamlessly with the
cultural fabric of rural societies [Wilson, E.
J. (2004)]. However, the potential synergy
between digital inclusion initiatives and
community radio remains an
underexplored terrain.

Objectives of the research
1. Examine the Function of
Community Radio in Rural Areas
Regarding Information
Dissemination.
2. Evaluate the Effects of Community
Radio on Information Disparity.

3. Specify the obstacles and prospects
that arise from the amalgamation
of community radio and digital
inclusion.

4. Suggest Strategies to Augment the
Collaborative Capabilities of
Community Radio and Digital
Inclusion Initiatives.

The objective of this research is to examine
the complexities associated with
community radio and digital inclusion,
with the intention of determining how their
convergence can be enhanced to foster
rural communities that are better informed,
more empowered, and more

interconnected.

Assess the Present Condition of Digital
Inclusion in Rural Communities: The
objective of this study is to conduct a
comprehensive examination of the digital
environment as it currently stands in rural
regions. Through the evaluation of
accessibility to digital technologies,
degrees of technological literacy, and the
presence of pertinent content, a thorough
comprehension of the present condition of
digital inclusion shall be cultivated.

It is crucial to comprehend the intricacies
of community radio and its efficacy in
engaging with audiences in rural areas.
This objective entails an analysis of the
extent, consequences, and obstacles
encountered by community radio stations
operating in rural areas.

This research endeavour will examine the
concrete results that arise from community
radio endeavours. Through an examination
of case studies and testimonials, this
research endeavours to evaluate the extent
to which community radio aids in
narrowing the information divide in rural
communities.

It is critical to acknowledge the potential
obstacles and prospects for cooperation
that may arise between community radio
and digital inclusion initiatives. The aim of
this objective is to uncover obstacles and
determine strategies for successful
integration.

The research will provide practical
suggestions for improving the
collaboration between community radio
and digital inclusion initiatives, with the
ultimate goal of increasing their combined
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influence on rural communities.
Statement of the Problem

Rural communities have a unique
knowledge deficit that hinders their full
engagement in the digital era. The limited
availability of internet connectivity, lack of
knowledge and skills in using technology,
and the unavailability of locally relevant
information all contribute to this gap,
impeding the potential advantages that
digital technologies may offer2.
Consequently, rural residents often
experience exclusion from vital
information pertaining to healthcare,
education, agricultural practises, and
government services.

In the face of these difficulties, community
radio has arisen as a potent instrument for
the distribution of information in rural
regions. Community radio stations, often
managed by local communities for the
benefit of local communities, has a
distinctive capacity to establish
connections with the grassroots. Their
material that is specific to a particular area,
programming that focuses on the
community, and the practise of storytelling
via spoken words fit well with the cultural
values of rural societies3. Nevertheless,
the unexplored potential collaboration
between digital inclusion efforts and
community radio has yet to be fully
investigated.

Methodology

This study employs a qualitative research
approach to thoroughly investigate the
interdependent connection between digital
inclusion and community radio in rural
areas. The research will use qualitative
methodologies such as conducting in-
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depth interviews and using theme analysis
to elicit detailed insights and narratives.
The method of purposive sampling will be
used to carefully pick individuals who
possess a wide range of viewpoints. The
key informants will consist of community
radio broadcasters, local community
leaders, and citizens who have diverse
experiences in digital inclusion and
community radio in rural areas.

The collection of comprehensive
qualitative data will be achieved via
conducting face-to-face in-depth
interviews. The purpose of open-ended
questions is to investigate participants'
perspectives, encounters, and stories on
the impact of community radio in sharing
knowledge and its connection with digital
inclusion. The interviews will be recorded
in audio format, with the participants'
agreement, in order to guarantee precision
during later analysis.

Data analysis refers to the process of
inspecting, cleaning, transforming, and
modelling data in order to discover useful
information, draw conclusions, and
support decision-making.

The qualitative data will be analysed using
thematic analysis to discover and examine
reoccurring themes and patterns. The
procedure includes the methodical
encoding, classification, and analysis of
participants' replies. This technique
enables a comprehensive comprehension
of the intricacies associated with digital
inclusion and community radio in rural
environments.

In order to strengthen the validity of the
qualitative results, a process called
member checking will be used. This




involves giving participants the
opportunity to examine and confirm the
accuracy of the interpretation of their
remarks. In addition, the researcher will
use peer debriefing and reflexivity to
guarantee their knowledge of possible
biases and how they may affect the study.
This study complies with ethical protocols,
guaranteeing that participants provide
informed permission, maintaining
anonymity, and safeguarding their rights.
Participant privacy will be protected by the
use of secure storage mechanisms and
anonymization of all data.

Limitations

Qualitative research offers comprehensive
insights, but its conclusions may be limited
to particular contexts and not readily
applicable to situations outside of the
chosen rural areas. Moreover, the replies of
participants may be subject to the effect of
social desirability bias.

This qualitative technique aims to reveal
the first hand experiences and viewpoints
of those living in rural areas, therefore
enhancing our comprehension of the
interaction between digital inclusion and
community radio.

This study used open-ended questions
during in-depth interviews to investigate
the interaction between digital inclusion
and community radio in rural areas. During
this process, Radio Broadcasters,
Community Leaders, and a few Residents
participated in a debate that centred upon
the unique characteristics of rural places
that should be considered when creating
digital inclusion efforts. The gathering also
sought to collect the future vision for the
role of community radio in fostering digital
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inclusion in rural regions. The main
emphasis was on improving the
collaboration between digital inclusion
initiatives and community radio to benefit
the community.

Figure 1: Framework for Measurement
of Digital Inclusion Radio broadcasters
who serve the local community:

Access:
Infrastructure,

Affordability,
Size of Network

dapted from https://digitalinclusi

Source: g .umd.edu/content/what-digital-inclusion

Community radio has served as a crucial
means of support during times of crisis.
During the floods, we disseminated live
alerts, evacuation protocols, and organised
relief efforts. We have gotten positive
comments from locals who attributed our
broadcasts to life-saving outcomes.
Nevertheless, maintaining this influence
beyond emergencies is a difficulty, and we
are investigating methods to include
digital platforms for ongoing involvement.
We have seen a favourable influence on
computer literacy, especially among
elderly individuals. The response to our
programmes on using cell phones and
accessing internet services has been quite
favourable. Nevertheless, there are
difficulties in ensuring a continuous and
uniform level of digital involvement.
Continuously striving to maintain a
balance between conventional radio
material and digital efforts is a persistent
endeavour.




Community leaders:

Community leaders play a crucial role in
this process. Community radio serves as a
focal point for distributing local notices
and advertising events. Our partnership
with government-led digital literacy
seminars resulted in a notable rise in
participation subsequent to its promotion
on our broadcasts. The difficulty is in
maintaining interest beyond the first
awareness, and we are investigating
methods to establish digital literacy as a
continuous collective endeavour.

The convergence of digital inclusion and
community radio has great potential. The
community radio station has played a
crucial role in raising awareness about
government initiatives pertaining to digital
literacy. Nevertheless, in order to have the
greatest influence, it is necessary to
implement more focused efforts that are
specifically designed to meet the distinct
requirements and preferences of our
citizens.

Inhabitants:

Obtaining access to digital technology in
our neighbourhood might be difficult
because of restricted connection.
Community radio has served as a vital
resource for us, offering essential
information on healthcare services,
government initiatives, and facilitating our
connection to the wider digital realm.
Nevertheless, obstacles such as network
disruptions hinder our capacity to fully
exploit digital prospects. We commend the
efforts to close this disparity.

By use of community radio, I have
acquired knowledge about cell-phones,
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internet services, and digital literacy
programmes. The radio transmissions in
our regional vernacular enhance the sense
of connection. Notwithstanding the
advancements made, obstacles such as
network dependability and the need for
practical instruction endure. We anticipate
increased concentration of efforts in these
specific domains.

Questions for General Reflection:

In our society, traditional practises have
significant importance, hence any digital
inclusion approach must uphold and
include our cultural norms. Customised
training programmes that take into account
our specific requirements, including the
integration of local languages and real-life
illustrations, would be advantageous.
Implementing this method would
guarantee that digital activities are in
harmony with our cultural values and
promote increased acceptance and
engagement.

Cultural elements have a significant
influence on our community. Utilising
community radio stations that broadcast in
our local dialects is more effective in
connecting with communities. In order to
enhance cooperation between digital
inclusion programmes and community
radio, it is essential to facilitate
community-led dialogues to verify that
these activities are in accordance with our
core principles. The incorporation of
inclusion will augment the efficacy of
these activities.

Anticipating the Future:

When we imagine the future, we anticipate
that community radio will transform into a




vibrant centre for teaching digital skills. To
enhance digital literacy, it would be
beneficial to include interactive sessions,
engage local influencers as digital
advocates, and use social media channels.
The objective is to provide a holistic
ecosystem that effortlessly combines
conventional and digital information
channels.

With the progress of technology, we hold
the belief that integrating pictures into
radio broadcasts has the potential to bring
about significant changes. This has the
potential to augment comprehension of
digital ideas, particularly for those with
weak reading skills. Furthermore, it would
be advantageous to investigate
collaborations with technology businesses
to develop community-oriented digital
solutions, such as customised applications
that answer specific local requirements.
Digital Inclusion in Rural Communities
Figure 1.2: Urban and Rural Internet
Subscribers per 100 Population 2015-
2021

100

Internet Subscribers per

Source: TRAI PIR Reports 2015, 2016, 2017, 2018, 2019, 2020 and 2021

Digital inclusion refers to the capacity of
people and groups to effectively use
information and communication
technology. It is well acknowledged that
facilitating digital access and promoting
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the adoption of internet use have beneficial
effects on the development and welfare of
communities. Experiencing digital
isolation may have a detrimental effect on
an individual's capacity to acquire
knowledge and improve their economic,
social, and civic participation prospects.
Social segments that lack access to digital
resources are more prone to experiencing
disadvantages in areas such as education,
healthcare, financial services,
employment, and social recognition.
Frequently, persons with little education
and means, such as rural inhabitants or
ethnic minorities, are denied access to
these resources. The disparity between
those who possess wealth and those who
do not is influenced by several causes, not
just restricted to internet connectivity, but
mostly by its utilisation. Digitally
inclusive society can only be
accomplished when all persons possess the
capacity to use the advantages provided by
ICTs. The concept of digital inclusion
encompasses matters pertaining to
opportunity, access, knowledge, and
competence.

Numerous researchers and policy makers
have made efforts to precisely define
digital inclusion by establishing criteria
that facilitate its quantification.

While the concepts of empowerment and
participation are considered significant in
comprehending digital inclusion, the
measurement mostly relies on access and
use as the key determining factors.

This study lays a large emphasis on the
relevance of digital inclusion in rural areas,
with a particular emphasis on the provision




of equitable and equal access to digital
technology as well as the utilisation of
digital technology in regions that are
geographically remote and often
overlooked. For the purposes of this
investigation, the term "digital inclusion"
refers to the existence of digital
infrastructure, the level of expertise that
people possess in the use of technology,
and the integration of digital tools into
activities that are performed on a daily
basis. Therefore, it is vital to get a full
awareness of the current state of digital
inclusion in rural communities in order to
properly place the significance and
potential of community radio in these
settings into correct context. It is possible
that the benefits that digital technologies
have the potential to provide might be
hampered by obstacles such as limited
access to the internet, a lack of technical
understanding, and the absence of digital
content that is appropriate in the local area.
The purpose of this project is to research
digital inclusion in rural regions, with a
particular emphasis on determining the
specific needs and challenges that are
there. This study will serve as a foundation
for evaluating the role that community
radio plays in shortening the digital divide
and fostering a digital environment that is
more welcoming to people of all
backgrounds. The purpose of this
investigation is to shed light on the
intersection between digital inclusion and
community radio, with the ultimate goal of
making a contribution to the development
of strategies that improve the overall well-
being and empowerment of people living
inrural regions.
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Role of Community Radio

This research places significant emphasis
on the function of community radio, which
serves as a robust and regionalized
communication medium that is crucial for
the distribution of information in rural
areas. Community radio stations, which
are frequently managed and operated by
the local populace, play a vital role in
disseminating pertinent news, cultural
programming, and pragmatic guidance
that is specifically designed to address the
community's requirements. Within the
framework of this research,
comprehending the function of community
radio necessitates an analysis of the ways
in which these stations contribute to the
dissemination of information, foster
community involvement, and uphold the
social cohesion of rural communities as a
whole.

Residents rely heavily on community radio
for communication, particularly in regions
where access to mainstream media or the
internet is scarce. The utilisation of
regional dialects in broadcasts increases
the content's accessibility and relatability,
thereby cultivating a sense of community
and collective identity. The objective of
this research is to investigate the manner in
which community radio aids rural
communities in accessing information,
with a specific focus on digital inclusion.
In addition, community radio possesses the
capacity to enhance consciousness and
engagement in a multitude of
endeavors—including initiatives aimed at
promoting digital literacy, governmental
schemes, and community-initiated
undertakings. Through its capacity to
connect conventional digital




communication methods with
contemporary approaches, community
radio has the potential to significantly
impact the digital literacy and general
welfare of rural communities.
Fundamentally, comprehending the
function of community radio in this study
necessitates delving into its diverse
ramifications on the dissemination of
information, safeguarding of cultural
heritage, and promotion of community
agency within the distinctive milieu of
rural environments. An examination of the
intersection between community radio and
digital inclusion initiatives will yield
significant knowledge regarding the
possibility of mutual benefit between these
domains. This, in turn, will aid in the
formulation of more efficient approaches
to comprehensive community
development.

Bridging the Information Gap

In rural areas, there is sometimes a
significant disparity in the availability and
accessibility of essential information
compared to urbanised regions. The
existence of this gap may be attributed to
several causes, including restricted
availability of mainstream media,
technical difficulties, and a dearth of
material that caters to the unique
requirements of rural communities.

The study aims to comprehend the role of
community radio as a dynamic catalyst in
reducing the disparity in access to
information. Community radio stations,
which function inside and for local
communities, has a distinct capacity to
provide culturally relevant, linguistically
comprehensible, and context-specific
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information. An analysis of the function of
community radio is crucial for
understanding the ways in which these
localised channels help to educate and
empower rural communities.

Furthermore, the research examines the
potential synergy between digital
inclusion projects and community radio in
addressing the information disparity. This
entails evaluating the effects of digital
literacy initiatives, the accessibility of
online resources, and the incorporation of
digital technologies to improve the spread
of information in rural areas.

The research focuses on the theme of
"Bridging the Information Gap" and aims
to explore the interdependent connection
between community radio and digital
inclusion. It seeks to provide a thorough
comprehension of how these approaches
can collaboratively enhance the
accessibility, relevance, and inclusivity of
information for people living in rural areas.
The primary objective is to ascertain
efficacious tactics that enable
communities to get the necessary
knowledge for flourishing in the digital
era.

Conclusion

This study explores the complex dynamics
of connecting rural communities by
addressing the information gap. It
specifically examines the relationship
between community radio and digital
inclusion programmes. The issues
mentioned, such as poor connection,
technology literacy limitations, and
resource limits, highlight the complex
nature of the impediments that rural
populations have when trying to access and




use digital information.

Nevertheless, within these difficulties are
substantial prospects. To effectively tackle
the mentioned difficulties, it is crucial to
provide community radio stations with
technology resources, develop customised
digital literacy programmes, encourage
collaborative alliances, and establish novel
content distribution channels. These
options not only strengthen the function of
community radio in spreading information
but also enable citizens to efficiently
navigate the digital realm.

The convergence of community radio and
digital inclusion efforts offers a potential
opportunity to enhance information
accessible in rural regions. This study
promotes an inclusive strategy that
recognises the cultural sensitivities and
distinct requirements of each community.
It emphasises the need of respecting local
values while also embracing the
transformational capabilities of digital
technologies.

Capacity development plays a vital role in
bridging the knowledge gap. To maximise
the advantages of digital inclusion, it is
crucial to provide resources towards
training programmes for both community
radio staff and citizens. Furthermore, it is
essential to promote government
assistance and policies that prioritise the
inclusion of digital infrastructure in rural
regions in order to provide a favourable
climate for long-lasting transformation.

As we adapt to the changing world of
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technology and communication, it is
crucial to see bridging the information gap
as more than just a technical project, but as
a comprehensive community development
effort. The localised aspect of community
radio, along with deliberate initiatives to
use digital technology, has the potential to
revolutionise the way information is
obtained, exchanged, and utilised in rural
areas.

This study highlights the significant
potential for transformation that arises
from the combination of community radio
and digital inclusion. Through tackling
obstacles and capitalising on favourable
circumstances, we establish the path for a
rural population that is more
interconnected, knowledgeable, and
empowered in the era of digital
technology.
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Abstract

The Indian media landscape is
transforming as a result of digitalization,
and traditional print media are
experiencing significant income losses.
The corona pandemic has made things
worse for the Indian press, making it more
challenging for Print Media to maintain its
competitive edge in a market that is
becoming more digitally fractured and
digitized. Newspapers have shifted to new
revenue-generating models based on
technical advancement and digital forays.
Realigning products and business
strategies to address operational issues in
the globalized market are currently a
serious concern for all media businesses.
The current study aims to comprehend the
technological changes that the Indian
legacy media is going through, as well as
the challenges and viewpoints that it must
overcome to stay profitable and
competitive. The study is based on
qualitative information that was gathered
through semi-structured interviews with
the business managers and editors of
India's top four national newspapers, and

discusses how newspapers' production,
distribution and revenue streams
management is adapting to the
technologically rebuilt globalised market.
Keywords: Changing media, Newspaper
management, Print media, Media and
technology, Media business.
1.Introduction:

The Indian media industry has been
undergoing major transition due to the
digitalization of content and changing
consumer preference (Rao, 2019). News
production process, distribution networks
and advertising revenue are shifting on
digital space at a rapid speed after Covid
pandemic that caused legacy print media
suffer significant advertising as well as
subscription revenue losses (Kohli-
Khandekar, 2021). With an increasingly
fragmented market, it has become
challenging for newspapers to maintain
their competitive edge, necessitating the
adoption of new revenue-generating
models through innovative digital forays
and continuous technological innovation
(Kung 2017; Kohli-Khandekar, 2021).
Previous studies by Indian scholars
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highlight how the newspaper
organizations have forayed in digital space
with news websites, YouTube channels,
podcasts, news apps and strong social
media presence. They are making
aggressive efforts to gain as much market
space as they can in digital news market (L.
Hemlata, 2020). Multimedia content
production is high in the print media
companies and their digital wings are
witnessing an unprecedented growth with
online platforms emerging as dominant
news distribution channels (Tambat 2018,
Behera 2019, Gupta, 2021). With
decreasing number of ads and readers,
there are many challenges print media
industry is facing in order to remain
competitive and relevant in the market.
Organizations are making changes in their
newspaper management process as well as
revenue models to both keep up with the
market and to gain profits (Khandekar,
2013). Itis important to study the changing
market environment of print media to
understand its economic and operational
challenges that digital media has posed
before the newspaper organizations of
India and which are the steps they are
taking to keep the business afloat.
Conceptual Framework:

The study uses concepts of business model
given by Osterwalder & Pigneur (2010) to
explain the effect of digital technology
primarily on the revenue streams and the
distribution channels of newspapers. The
scholars explain business model as a plan
or strategy that a company uses to create,
deliver, and capture value for its customers
and stakeholders and it outlines how a
company will generate revenue, make a
profit, and sustain its operations over time
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(Osterwalder & Pigneur, 2010). A business
model typically includes following
components: value proposition, customer
segments, distribution channels, revenue
streams, cost structure, key activities, key
resources, key partnerships and customer
relationships.

By developing a clear and effective
business model, companies can better
understand their customers' needs, create
products or services that meet those needs,
and ultimately build a sustainable and
profitable business (Osterwalder &
Pigneur, 2010, Chesbrough 2010, Zott et
al. 2011, Osterwalder et al. 2014). While
revenue streams refer to the sources of
income that a company generates through
its products, services, or other business
activities; they can take various forms,
depending on the nature of the business.
For example sales revenue, subscription
revenue, advertising revenue, transaction
fees, service fees etc., are different revenue
sources (Linder & Cantrell 2000,
Chesbrough & Rosenbloom 2002, Teece
2018). Distribution channels on the other
hand are the mediums or ways through
which a company delivers its products or
services to the customers (Osterwalder et
al.2014).

The researchers study the top 4 legacy
newspaper brands of India; Dainik Jagran,
Amar Ujala, Times of India, and Hindustan
Times through qualitative methods to find
out the answers of the following research
questions:

1. How new media technology has
affected the business and news
production process of legacy print
media organizations in India?




2. Which are the new challenges
newspaper industry of India is
facing?

3. Which are the new revenue streams
and distribution channels that have
been adopted by the Indian print
media?

It is significant to highlight that the
researchers in this study, approach the
digital offerings of the newspaper firms as
the extensions of print media business,
which have been viewed as necessary for
market survival and sustainability. Both
formats (legacy print paper and their
digital extensions) despite being entirely
distinct and having separate production
and distribution requirements have been
handled as a single composite unit in this
study to comprehend and clarify the
current economic situation of legacy print
media.

2. Review of Literature:

The effect of technology on print media
business has been a subject of keen interest
of many past global and Indian scholars.
International Scholars like Picard (2003,
2012,2016,2018), Audenhove et al (2008)
have been researching the trend since very
early. They have given important insights
about how the digital journalism would
change the press scenario. Kung (2017) is
another scholar who studied the transition
of US newspapers from print to technology
and enlisted the challenges it posed for
legacy media. Indian scholars like L.
Hemlata (2020), Behra (2019), Tambat
(2018) studied Indian newspapers to find
out how the digital technology is causing
shift changes in the newspaper business in
India. In a recent study, Gupta (2021)
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pointed out that the use of social media to
consume, create and distribute media
content is high among newspapers and it is
emerging as a dominant news distribution
platform. Kshetri & Voas (2018), Ali &
Pathak (2019) studied how the
digitalization has caused the complete
overhaul of the traditional newsroom
while Parashar & Dash (2018) studied
Times of Indian newspaper to find out how
the press reporters are working as
multimedia reporters to keep up with the
needs of digital news platforms.
Khandekar (2013), a prominent author on
the writings of the business of Indian news
papers has noted that the media companies
are losing print advertising revenue due to
digital proliferation. She, in her recent
work (Kohli-Khandekar, 2021) has
specified how the Covid era has proved to
be a difficult time for newspaper business
with most of them losing physical product
subscriptions and shifting to digital at a
great speed. Jain (2020) also noted the
trend. But there clearly exists a research
gap in how technology has affected the
business practices of print media products
and which are the new revenue streams
Indian newspapers are developing to stay
profitable in the market.

3.Methodology:

Semi structured interviews of the
business/marketing/sales and editorial
professionals of Dainik Jagran, Amar
Ujala, Times of India and Hindustan Times
editions of Delhi, UP and Haryana were
conducted to find the answers of the
research questions. The respondents were
selected through purposive sampling on
the basis of following common features:




Editorial: The respondent working
in the capacity of editor in the
selected newspaper's organizations
or having experience of working in
editorial section for 15 years.
Business: A marketing, sales or
advertising professional in the
chosen organization having an
experience of 15 years working
with print media.

There were 18 semi-structured interviews
in total. Purposive sampling was used to
choose the respondents since it best
matched the study's goals and its purpose.
Not all people working in the capacity of
journalists or executives are aware of the
new business and editorial issues print
media is currently facing, as well as its
strategic response and preparation to
tackle those market challenges. Only top-
level employees of the company are aware
of these exclusively strategic information
domains because they are all responsible
for analyzing market difficulties,
developing strategies, and creating
execution plans. As a result, through the
use of purposive sampling, the respondents
who could respond to the research
questions were chosen. Secondary data
was collected from the websites of all three

SN Editors

Organization Sales/ Marketing/ Advertising |  Total no of

Amar Ujala 2 2 4
1

Dainik Jagran 3 2 5
2

The Times of India 2 3 5
3

Hindustan Times 2 2 4

4

newspapers.
Table#1: Demography of the
respondents: SNOrganization
EditorsSales/ Marketing/ Advertising

00O
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ProfessionalsTotal no of respondentsl
Amar Ujala2242 Dainik Jagran3253 The
Times of India2354 Hindustan Times224
4. Results and Findings:

4.1 Effect of technology and the
challenges:

All the respondents clearly hint that new
media technology has had a significant
impact on the news producing process
while mostly negatively affecting the
business of legacy media firms. Speedy
digital technology proliferation post 2016
when due to inexpensive data availability
people started shifting to digital media for
news consumption. They faced reader
fragmentation as a result of the accessible
and low-cost (usually free) availability of
internet news material with an abundance
of options. An increasing proportion of
young people prefer digital platforms to
newspapers for news consumption. As a
result ad revenue also gradually started
shifting from print to digital. Newspapers
were witnessing slow growth in
subscription and sales revenue till 2020,
but the drastic hit came during and after
corona years.

As stated by the editor, Dainik Jagran-
Pandemic years (2020-2021) further
created the dent in legacy media's business
as circulation of newspapers went down
steeply. Physical newspaper was seen as an
infection carrier and for many months
people halted taking newspapers
completely. It was a good habit forming
time when traditional newspaper readers
started consuming news through digital
media. It came as a big challenge for
newspaper organizations that observed




both their advertising and subscription
revenues went down.”

The major challenges included not only to
run the business despite the profit crunch
but to also put efforts in bringing back the
reader base and adding new readers. The
most common challenges respondents
from all three newspapers zeroed in were
1- dealing with the cash crunch owing to a
loss in advertising and subscription
revenue, 2- finding ways for content
innovation to meet the need of customers
and to retain both the existing readers and
advertisers.

Effect of technology on other
components of business models

Value proposition: The value proposition is
enhanced for both the business and the end
customers. Better cross promotion deals,
product and service sample, consumer
feedback collection, contextual
advertising, and PR editorials for
businesses are all part of the b2b value
proposition. A variety of content, including
personalized, hyper-local, and specialty
material, adds value for end customers.
Readers are also provided value-added,
cost-effective bundle subscription options.
Customer segments: The diversity of
material targets all types of customers and
market sectors. Newspapers may now
easily target niche audiences with the help
of digital offerings.

Cost structures are being simplified
through cost-cutting methods such as
personnel retrenchment, the elimination of
unneeded or rudimentary phases in the
manufacturing process, and the use of the
internet.
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The generation of news for
multimedia is now one of the key
activities.

Key resources include the editorial
team of the legacy media, social
media and online platforms such as
Twitter, Facebook, and WhatsApp,
Instagram and other similar
mediums that generate news.

Key partnerships in news arena are
being formed mainly with digital
content hosts like Google and FB
that help keep the content of a
particular news media accessible.
Customer relationship is an
important part that is formed
through ensuring active
participation of consumers in
various activities and events.

All the respondents acknowledged that the
rise of digital media has had a negative
impact on the growth of traditional print
media business. Readers are quickly
converting to digital. As a result,
traditional media outlets are keener than
ever to increase their news offerings
through digital channels. They have
established sophisticated, cutting-edge
digital wings in their organizations that are
disseminating content via websites,
YouTube channels, news apps, podcasts,
social media platforms, and independent
third-party apps. The brand name has is a
valuable asset that aids in market
expansion and shifts the credibility of
legacy media to its digital as well as other
revenue streams. Brand names give an
edge to the media organizations which are
facing fierce competition in digital market




from both traditional and global
competitors as well as from individual
writers.

An important observation made by the
respondents was that the power to make
social and political effect that was
previously held by legacy media has now
migrated to social media.

4.2. Effect on news production process:
The process of producing news is
expensive and involves expenses for the
newsprint paper, editorial work,
publication, and distribution. Three factors
have significantly influenced newspaper
production: 1- the introduction of the
internet and mobile in news gathering
practices, 2- the shift in distribution
channels from only physical to hybrid or
phygital (a combination of physical and
digital), which altered news production
demands, and 3- the cost-cutting strategy
adopted by print media organizations as a
result of a decline in business revenue. The
following common changes have been
seen in the news production processes:

e The use of mobile phones and the
internet has expanded, which helps
toreduce field reporting costs.

e Whit all three newspapers having
established state-of-the-art digital
wings, the production process have
changed from print media to
multimedia.

e The physical newspaper team that
collects news and distributes it to
digital wing counterparts remains
the fundamental news gathering
team.

e Digital wing reporting is primarily
restricted to desk reporting, which
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includes desks such as lifestyle

desk, social media desk, national

desk, and entertainment desk.

e Investigative reporting is declining
due to time and economic
constraints.

e The editorial department of a
newspaper is still the backbone of
its digital production, which has
helped it gain a competitive
advantage in the market.

e Hyper-local content is in great
demand and is being generated as a
top priority in order to gain
customers in both existing and new
markets.

e The editorial workforce of the
newspaper is being reduced, whilst
the digital newsroom is expanding
with the addition of web-savvy
(mainly young) employees.

43.Evolution of distribution

Channels and evolution of

Revenue Streams::

Distribution channels include physical
circulation, online distribution through
websites and social media, apps, podcasts
and distribution through third party apps as
well as directly on host platforms through
RSS feed. Interestingly, not only the new
distribution channels, innovative
distribution models are also being adopted
thatinclude:

1. Institutional distribution in
hospitals and industries; where
the newspapers would be
distributed on subscription
basis for a definite time span
(mostly for a year). The model
is same as TOI's NIE




If

(newspaper in education)
model.

2. Smart Distribution: To
strengthen distribution in the
geographical areas that are
more relevant from advertising
point of views.

Digital distribution channels for e-
papers include websites and
mobile apps.
Distribution channels for digital
news content include website,
Apps, podcasts, RSS feed, third
party apps and social media
websites.
we talk of revenue streams,
advertising is still the primary
revenue source for print media, but
the model has moved from
physical to 'phygital' (a term coined
by a TOI respondent) which is a
hybrid of newspaper and digital
space advertising and subscription.
It should also be highlighted that,
despite significant increase in
digital advertising, it contributes
for only 5-6% of print advertising
revenue, with digital aggregators
such as Google and Facebook
accounting for the majority of the
digital revenue pie. The following
are the primary revenue streams for
the legacy media:

Phygital advertising

Phygital subscription

Client solutions that is mainly B2B

revenue generation system, in

which print media organizations
give solutions to the advertising,
promotion as well as sampling
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needs of advertisers.
Events

5. Selling of editorial space for
publication relation purposes

6. Diversification in other businesses

5. Discussion

As Mathai & Jeswani (2021)
recommended the integration of print and
digital business for the survival of legacy
media in future, this particular study
observed the practical application of the
advice by all four newspapers in the shape
of a hybrid "phygital' business model. The
majority of consumer durables and FMCG
advertising has switched to digital media,
and all three newspapers that operate in
both digital and physical mediums strive to
offer their clients the finest hybrid
promotion options in order to maximize
income. It is crucial to understand that
digital advertising accounts for only a
minor portion (5-6%) of the total print
advertising income. So even if the
percentage of digital advertising has
increased manifold (by 35%) in
comparison to print, it is not generating as
much profit as print advertising does. As a
result, cost cutting strategies have become
an important aspect of media management
intoday's digitalized world. Bureau offices
are being shut, employees are being
retrenched and resources and production
processes are being streamlined using
creative methods, as an efficient cost-
cutting technique. As news is now
produced for multimedia, the news
production process has become faster and
more complex. Increased Use of mobile
phones and internet for news gathering




practices is both a necessity and need of
today's news operations as it helps in, 1-
lowering the expense of field reporting and
2- expediting news gathering process. It
lets the newspaper brand gain a
competitive edge by breaking news in the
digital consumer market.

The findings are similar to that of the
Indian as well as global researchers and
establish the homogeneity of the responses
print media worldwide has generated to
sustain in market (see Parashar & Dash
2018, Kohli-Khandekar 2021, Kung
2017). As distribution outlets and income
models have evolved, so have the needs for
news production and the skill set required
for news publication. The traditional
working staff of newspapers has borne the
brunt of the trend, with those who were
unable to upgrade their skill set to fit in a
digitalized newsroom being retrenched or
facing little to no career progression.

A key discovery is that the digital wings
make the best use of legacy media
resources. All the senior journalists and
their sources are supplying a ready
journalism network to the newly formed
digital wings. Another significant asset
that offers all newspapers an advantage
over other companies in the digital
industry is their brand name. All
organizations make continuous efforts to
maintain the brand name and to increase
brand equity in order to leverage the
market presence and business. The trend
was also observed by the previous
researchers (see L. Hemlata 2020). Despite
all the resources and advantages, the road
to success is not simple for legacy media.
Newspapers, like the new digital
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distribution channels, are also attempting
to implement new distribution models for
their print media products. The respondent
from the Times of India marketing team
explained how the firm is using the smart
distribution approach to increase
subscriptions in places that are most
profitable from an advertiser's perspective.
Similarly, a Jagran respondent explained
how their sales staff is attempting to
increase subscriber revenue through
institutional distribution, a tactic similar to
TOI's newspaper in education (NIE)
initiative. This demonstrates how legacy
media teams, in addition to developing in
the digital market, are working hard to find
new markets for their core print product.
The evolution of revenue streams by
newspapers may also be seen in the age of
digital dominance. They are primarily
concerned with phygital advertising
revenue, phygital subscription revenue,
client solution revenue, and advertorial
revenue.

Event organization is another essential
revenue source that not only helps in
obtaining significant profits from
advertisers and sponsors, but is also critical
for brand building and customer
acquisition. That is why each of the three
newspapers hosts three to four events per
year. They have all diversified into various
business areas and their brand name is the
major asset that aids and simplifies that
diversification. The legacy media does not
want to leave any stone unturned in saving
and monetizing its print legacy, nor does it
want to fall behind the emerging digital
news market. A concerted effort is being
made to get the optimum combination of
both.




The most difficult tasks are ensuring
content innovation and retaining
newspaper business. Although having a
digital wing as business extension is the
need of the hour and is witnessing high and
speedy growth, no media organization
wants their print publications to become
obsolete. In fact it is an important base that
helps in customer acquisition in digital
media outlets of the company. Also,
because of the social nature of Indian
readers, all respondents from all three
media groups feel that the newspaper
business will survive for a long time, but
that it will never regain its former
splendour. As also claimed by Aneez et al.
(2016), despite registering a slow growth,
the core print product of all three
organizations continues to become the
main revenue generator and played key
role in online customer and business
acquisition. A critical challenge however,
is to prevent newspaper cannibalization by
its digital arm. This is a severe problem that
foreign experts have found as well (see
Kung 2017). The editor, digital content,
Amar Ujala, deems it a key issue that many
media organizations are debating and
attempting to resolve.

6. Conclusion

As new media technology has negatively
impacted the newspaper business due to
the convenience and choices it offers to the
readers and affordable as well as scientific
advertising facility it provides to the
advertisers, the legacy print media are
struggling to maintain their relevance in
the market through the promotion of
innovative content and the introduction of
new revenue streams. With so many
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options for readers in the current
globalised media world, it can be difficult
to remain competitive with traditional
material. As a result, the print media firms
are experimenting with creative digital
content to attract readers. The profits are
shifting to a "phygital" model, where
advertising is still the main source of
income. Although the majority of
advertising has moved online, newspapers
are having a difficult time transitioning
their subscription revenue online. Print
media is witnessing this shift through the
rapid and urgent need-of-the-hour move
from print to digital, as well as the growth
of digital wings and the contraction of print
staff and editorial operations. It is crucial to
note that the print legacy brand continues
to be the main asset of the print media
industry that not only lends legitimacy to
the digital excursions, but also aids in
consumer and business growth. The study
concludes that print media in India is
employing both tried and tested tactics as
well as creative techniques to capitalize on
the digitalized market and stay up with
changing economic realities.

Limitations: The researchers faced a
communication barrier in the shape of the
news media professionals' concern and
hesitation about sharing the information of
the organizations they work with because
of organizational regulations. They
requested that their identities should be
kept private.
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Abstract

The increase in technology use has created
communication channels that have
facilitated essential connections,
particularly between geographically
separated people. Although the Internet-
enabled service was developed to improve
communication by disseminating
knowledge and encouraging interpersonal
interaction, its rising popularity suggests
that it has a tremendous potential to act as a
new efficient platform for starting business
transactions and processes known as
Social Commerce.

The study analyses are intended to assist
practitioners and academics in
determining if multimedia may effectively
be the driving force behind the adoption of
social media, particularly in firms that
entail social engagement with customers.
The research focuses on how this fact
might be established through social media
adoption and acceptance of the Internet
application. By conducting an online poll
with actual Twitter users, this case study
aimed to analyse the current pattern usage
of commercial social media sites.
Keywords — Social commerce, content
marketing, brand engagementl.

Introduction

Visual material is essential for attracting
consumers' attention and boosting their
engagement with company messages. In a
content marketing setting, studies show the
importance of visual cues like captivating
graphics and videos in grabbing and
holding consumers' attention.

Strong brand-consumer interactions can

be facilitated by the evoking of emotional
responses through the use of visual
content. According to research,
emotionally engaging visual material
increases brand engagement and creates
favourable brand connections.
Visual content can be a potent tool for
telling stories and communicating brand
messages. Brands may successfully
communicate their values, mission, and
brand stories through visual components,
forging a stronger bond with consumers.

1.1 Social Sharing and Virality:
Compelling Visual material is more likely
to be shared on social media, which raises
brand awareness and user engagement.
According to studies, visual content is
crucial in promoting social sharing and
creating viral marketing impacts.

*Scholar, Amity University, Uttar Pradesh
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1.2 User-Generated Visual Content: The
growth of user-generated content (UGC)
has impacted brand engagement tactics.
Brand engagement and authenticity can be
significantly impacted by consumers'
engaged creation and sharing of visual
material related to businesses.
1.3 Emerging Technologies:
Technological advancements like
augmented reality (AR), virtual reality
(VR), and interactive visual elements
provide new opportunities for visual
content marketing. These innovations let
users interact with material in fresh ways,
delivering immersive experiences and
boosting brand engagement.
In conclusion, visual material is essential
for brand engagement and content
marketing. Its capacity to draw viewers in,
arouse feelings, enable storytelling, and
promote social sharing helps to increase
brand engagement and loyalty. The results
of this assessment of the literature
emphasize the value of visual content in
modern marketing strategies. Further
study is required to examine the effects of
new technologies and how they might be
incorporated into visual content marketing
strategies as technology advances.
Marketing professionals may design
effective ways to engage and connect with
their target audience in an increasingly
visually driven digital landscape by
understanding and utilizing the power of
visual content.

2.Objectives

1. To determine the effectiveness of
visual content in increasing brand
engagement in content marketing.

2. To identify the most engaging types of
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visual content in content marketing.

. To investigate which social media
platforms are most effective for visual
content marketing.

. To provide insights into how visual
content can be used to increase brand
awareness and recognition.

. To contribute to the existing literature
on the importance of visual content in
content marketing

3. Methodology

1. Conduct a literature review to

understand the current state of knowledge

on visual content in content marketing and
brand engagement.

2. Design and distribute a survey to
collect data on consumer engagement
with different types of visual content in
content marketing.

3. Synthesize the findings from the
literature review, survey, interviews,
and social media analysis to draw
conclusions and make
recommendations for visual content
marketing strategies.

4. Literature review
In order to interact with consumers and
foster brand loyalty, content marketing
has emerged as a critical corporate tactic.
Marketers have been investigating how
visual content affects brand engagement
in content marketing due to the growth of
social media platforms and the growing
significance of visual content. The
purpose of this survey of the literature is
to give a broad overview of the field's
body of work.

The value of visual material in content
marketing has been emphasised by
several research. According to a Hubspot




study from 2015, social media postings

containing images got 150% more

retweets than ones without (Hubspot,

2015). Buzzsumo also found that

Facebook posts with photographs had 2.3

times higher engagement than ones

without images (Buzzsumo, 2017). These
results imply that visual material can
greatly boost brand engagement in
content marketing.
An excellent strategy for raising brand
identification and awareness is visual
content. Here are some methods for
leveraging visual content to accomplish
these objectives:

Maintain a consistent brand throughout all
visual content using the same colours,
fonts, and logos. This continuity promotes
brand recall and contributes to developing
arecognizable brand identity.

4.1 Infographics and Data
Visualization: Produce infographics and
visualizations that are visually appealing
to deliver information clearly and
excitingly. These shareable visual formats
can raise awareness of your brand by being
spread via social media and other venues.
Utilize memorable and eye-catching
images that complement the tone and
values of your brand while being of a high
calibre. A memorable image increases the
likelihood that it will be shared and can
help your viewers form a lasting
impression.

4.2 Video storytelling: Use videos to
convey engrossing tales about your brand.
Storytelling stirs the heart and forges a
closer bond with the audience. Videos can
make a lasting impression and increase
brand identification, featuring
testimonials, behind-the-scenes footage,
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or imaginative storytelling.

Encourage your audience to produce and
distribute visual material featuring your
brand. In addition to fostering a sense of
community, user-generated material acts
as genuine social proof for your business,
enabling it to reach a larger audience.

4.3 Collaborations with influencers:
Increasing the awareness of your brand by
working with influencers who support it.
Influencers can provide aesthetically
engaging material for their devoted
audience, highlighting your goods or
services, increasing your reach and
building brand recognition.

Use platforms primarily focused on visual
material, such as Instagram, Pinterest, and
TikTok, to engage with them. Use relevant
hashtags, engage with your audience, and
frequently upload aesthetically appealing
and shareable content to increase
discoverability.

4.4 Include interactive components in
your visual material, such as polls, quizzes,
and augmented reality (AR) or virtual
reality (VR) experiences. In addition to
engaging your audience, these interactive
formats can produce memorable
experiences thatraise brand awareness.

4.5 Maintain a continuous and active
presence on the most relevant digital
platforms. To keep your brand visible and
in the minds of your target audience, share
graphic content frequently through your
website, blog, social media platforms, and
email newsletters.

However, marketers must ensure their
visual content is relevant and contextually
appropriate to effectively engage with their
target audience.




4.6 Social Media Metrics And Visual
Content Marketing.

Social media metrics are numerical
statistics that are used to examine and
assess the efficiency of social media
marketing campaigns. The following
essential metrics can offer insightful data
when assessing which platforms are best
for visual content marketing:

a. Reach The total amount of distinct users
who have seen your visual content. It
shows the size of your audience's
prospective audience and the accessibility
of your content on a specific platform.

b. Impressions: The total number of times
that consumers have seen your visual
content on their displays. It displays how
frequently visitors see your material in
their feeds or timelines.

Engagement Measurements

c. Likes: The number of users who have
shown support and interest by liking your
visual work.

The quantity of user-generated comments
on your visual material reflects interaction
and engagement.

d. Shares: The number of times viewers
have distributed your visual material
among their own networks is a sign of its
virality and wide distribution.

The percentage of visitors who click on a
link or call-to-action in your visual content
to go to a particular location (such as a
website or landing page) is known as the
click-through rate (CTR). It gauges how
well traffic and conversions are generated.
e. Conversion Rate: The proportion of
users who, after engaging with your visual
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content, took the intended action (such as
making a purchase or subscribing to a
newsletter). It evaluates how effective
your content is at generating. It evaluates
how well your material produces
significant results.

f. Follower Growth: The rate at which
your social media following expands. It
shows the expansion and potential
audiences reach of your brand.

g. Audience Demographics: Details on
your social media audience's attributes,
including age, gender, location, and
interests. You can evaluate how well a
platform fits your target audience by
knowing the demographics of your
audience.

h. Engagement Rate: The proportion of
your audience or followers who interact
with your visual material by liking,
commenting on, and sharing it. It gauges
how actively and interactively the
audience participates.

i. Virality: The rate and extent to which
your visual material is shared and engaged
with on social media networks. It suggests
the possibility of improved brand exposure
and organic reach.

5. Findings & Analysis of the

StudyA survey was designed and
distributed to collect data on consumer
engagement with different types of visual
content in content marketing and analyze
the survey data using statistical methods
to identify the most engaging types of
visual content.




Which types of visual content do you find most engaging?

@ Images
@ Videos
@ Infographics
@ Memes/GIFs

How important is high-quality visual content in capturing your attention?

@ Extremely important
@ Very important

@ Moderately important
@ Slightly important

@ Mot important at all

Have you ever made a purchase or taken any action (such as signing up for a newsletter or

attending an event) after engaging with visual content in content marketing?
Bl

® ves
® No

if you answered "Yes" to the previous question, which type(s) of visual content prompted you to take
action?

@ Images

@ videos

@ Infographics

@ Memes/GIFs

@ Interactive content (quizzes, polls, ete.)
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How likely are you to share visual content that you find engaging with your friends or social media

followers?

5. 1 Synthesize the literature review,
survey and social media analysis
findings to draw conclusions and
recommend visual content marketing

strategies.

In light of the discoveries from the study,
meetings and virtual entertainment
examination, we can compose the data to
reach determinations and make proposals
for visual substance-promoting
techniques. Here is a synopsis of the vital

discoveries and relating proposals.

e Most Captivating Sorts of Visual

Substance:

As the review and virtual investigation
indicated, recordings and pictures were
reliably distinguished as the most

captivating kinds of visual substance.

e Proposal: Spotlight on making
great recordings and outwardly
engaging pictures to catch crowd

consideration and increment

86

@ Very likely

@ Somewhat likely
Meutral

@ Somewhat unlikely

@ Very unlikely

commitment.

e Factors Impacting Visual
Substance Commitment: The
review uncovered that elements
like pertinence, profound allure,
uniqueness, and lucidity of
message altogether impacted

visual substance commitment.

Suggestion 1: Guarantee your visual
substance is pertinent to your interest
group, inspires feelings, stands apart with
exceptional and imaginative components,

and conveys an unmistakable message.

Decisive Stages for Visual Substance
Showcasing: The virtual entertainment
examination demonstrated that Instagram
and YouTube reliably performed well
regarding reach, commitment, and
transformation rates for visual substance

promoting.

Proposal 1: Distribute assets and

spotlight endeavours on Instagram and




YouTube to use their visual-centred

nature and dynamic client base.

Client Created Content and Force to be
reckoned with Coordinated efforts:The
overview and writing audit featured the
viability of client produced content and
powerhouse joint efforts in visual

substance advertising.

Suggestion 2: Urge your crowd to make
and share their visual substance
highlighting your image, and team up
with significant powerhouses to enhance

your image's scope and validity.

Intuitive and Vivid Encounters: The
writing audit and study underscored the
effect of intuitive and vivid visual
encounters on commitment and brand

review.

Proposal 2: Integrate intuitive
components, for example, tests, surveys,
expanded reality (AR), or computer
generated reality (VR) encounters, to
make noteworthy and connecting with

visual substance encounters.

Suggestion 3: Reliable Marking and
Narrating: The writing survey and
meetings featured the significance of
reliable marking and narrating in visual

substance advertising.

Proposal: Keep up with steady marking
components across your visual substance

and use narrating procedures to associate
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with your crowd profoundly and fortify

memorability.

Suggestion 4: Observing and
The web-based

examination underlined the significance

Enhancement:

of persistently checking measurements
and adjusting procedures in light of

information driven bits of knowledge.

Suggestion 5: Consistently track and
dissect virtual measurements, try
different things with various visual
substance organizes, and advance your

procedures given the presentation results.

Suggestion 6: Interest group
Understanding: Discoveries from the
overview and writing survey stressed the
meaning of understanding your interest
group's inclinations, socioeconomics, and

conduct.

Suggestion 7: Put resources into
statistical surveying and crowd
investigation to acquire knowledge into
your leading interest group's inclinations,
interests, and web-based entertainment
utilization propensities to tailor your

visual substance.
Conclusion

By combining these discoveries, brands
can upgrade their visual substance-
promoting systems by zeroing in on
drawing in video and picture content,

utilizing stages like Instagram and




YouTube, consolidating intelligent
encounters, using client-created content
and powerhouse coordinated efforts,
keeping up with predictable marking, and
constantly checking and advancing their
endeavours given information driven bits
of knowledge. Figuring out the interest
group and conveying meaningful and
genuinely engaging substance will
additionally fortify the effect of visual

substance advertising techniques.
Conclusion

In content marketing and brand
engagement, visual material is crucial. Its
capacity to draw viewers in, arouse
feelings, enable storytelling, and promote
social sharing helps to increase brand
engagement and loyalty. The results of
this assessment of the literature
emphasize the value of visual content in
modern marketing strategies. Further
study is required to examine the effects of
new technologies and how they might be
incorporated into visual content
marketing strategies as technology

advances.

Marketing professionals may design

effective ways to engage and connect with
their target audience in an increasingly
visually-driven digital landscape by
understanding and utilizing the power of

visual content.

References

e Barnes, N. D., and
Barnes, F. R. (2009).
Preparing your
association for the
person to person
communication game.

Data The executives
Diary, 43(6),28-33.

e Bendat, J. S., and Piersol, A.
G. (2000). Irregular
information investigation and
estimation systems.
Estimation Science and
Innovation, 11(12), 1825..

e Internet

e BOOKS

e NEWSPAPER

¢ SOCIALMEDIA
GOOGLE SURVEY




DA Adie

RNI No. UPHIN/2000/03766

(entex ubtest)

ISSN No. 2581-3528

Keshav Sanvad
(A Peer Reviewed /Refereed Bilingual Research Journal)
VOLUME - 24, NO -2, OCTOBER - 2024 p. 89-92

Indian Knowledge, Tradition, and
Communication: A Tapestry of Wisdom

*Miss.Rashmi Pandey

Abstract:

The tapestry of India's knowledge tradition
is an intricate mosaic, reflecting the
profound interplay of wisdom, tradition,
and communication within the Indian
context. This abstract offers a glimpse into
the profound connection that exists in India
between knowledge, tradition, and
communication. Indian knowledge
tradition, a repository of wisdom that spans
millennia, encompasses a multitude of
domains, including philosophy, science,
mathematics, spirituality, and art.
Anchored in ancient texts such as the
Vedas, Upanishads, and epic narratives
like the Mahabharata and Ramayana, this
tradition has been molded and reshaped
over time through a dynamic fusion of
ideas and influences. Central to this
tradition is the belief that knowledge is a
living entity, constantly evolving, and
transmitted from one generation to the
next. Communication serves as a linchpin
in the preservation and dissemination of
this profound knowledge. The oral
tradition, characterized by the 'guru-
shishya' (teacher-disciple) relationship,
has been a cornerstone of Indian learning
for centuries. This personalized method of
knowledge transmission ensures that

wisdom is not merely accumulated but also
embodied and experienced by each
successive generation.

Title:

Indian Knowledge, Tradition, and
Communication: A Tapestry of Wisdom

India, a land of immense diversity, has long
been celebrated for its rich tapestry of
knowledge, tradition, and communication.
Rooted in ancient wisdom and spanning
millennia, India's cultural heritage has left
an indelible mark on the world. This article
delves into the multifaceted dimensions of
Indian knowledge, the resilience of its
traditions, and the ever-evolving modes of
communication that have shaped this
vibrant nation.

Ancient Wisdom and Indian Knowledge
Systems

Indian civilization is one of the oldest in
the world, with a history that stretches back
thousands of years. Throughout this
expanse of time, India has nurtured a
remarkable array of knowledge systems.
The Vedas, ancient scriptures dating back
to around 1500 BCE, are revered as the
foundational texts of Hinduism and
contain profound insights into philosophy,
spirituality, and ethics. These texts, along
with other classical scriptures like the
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Upanishads and the Bhagavad Gita, form
the bedrock of Indian philosophy.

One of the most significant contributions
of Indian knowledge systems is the
development of mathematics. Ancient
Indian mathematicians, such as Aryabhata
and Brahmagupta, made pioneering
discoveries in algebra, geometry, and
trigonometry. Their work laid the
foundation for modern mathematics and
helped shape the way we understand
numbers and their properties.

Medicine in India has its roots in the
ancient texts known as the Charaka
Samhita and the Sushruta Samhita. These
texts, dating back to the 6th century BCE,
provide comprehensive insights into
Ayurveda, an ancient system of medicine
that emphasizes holistic well-being and
natural remedies. Ayurveda continues to
thrive in India and around the world as a
complementary healthcare system.

The Indian knowledge system also made
significant strides in astronomy and
astrology. The Surya Siddhanta, an ancient
treatise on astronomy, provides
calculations for the motion of celestial
bodies and the measurement of time.
Indian astrology, known as Jyotisha,
remains a deeply ingrained part of Indian
culture, guiding decisions and life events
based on celestial alignments.

Traditions as Living Threads

India's traditions are like living threads that
weave through the fabric of everyday life.
These traditions are deeply rooted in
spirituality, religion, and cultural practices
that have been passed down through
generations.

Religious diversity is a hallmark of India.
Hinduism, Buddhism, Jainism, Sikhism,
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Islam, Christianity, and various tribal and
indigenous belief systems coexist in this
land. The tradition of religious tolerance
and pluralism is a testament to India's
ability to embrace diversity. This pluralism
has enriched Indian culture, leading to a
multitude of festivals, rituals, and
ceremonies that are celebrated with great
fervor across the country.

Yoga and meditation, deeply rooted in
Indian tradition, have gained global
prominence for their holistic approach to
physical and mental well-being. Yoga,
with its various schools and styles,
continues to attract practitioners from all
over the world. It serves as a bridge
between ancient wisdom and modern
lifestyles, promoting harmony, balance,
and mindfulness.

The concept of dharma, or one's duty and
moral responsibility, is another vital aspect
of Indian tradition. Dharma guides
individuals in leading ethical lives and
fulfilling their societal roles. This concept
has shaped Indian society for centuries and
continues to influence moral and ethical
decision-making.

Indian art and culture are also reflections of
its rich traditions. Classical Indian dance
forms like Bharatanatyam, Kathak, Odissi,
and Kathakali are steeped in mythology
and spiritual themes. Traditional Indian
music, with its diverse instruments and
vocal styles, has captivated audiences
worldwide. Indian literature, from the
epics of the Mahabharata and the
Ramayana to the works of Rabindranath
Tagore and R.K. Narayan, showcases the
depth of Indian storytelling and literary
prowess.

Communication: Ancient Roots,




Modern Transformation
Communication in India has undergone a
remarkable transformation, reflecting the
country's evolving identity on the global
stage. In ancient times, communication
primarily took place through oral
traditions, including storytelling, epic
recitations, and the passing down of
knowledge from generation to generation.
The oral tradition remains vital in India, as
storytelling continues to be an integral part
of Indian culture.

The invention of scripts and written
languages in India was a significant
milestone in the history of communication.
Sanskrit, one of the world's oldest
languages, served as the foundation for
many Indian languages. The development
of scripts like Brahmi and Devanagari
facilitated the preservation and
dissemination of knowledge through
written texts. The use of palm leaves, birch
bark, and later paper, allowed for the
creation of enduring literary and religious
works.

The advent of printing technology in India,
following the introduction of the printing
press by Europeans, revolutionized the
dissemination of knowledge. It played a
pivotal role in the spread of ideas,
literature, and newspapers during the
colonial period and the subsequent fight
for independence.

In modern times, India has witnessed a
digital revolution that has transformed
communication in unprecedented ways.
The country's IT sector has become a
global powerhouse, with Indian
professionals contributing significantly to
the technology industry worldwide. The
widespread adoption of smartphones and
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the internet has connected millions of
Indians to the global digital ecosystem,
enabling communication, education, and
commerce on an unprecedented scale.

The rise of social media in India has given
voice to diverse perspectives and enabled
the rapid dissemination of information and
opinions. Platforms like Facebook,
Twitter, and Instagram have become
integral to political discourse, social
activism, and cultural expression.
Additionally, homegrown platforms like
WhatsApp and TikTok have further
reshaped the way Indians communicate
and share content.

However, this digital transformation has
also brought challenges, including
concerns about the spread of
misinformation and the impact of social
media on mental health. India's
communication landscape continues to
evolve, with policymakers and citizens
grappling with these complex issues.
Preserving the Past, Embracing the
Future

India's ability to preserve its ancient
knowledge systems while embracing
modern communication technologies is a
testament to its adaptability and resilience.
Efforts to digitize ancient texts,
manuscripts, and cultural artifacts are
ongoing, ensuring that this wealth of
knowledge remains accessible to future
generations.

The Indian education system plays a
pivotal role in transmitting traditional
knowledge and fostering critical thinking.
Institutions like the Indian Institutes of
Technology (IITs) and Indian Institutes of
Management (IIMs) are globally
renowned for their contributions to




science, technology, and business. At the
same time, institutions like the National
Institute of Fashion Technology (NIFT)
and the National School of Drama (NSD)
celebrate and promote traditional arts and
crafts.

The government of India, recognizing the
importance of cultural preservation, has
designated numerous sites, including
UNESCO World Heritage Sites, to protect
and promote India's cultural heritage.
These efforts aim to ensure that the
architectural wonders, historical
monuments, and ancient temples continue
to stand as testaments to India's glorious
past.

Conclusion:

Indian knowledge, tradition, and
communication are intertwined elements
of a vibrant and dynamic culture that has
thrived for millennia. India's ancient
wisdom continues to inspire and guide
individuals around the world. Its
traditions, steeped in spirituality and
diversity, are a source of strength and
resilience. The ever-evolving modes of
communication in India reflect its capacity
to adapt to the changing times while
preserving its deep-rooted heritage. As
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India forges ahead in the 21st century, it
does so with the knowledge that its pastis a
wellspring of wisdom, and its traditions are
the foundation upon which it builds its
future.
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ABSTRACT

Atpresent times when deluge of information
and news have been produced in every
second by media houses, the common man is
hardly getting any time to ponder upon the its
content and contextual meanings. Besides,
information and communication technology
has digitalized and drastically changed the
needs and aspirations of the consumers. In
this scenario there is clarion call for self
realization in media in order to cultivate
mindfulness and broadening of intellectual
horizon for self development and making
progress in the journey to effectively use and
gratify ones own needs through media. Self
realization can be defined as the path which
involves the elaborate process of knowing
oneselfand leads people to a meaningful and
fulfilling life. The present paper will focus
on the challenges and opportunities in self
realization in media. The focus group
discussion will be used as a research
methodology to understand various
connotations , arguments and perceptions to
attain deeper understanding of the topic.
Media students of Haridev Joshi University
of Journalism And Mass Communication
from both academics and who are working
also as professionals will be selected as
sample to study the subject.

KEYWORDS- Self Realization, Media,

News, Communication, Information,
Digital, Technology
INTRODUCTION

Self-realization" in the context of media
typically refers to the process of individuals
or characters in media coming to a deep
understanding and awareness of their true
nature, purpose, or potential. It involves a
journey of self-discovery and personal
growth that may be depicted in various forms
of media, including literature, film,
television, or digital content.

In storytelling, self-realization often serves
as a significant theme or character arc.
Characters may go through challenges,
conflicts, or transformative experiences that
lead them to a profound realization about
themselves, their values, or their place in the
world. This realization can bring about
positive change, personal development, or a
shiftin perspective of the audience.

For example, a character might initially be
unaware of their strengths, weaknesses, or
the impact of their actions on others.
Through the course of the narrative, they
might confront their own limitations, face
difficult truths, or achieve a deeper
understanding of their identity. This self-
awareness can lead to personal growth,
empathy, or a reevaluation of priorities.In
summary,self-realization in media refers to
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the depiction of characters undergoing a
process of self-discovery and achieving a
profound understanding of themselves, often
resulting in personal growth and
transformation.

According to James (1890), a person's self'is
the —sum total of all that he callshis. He was
the first person who suggests that people
have many —selves, such asreal self, ideal
self, and social self. Jersild (1965)
emphasizes on concept of self, thatthe self,
as it finally evolves, is made up of all that
goes into a person's experiences of his
individual existence.

It is a person's —inner world.It is a
composite of a person's thoughts and
feelings, strivings and hopes, fear and
fantasies, his view of what he is,what he has
been, what he might become, and his
attitudes pertaining to his worth.

Allport (1961) describes self in this way, that
the self is something of which we are
immediately aware. We think of it as the
warm, central, private region of our life. As
such it plays a crucial part in our
consciousness ( a concept broader than self),
in our personality (a concept broader than
consciousness), and in our organism (a
concept broader than personality). Thus it is
some kind of core in our being. (Hurlock
1988).

Understanding of self offers a foundation for
one's experience of being in the world and a
tool for a person or group to coordinate joint
action and move towards cherished goals.
REVIEW OF LITERATURE

An article given by Ania Molenda (2017)
described collective identity that according
sociological definition, collective identity is
about a group's common interest, experience
and solidarities. It helps to express people's
belonging, shared idea of political and
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cultural realm.

Jonathan M. Cheek and Stephen R. Briggs
(1982) their study focuses on the relationship
between social and personal aspects of
identity with public and private self
consciousness. They identify that public self
consciousness is correlated significantly
with the social aspect of identity and on other
hand private self consciousness is correlated
significantly with personal aspect of identity.
Yadollah Mehri, Seyed mostafa Salari,
Milad Sabzeharaye Langroudi, and Hamid
Bahramzadeh (2011) They study to find out
the relationship between differentiation of
self and aspect of identity ( AIQ-1V). They
identify with regression analyses that aspect
of differentiation of self will influence
aspects of identity. They concluded that
individuals who were emotionally reactive
and less able to regulate their emotions,
having difficulty in maintaining a clear sense
of self in relationship and who engage
themselves either in emotional cut-off or
fusion with others, experienced the greatest
interpersonal distress and psychological
problem. In contrast they also found that
those who were better able to emotionally
regulate, think clearly under stress, and stay
in good emotional contact with others. They
added that they maintained a clear sense of
self in those relationships, reported the
highest level of psychological and
interpersonal well-being.

John J. Sosik, Jae Uk Chun, Weichun Zhu
(2013) says that their results revealed that
there

is a sort of positive relationship. They say
that follower psychological empowerment
mediates the differential interactive effects
ofleader charisma and constructive and
destructive narcissism on follower moral
identities.




RESEARCHMETHODOLOGY
This research paper is based on qualitative
analysis. Film analysis has been adopted as
research method aimed textual analysis of
films and visual media to explore themes,
genres, narrative structures, visual
aesthetics to various aspects including
techniques to find out their types and
importance of portrayal of self realization
in the media.

FINDINGS

Achieving self-realization in media involves
carefully crafting narratives, character
development, and thematic elements to
guide audiences through a journey of self-
discovery. Here are several key elements
and techniques that creators often use to
portray self-realization in media:

A) Through character and their journeys- In
television serials and films Introduce
characters with distinct traits, strengths,
and flaws. Establish their initial state,
which may include ignorance about
themselves or a lack of awareness
regarding their potential. Through conflict
and challenges these characters confront
their weaknesses, fears, or misconceptions.
These challenges can be external or
internal, but they should be significant
enough to catalyze personal growth. The
resistance adds depth to their journey and
makes their eventual realization more
impactful. Example- Beautiful film "Wake
Up Sid" (2009)the protagonist, Sid, starts
as a carefree and irresponsible young man.
His self-realization journey begins when he
fails his college exams and faces the
consequences of his choices. Sid
encounters challenges that force him to
confront his lack of direction and
responsibility. His friendship with Aisha
and mentorship from his father play pivotal
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roles in his transformation.The changing
seasons in the film symbolize the stages of
Sid's personal growth. As the seasons
change, so does Sid's understanding of
himselfand his aspirations.

B) Symbolism and Metaphor: In films or
serials the visual cues, symbols, or
metaphors that represent the internal
struggles or transformations of the
characters. This can include changes in the
environment, recurring motifs, or symbolic
objects that mirror the character's
journey.Example in the film "Udaan"
(2010),Coming-of-Age Story: "Udaan"
follows Rohan, a teenager expelled from
boarding school, as he returns home to an
oppressive father. The film explores
Rohan's struggle for independence,
creative expression, and self-realization
against familial expectations.The artistic
expression and Rohan's passion for writing
and his desire to pursue a career in literature
become integral to his self-discovery. The
film portrays the conflict between personal
aspirations and societal norms.

C) The television serial is also can be good
example where self realization can be
traced for example Sarabhai vs Sarabhai"
(2004-2006). This sitcom revolves around
the Sarabhai family, specifically the
character of Sahil Sarabhai. Throughout the
series, Sahil navigates the expectations of
his sophisticated, upper-class family and
discovers his own identity. While the show
is a comedy, it subtly explores societal
expectations, individual aspirations, and
the importance of staying true to oneself.
Sahil's humorous encounters with his
eccentric family members contribute to his
self-realization.The impact of self-




realization in media is multifaceted and can
have significant effects on both individual
viewers and society as a whole. Here are
some key aspects of the impact of self-
realization in media:

D) Personal Reflection and Empathy: Media
representations of self-realization can
inspire individuals to reflect on their own
lives, values, and aspirations. Characters
undergoing self-discovery can serve as
relatable figures, encouraging viewers to
explore their own identities and choices.
Witnessing characters grapple with internal
struggles and achieve self-awareness
fosters empathy among audiences. It allows
viewers to connect with diverse
experiences and perspectives, promoting a
better understanding of the human
condition. For example in film Tamasha
Ved, played by Ranbir Kapoor, is a young
man leading a monotonous life,
conforming to societal expectations. His
journey toward self-realization begins
when he meets Tara, and together they
explore the idea of embracing one's true
passion and breaking free from societal
norms. The film seamlessly blends
elements of theater, storytelling, and real-
life experiences to convey the importance
of authenticity and self-discovery. Ved's
character undergoes a transformation as he
learns to embrace his true self.

E) Social and Cultural Influence:Media has
the power to influence societal norms and
expectations. Narratives that emphasize
individuality and the pursuit of personal
truth can contribute to cultural shifts,
challenging stereotypes and encouraging
acceptance of diverse identities. For
example the film English Vinglish centers
around Shashi, played by Sridevi, a
housewife who faces ridicule for not being
fluent in English. Her journey to learn the
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language becomes a metaphor for self-
empowerment and gaining confidence.

Shashi's self-realization goes beyond
language proficiency; it extends to
recognizing her own worth and
capabilities. The film addresses the societal
pressure placed on individuals, particularly
women, to conform to certain expectations.

F) Mental Health and Well-being: Media that
depicts characters engaging in self-
reflection and seeking help for mental
health issues contributes to the
destigmatization of mental health
discussions. It encourages viewers to
consider the importance of their own
emotional well-being. Example- Dear
Zindagi The film revolves around Kaira,
played by Alia Bhatt, a young
cinematographer struggling with personal
and professional challenges. Her sessions
with a therapist, played by Shah Rukh
Khan, lead to self-realization as she
confronts her fears, insecurities, and past
traumas.The film takes a unique approach
by incorporating therapy sessions, making
it a thoughtful exploration of mental health
and self-awareness. The narrative
encourages viewers to introspect and
understand the importance of addressing
emotional well-being. Characters
navigating mental health challenges or
undergoing self-realization can contribute
to awareness and acceptance, fostering a
more supportive societal attitude toward
mental health issues.

G) Educational Value: Stories of self-
realization often contain valuable life
lessons and moral insights. Viewers,
especially young audiences, can learn from
characters' experiences, gaining wisdom
about decision-making, resilience, and the
importance of authenticity. Engaging with




narratives that explore complex themes can
stimulate cognitive processes, encouraging
critical thinking and self-reflection. This
intellectual engagement can contribute to
personal growth and development. For
example "Mahabharat" (1988) the epic
television series explores the complex
characters of the Mahabharata, and
Arjuna's character arc is particularly
focused on self-realization. The Bhagavad
Gita, a part of the Mahabharata, is a
conversation between Arjuna and Lord
Krishna that delves into existential and
moral dilemmas. The dialogues in the
Bhagavad Gita serve as a tool for Arjuna's
self-realization. It provides a philosophical
framework for understanding duty,
righteousness, and the self.

H) Cathartic Experiences: Media can
serve as a cathartic outlet for individuals
facing similar challenges as portrayed in
the stories. Characters overcoming
obstacles and achieving self-realization
may offer hope and inspiration to those
navigating similar journeys in real
life.Viewers often form emotional
connections with characters, and
witnessing their growth can provide a sense
of emotional release and connection,
contributing to a shared human experience.
Example can be taken of Ishaan a special
child in the movie Taare Zameen Par who
struggled and ridiculed for being slow
learner but actually diagnosed with disease
later, his emotional journey succeeded to
bring out tears in every eye in audience.

I Cultural Identity and
Representation: Media that portrays
diverse identities and experiences helps
validate the existence of individuals who
may feel underrepresented or marginalized.
Characters finding and expressing their
true selves contribute to a more inclusive
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media landscape. Stories that explore
cultural nuances and traditions in the
context of self-realization can instill a sense
of cultural pride and identity among
viewers from specific
communities.Example the films like
Border, Karma, Refugee etc are movies
which instills national pride to their
audiences.

In essence, the impact of self-realization in

media is profound, shaping perceptions,
influencing societal attitudes, and
providing a platform for individuals to
explore and celebrate their own journeys of
self-discovery. Through compelling
narratives and relatable characters, media
can be a powerful force for positive change
and personal growth.

CONCLUSION

The portrayal of self-realization in media
holds immense significance from the
audience's perspective. The impact is
deeply personal, resonating with
individuals on both emotional and
intellectual levels. Self-realization
narratives empower audiences by offering
inspirational stories of characters
overcoming challenges, embracing
authenticity, and finding their true selves.
Viewers can draw strength and motivation
from these portrayals, fostering a sense of
empowerment in their own lives.
Characters undergoing self-realization
prompt audiences to engage in reflective
introspection. Viewers may find parallels
between the on-screen journeys and their
own experiences, leading to a deeper
understanding of personal values, goals,
and areas for growth. The emotional
connection formed with characters
navigating self-discovery fosters empathy
among the audience. Shared struggles and




triumphs create a sense of camaraderie,
reinforcing the idea that the journey toward
self-realization is a universal human
experience.For audiences from diverse
backgrounds, media representations of
self-realization provide a platform for
cultural affirmation and identity validation.
Seeing characters navigate their cultural
identities while pursuing personal growth
reinforces the importance of embracing
one's heritage.Audiences derive
educational value from self-realization
narratives, gaining insights into life
lessons, moral dilemmas, and the
complexities of decision-making. These
narratives contribute to the viewers'
intellectual growth and provide a source of
valuable guidance. Engaging with
characters' struggles and triumphs offers
audiences a cathartic experience. The
emotional release derived from witnessing
self-realization journeys can be
therapeutic, providing solace and
connection during times of personal
challenge. Self-realization narratives
contribute to social awareness, challenging
societal norms and fostering discussions
about individuality, mental health, and
diverse perspectives. In this way, media
becomes a catalyst for positive societal
change by shaping attitudes and
encouraging open dialogue. Beyond mere
entertainment, self-realization in media
adds depth and purpose to storytelling.
Audiences appreciate narratives that go
beyond surface-level plots, providing arich
tapestry of characters and themes that
resonate with the complexities of the

98

human experience.

In essence, self-realization in media offers

audiences more than just a narrative; it
provides a mirror to reflect upon their own
lives, a source of inspiration for personal
growth, and a bridge to connect with the
shared journey of humanity. Through the
lens of the audience, media becomes a
dynamic and transformative force, shaping
perceptions and contributing to the ongoing
exploration of identity and purpose.
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Abstract

In a modern times social media is useas a
medium for mass communication, which
influence in both forms positively and
negatively. The digital revolution has
open up a lots of changes in every aspect
of journalism. Moreover digital
technology has transformed the whole
journalism. however digital media has
open up new opportunities for journalism
as well but it has also puts a new
challenges for traditional media. And as a
consequence main stream media is losing
its power.This paper will discuss the
impact of social media in journalism and
how it is also influencing a day to day life
of a human being. Numbered of studies
have been attempted to describe the
influence of journalism but yet in
globalized digital world social media is
biggest threat and opportunity for
journalism. This study will explore the
advantages and disadvantages of online
journalism and how it is shaping the
readers or receiver's mindset and media
institutes on the basis of trust and content
quality. descriptive research design used
in the study that involves description
analysis and a wholesome comparison of

traditional journalism and online
journalism in the social media era and
explains the relevance of journalism in
digital world.

Keywords- Journalism, challenges,
opportunities, social media, Relevance.
INTRODUCTION

Traditional media consists of nameless
and faceless people who decide what and
what not to be, how, printed or
broadcasted. But in this new era of internet
journalism is decided and impacted by
social media. Society and their perception
and a way of consuming information has
changed due to the increase in internet
usage.

Internet celebrated its 35 birthday on
January 2018, In early 1980s world got a
glimpse of technology revolution.
According to Gartner Group(2017) by
2020 more than 20 billion devices will be
connected to internet. Mr. Tim Berners
Lee, A British founder of WWW ( world
Wide Web ) describes his vision about
internet as “/ imagined the web as an open
platform that would allow everyone
everywhere to share information, access
opportunities and to collaborate across
geographical and cultural boundaries”.

* Independent Researcher, Post Graduate in Political Science
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(Nagi, 2018)

In contemporary times internet and social
media has become the integral part of our
daily lives. And provides a news with
entertainment. Even though social media
has put of opportunities for journalism but
it has also put a lots of challenges as well
in front of journalism, majorly as fake
news, which is hard to recognized in fast
passed times. And almost got difficult to
completely stop the spread of fake new.
Still by analysis and Nick guidelines one
can break the speed of spreading a fake
news.

OBJECTIVE OFTHE STUDY

1. To understand the meaning and
objective of journalism.

2. To examine the challenges to

journalism in social media era.

3. To examine the opportunities to
journalism in social media era.

4, To analyse the impact of social
media journalism to the life of human
being.

5. To understand the relevance of
journalism in digital world.

DATA SOURCES AND
METHODOLOGY

This paper is completely based on
secondary source of data. This paper only
covers the challenges and opportunities to
journalism in social media era and analyse
the effects of social media journalism to
the life of human being. This study is
based on qualitative research, and
analytical studies. In this paper
information was collected through the
Secondary sources such as books,
journals, newspaper, organisations article,
news blogs, websites etc. The study is
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based on qualitative description , and for
making that description, critical discourse
method of analysis is utilized.
Communication itself includes the skills
of speaking skills, listening skills, writing
skills, Readingskills, when all this skills
unitedly works to deliver the national and
international affairs of the world to the
mass it is called journalism. More
elaborately the collection, preparation and
distribution of news, and news related
commentary and it's feature material
through print media or electronic media
called journalism. it includes newspaper,
magazine, books, radio, motion picture,
television, blogs,e-mails, podcast,
webcast, social networking, social media
sites. The “journalism” word was firstly
applied to the reporting of current events
in printed form, especially for newspaper
but with the invention of television, radio,
and internet in 20th century , journalism
broadened its meaning to include all prints
and electronic communication who deals
with current and world affairs (Britannica)
TRADITIONALMEDIA

Traditional journalism has faced
tremendous ups and downs in India. In
1779, The First English newspaper “The
Bengal Gazette” by James Hickey was
published and in the first half of 19"
century Indian language newspaper
started publishing. (Bagchi,2020,0RF)
As The Guardian Editor, 'Katherine Viner'
explains “a newspaper is complete. It is
finished, sure of itself, certain. By contrast
digital news is constantly updated n
improved upon, change”.

Viner Said This “complete” ness is
newspaper's strength. Once something is




published, it cannot be changed unlike in
television or digital platforms.
(Bagchi,2020, ORF)

Traditional media includes print media,
books, magazine, radio, television.
Though this media platforms still enjoys a
large and loyal audience, still there is an
evident shift in audience preferences.
(277)

CHALLENGES TO JOURNALISM
INTHE SOCIALMEDIAERA

1. Content quality- the content
quality of traditional media is a way more
strengthen and accurate than online
media. The traditional journalism does not
only express news, simultaneously it also
says the story, and meaningfulness and
contemporary events which are
happening in the world and are relevant in
the world to be explain and to be
discussed. But on the other hands online
media does not guarantee to deliver the
best quality content. The major target of
online media is to attract the more persons
as reader or customer instead of delivering
the quality content they attract by quantity
content.

2. Authentic and reliable —the online
journalism faces a difficulty of credibility
from traditional media as traditional
media is a permanent document. The
author of traditional media content writer
knows very well that, he is responsible and
answerable to each word he writes. but on
the other hand in online journalism is less
reliable as they needed to provide or
update their news before anyone else does
and in that hurry sometimes online content
writer or sources might not be specified.
While speed is necessary in online
journalism but it does not mean to deliver

101

a news without accuracy or authenticity
checking.

3. Cybercrime — by the use of online
media journalism opportunities
sometimes terrorist groups use it as a tool
for their communication, recruiting,
ideological radicalization, or training.
Terrorist organizations misuse online
media for their own ends such as for
interactions with other terrorists to
coordinate for their illegal operations,
which harm negative to a people life (Al-
quran,2022, 152-153).

4. Editorial discipline —online
journalism does not follow the editorial
discipline as hard as traditional media
follows. traditional newspaper has formed
a process mechanism to control the
journal before reaching the reader.
Traditional journalism follows hierarchy
in decision making for news publication.
Prior reaching toreader newspaper go
through the editorial filter process. If there
is any mistake in newspaper editorial
rechecks and re conforms the whole
material and before verification and
conformation of reality traditional
newspaper does not publish any
unauthentic news. on the other had online
journalism does not pay that much
attention to the same hierarchy
mechanism to control news publication as
traditional media does.

5. Lack of Different space for news
and advertisement- Advertisement in
online newspapers are falsely leading to
the readers towards what they want to
show to readers for maximizing their
profit from advertising companies. Even
though “Advertisement” is mention in
every news article but it is completely




impossible to ignore that advertisement
completely, in online news it is impossible
to separate the advertisement from news,
even this advertisement sometimes
redirect to the another pages or sites,
which are not as trusty as it ought to be.
Which damage the authenticity and harm
the image of news site or apps. Even
advertising companies tries to influence
the publication and editorial process of
online journalism as they are the major
investor in these companies, sites or apps
(Grey and Aydogan 2010:314). In these
conditions, it is not possible to expect
from online journalism to deliver news on
ethical principle basis. On the other
handin traditional journalism there is a
specific page for advertisements. And
according to contemporary events if
needed so journal can skip the
advertisement and these advertisement
agencies has not that much influence on
publication and editorial process as they
have in online journalism.
OPPORTUNITIES FOR
JOURNALSIM IN SOCIAL MEDIA
ERA

1. Lifespan and update - The
newspaper/print media is a periodic
publication. Once it is published it is not
possible to update it when it is delivered.
The periodic life of a print newspaper is
only one day, newspaper make the issue
reprint only when any major development
occurs, but that process requires time. The
lifespan of magazine is weekly or monthly
or quarterly. The life period of reports is
half yearly or yearly. Life cycle of a book
is yearly or years unless it is not updated
published.

2. Cost and Revenue-Traditional

newspaper have the expenses of paper,
ink, technology cost of production,
distribution of newspaper, cost of building
and regular basic expenses etc. the
balance of cost and revenue has its own
disadvantage. Among the source of
revenue of press enterprises are sales,
promotional and advertising revenues,
sales revenue constitute approximately
1/4 of the total revenues, thus it shows that
sales revenue alone are impossible to meet
the cost of production. ( Bulunmaz,
2010:58). Press companies can not only
dependent on profit for sales revenue,
sometimes even press companies are not
able to bear the cost of publications and
needed to be dependent on advertisement
revenues.

3. Targeted audience — The print
media includes newspaper, magazine,
books only target to the audience who are
able to read and understand the context.
but on other hand digital media has ease
the understanding for audience who are
notabletoread.

4. Global feature- according to Cohen
news / television news has limit to have a
global feature due to the cognitive ability
of local audience to understand the global
affairs. And to make that news easily
understandable, it is compulsory to make
that news localize, according toplace/
country/ region so that people understand
that clearly. Due to that reason it is hard to
internationalized the news according to
global features. So journalism create the
story according to culture, history,
political structure, economic structure,
social structure of the place/ country/
region of the audience is where they
located (Cohen 2002: 167-180)
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5. Capacity to reach — while on one
hand traditional media lacks to reach to
global audience, but on the other side in
online journalism just by one click any
news or information can be spread
globally.

Despite delivering a so many
opportunities and advantages to
journalism there are a lots of negative
impact of social media, in a form of fake
news and have an adverse impact on
human being as physical, mental,
emotional, social, psychological etc.
(Allen,2019).

FAKE NEWS

Disinformation and fake news are lies,
which have given fancy title to certain
criteria. It takes no time to get viral, when
posted on social media. Suddenly world
has become so fast that it is out of trend to
verify the information which is shared in
social media. Even people easily believe
and share any information that they feel is
right. This is too dangerous (Zoey,1).

Fake news refers to hiding the truth and
facts and spreading all types of false
information, which were not happen in
first place. Earlier there were very less
medium of transferringthe information
and even very less coverage to these
mediums but after the emergence of
technology any information can spread
across the world without checking its
reliability (Zoey,1).

Currently Social media plays a pivotal
role in spreading fake news. As a fast
paced medium social website like
Facebook with active users of 2.898
billion monthly users in April 2023,
placed it in Ist world's most active user

platform (Data Reportal, 2023), and X/
twitter has approximately 450 million
monthly active users in 2022 (Bank my
cell, 2023) is enough to tell how actively
fast and widely any news can spread, just
simply spread after posting in these sites.
People even share these information
without verification to their ends. This
further helps to spread more fake news
(Zoey,2).

Privacy issue- while sharing any
information in social media cause a loss of
privacy in person personal information, as
anyone can see or find your information at
any time just by one click. Recently social
media influence people life as how they
act and react in their daily life
(Allen,2019).

IMPACT OF SOCIAL MEDIA ON
HUMAN BEING

1. Physical effect — spending long
hours in social media while sitting on
same place in uncomfortable posture, or
lying in bed for long duration and not
doing any physical activity or exercise
cause several health issues such as,
obesity, high blood pressure, stress, rise
up in laziness in people (Allen, 2019).

2. Social effect — social media
negatively impact people's social life as
people found difficulty in being socialize
and make face to face contact. Social
media has decreased communication
relations between people life. Excessive
use of social media lessen the individual
time which he or she can spend with in
contact instead of social platforms. It
adversely effects a person's daily life
schedule (Allen, 2019).

3. Virtual distance effect — excessive

103




utilizing of social media does not have
positive effects. While social media help
to be a bridge of global connectivity in the
world but earlier those who are physically
closer together are now feeling inability in
their life if they separate themselves from
their technological devices, such as
smartphone, tablet, or laptop. This
phenomenon is called 'virtual distance
impact'( Wardynski, 2019).

4, Cognitive effect- over use of social
media also change the development of
cognitive abilities. Specially those
children who grow up in isolated manner.
Social media decrease the human
interaction with human and replace it with
gadgets and technology as human to
machine interaction which create a gap in
human relations but that machine can not
replace relation of human being, as it
impact the speed of cognitive ability
development (Janero, 2007).

5. Addiction as a mental effect — it is
hard to explain how something which
appears to be a great tool for
communication and entertainment and as
harmless still turns into addiction. Like
other addiction using excessive social
media can also turn into addiction as how
brain interpret pain , pleasure, and
rewards. Like other addiction social
media usage also release dopamine 'a
Pleasure Chemical' in brain which is as
addictive as drugs . which explains why
some users become addictive to these sites
(Murphy,2022). When person plays and
wins in game ,his / her brain produces
dopamine,serotonin, endorphins, and
oxytocin , that chemical makes user happy.
Same chemicals releases in human body when
he posts and got like, or heart or positive

comment in their posted image on social sites
as Facebook, Instagram twitter etc. human
brain automatically recognize this likes as a
reward and release happy pleasure chemical (
Dalomba, 2022).

6. Cybercrime- the major disadvantage
of social media is creating an impersonation
account which appears real to other on social
media. Impersonation happens in two way as
one by creating fake account , or two by
stealing another person's personal
information. Due to that person experience
privacy issue in their social media account.
This leads to a cybercrime. Even sometimes
they hack normal persons account for their
advantages. The biggest challenge to combat
these crimes is due to insufficient detection
system in social media. Even fake social
media profiles appear real. still there are
numerous of national and international fake
accounts are operated by hacker's racket
(Gharwai, 2021)

TIPS TO TACKLE FAKE NEWS ON
SOCIALMEDIA

Firstly by carefully checking the URL or
web address from news was forwarded.
By carefully looking is this news real or
sensational or just click- bait , just to
encourage like and shares?

By doing a research and analyise the news
on reasoning basis.

By critical thinking and analysis basis one
can check whether the news is real or fake.
News must be analyzed on unbiased basis.
Forwarded massage or video about
product should be analyzed on the basis of
whether product or service is not being
paid for selling product or service.

General public Guidelines given by nick
Robins- Early in 2016 , A world news
reporter for the Huffington Post can be
very helpful to spot a fake news :-
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A)  Readpastheadline.

B) Check what news outlet that
published it.

0) Check the date and time of
publication.

D) Who is the Author?

E) Look at what links and sources are
used.

F) Look out for questionable quotes
and photos.
G) Beware conformation bias.

H) Search if other news outlet are
reporting it.

D) Think before sharing.

In his second research question he
answered ,the most practical advice is
number 9 on this list as think before
sharing , wheather this information is
correct and analyised or not. (Zoey, 2,
Nagi, 2018)

CONCLUSION

Internet has took a revolution in
journalism in a form ofusing a social sites.
Which impacted traditional journalism as
well as online journalism. And that online
journalism and social sites has impacted
human life and their wellbeing by
spreading fake news and impacted their
physical health, Psychological,
behavioral health, and social impact by
analysis and critical thinking before
sending or spreading and news we can
stop the spreading of fake news and its
impact as well. As a solution instead of
spending much time on social sites
persons can spend much time with peoples
, and do exercise, playing physical games,
spending time with friends and family can

help aperson to stay fit and healthy.
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Introduction:

The traditional Indian knowledge system
(IKS) is a vast repository of knowledge that
has been passed down through
generations. With the advent of the digital
age, thereis a need to preserve, adapt and
communicate this knowledge to a wider
audience. This research paper aims to
explore the various ways in which IKS can
be preserved, adapted and
communicated in the digital age.Title:
Unveiling the Rich Tapestry of the Indian
Knowledge System. India's intellectual
heritage boasts a profound and intricate
tapestry of knowledge that has flourished
over thousands of years. The Indian
Knowledge System (IKS) is a mosaic of
ancient wisdom, philosophy, science, and
arts that has played a pivotal role in
shaping the cultural identity of the Indian
subcontinent. Rooted in diverse traditions
and philosophical schools, the IKS
encompasses a wide spectrum of
disciplines that offer insights into the
fundamental questions of existence,
human nature, and the cosmos.

Vedas and Upanishads: Pillars of Spiritual
Wisdom:- At the heart of the Indian
Knowledge System lie the Vedas, the
oldest sacred texts of Hinduism.
Comprising hymns, rituals, and

philosophical teachings, the Vedas form
the foundation of spiritual knowledge.
The Upanishads, considered the
culmination of Vedic thought, delve into
the nature of reality, consciousness, and
the self. Together, they provide a
philosophical framework that exploresthe
essence of existence and the
interconnectedness of all things.
Ayurveda: The Science of Holistic Well-
being:- Ayurveda, an ancient system of
medicine, emphasizes the balance of
bodily elements known as doshas. Rooted
in natural remedies and holistic practices,
Ayurveda views health as a state of
equilibrium between mind, body, and
spirit. It offers a personalized approach to
well-being, focusing on preventive
measures and the harmonious integration
of lifestyle, diet, and herbal remedies.
Yoga: Union of Mind, Body, and Spirit:-
Yoga, a globally embraced practice,
originated from the Indian subcontinent.
Beyond physical postures, yoga is a
spiritual discipline that seeks the union of
the individual soul (Atman) with the
universal consciousness (Brahman). The
Yoga Sutras of Patanjali provide a
systematic guide to achieving mental and
spiritual harmony, making yoga a
transformative journey toward self-
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realization.

Sanskrit Literature: Epics, Poetry, and
Scientific Treatises:- Classical Sanskrit
literature encompasses epic narratives
like the Mahabharata and Ramayana,
profound poetry, and scientific treatises.
These literary treasures not only preserve
the cultural heritage but also convey
timeless moral and ethical lessons. The
scientific treatises delve into subjects like
mathematics, astronomy, and linguistics,
showcasing the advanced knowledge
systems of ancient India.

Philosophical Diversity: Schools of
Thought:- India hosts a multitude of
philosophical schools, including Vedanta,
Nyaya, Vaisheshika, Samkhya, and
Mimamsa, each offering unique
perspectives on metaphysics,
epistemology, and ethics. These diverse
schools contribute to a rich philosophical
discourse, encouraging contemplation
and dialogue on the nature of reality and
the purpose of human existence.
Cultural Arts and Architecture:
Expressions of Devotion:- Indian cultural
traditions find vibrant expressions in
classical dance forms, music, sculpture,
and painting. Temples and architectural
marvels, adorned with intricate designs
and symbolic representations, stand as
testaments to the artistic prowess and
spiritual symbolism embedded in the
Indian Knowledge System.

The Indian Knowledge System is a
reservoir of timeless wisdom that
continues to inspire and influence the
lives of millions. Its holistic approach to
life, health, philosophy, and the arts
reflects a profound understanding of the
interconnectedness of all aspects of
existence. As India progresses into the
future, the preservation and adaptation of
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the Indian Knowledge System contribute
not only to national identity but also to a
global dialogue on the enduring relevance
of ancient wisdom in the modern world.
Embracing this heritage offers a pathway
to holistic well-being, spiritual fulfillment,
and a deeper understanding of the
intricate tapestry of human experience.
Preservation:

Preserving IKS is crucial to ensure that it is
not lost to future generations. The
Ministry of Education in India has
recognized the importance of IKS and has
established an IKS division to promote
interdisciplinary research and critical
studies in various IKS domains[1]. The
division aims to ensure the availability of
content and courses in 22 scheduled
Indian languages through language,
learning experience platforms to offer
personalized learning, engaging content
and 'Divyang' friendly content in Indian
languages[1]. The division also promotes
research and dissemination of IKS
knowledge for further innovations and
societal applications[2].

The Indian knowledge systemis a rich and
ancient tradition that spans several
millennia, encompassing a diverse range
of fields such as philosophy, science,
mathematics, medicine, literature, and
the arts. At the heart of this system is a
deep-rooted commitment to the
preservation and transmission of
knowledge across generations.
Preservation of knowledge in India has
been a holistic endeavor, involving not
only the safeguarding of written texts but
also the oral transmission of knowledge.
The oral tradition, evident in the form of
ancient scriptures and epics like the Vedas
and Upanishads, played a crucial role in
passing down philosophical insights,




cultural values, and scientific principles
from one generation to the next.

One of the remarkable aspects of the
Indian knowledge system is the
establishment of educational institutions
known as gurukuls or ashrams. These
were centers of learning where students
lived in close proximity to their teachers
(gurus) and imbibed knowledge through
direct interaction and experiential
learning. The guru-shishyaparampara, or
teacher-disciple tradition, fostered a
strong sense of personal connection and
mentorship, enhancing the preservation
and continuity of knowledge.The written
tradition in India is equally noteworthy.
Ancient texts were meticulously written
on palm leaves, birch bark, or other
durable materials. The Vedas,
Upanishads, and other classical texts were
often memorized and recited verbatim by
scholars, contributing to their
preservation over centuries. The
development of scripts such as
Devanagariand the creation of treatisesin
various fields further facilitated the
documentation and conservation of
knowledge.

In the field of science and mathematics,
ancient Indian scholars made significant
contributions that have endured the test
of time. The concept of zero, the decimal
system, algebra, and trigonometry are just
a few examples of India's mathematical
heritage. The preservation of these
mathematical principles was crucial for
the advancements made by later
civilizations.The Indian knowledge system
also recognizes the cyclical nature of time
and the importance of continuity.
Concepts such as Sanatana Dharma
(eternal order) emphasize the enduring
nature of certain principles and values,
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fostering a sense of responsibility for
preserving and passing on knowledge to
future generations.

Despite various challenges and
disruptions over the centuries, including
invasions and colonial rule, the Indian
knowledge system has demonstrated
resilience and adaptability. Today, there is
arenewed global interestin ancient Indian
wisdom, and efforts are being made to
integrate traditional knowledge with
modern practices in areas such as
Ayurveda, yoga, and sustainable living.

In conclusion, the preservation of the
Indian knowledge system has been a
multifaceted endeavor involving oral
traditions, written texts, educational
institutions, and a deep cultural
commitment to the continuity of
knowledge. This rich tapestry of wisdom
continues to inspire and contribute to
diverse fields, serving as a testament to
the enduring value of India's intellectual
heritage.

Adaptation:

Adapting IKS to the digital age is essential
to make it accessible to a wider audience.
The recent advances and developments
across the world are unsustainable and
are in serious conflict. Combining
technology interventions with IKS can
create a great impact for leading a quality
and holistic life[2]. The techniques and
philosophies used in creating magnificent
works of art need extensive research and
Al-based intervention for understanding,
classifying and then disseminating the
knowledge thereof[2]. The topmost
technological institutions such as IIT
Madras, [IT Kharagpur, and others have
established Centers of Excellence in IKS
with the aim of critical
classification[2].The adaptation of the




traditional Indian Knowledge System (IKS)
in the contemporary Indian perspective is
acrucial and ongoing process that seeks to
integrate ancient wisdom with modern
challenges. IKS, deeply rooted in the
country's rich cultural and philosophical
heritage, encompasses a diverse range of
disciplines, including Ayurveda
(traditional medicine), Yoga, Vedas,
Upanishads, and various other traditional
sciences.

Ayurveda:- Ayurveda, one of the oldest
systems of medicine, emphasizes the
balance of mind, body, and spirit. Inrecent
times, there has been a renewed interest
in Ayurveda, not only in India but also
globally. The holistic approach of
Ayurveda, focusing on preventive
healthcare and natural remedies, is
gaining acceptance as people seek
alternatives to conventional medicine.
Integrating Ayurvedic principles into
mainstream healthcare and wellness
practices is a step towards embracing the
traditional Indian knowledge system.
Yoga: Yoga, another ancient Indian
practice, has transcended cultural
boundaries and become a global
phenomenon. In India, there is a growing
acknowledgment of the physical, mental,
and spiritual benefits of yoga. The
incorporation of yoga into educational
curricula, workplaces, and healthcare
systems reflects the recognition of its
potential in promoting overall well-being.
Additionally, there are efforts to combine
traditional yoga with modern exercise
techniques to create a more adaptable
and accessible form for diverse
populations.

Vedas and Upanishads: The Vedas and
Upanishads, repositories of profound
philosophical and spiritual knowledge,
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continue to inspire scholars and seekers.
While the traditional study of these texts
remains a vital part of Indian education,
there is an effort to reinterpret their
teachings in a contemporary context.
Scholars and thinkers are exploring ways
to apply the timeless wisdom embedded
in these ancient scriptures to address
present-day challenges, fostering a
deeper understanding of life, ethics, and
the human condition.

Traditional Arts and Crafts: India has a
rich tradition of arts and crafts that have
been passed down through generations.
The revival of traditional craftsmanship
not only preserves cultural heritage but
also provides economic opportunities.
Many artisans are now blending
traditional techniques with modern
designs, creating a fusion that appeals to
contemporary tastes while maintaining
the authenticity of the craft.

Ecological Wisdom: Traditional Indian
knowledge has a deep connection with
nature and emphasizes sustainable living.
Concepts such as
"VasudhaivaKutumbakam" (the world is
one family) underline the importance of
environmental conservation. With the
increasing global concern for climate
change and ecological sustainability, there
is a growing interest in traditional Indian
practices that promote harmony with
nature.

Integration into Education: Efforts are
being made to integrate elements of the
traditional Indian knowledge system into
mainstream education. This includes
incorporating aspects of Indian
philosophy, history, and science into
school and university curricula. The aim is
to ensure that future generations have a
well-rounded understanding of their




cultural roots alongside modern
knowledge.The adaptation of the
traditional Indian knowledge system in
the Indian perspective involves a delicate
balance between preserving cultural
heritage and addressing contemporary
challenges. By recognizing the relevance
of ancient wisdom in today's context,
India is poised to create a harmonious
synthesis of tradition and modernity,
fostering holistic development and a
deeperconnection withiits cultural roots.
Communication:Communicating IKS to a
wider audience is crucial to ensure that it
is not lost to future generations. The
digital age provides various platforms for
communication, such as social media,
websites, and mobile applications. The IKS
division under the Ministry of Education
aims to ensure the availability of content
and courses in 22 scheduled Indian
languages through language, learning
experience platforms to offer
personalized learning, engaging content
and 'Divyang' friendly content in Indian
languages[1]. The division also promotes
research and dissemination of IKS
knowledge for further innovations and
societal applications[2].

The Indian knowledge system has a rich
tradition of communication that spans
various forms, including oral traditions,
written texts, visual arts, and
interpersonal exchanges. Communication
in the Indian context is deeply intertwined
with the dissemination of knowledge,
fostering connections, and the exchange
of ideas.

Oral Tradition:  One of the oldest and
most enduring forms of communicationin
India is the oral tradition. Ancient texts,
including the Vedas and Upanishads, were
transmitted orally from generation to

111

generation. The guru-shishyaparampara,
ortheteacher-disciple tradition, isa prime
example of this oral transmission. Spiritual
teachings, philosophical insights, and
cultural values were conveyed through
discourses, debates, and storytelling,
creating a dynamic and interactive means
of passing on knowledge.

Written Tradition: The development of
scripts like Sanskrit and various regional
languages enabled the documentation
and preservation of knowledge in written
form. The meticulous transcription of
sacred texts, scientific treatises, literature,
and historical accounts on materials such
as palm leaves and birch bark ensured the
longevity of these valuable resources. The
use of scripts like Devanagari played a
crucial role in standardizing written
communication.

Visual Communication: India has a rich
tradition of visual communication through
art, sculpture, and symbols. Temples and
cave paintings often served as repositories
of knowledge, conveying stories from
epics and depicting scientific principles
through intricate carvings. Symbolic
representations, such as yantras and
mandalas, were used to convey complex
philosophical and mathematical concepts,
providing an alternative mode of
communication beyond written or spoken
words.

Interpersonal Communication: The
diverse cultural landscape of India, with its
myriad languages and dialects, has given
rise to a dynamic tradition of
interpersonal communication. Dialogues,
debates, and discussions have been
integral to the exchange of ideas. The
vibrant marketplace of ideas, where
scholars, philosophers, and common
people engaged in intellectual discourse,




contributed to the evolution and
refinement of knowledge.

Modern Communication Integration:
With the advent of modern technologies,
India has seamlessly integrated traditional
and contemporary forms of
communication. The use of digital
platforms, social media, and educational
technology has facilitated the
dissemination of knowledge to a global
audience. Institutions and individuals are
leveraging these tools to preserve
traditional wisdom, promote -cultural
exchange, and engage in dialogues that
transcend geographical boundaries.
Cultural Festivals and Performing Arts:
Cultural festivals, dance, music, and
theater have been powerful mediums of
communication in India. Traditional art
forms, such as classical dance and theater,
often depict mythological stories and
convey moral lessons. Festivals serve as
occasions for community bonding and the
transmission of cultural values, enriching
the fabric of society through shared
experiences.In conclusion, the Indian
knowledge system's communication
methods are diverse, dynamic, and deeply
rooted in the cultural and philosophical
ethos of the region. The interplay between
oral and written traditions, coupled with
the integration of visual arts and modern
communication technologies, reflects the
adaptability and resilience of India's
communication heritage. This ongoing
synthesis ensures that the wealth of
knowledge continues to be
communicated, evolving with the times
while staying rooted in its foundational
principles.

Conclusion:

In conclusion, the traditional Indian
knowledge system is a vast repository of
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knowledge that has been passed down
through generations. With the advent of
the digital age, thereis a need to preserve,
adapt and communicate this knowledge
to a wider audience. The Ministry of
Education in India has recognized the
importance of IKS and has established an
IKS division to promote interdisciplinary
research and critical studies in various IKS
domains. The division aims to ensure the
availability of content and courses in 22
scheduled Indian languages through
language, learning experience platforms
to offer personalized learning, engaging
content and 'Divyang' friendly content in
Indian languages. The division also
promotes research and dissemination of
IKS knowledge for further innovations and
societal applications. Combining
technology interventions with IKS can
create a great impact for leading a quality
and holistic life. The techniques and
philosophies used in creating magnificent
works of art need extensive research and
Al-based intervention for understanding,
classifying and then disseminating the
knowledge thereof.
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Abstract:

OTT (over-the-top), the present and future
entertainment media is breaking the
stereotypes of presenting women
characters. It delivers various mosaic
progressive content that is not only wiping
up stereotypes but also making a future
path for women. It does justice to female
characters and allows them to show their
acting skill. Unlike the supporting
accessorized heroines found in movies, the
OTT web series introduces women as
mighty, empowered, and fearless. This
dynamic representation has the potential to
reshape the audience's perception of a
female character. Strong women
characters were hardly ever uplifted on the
big screen.Over the last decade, OTT gave
chance to women to tell their stories freely
and take the central stage. For this
entertainment media now women have a
space to breathe fresh and an equal
representation as men. The onscreen
portrayal of women can play a significant
role in ending the effect of the male gaze
and its influence on the societal view.
Nowadays women-centric web series are
catching the attention of viewers and no
surprise, among audience popularity
trends are noticeable. The purpose of this
study is to analyze the positive portrayal of
women in OTT web series through their

independent individual characters. The
recent surge in OTT transformed female
characters from glamour girls,
housewives, or vamps to police officers,
criminal lawyers, surgeons, etc. Data
collected for this research paper is
secondary and the research is exploratory.
This study will conduct a qualitative
analysis of a few Indian web series that
show women as full-fledged lead
characters.

Keywords: OTT, female characters,
web series, stereotypes, women
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Introduction:

Over the Top refers to technology that
provides content over the internet. It's
commonly known as OTT, this little term
explains the new way to deliver TV, and
film content over the web without the need
for cable, or satellite broadcast. It goes
beyond the STB (Set Top Box) technology.
Video-on-demand (VOD) and live-
streaming content services are provided by
this entertainment media in two types of
modes, one is pay-to-access and another
one is free-to-access. 1% independent
Indian OTT platform BIGFlix was
launched by Reliance Entertainment in
2008. Name of some popular players are
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Netflix, Amazon Prime, Disney Hotstar,
Zee$5, Spotify, Apple Music much more on
the list. To stream the OTT, the audience
needs a high-speed internet-connected
device that supports the application.
Mobile, computers, and smart TVs will
work as a device for that. OTT has gained
popularity for its easy accessibility. And
people are able to enjoy diverse content at
their fingertips. OTT service is associated
with video, and audio streaming and also
SMS networks. At the beginning of covid
outbreak, OTT played the saviour role of
the entertainment industry and became the
future of entertainment media. In recent
years this media platform experienced
rapid and wealthy growth. The uprising of
this technology affected the traditional
broadcasting system including TV cable
networks and big screens. According to the
Telecom Regulatory Authority of India
(TRAI) broadband subscribers in India in
2010 was 10.29 million, and in 2023 it
increased to 856.81 million.

Presenting women's character in the
entertainment industry was not that
powerful before. Mostly we can remember
them as supporting characters of the main
lead male character. OTT revolutionized
that frame and gave the centre stage to
women. Women-centric films cannot fight
a male-centric film at the box office, does
not matter how much good content it is.
The sexualization of women in Indian
films is a very normal thing for makers and
audiences too. Their physical appearance
mostly focuses on sexuality. And this
appearance plays an important role in
making profit for that film. A female
character means attracting viewers
through beauty. Every mainstream film
contains an item song where makers find a
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miserable way to attract male audiences.
The lyrics and visuals of that song must
objectify women's bodies. With revealing
dresses, dance, and expression makers
only focus on profit, not the impact of all
these things on society. Filmmakers
believe that it is a necessary element of a
film. “The film opens with the woman as
object of the combined gaze of spectator
and all the male protagonists in the film.
She is isolated, glamorous, on display,
sexualised. But as the narrative progresses
she falls in love with the main male
protagonist and becomes his property,
losing her outward glamorous
characteristics, her generalized sexuality,
her show-girl connotations, her eroticism
is subjected to the male star alone.”—
Laura Mulvey, film theorist.

Media technology is changing the way of
consume entertainment content of their
audience rapidly. Digital streaming is not
only the trend now, it's the future of the
entertainment industry. India is the 2™
largest in the world in internet use. And the
covidpandemic was a blessing for digital
media, it grew more than anything. Digital
streaming platform was entertainment
agent for the audience but now it becomes
a way of education, health awareness, And
so on. Our country is becoming more
progressive socially and economically, but
gender bias, stereotyping, and patriarchy
arestill alive in people's minds. Actress and
director Nadine Labaki comments
“Cinema is not only about making people
dream. It's about changing things and
making people think.” For the
advancement of society technology or the
economy is not enough, need to change old
traditional orthodox thinking, and promote
quality. A huge number of working women




can be found in rural or urban, but hardly a
big screen represents them. Instead of that
they glorify rape, eve-teasing, harassment
in public, etc. And for the obvious, the hero
gets more remuneration than the heroine. A
late-twenties female actress becomes the
mother of a fifty-plus-old man, and if she
gains weight then her career is finished. In
the film industry body shaming can be
found openly and rigorously. Heroes are
portrayed as aggressive, leading, and
powerful, heroines should be soft, docile,
and vulnerable. Women watch this kind of
content from childhood, so they expect to
be identified by their partners like
actresses. Films already influenced enough
and forced them to think as if they are
dependent on men. Media is the mirror of
society, and OTT uses the opportunity to
influence its viewers positively. The first
all-women protagonist series was 'Four
More Shots Please'. The audience is
mostly habituated to seeing male
friendship, but OTT shows female bonding
here. According to the BARC (Broadcast
Audience Research Council) Report,
2019, shows of web series are in vogue and
has a broad scope to change societal
aspect. Story of web series are refreshing
and feature female protagonists as
liberated and self-reliant. A notable change
in the entertainment industry is digital
streaming making space for marginalized
artists in the mainstream, we can name
actress Karishma Tanna in 'Scoop’. She
was from Hindi television, not a famous
Bollywood heroin. In an interview, she
said “OTT platforms have created so much
space for actors like us, who want to shine
and showcase our talents. There is a sense
of satisfaction in OTT.” A forty-plus actor
would not get work in Bollywood, but OTT
has changed everything. As a popular

media digital media platform is the most
powerful tool to demolish stereotypical
portrayals of women. As per the Indian
Over-the-Top (OTT) Platforms Report
2020 report published by the MICA
Ahmedabad, the number of male viewers
of OTT apps is more than female viewers
in India. Here also female ratio is low, but
the most influencing new media, could
help to increase the ratio of women
everywhere.

Review of Literature:

Agarwal and De Das (2022) in their study
“Indian web series - revolutionising the
portrayal of indian women in mainstream
media” described how viewers of OTT are
appreciating the changes in women's
representation. Indian web series are
taking responsibility for depicting
women's characters in arevolutionary way.
The old stereotypical showcase is broken
by those web series where females are
individual identities, not dependent and
sentimental sanskari types. The contents of
OTT are just the opposite of neighbourly
television serials. They are bold,
adventurous, and experimental in nature
and they follow the current social trend.
There was a time when people used to see
female characters in a very traditional way
like an over-caring mother or loving wife,
but time has changed. Now there is content
like 'Lust Stories', "Mirzapur', and'Made in
Heaven' where women are bold, career-
oriented, and powerful. Female
protagonists like Radhika Apte, Sweta
Tripathi, and Rishka Duggal are doing very
well in projecting their modern characters
and they are gaining popularity among
young viewers. A women-centric film
Shakuntala Devi made a profit of 10cr
during the covid-19 pandemic just in
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Amazon Prime. So, it's clear that digital
media has the potential to create a different
position for women in mainstream media.
Technologies are helping to break
stereotypes and shape people's minds.

Kamble (2023) explained in his paper
“OTT erasing stereotyped representation
of subaltern section”about the positive
portrayal of depressed women that does
justice to the character. It is the time to
feature oppressed, lower-caste women as
empowered. The transition of the media
industry is noticeable. The influence of
OTT on mainstream cinema is a good sign
for future media. Being democratic OTT is
making an effort for marginalized
communities. Despite victimhood, it helps
to tell the story of the subaltern section as
educated, empowered, and with individual
identity. Cinema is shifting the focus from
the elite class to the subaltern with a
different prospect. Kathal, Made in
Heaven, and Tali are some of the examples
that were analyzed by the researcher to
feature how all these contents present
women's characters in media. They are the
lead characters, not just characters or
supportive of other male leads. Also, this
media highlights problems like social
issues, patriarchy, casteism, disabilities,
etc.

V.S. (2021) in his journal “Portrayal of
Female Identity in Digital Media: An
Investigation Based on Selected Indian
Web Series” states that in recent years web
series have presented female characters
with a feminine approach. Easy
accessibility, low budget, and freedom
from censorship burden helped the
creators in making fresh content. The
orthodox thought of the older generation is
now gone, women-centric stories are
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showing the reality of a woman's life, how
they are modern, progressive, having
parties, openly talking about sex
simultaneously ambitious, and powerful.
OTT gives the opportunity to creators to
feature a natural life space for female
characters. She can share her sexual desire
at the same time embrace power at her
workplace. Big screens underrepresent
women, narrate women as weak, needing a
man to protect them and in various ways
objectify their bodies, sometimes like a
raped victim or item girl. Digital media
provides consumers with a whole package
of entertainment. Through their content
digital streaming platforms are
overcoming patriarchal dominance and
promoting a new way of equality. 'WTF",
'Girl in the City', 'Little Things', and'Lust
Stories’ are some bold presentations of the
female protagonists where makers talk
about equal space and they don't need to be
like aman to get importantin a film.

Kanwar and Singh (2021) in their study
“Emerging gender role representation in
indianmediathematic analysis of four more
shots please web series ” mentioned names
of some feminists from Indian history like
Raja Ram Mohan Roy, Ishwar Chandra
Vidyasagar, Sarojini Naidu, Savitri Bai
Phule, etc. And now Indian media play an
important role in shaping societal
perspectives. However, the media portrays
everyone with gender discrimination as
per the patriarchal taboo. It affects the
gender role of the society. Media is setting
beauty parameters by featuring thin, fair,
glamourous actresses in their content. Men
and women are getting stuck into this
beauty standard. The virtual world is
creating an obsession with the 'ideal' image
of men and women. It's led to health issues,




depression, self-doubt. People are being
victims of body shaming. From home to
workplace, school to religious places,
everywhere gender discrimination can be
found. Women's representation is far
different from reality; therefore, the
contents of web series are trying to show
some relatable views. In contrast to
sacrificing mothers, and dedicated wives,
it is presenting single mothers, divorced
women o on.

Agarwal (2014) in her paper “Changing
roles of women in Indian Cinema”
narrated the evolution of the portrayal of
women's characters in Bollywood
significantly. It is the largest film industry
and popular all around the world. Besides
promoting Indian values, women's
presentation changes are remarkable.
From 1950-1970s women's character
representation was quite powerful with the
male character. Bollywood created a
different image for 2type of girls in the
film, one is a loving, nice, sober girl who is
the heroine and the other one is a vamp,
who is a bold, spoiled, bad girl. In the
1980s film actress Sri Devi was the leading
lady, and played strong, dominating,
aggressive roles in her movies. In the
1990s female characters lost their centre
stage. They were more focused on
glamour, beautification, or dancing in a
foreign location on romantic songs. Films
like 'Dil to pagal hai', 'Biwi No.1' failed to
depict the heroine as career-oriented. In the
film industry female characters take a
significant responsibility for the success of
a film from the golden era of cinema.

OTT web series are shortlisted on the basis
of empowered women representation and
strong female protagonists. The following
are the selected web series:
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» Dahaar (2023)
» Aranyak (2021)

» The trial — Pyaar, Kaanoon,
Dhokha (2023)

' TRIAL
m—— P Hil
Content analysis:
Dahaad (2023)

It is a web series on Amazon Prime with
crime, drama, and mystery mixing content.
viewers can find Sub-inspector Anjali
Bhaati (Sonakshi Sinha) as the protagonist
and the story focuses on some missing
women investigation. This eight-part
series follows a chain of homicide suicides
in public restrooms. At first, it seemed like
suicide, but as the cases increased in
Mundawa and other parts of Rajasthan, the
investigating officer Anjali, SHO Devi
Prasad Singh (Gulshan Devaiah), and
Inspector Kailash Parghi (Sohum Shah)
became suspicious and found a connection
between all those suicide case, and they got
to know that all these cases are pre-planned
cold-blooded murder by someone. The
investigation leads them to an ordinary
Hindi teacher Anand Sawnakar (Vijay
Varma)who looks innocent and a dedicated
family man. Then the creators Reema
Kagti and Zoya Akhtar unfolded all the
missing cases one by one by SI Anjali.

Director Reema Kagti and Ruchika Oberoi
highlighted how a lower-caste woman
empowered herself and successfully did
her work as a police officer. There is no
question about her capability, but at the
same time, she is judged by the higher-
class man when she goes for an




investigation. Actress Sonakshi Sinha
tackled this role efficiently. In this web
series audience can find women are
neglected by their families because they
don't have money for dowry and their
marriage. So, she chose to run away with
her lover. There are many cases in our
country where people don't file cases or try
to find the girl. In the web series, Anjali is
shown as the only women police officer at
the station. Her mother wants her to be
married only but she knows the best for her.
Surrounded by other male co-workers she
never feels uncomfortable. She rides her
bike, also a judo champion. Her character
is full of power. With her powerful gesture,
she roams around at night. She is not afraid
of'society or villains. She did not hesitate to
tell that she took contraceptive pills. The
creators chose to present her as a heroic
avatar, instead of an oppressed, lower-
class woman, they did not portray her as
victimhood. This is an example of how
women directors present women
characters in their content. While
presenting women's murder mystery this
plot does not glorify crime against women
but promotes women's empowerment
through Anjali's character. All the victim of
this story was trapped by their lover and
murdered. The lover was only Anand who
changed his identity for every case and
carried a fake face for his family. He targets
middle-class, depressed women in various
ways. He is a part of patriarchal thought, as
he can do whatever wants with women
even kill her. After taking her life he steals
her jewellery and doesn't hesitate to give it
to her wife, this is how comfortable he is
after killing someone. Here we can see the
wickedness of Ananda and the counterpart
officer Anjali who is breaking the
patriarchy and gender bias. Director
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Reema Kagti said very
correctly “Patriarchy doesn't exist (only)
because men want to subjugate women. It
also exists because a lot of women play into
it.” The mother of Anjali and the mother of
a missing girl are examples of how women
are part of the patriarchy. Her daughter is a
successful police officer which does not
matter to her, she only wants Anjali to be
married. Another case is where her
daughter is missing but at least she ran
away and will get married because she
doesn't have money to pay a dowry for her
marriage. 'Dahaad'means Roar in English,
it represents the character of Officer Anjali
brilliantly. Even the poster they have
created presents a strong women character.
This kind of content audience can expect
from today's director. Cinematographer
Tanay Satam caught all the plot, villages of
Rajasthan, and the realistic essence to the
drama. OTT platform helps creator to
show their skills without worrying about
the box office.

Aranyak (2021)

It i1s a crime thriller genre web series on
Netflix by director Vinay Waikul. Kasturi
(Raveena Tandon) and Angad (Parambrata
Chattopadhyay) feature as two different
natures of police officers. The place of the
story is Sironah, a place in North India.
They both worked on a case of raped and
murdered by some creature who is half
man and half leopard. Before 19 years the
same crime was happening in the wood of
Sironah, in the present, it again happened
with a French young girl. The jungle of this
town is full of secrets, lies, and mystery.
Kasturi's father-in-law Mahadev
(Ashutosh Rana) a former policeman was
about to catch that leopard man years ago,
so he got involved himself with this case.




The investigation leads the police officers
to the suspects minister Jagdamba's
(Meghna Malik) son Kanti (Tejasvi Dev)
and Bunty (WishveshSharkholi) who is the
boyfriend of Kasturi's daughter Nutan
(Taneesha Joshi). But still, the story was
not unfolding the truth. At the very last of
the web series, the truth of the leopard man
isrevealed.

Raveena Tandon is featured as an upright
and upfront police officer Kasturi who was
taking a year's leave from her work to
dedicate her time to her daughter's studies.
In an interview, Tandon said “I think it's a
story which is led by some very strong
female characters” also she added “But
there are so many Kasturi Dogras out there
in real life who are not lucky enough to
have that kind of backing.” Kasturi is not
that good at the kitchen but she is on point
at her police duty. Writer Charudutt
Acharya smartly breaks the stereotype
here. She has a warm bond with her
daughter but a troubled marriage. Kasturi
is a mother and also a police officer, and
she knew the right for her cop duty, so after
the murder case she cancelled her leave
and continued the investigation with
Officer Angad who came as a replacement
of Kasturi. Kasturi's character is not very
unusual in our society, people can find a
mother like Kasturi, who gave her police
duty first priority. 'Aranyak’ is a series
where viewers can find grown-up
chemistry between two police officers who
are opposite in nature and also in gender,
though there is no gender bias noticeable.
They are cops and doing their duties. There
is another strong female character minister
Jagdamba, who took the right decision for
her son. Kasturi is not good at English but
the writer explained “The reason for

Kasturi's not so good English also came
from a very practical reality in our country
where many officer level policemen and
women who have risen from the ranks and
come from vernacular backgrounds are
not fluent in English. But in no way does it
lessen their intelligence [or their]
professional, social [and] emotional
positioning.” This progressive content
beautifully sends a message to the
audience that English is not mandatory to
be strong, it's a skill only. At the workplace,
people are often judged by their weak
English. After a long time, the audience
saw Raveena Tandon make her digital
debut and it was kind of a role she was
waiting to do.

The trial — Pyaar, Kaanoon, Dhokha
(2023)

This drama series by Disney+ Hotstar is an
Indian version of the American show
'‘Good Wife' and also the OTT debut of
actress Kajol. Nayanika Sengupta (Kajol)
is the female lead character, and her
husband Rajiv (Jisshu Sengupta) is an
additional judge, charged with taking
sexual favours and bribes. Police arrested
Rajiv after his video went viral
scandalously and seized all the property.
Though Nayanika slapped him privately,
and only supported him publicly, and for
that, she had to face the media also. For
financial needs, she got a job at her ex-
boyfriend Vishal's (Alyy Khan) law farm.
Despite family issues and more than 10
years of career gap, she was working hard
and successfully won some cases too. The
circumstance forced her to fight for her
husband's case. But she was not ready to
forgive her husband and found herself
close to her former boyfriend Vishal.
Though her husband was not honest and
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she was aware of that very well, she helped
her only for the family's sake. When Rajiv
is declared innocent by the court, this
courtroom drama series ends with another
twist.

As a lawyer and mother of two children
Nayanika's character was a perfect match
for actress Kajol. The audience can see the
helplessness and also the confidence of
facing anything in her acting perfectly and
how fabulously she has done this plot. She
knew that truth and her husband very well,
so she was not afraid to slap him. For
family's sake, she had to support her
husband publicly but she did not forgive
him. She was judged by the media but she
is not a person who ran away, she faced the
conspiracy. Once she got the opportunity
to resume her career, efficiently she proved
herself. She is a caring mother, but she has
to face the opinionated judgment of her
mother-in-law (Beena Banerjee). Despite
looking modern, her mother-in-law still
thinks whatever her son has done, it was
just a small mistake and he deserves
Nayanika's forgiveness. Here the
patriarchal thought is represented. This
mentality judged her to take favour from
her ex-bf by her co-worker. Audiences can
find in this web series how a woman can
come back to her form once she gets a
chance. Director Suparn Varma has
portrayed the harsh reality and reflection of
today's society. Digital media made this
stage for creators to present characters like
Nayanika. The poster of the content also
presented Kajol as a heroic woman. In our
society, a middle-aged woman is just
helpless after her husband, they sacrifice
career for marriage and children. Very few
women can continue their professional
lives after being a mother, and this plot
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reflects how important to be professionally
independent. Nayanika was fortunate with
her law degree before marriage, so she got
an opportunity to restart, otherwise, we
cannot imagine her future. She has a voice,
and makers depicted this character as
powerful, not as a flimsy woman. In recent
years directors have taken strong women
characters which is extremely necessary
for today's generation. Cinema and society
are influenced by each other. So, the
empowered female portrayal is essential to
inspire more women in reality.

Scoop (2023)

Director Hansal Mehta and Mrunmayee
Lagoo Waikul were inspired by the
biographical memoir 'Behind Bars in
Byculla: My Days in Prison'by journalist
Jigna Vora. This Netflix series introduced
actress Karishma Tanna as Jagruti Pathak,
deputy bureau chief of The Eastern Age
newspaper. Single mother Jagruti gave her
profession the most priority, so she was
ready to come back from the middle of the
family holiday. In the male-dominated
crime, investigation reporting she was a
fire to see her report on the front page of the
newspaper. As a prominent journalist, she
was always supported by the editor-in-
chief Imran Siddique (Mohammad
Zeeshan Ayyub). She had contact and
access to the police to the criminals. Her
dedication to work gave her promotion at
work several times and she managed to get
an interview of an underworld don Chhota
Rajan. After the shot of senior journalist
Jaideb Sen (Prosenjit Chatterjee), she was
accused of sharing the info about saint
Jaideb and helping in his planned murder.
From journalist to victim and being an
inmate in the Byculla Jail all about Scoop.

This six-episode series features Jagruti as a




dedicated journalist. Her way of work and
skills gave her early success, her other
colleague was jealous of it and made
comments on her character, and some
people judged her by her gender. The worst
scenario was neglecting her talent and hard
work competitors made up their own
minds that she has an affair with Imran, so
he supports her always, and she must take
shortcuts to success. In reality, there are
uncountable examples of girls who face
this judgment every day. She had easy
access to the office of JCP Shroff (Harman
Baweja). She had to face jealousy and
gender bias at the workplace, and her
personal life was already complicated. In
the field of investigative journalism, she
earned enough contact to compete with the
senior journalist Jaideb. Her work is
always in the first place, she was aware of
how competitive this field is. But this
rising female journalist became the victim.
The show presented a picture of a female
jail, and how she was tortured there. While
interrogation jealous colleagues shared
their biased views, so she got more into
trouble. She is portrayed as a strong and
intelligent woman, but viewers can see her
vulnerable face at the jail. Without doing
anything wrong she had to face a media
trail. Being a single mother, disturbed
marriage, and other problems could not
affect her ambition. And her talent became
her crime, and the reporter became
reported. Protagonist Karishma shared that
she relates to Journalist Jigna Vora a lot, “/
believe she was extremely passionate
about her work.” Content consumption
has gone up a notch, and Indian consumers
paying for premium subscriptions to get
access to such kind of web series. The
digital streaming platform has the potential

to show new, gripping content of some
female journalist autobiographies.
Director of this series Hansal Mehta
explained in an interview “We, as
filmmakers, have the power to talk. Media
has the power to bring about change.
(Media) They were powerful people.
They've unfortunately got muddled up.
They are not supposed to be bedfellows
(with the government).”

Conclusion:

“OTT doesn't have the lens of gender. And
the pressures of theatricals are off,”—
Guneet Monga, film producer. Digital
streaming has the power to end gender bias
in its content as well as in the audience's
mind. The deep-rooted patriarchy has
started breaking by the OTT series. If
viewers continue to perpetuate gender
inequality, misogyny, and patriarchal
attitudes, no media will be able to break
this orthodox. When creators take the
initiative, the audience should not only
support them but also need to stop for
asking stereotypical work. Actress Sweta
Tripathi opined “The traditional norms of
women's portrayal also must be broken
down by the audience because this is a
game of demand and supply. If we keep
watching things that are not progressive,
then those things will be made.” Online
media is creating new space for content
that has the potential to change
perspective. All those female characters of
the women-centric web series embody
courage, prowess, and emancipation, it
promotes feminism. The powerful women
of OTT content will create the future path
ofrepresentation of women.
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* Dr. Sarika Dubey

Writing is a method that we depend
heavily on. Over the last five decades, the
planet has shrunk. It's now a worldwide
village. It is possible to communicate
instantly. These English-speaking
professionals can compete more
successfully in English speaking societies
and can talk to people in other societies
who do not have the common language,
but share English as their second language,
in their social and professional discourses.
Writing also makes other language skills
easier to improve. The writing act requires
comprehension, vocabulary and grammar
skills. Reading for more knowledge helps
to develop skills in writing. Reading
strengthens vocabulary for specific
purposes because they have to make
appropriate word choices. The
orthographic system requires
morphological knowledge to be mastered
that is not needed in speech. Raimes not
only points to the fact that writing helps to
develop all these skills and strengthen
grammar structures, idioms, and
vocabulary, but also encourages students
to experience and learn the language they
have just learned. Writing is a very
important skill in the language, because
students find it necessary to find the right
word and sentence in order to put their

thinking on paper. Another important
attribute of writing is its ability to solve
problems and to think logically. Writers
collect data, read, observe, discuss,
synthesize and evaluate data. The students'
ability to think logically and solve
problems is increased by taking part in all
these activities, as they conceptualize and
state ideas.

During the language learning
process the students must learn to listen,
speak , read and write four language skills.
Writing is categorized from the four
language skills as one of the productive
skills, because language is not received but
produced. While writing and speaking are
both useful skills, these two skills are
fundamentally different. The variations lie
in different dimensions, such as textual
characteristics, social-cultural norm, using
pattern and cognitive processes.

Penny Ur (2004), points out some
striking differences between spoken and
written discourses. They are:

a. Permanence: Written text is
secure and permanent. The reader has the
convenience, time or speed to read the
written text, while the speech is temporary.
The speaker must be interrupted for a few
reasons, and the speech must be followed

* Dr. Sarika Dubey, Assistant Professor, Department of English, IFTM University, Moradabad
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at the pace defined by the speaker each
time, the speaker's words must be
presumed.

b. Explicitness: For the contents,
the written text is explicit and the
references are clearly indicated. In speech,
there must be no clear description of the
real-time situation and information
exchanged between the speakers, which
can be presumed.

c. Density: In a written text the
material appears even more extensively
where the knowledge in speech is
condensed and conveyed with several
repetitions, glosses and fillers in more
phrases.

d. Detachment: the written text is
time and space, unknown and the writer is
alone to his readers. The listener is present
with speech and input is given
immediately.

e. Organization: A written text is
generally structured in accordance with
the grammar rules; the language used is
correct and formal. A speaker has the right
to change his/her speech.

f. Slowness of production and
speed of reception: In contrast to
speaking, writing is very slow. Written text
can better be understood when interpreted
by them while the other person reads it
aloud, opposed to hearing the same text.

g. Standard language: In general, a
standard language is used in the writing of
a text. The language can be understood in
regional dialects of the speaker, although
the written language has been understood
universally.

h. A learnt skill: Spoken language is
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acquired, at least one's mother tongue, but
writing is deliberately taught and learnt.

i. Sheer amount and importance:
Spoken texts are far longer than when the
same ones are represented in written
format. This is because of the phenomenon
called,,redundancy*.

Difference between Spoken and
Written discourses

Since writing is a brief description of
the distinction between spoken and written
speeches is almost always contrasted with
speaking here:

Speech means sound development,
when no sound is recorded.

Speech helps to improve visual and
auditory discrimination. Vocabulary,
orthodoxy and structural types are
important in writing.

Discourse in the presence of others
is a collective activity, but writing alone is
carried out.

Instant wording of statements or
questions, followed by replies and
responses, requires speech, writing can be
made by itself.

In language, it is more threatening to
respond to oral stimuli. It may lead to
mental distress. Written tasks are more
complicated for certain students.

When speaking, you must pay
attention to pronunciation, tension and
intonation patterns.

Word order isn't a language
problem; it's a severe writing problem.

NEW ENGLISH LANGUAGE
TEACHING PROGRAM IN




CLASSROOM

There is acommon conviction that in
second or foreign language (SLL/ FLL)
learning, the younger one is stronger. The
rising number of child-language students
around the world is demonstrating this
assertion. In India, Early Language
Learning (ELL) took place. (Celik&
California, 2014). International empirical
research shows that an early FLL person
generally has a higher skill level than those
earlier. In terms of the crucial role of age in
language learning, it is generally believed
that the results of the learning process are
higher as the learning process begins at an
early age because of a longer exposure
(Enever& Moon, 2009; Genesee, 2014).
Therefore, research on acquisition and
learning in L2 and FL has shown that the
process of L2 is easy and rapid by age ,
leading to very high rates of skills via
language exposure (Genesee, 2014). In the
early stages of schooling, there has been a
global tendency to incorporate English to
provide more exposure to this language
(Gimenez, Tanaca, Peres, & Oliveira,
2013; Klippel, 2008; Nikolova, 2008;
Nikolov& Curtain, 2000; Paul, 2003). This
phenomenon has been witnessed in many
parts of the world with the influence of
globalized demands for higher skill levels.
As Gimenezetal . (2013) have stressed, an
increasing number of young children in
different contexts around the world are
learning English as a result of this fact. As
a result of the world-wide interest, Early
Language Learning in Europe (ELLIE)
project led by a group of researchers aimed
at 'providing a thorough insight into the
policies and implementing processes for
early learning foreign language programs
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(FLLs) in Europe' (Enever 2011, p.9). The
project results showed that there is a global
trend in supporting education systems in
order to get young students (YLs) to begin
to learn English at an early age. In the
preface of the ELLIE report the British
Council representative points out that
early language exposure in schools around
the world has in recent years been an
overall trend towards the education policy
"due to demands and expectations of
parents and the willingness of education
authorities to improve linguistic skills and
cross-cultural comprehension." As for the
ELL policies of the countries of the 21st
century (Tinsley & Ease, Djigunovic,
2012) the attempt to reduce the language-
learning era appears to have a consensus
(Damar, Giirsoy&Korkmaz, 2013). The
two most common language learning
models of primary education should be:
introduce the new one at the beginning of
compulsory education or start after two
years , usually at age 8. "(p.6) Tinsles and
Comfort (2012) challenged the age at
which a foreign language education would
start at the beginning of their research. The
first is typically more prevalent than the
latter in developing countries, as 1is
mentioned in their analysis. The countries
vary in their compulsory FL education at
primary schools. Their countries are
different. In Finland, Croatia, France,
Bangladesh, Italy, Norway, Malta, Spain
Sweda at the age of six; in Bulgaria, China,
Cyprus, Germany , Greece, Korea,
Romania, Taiwan at the age of eight; in
Slovenia, Denmark, Hungary, Argentina,
and Lithuania, at approximately nine years
of age (Enever& Moon, 2009; Eurydice,
2008; Tinsley & Comfort, 2012).




Rationalities behind the inclusion of
language in early schooling explicitly
contribute to 'the international aspirations
of a country and the desire to prepare
children for effective participation in
foreign environments' (Tinsley & Comfort
2012,p.6).

Teaching English as a foreign language
in primary schools in India

Globalization has influenced
language policies and initiatives across the
globe, and facilitates a global
dissemination of English (Hu, 2007).
Many countries have revised their FL
strategy based on their global English
spread. However, it was a fairly recent
development in India that English was
incorporated into the curriculum of state
primary schools (Kirkgéz, 2008).
Folowing the educational reform of 1997,
EFL is introduced at the fourth grade
(Kirkgoz, 2008) as a regular mandatory
school subject. Over the last decade a
number of modifications have been
implemented over FLE curriculum which
affect not only the apprentices but also
teachers and educators (Giirsoy,
Korkmaz&Damar 2013). The program
was then included in "Teaching English to
Young Learners" (Kirkgoz, 2008) and the
in-service English Language Teacher
Training and Development Unit (INSET)
was then established in order to provide in-
service training for English teachers. As
stated in Fullan (1993) teachers must serve
as mediators in order to convey these
changes to their students through teaching.
Teachers also need to consider the causes
and the reasoning behind these changes.
But it was found from the research that
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investigated the degree to which teachers
took the proposed curriculum that they
were not applied successfully in
classrooms and that the experience of the
teachers was different (Senal, 2009;
Kirkgoz, 2008 ,2009).

The primary curricular was revised
according to CEFR in 2005 based on the
systematic review of the curriculum and
provided new ideas about how to teach
YLs in English in various grades, as well
as theoretical knowledge on different
aspects of ELT (Ersoz et al . 2006). Despite
its attempts to improve FLT, FLT practice
was never uncritical. FLT is not a language
instructor. Given some problems with the
implementation of the curriculum for
2005, Kirkgdz (2009) points to the fact that
"India needs to address current
contradictions in micro-learning situations
between its idealization of macro-politan
goals and their realistic achievements" (p.
681). The gaps can be removed here by
seeking the correct answers for the issues
"FL instructors, tools available, materials
used, tasks and activities applied, language
skills and evaluation pursued, in order to
develop FLE in the Turkey context,"
according to Arslan (2012, p. 96), here. In
this context, the present work seeks, as a
result of its creation as aresultofa4+4+4
education program (2012) and its
implementation in YLs FL classrooms, to
find out teachers ' views on TEYL's
methodological aspects reflected in the
English Langual Teaching Program ELTP
(MONE, 2013). The new software will be
specifically directed by the values of the
ELTP.

An overview of the new




innovation:

The latest plan involves
improvements in the former 2-tier
education structure as well as in FLE
(Gtirsoy et al., 2013). While compulsory
schooling has been increased from 8 to 12
years, both primary (5,5) and FLL (6,6,
2nd) years have been decreased (Damar et
al. 2013; Giirsoy et al., 2013). The Law
offers 2-hour and 4-hour graduates and 4-
hour mandatory FL courses for 6th
graduates weekly in primary school
(Arslan2012).

Most improvements in the current
ELTP are focused on the improvement of
communication and interactional skills in
the language. Three parts of the ELTP
principles were drawn up: training design,
training content and language evaluation.
The key emphasis of these concepts is on
listening and speaking skills, which are
only implemented at word level in the third
degree, and thus, reading and writing
practice at the lower level is limited to 10
words. The truth is that most students in
India graduate from schools without the
ability to participate in effective
communication in the target language is
considered by resume designers to
emphasize oral skills. It is therefore
recognized that the grammar, reading and
vocabulary priority curricula do not meet
the requirements of the existing language
learners (Damaretal.,2013).

Given the wuncertainty and
unpredictability of the innovation process,
the degree of implementation of
curriculum innovation is dictated by
"teachers' understanding of and context
education in innovation" (Kirkgdz, 2008).
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Carless (1998 ) says such requirements
must be satisfied in order to carry out
curriculum advancement smoothly. In the
beginning, teachers should know adequate
theoretical principles; in the second
position, teachers should know how the
proposed reform is implemented.

Wagner (1991) insists that the theory
of innovation and ideas of teachers should
be compatible or that progress would not
be applied as curriculum designers have
expected. Apart from the change in
teacher's teaching actions, a major change
in their beliefs is required during the
management stage of curriculum
innovation (Wagner, 1991 cited in
Kirkgoz, 2008). For instance "to learn new
ideas , new ways to deliver material and
new ways of communicating with
students" (Vandenberghe, 2002 cited in
Kirkgoz, 2008, p. 1860), teacher
preparation and help is therefore important
in many ways.

In short, the introduction of new
legislation can be difficult because
teachers are the ones who embrace and
enforce new philosophies in their
education (Kennedy 1996). This "puts the
teachers under pressure where there have
been significant changes in attitudes and
practice and where the requisite
organizational and technical requirements
are not met" (p. 78). TEYL also requires
cultural, instructional and approach
training of language teachers (Damar et
al., 2013). The available resources, the
professional preparation, philosophy and
values of the teachers and actual activities
influence the anticipated result and
theoretical factors during the decision-




making process (Giirsoy et al. 2013). In its
implementation, there are various
considerations, such as "the school
administrators, the building, the facilities
and materials of the classroom, teachers,
the size of the class, parents, and the
students themselves" (MoNE, 2013, p.4)

ROLE OF A TEACHER IN
ENGLISH LANGUAGE TEACHING

Much of the correspondence in the
modern world is rendered in English as
teaching medium. It is an important or a
global language as everyone knows when
the present world forges forward by
communicating to others in order to carry
out its harmonious relations. In English
Language Teaching (ELT) it is particularly
important to increase the student's
attention if English is connected with
Class Room Teaching (CRT).

Someone needs to develop
experience in all four skills in order to
learn strong communication skills or to
succeed in communication. We are
abilities to listen, communicate orally,
perceive and inscribe. A student must
cultivate an interest in the subject or
language before learning any of these
skills. In this respect, the teacher plays a
major role in attracting the attention of the
student through interaction between the
students. A teacher is to play various
positions as a learner, facilitator, assessor,
manager and appraiser. A instructor must
first place herself as a learner prior to
teaching students and think from the
viewpoint of learners. It will attract
students with curiosity. Teacher functions
and other aspects of the program can be
explored with students in the classroom as
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a part of their student preparations.
Learners should imagine what roles their
teacher wants, how this desire blends into
other aspects of their way of learning and
why teachers choose eachrole.

Education is just one thing, and as a
teacher all these things have to be done for
the pupils' education. A teacher is the
person who has the expertise, tools and
information to educate young students in a
classroom.

There are many improvements in
teaching methods and learning approaches
in this fast-growing country. In addition to
parents, the teacher plays an important role
in the development of children's interest in
a subject or language. Teachers should
therefore become learners by focusing on
the situation through a different
perspective, before teaching students, and
by making them applicable in everyday
situations.

Evaluator

] Guide J

Figure 1: Different Roles of a Teacher




TEACHERASALEARNER

Teaching and learning are a continuous
process, with methods that can differ from
one generation to another. Although the
education system is changing somewhat,
the position of a teacher remains
unchanged but with minor modifications.
The role of the teacher is to persuade the
student that studying in classrooms
satisfies the needs and studying. A
instructor will think from the viewpoint of
the students before deciding to
communicate with the students. When a
teacher prepares from a pupil's point of
view and begins teaching, the pupils can be
informed without any hesitation.

TEACHERASAFACILITATOR

This is really important for students to
know that their teachers care for them and
so will become the students' best facilitator
in every way. As a facilitator, she will
direct and assist students in self-exploring.
Teachers should create the best learning
environment that represents the life of
students in cultures, intellectuals and
languages. As an assistant, a instructor will
lay the groundwork for its personal
development.

TEACHERASANASSESSOR

As a teacher assessment is one of the
essential ways of gaining information from
students through ongoing feedback. The
job of the teacher is not only complete by
lecturing. Evaluation is the powerful way
to make learning better for students. A
instructor must first determine his own
findings before assessing a student and to
what degree a student will gain from his or
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her proper assessment. Such tests may be
done through verbal input, observing,
completing tasks, etc. An assessment helps
a teacher to prepare and direct her to learn
the potential teaching techniques.

TEACHERASAMANAGER

The role of the teacher as a manager is an
significant and integral part of the
management of a class. An instructor must
prepare in advance to manage the lessons
within the specified period, including
academics and interpersonal skills, which
naturally is a place for practice. An
experienced instructor can handle timings
on his own basis. A teacher's strong class
management with the key processes leads
to the effectiveness of teaching methods.

TEACHERASANEVALUATOR

Because we all know, the appraisal plays a
vital role in the performance of a instructor.
Assessment is a subjective, academic-
related method. The instructor must be an
efficient assessor during the student
assessment. A teacher should conduct
accurate and equal assessment to represent
the future of a student. One student has a
large range of errors to understand. For an
evaluator, an individual student should
always concentrate on strengths rather
than shortcomings, and every student
should meet realistic standards.

Product Approach to Develop Writing
Skill

Writing skill has been a great concern for
researchers and ELT experts since the
inception of language learning in
education.Several approaches and
methods for teaching native and non-




native English speakers skills were
discovered. A variety of names, such as
directed composition, driven composition,
core of precision writing etc., named for
this approach to writing. In the 1950s and
1960s, this approach was popular. Charles
Fries (1945), a proponent of this approach,
suggests that the wording is secondary and
that it is a matter of oral language habit.
Through this approach, students are
presented with phrases and paragraphs to
grammatically copy or modify statements
such as changes through queries, word
changes or classes, or combinations of
phrases. Because of the strong use of
vocabulary, errors are avoided. This also
assesses the success or performance of
students by classifying their results. A
variety of writing practices, including
copying, have been identified in this
method. Gap filling, guided composition
frames, writing, picture reading and
conventional rhetoric are identified.

Specific subject-type letters can be issued

to students. By following the structure of
the sentences, technical terminology used
to express the message, subject-verb
agreement and active-passive voice use,
the students must write their letters.

Teachers may also send the same letter
with unfulfilled holes that the students can
fill in. Subject-verb agreement, etc.,
should be stressed in specific grammatical
exercises.

By substituting word and sentence,
students may be given a letter to
paraphrase it. The paraphrase can
introduce synonyms and antonyms.

Remedial Exercises for Students
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Mohammad Nazim and Jalal Ahemad
(2012) suggest some practical exercises to
improve writing skill in English of
undergraduate students by their
experiences. Teachers can imitate these
activities to teach parts of writing skill to
the students in language classroom.

1. Conventions

Copy and dictation,

Jumbled words exercises, and
Peer editing

2. Punctuation

Story telling (melody of speech),
Editing, and

Loud reading with proper punctuation
awareness
3. Capitalization
Titles exercises,

Vocabulary and compound words

exercises, and

Identification of capital and lower case
exercises
4.Spelling
Memorization exercises,
Word completion exercises, and
Word formation exercises
5.Language Use
Form and functions exercises,
Sequence of tenses exercises, and
Gap filling/story writing exercises.
Developing English Sentences through
Drill Method
Teachers should use the drill method to
teach English phrases in which students
should speak openly using the terms in the
list. Here, students will create phrases from
various periods, moods and aspects.
Students need a phrase to ensure that




proper word order is expressed, or that the
phrase appears grammatically right. The
sample is presented here:

Table- Sentence Building through Drill
Method

Dr. Shubhas

Checks In the class

We are Broadcasted Early morning

Group of Testing At the cinema

doctors was have Waits Projects

People has Completed

The news had Authentic

Union Break fast

Contribution of Microsoft Word for
developing writing skill in English

As one type, Word will warn if make
spelling or grammar mistakes by inserting
a wavy red, green, or blue underline
beneath the text that it thinks is an error, as
follows:

Red underline: This indicates either a
possible spelling error or that Word doesn't
recognize a word, such as a proper name or
place.

Green underline: Word thinks that
grammar should be revised.

Blue underline: A word is spelled
correctly but does not seem to be the
correct word for the sentence. For
example, you type "too," but the word
should be "to."

* Word processor, in this case MS Word, offers
some handy tools under its Tools menu which
can be applied in improving writing skill. For

examples:

« Spell checking
* Grammar checking

* Thesaurus
= Dictionary
* Synonym and antonym

Image -Microsoft Word Usages
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Word
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As already mentioned, the word Microsoft
provides a facility for correction of
orthography while typing in English any
sentence. It also plays an important role in
the growth of English writing skills. This
also allows students and learners to use the
English language in many ways, such as
grammar tests, sentence errors,
recommends that suitable speech parts be
included in a sentence if the speaker makes
any mistakes that this program detects and
demonstrates a mistake in red , green or
blue. If the form phrase full of grammatical
errors is typed, the program shows the
phrase with a green underline. The
software provides the rationale to
emphasize the sentence along with the
necessary correction when the typist clicks
on the right-hand button of the mouse at the
phrase where the software suggests an
mistake. The example is given as follows:

Image -Grammar Error Testing in
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Microsoft Word

Students and teachers need to be equally
worried with writing skills at
undergraduate level as required for
professional establishment. You must have
the capacity, with the right Language, to
think, organize and express your views and
ideas in writing. This chapter addressed
teachers and students' issues with the
production of English writing skills. The
program is also a obstacle to writing
abilities in part, as it lacks four language
skills in practices, assignments, material
and practice. The written understanding of
a semester program and the test at the end
of the first semester cannot be mastered.
Tragically, this picture of the curriculum is
poor so as to avoid the student's knowledge
of writing which, since the beginning of
language learning in education, has
become a great headache for researchers
and critics. There is therefore no sense to
teach communication skills or English in
the curriculum of universities in northern
Gujarat. In most universities, English is
taught for communication but,
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interestingly enough, after completing the
communication courses, students are
unable to write error-free. For so many
reasons, students have poor written skills
that are discussed in the book. The chapter
uses the latest methods for the production
of English writing skills for undergraduate
students. Instead of getting tired, writing
will be taught unforgettable. Teachers will
also take an important communicative
approach to teaching skills in writing. The
teaching method is easier and more
students are centered at the age of the 21st
century. Technology has hit its height. The
use of different tools and media to make
language classrooms engaging is not just
behind the teaching of English.
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Abstract

Swami Vivekananda's teachings have long
emphasized the profound impact of
effective communication, blending the
richness of traditional wisdom with the
necessities of modern discourse. This
research paper examines Swami
Vivekananda's perspective on
communication, focusing on how his
principles can bridge the gap between
ancient Indian philosophical insights and
contemporary media practices. The study
explores Vivekananda's key teachings on
clarity, simplicity, and ethical
communication, rooted in Vedantic
philosophy, and assesses their relevance in
today's fast-paced media environment.

By analyzing his speeches and writings,
the paper highlights the enduring value of
traditional wisdom in fostering responsible
and impactful communication. It also
delves into the challenges and
opportunities presented by modern media,
emphasizing the need for ethical standards
and responsible journalism. Through case
studies and comparative analysis, the
research demonstrates how integrating
Vivekananda's principles can enhance
modern media practices, offering a more
holistic and ethically grounded approach
to journalism and mass communication
education.

The findings suggest that Vivekananda's
vision for communication, which
prioritizes truth, ethical conduct, and
spiritual depth, is not only relevant but also
essential in addressing contemporary
media challenges. This study provides a
framework for incorporating these
timeless principles into modern media
strategies, advocating for a balanced
approach that honors traditional wisdom
while embracing the innovations of the
digital age.

Introduction

Introduction to Swami Vivekananda's Life and
Philosophy

Swami Vivekananda, born
NarendranathDatta in 1863, was a
towering figure in the Indian spiritual
renaissance and a key proponent of
Vedanta and Yoga in the late 19th and early
20th centuries. A disciple of the mystic
Ramakrishna Paramahamsa, Vivekananda
played a crucial role in introducing Indian
philosophies to the Western world,
especially at the 1893 Parliament of the
World's Religions in Chicago. His
teachings emphasized the unity of all
religions, the divinity of the soul, and the
importance of selfless service.
Vivekananda's philosophy integrates
spirituality with practical action,
advocating for a balanced approach to life
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that includes both inner development and
societal progress.

Importance of Communication in
Vivekananda's Teachings

Communication was a cornerstone of
Vivekananda's mission. He believed that
effective communication was essential for
spreading spiritual knowledge and
fostering social change. Vivekananda's
speeches and writings are characterized by
their clarity, directness, and powerful
rhetoric, aimed at inspiring and educating
diverse audiences. He emphasized the
need for truthful, ethical communication,
viewing it as a means to uplift individuals
and society. According to Vivekananda,
the power of words and ideas can
transform lives, making communication
not just a tool for information exchange,
but a profound instrument for spiritual and
moral development.

Relevance of Bridging Traditional Wisdom with
Modern Media

In today's rapidly evolving media
landscape, the principles of traditional
wisdom as taught by Swami Vivekananda
hold significant relevance. Modern media,
with its vast reach and influence, often
grapples with challenges related to ethics,
responsibility, and the dissemination of
truthful information. By integrating
Vivekananda's teachings on ethical and
effective communication, contemporary
media practices can be enriched,
promoting a more balanced, respectful,
and truthful exchange of ideas. Bridging
traditional wisdom with modern media not
only enhances the quality of
communication but also addresses the
growing need for media that upholds moral
values and societal well-being.

Objectives
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e To analyze Vivekananda's
teachings on communication and
their foundational principles.

e To assess the relevance of
traditional wisdom in enhancing
contemporary media practices.

e To identify strategies for
integrating Vivekananda's
principles into journalism and
mass communication education.

e Toprovide a framework for a more
ethically grounded and spiritually
enriched approach to modern
media.

Literature Review

Research on Swami Vivekananda's
teachings has primarily focused on his
spiritual and philosophical contributions,
with a significant emphasis on his vision
for education and social reform. Scholars
have highlighted his advocacy for a
balanced approach to education that
combines spiritual wisdom with practical
knowledge (Ramakrishnan, 2015).
Vivekananda's communication
style—marked by clarity, conviction, and
moral integrity—has been studied as a
model for effective public speaking and
persuasive communication (Mukherjee,
2013). However, specific analyses of his
teachings on communication, particularly
in the context of modern media, remain
limited.

The integration of traditional wisdom into
modern educational and media practices
has been explored in various contexts.
Studies have shown that incorporating
ethical and philosophical teachings from
traditional sources can enhance the moral
and intellectual development of students
(Sharma, 2018). In media studies, there is a
growing recognition of the need for ethical




journalism and the role that traditional
wisdom can play in fostering responsible
media practices (Patel, 2020). Research
has also indicated that traditional
narratives and storytelling techniques can
be effectively used in modern media to
engage audiences and convey complex
messages (Rao, 2017).

Contemporary media plays a crucial role in
shaping public opinion, disseminating
information, and influencing social and
cultural norms. However, the media
landscape is often criticized for ethical
lapses, sensationalism, and a lack of
accountability (Thakur, 2019). The
proliferation of digital media has further
complicated issues of truth and reliability,
with concerns about misinformation and
the erosion of journalistic standards.
Researchers have called for are-evaluation
of media practices, emphasizing the need
for media literacy and ethical frameworks
to guide modern journalism (Singh, 2021).
Despite the extensive body of work on
Swami Vivekananda's philosophy and the
role of traditional wisdom in education,
there is a notable gap in research
specifically addressing the application of
Vivekananda's communication principles
to modern media. Existing studies tend to
focus on broad educational reforms or
ethical guidelines without delving into the
practical integration of these principles in
journalism and mass communication. This
paper aims to fill this gap by providing a
detailed analysis of Vivekananda's
teachings on communication and
exploring how these can be effectively
applied to enhance contemporary media
practices. The research will offer a
framework for incorporating traditional
wisdom into media education, promoting a
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more ethical and responsible media
landscape.

Methodology
1. Research Design and Approach

The research design for this study adopts a
qualitative approach, focusing on a
comprehensive analysis of Swami
Vivekananda's teachings on
communication and their relevance to
modern media. The study aims to explore
the theoretical underpinnings of
Vivekananda's communication principles
and identify practical strategies for
integrating these principles into
contemporary journalism and mass
communication. The researchmostly based
on textual analysisand expert interviews to
gain a holistic understanding of the
subject.

2. Data Collection Methods

o Textual Analysis:The primary
data source was Swami
Vivekananda's speeches, writings,
and recorded lectures. These texts
were analyzed to extract key
themes and principles related to
communication. The analysis
focuses on identifying recurring
motifs, rhetorical strategies, and
ethical guidelines advocated by
Vivekananda.

e Interviews with Experts: Semi-
structured interviews were
conducted with scholars and
practitioners in the fields of
communication, journalism, and
media studies who are familiar
with Vivekananda's work. These
interviews provide insights into the
practical applications of his
teachings and their potential
impact on modern media practices.




3. Analytical Framework

e Thematic Analysis: The textual
analysis of Vivekananda's works
was conducted using thematic
analysis, a method that involves
identifying and analyzing patterns
or themes within qualitative data.
This approach helps to
systematically categorize the key
principles of communication
emphasized by Vivekananda and
explore their implications for
modern media.

e Comparative Analysis:
Comparative analysis used to
juxtapose Vivekananda's
communication principles with
contemporary media practices.
This method highlights the
contrasts and synergies between
traditional wisdom and modern
media approaches, providing a
basis for integrating these
principles into current practices.

4. Limitations of the Study

The study acknowledges several
limitations. First, the reliance on textual
analysis of historical texts may result in
interpretations that are influenced by the
researcher's perspective. Efforts were
made to mitigate this by cross-referencing
findings with scholarly interpretations and
expert opinions. Second, the scope of the
study is limited to qualitative methods,
which may not capture the full spectrum of
perspectives on the integration of
traditional wisdom in modern media.
Future research could benefit from
incorporating quantitative methods to
provide a more comprehensive analysis.
Lastly, the study is constrained by the
availability of experts familiar with both
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Vivekananda's teachings and
contemporary media practices, which may
limit the breadth of insights obtained from
interviews.

By employing a robust qualitative
methodology, this research aims to provide
a nuanced understanding of how Swami
Vivekananda's communication principles
can be effectively integrated into modern
media, offering a framework for ethically
grounded and spiritually enriched
journalism and mass communication
practices.

Swami Vivekananda's Teachings

on Communication

Analysis of Key Teachings and Philosophies of
Vivekananda Related to Communication
Swami Vivekananda's teachings on
communication are deeply rooted in his
philosophical and spiritual beliefs. He
emphasized the power of words and the
responsibility that comes with using them.
According to Vivekananda, effective
communication is not just about conveying
information but also about inspiring and
uplifting the audience. His speeches and
writings often highlighted the importance
of being concise, clear, and impactful. He
believed that every word should carry the
weight of truth and the light of wisdom,
and he urged his followers to communicate
with conviction and sincerity.

Importance of Clarity, Simplicity, and
Truth in Communication

Vivekananda was a proponent of clear and
simple communication. He argued that
complex and convoluted language often
obscures the truth and alienates the
audience. For him, simplicity was not a
sign of weakness but a testament to the
speaker's understanding and mastery of the
subject. Clarity in communication was




seen as a reflection of clarity in thought.
Moreover, truth was the cornerstone of his
communication philosophy. Vivekananda
stressed that truthful communication
builds trust and integrity, both essential for
effective and meaningful interaction.

Role of Spirituality and Ethics in Effective
Communication

Vivekananda's approach to
communication was inherently ethical and
spiritual. He believed that true
communication transcends mere words
and involves the transmission of values
and principles. Spirituality, in his view,
provided the foundation for ethical
communication. He encouraged
communicators to be mindful of their
intentions and to ensure that their messages
promoted harmony, understanding, and
positive action. By embedding spirituality
and ethics into communication,
Vivekananda aimed to foster a culture of
respect, empathy, and responsibility.

Traditional Wisdom in

Vivekananda's Communication
Examples of Traditional Indian Wisdom in
Vivekananda's Communication Style
Vivekananda's communication style was
heavily influenced by traditional Indian
wisdom. He often drew upon stories,
parables, and teachings from ancient
Indian scriptures to illustrate his points.
His use of analogies and metaphors from
the Vedas, Upanishads, and epics like the
Mahabharata and Ramayana made his
messages relatable and engaging. This
approach not only enriched his
communication but also connected his
audience with their cultural heritage.
Influence of Vedantic Philosophy on His
Communication Principles

Vedantic philosophy, which emphasizes
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the unity of all existence and the divinity
within each individual, was a significant
influence on Vivekananda's
communication principles. He believed
that recognizing the inherent divinity in
every person fosters respect and empathy
in communication. This perspective
encouraged him to communicate with
humility and to listen with an open heart.
Vedanta's focus on self-realization and
truth also underpinned his commitment to
truthful and meaningful communication.
Relevance of These Traditional Principles in
Modern Communication Contexts

The traditional principles espoused by
Vivekananda are highly relevant in today's
communication landscape. In an era
characterized by information overload and
superficial interactions, the emphasis on
clarity, simplicity, and truth is more
pertinent than ever. The ethical and
spiritual dimensions of his communication
philosophy can help address contemporary
issues such as misinformation,
sensationalism, and the erosion of trust in
media. By incorporating these traditional
principles, modern communicators can
foster more authentic and impactful
interactions.

Modern Media and

Communication

Overview of Modern Media Landscape and
Communication Strategies

The modern media landscape is vast and
multifaceted, encompassing traditional
print and broadcast media, as well as
digital platforms and social media.
Communication strategies have evolved to
include multimedia content, interactive
engagement, and real-time updates. The
rise of digital media has democratized




information dissemination, allowing
individuals and organizations to reach
global audiences instantly. However, this
landscape also presents challenges, such as
the spread of misinformation, the decline
of traditional journalism standards, and the
emphasis on speed over accuracy.
Challenges and Opportunities in Modern Media
Modern media faces several challenges,
including the need for constant content
generation, maintaining credibility in an
age of misinformation, and navigating the
ethical implications of new technologies.
However, these challenges are
accompanied by opportunities. The
widespread accessibility of digital
platforms allows for greater diversity of
voices and perspectives. Innovative
communication strategies, such as data
journalism and interactive storytelling,
offer new ways to engage and inform
audiences. There is also a growing demand
for media literacy education to help
consumers critically evaluate information
sources.

Importance of Ethics and Responsibility in
Modern Journalism and Mass Communication
Ethics and responsibility are crucial in
modern journalism and mass
communication. The media's role in
shaping public opinion and influencing
societal norms underscores the need for
ethical standards and accountability.
Journalists and communicators are tasked
with the responsibility of providing
accurate, fair, and unbiased information.
Upholding ethical principles helps build
trust with audiences and ensures that media
serves its role as a pillar of democracy. In
this context, the integration of ethical
guidelines inspired by traditional wisdom,
as advocated by Vivekananda, can
significantly enhance the credibility and
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impact of modern media.

Bridging Traditional Wisdom and

Modern Media

Analysis of How Traditional Wisdom Can
Enhance Modern Media Practices

Traditional wisdom, as articulated by
Swami Vivekananda, can enhance modern
media practices by infusing them with
ethical and spiritual dimensions. The
principles of clarity, simplicity, and truth
can help combat misinformation and
sensationalism. Ethical communication
fosters trust and credibility, essential for
maintaining the media's role as a reliable
information source. Additionally, the
spiritual aspect of communication
encourages empathy and respect,
promoting more constructive and
meaningful dialogues in the media.

Case Studies or Examples Where Traditional
Principles Have Been Successfully Integrated
into Modern Media

Several case studies demonstrate the
successful integration of traditional
principles into modern media. For
example, media organizations that
prioritize ethical journalism and
transparency, such as the BBC and The
New York Times, have maintained high
standards of credibility and trust.
Initiatives like constructive journalism,
which focuses on solutions-oriented
reporting, reflect the principles of
positivity and responsibility advocated by
traditional wisdom. Furthermore,
educational programs that incorporate
ethical training for journalists highlight the
practical application of these principles in
media education.

Strategies for Incorporating
Vivekananda's Communication
Principles into Journalism and Mass




Communication Education

To incorporate Vivekananda's
communication principles into journalism
and mass communication education,
several strategies can be employed:

e Curriculum Integration: Include
courses on ethical communication,
spirituality in media, and the
historical impact of traditional
wisdom on journalism.

e Workshops and Seminars:
Conduct workshops and seminars
led by experts on Vivekananda's
teachings, focusing on their
application in modern media
contexts.

e Practical Training: Implement
practical training modules that
encourage students to apply
principles of clarity, simplicity, and
truth in their reporting.

e Ethical Frameworks: Develop
and adopt ethical frameworks
inspired by traditional wisdom to
guide journalistic practices and
decision-making.

e Case Study Analysis: Encourage
students to analyze case studies
where traditional principles have
enhanced media practices,
fostering a deeper understanding of
their relevance and application.

By integrating these strategies, journalism
and mass communication education can
produce media professionals who are not
only skilled in their craft but also grounded
in ethical and spiritual values, aligning
with Swami Vivekananda's vision for
effective and responsible communication.

Discussion
The analysis of Swami Vivekananda's
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teachings on communication reveals
several key principles that are highly
relevant to modern media. Vivekananda's
emphasis on clarity, simplicity, and truth
provides a strong foundation for ethical
communication practices. His belief in the
power of words to inspire and uplift
underscores the importance of responsible
and impactful communication. The
integration of traditional wisdom,
particularly Vedantic philosophy, into
communication highlights the role of
spirituality and ethics in fostering
meaningful interactions. Modern media,
with its vast reach and influence, stands to
benefit greatly from these principles,
addressing contemporary challenges such
as misinformation, sensationalism, and the
erosion of trust.

Integrating traditional wisdom with
modern media practices has profound
implications for the media industry. By
adopting Vivekananda's principles of
clarity, simplicity, and truth, media
organizations can enhance their credibility
and build trust with their audiences.
Ethical communication, rooted in
traditional wisdom, can serve as a
counterbalance to the pervasive issues of
misinformation and sensationalism,
promoting a more informed and discerning
public. The emphasis on spirituality and
ethics can also foster a media environment
that prioritizes empathy, respect, and
constructive dialogue, contributing to a
more harmonious and cohesive society.
Additionally, incorporating traditional
storytelling techniques can enrich content,
making it more engaging and culturally
resonant.

The integration of Vivekananda's
communication principles into journalism




and mass communication education has
the potential to transform the field. By
embedding ethical and spiritual
dimensions into the curriculum,
educational institutions can produce media
professionals who are not only skilled in
their craft but also grounded in moral
values. This holistic approach to education
can foster a new generation of journalists
and communicators who prioritize truth,
responsibility, and empathy in their work.
Practical training that emphasizes clarity,
simplicity, and ethical decision-making
can enhance students' ability to navigate
the complexities of the modern media
landscape. Moreover, the adoption of
ethical frameworks inspired by traditional
wisdom can guide journalistic practices,
promoting a culture of integrity and
accountability within the media industry.

Overall, the synthesis of findings
highlights the enduring relevance of
Swami Vivekananda's teachings on
communication and their potential to
enhance modern media practices. The
implications of integrating traditional
wisdom with modern media are far-
reaching, offering solutions to
contemporary challenges and fostering a
more ethical, responsible, and impactful
media environment. The potential impact
on journalism and mass communication
education underscores the importance of
holistic and values-driven training,
preparing future media professionals to
contribute positively to society.

Conclusion

This research paper has explored Swami
Vivekananda's perspective on
communication and its relevance to
modern media practices. It began by
examining Vivekananda's teachings,
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emphasizing clarity, simplicity, and truth
in communication, rooted in Vedantic
philosophy and ethical principles. The
discussion highlighted examples of
traditional Indian wisdom embedded in
Vivekananda's communication style and
analyzed their applicability in
contemporary media contexts. The paper
also provided an overview of the modern
media landscape, identifying challenges
such as misinformation and the importance
of ethics in journalism and mass
communication.

The synthesis of Vivekananda's teachings
with modern media practices underscores
the importance of bridging traditional
wisdom with contemporary
communication strategies. Vivekananda's
emphasis on ethical conduct, spiritual
values, and effective communication
provides a framework for addressing the
ethical dilemmas and challenges facing
today's media environment. By integrating
traditional wisdom, media organizations
can enhance credibility, foster trust with
audiences, and promote responsible
journalism. This approach not only
enriches content but also cultivates a media
culture that values integrity, empathy, and
social responsibility.

Recommendations for Future
Research and Practice

Moving forward, future research and
practice should focus on several key areas:

e Further Exploration of
Vivekananda's Teachings:
Conduct deeper analyses of
specific aspects of Vivekananda's
communication philosophy, such
as his views on narrative
storytelling or the role of media in
social reform.




e Empirical Studies: Undertake
empirical studies to assess the
impact of integrating traditional
wisdom into media practices,
including audience perceptions,
media consumption patterns, and
societal outcomes.

e Educational Reforms: Advocate
for curriculum reforms in
journalism and mass
communication education that
integrate ethical frameworks
inspired by Vivekananda's
teachings.

e Collaborative Initiatives:
Encourage collaborations between
academia, media professionals,
and spiritual leaders to develop
practical guidelines and initiatives
for ethical media practices.

o Longitudinal Studies: Conduct
longitudinal studies to track the
long-term effects of integrating
traditional wisdom on media
organizations, societal trust in
media, and democratic processes.

By pursuing these avenues, stakeholders
can contribute to a media landscape that
upholds ethical standards, promotes
meaningful dialogue, and serves the public
interest. The integration of traditional
wisdom with modern media not only
preserves cultural heritage but also
advances the goals of responsible
journalism and mass communication in an
increasingly interconnected world.
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