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(57) Abstract : 
The present invention relates to a method (100) for approaching study on celebrity and non-celebrity approve advertisements. The method (100) comprising a memory 

unit, a processor and a display unit. The memory unit is configured to store machine-readable instruction. The processor is operably connected with the memory unit, 

the processor obtains the machine-readable instructions from the memory unit, and is configured by the machine instruction. The processor is configured to generate 
(102) questionnaire surveys for approaching study on celebrity and non-celebrity approve advertisements; convert (104) the questionnaire surveys into primary 

information data and secondary information data; collection (106) of information data using questionnaire surveys; analysis (108) of the collected data; compare (110) 

the collected data; and generate (112) conclusion using analyzed and compared data information. The display unit is operationally connected with the memory unit and 
processor. The display unit is configured to provide user interface.  
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